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Ill  war,  features  are  more  important  than  ever. 
They  afford  a  needed  relief  from  wars’  worries 
and  excitement.  Often  they  mean  the  differ¬ 
ence  between  a  paper  people  must  have,  and 
one  they  merely  accept. 

We  know  that  simply  saying  so  doesn’t 
make  our  features  the  best.  But  consider  the 
fortunes  of  two  vastly  different  newspapers 
that  are  similar  in  only  one  respect — both 
carry  our  features,  and  no  others.  Both  have 
attained  more  daily  circulation  than  any  other 
newspaper  ever  has  acquired  in  America. 

One  of  them,  22  years  ago,  entered  a  field 
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of  18  daily  newspapers  and  in  a  few  years 
worked  its  way  to  the  top ;  stayed  there !  The 
other  has  recently  met  new  and  high  powered 
competition.  Inaugurated  with  what  was 
probably  the  heaviest  financial  backing  and 
the  biggest  ballyhoo  in  all  newspaper  history, 
the  newcomer  promised  devastating  competi¬ 
tion  in  the  field. 

But  the  old  established  paper  went  blithely 
along,  its  daily  circulation  virtually  un¬ 
changed,  its  Sunday  circulation  substantially 
increased.  With  the  coming  of  war,  it  ex¬ 
perienced  its  all-time  daily  high  of  more  than 
1,317,000  net  paid  circulation.  Regardless 
of  all  other  factors,  its  readers  still  follow'  the 
ups  and  downs  of  Orphan  Annie,  the  romance 
of  Smilin’  Jack,  the  adventures  of  Terry  and 
the  Pirates,  the  antics  of  Andy  Gump,  the 
progress  of  Skeezix,  the  life  and  loves  of 
Winnie  Winkle,  Harold  Teen,  Smitty,  Moon 
Mullins,  Dick  Tracy. 

Good  features  build  and  hold  circulation, 
cement  friendship,  develop  loyalty.  Now 
more  than  ever  you  need  the  tested,  proven, 
exjiertly  supervised  Chicago  Tribune-New 
York  News  features. 


If 

Blackouts 
Come 

W^IEN  war,  with  its  blackouts,  first  came  to  Britain,  many  more  lives  were  lost 
in  traffic  accidents  than  in  bombings.  Britain  has  largely  solved  its  blackout  traffic 
accident  problem,  but  it  took  several  months  and  during  that  time  some  thousands 
of  precious  lives  were  needlessly  lost. 

The  graph  tells  this  dramatic  story: 

1.  In  the  months  just  prior  to  September,  1939,  when  England  entered 
the  war  against  Germany,  pedestrian  deaths  followed  a  fairly  static 
pattern  of  100  a  month  or  less. 

2.  By  October,  1939,  with  blackouts  in  effect,  they  had  soared  to 
almost  500  a  month;  in  January,  1940,  they  reached  an  all-time 
peak  of  nearly  700. 

3.  On  February  1,  1940,  a  20  m.p.h.  night  speed  limit  went  into  effect 
and  pedestrian  deaths  dropjxtd  to  less  than  300  in  that  single 
month.  In  March  they  dropj^ed  again  to  less  than  200,  and  by  July 
they  w’ere  brought  back  to  the  low  pre-war  level. 

If  blackouts  come,  we  can  profit  by  this  vivid  example.  Otherwise  thousands  of 
Americans — workers,  soldiers,  manpower — ^will  l)e  forever  lost. 

Traffic  can  l>e  stopped  during  brief,  test  blackouts.  But  if  real  blackouts  come 
SLOW  is  the  word. 
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Oregonian  Forges  Ahead 
An  A.B.C  (Audit  Bureau  of  Circu¬ 
lations)  report  made  news  last  fort¬ 
night  in  the  Pacific  Northwest.  The 
91-year-old  Portland  Oregonian 
(a.m.)  passed  in  daily  circulation  its 
rival  tne  Journal  (p.  m.)  —  151,591 
to  147,159. 

During  the  early  ’30s  the  hard-fighting 
Journal  held  a  nip-&-tuck  lead  over  the 
Oregonian.  In  1937,  when  chunky,  agile- 
minded  Edwin  Palmer  ("Ep”)  Hoyt  took 
over,  the  Oregonian  began  a  circulation 
march  that  in  two  years  carried  it  to  an 
18,000  lead  over  the  Journal.  Then  in 
1939  the  Journal  bought  the  money-mak¬ 
ing  Sews-Telegram  for  $525, (XX)  and  ap¬ 
parently  clinched  its  lead  with  a  solid  16,(XX) 
advantage. 

How  41-year-old  Publisher  Hoyt  man¬ 
aged  in  the  last  two  years  to  overcome 
this  lead  is  a  story  of  smart  publishing.  He 
boosted  his  out-of-town  circulation  by  bet¬ 
tering  the  Oregonian’s  coverage  in  small 
Northwest  communities,  putting  out  an  early 
night  edition  t<»  compete  with  the  Journal's 
afternoon  final,  etc. 

But  the  Oregonian  also  gets  circulation 
by  a  means  rarely  effective  for  other  news¬ 
papers:  its  editorial  page.  Surveys  by  the 
Continuing  Study  of  Newspaper  Reading 
rank  the  Oregonian’s  lead  e<litorial  with 
its  best-read  features.  Its  editorial  page 
was  the  only  section  of  the  Oregonian  to 
escape  the  streamlining  applied  by  Paper 
Doctor  Guy  T.  Viskniskki  in  1934. 

One  of  the  best  written  editorial  pages 
on  the  Pacific  Coast,  it  is  authored  by 
three  closely  geared  individualists,  with  a 
neat  division  of  talents.  They  write  in  a 
tradition  founde<l  by  such  rugge<l  journal¬ 
ists  as  the  Oregonian's  famed  Harvey  W. 
Scott,  an  erudite,  walrus- faced  editor  who 
prowled  the  office  in  stocking  feet  for  40 
years,  and  by  .Xlbert  Hawkins,  ex-cabin 
boy  and  cf)al-heaver,  who  liked  best  to  write 
about  education,  science  and  Pacific  North¬ 
west  history. 

Publisher  Hoyt  entirely  .separated  the 
news  departments  and  editorial  page,  set¬ 
ting  the  Oregonian’s  editorialists  entirely 
apart.  The  Oregonian  now  has  no  editor- 
in-chief,  and  Managing  Editor  Robert  Not- 
son  never  crosses  the  editorialists’  path. 
Its  three  editorialists  are: 

Philifi  Hammon  Parrish,  “editor  of  the 
editorial  page,’’  who  is  the  youngest  of  the 
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three  (45).  Sawed-off,  gaunt- faced,  paunchy, 
bushy-liaired  Editor  Parrish  writes  about 
international  and  L'.S.  politics,  relaxes  at 
home  by  talking  the  same  subjects  with  his 
shoes  off.  .-\uthor  of  two  books  on  North¬ 
west  history,  he  is  the  only  one  of  the 
three  who  went  to  college  (but  he  has  no 
diploma  of  any  sort ;  he  never  graduated 
from  a  high  school).  .-\s  editor  of  a  page 
printed  in  small  type,  he  believes  "the  edi¬ 
tors  of  the  country  have  been  driven  into 
big  type  and  inntKUous  opinion  through 
offering  their  readers  domineering  opinion 
and  insult  rather  than  close  reasoning  and 
comradely  respect.’’ 

Ronald  Glenn  Callzvrt,  68,  oldest  of  the 
three,  has  been  on  the  Oregonian  since  1909, 
was  assistant  and  managing  editor  until  he 
liecame  editorial  writer  in  1931.  Bu.shy- 
browed,  kindly,  he  hunts  &  pecks  his  tax 
and  fiscal  editorials  at  furious  speed  on  a 
portable  typewriter  while  chewing  an  unlit 
cigar.  (.-\11  editorialists,  like  Oregonian  re¬ 
porters.  buy  their  own  typewriters.)  The 
story  is  that  Editor  Callvert  in  1938  was 
about  to  l)e  firetl  because  he  was  too  expen¬ 
sive.  The  idea  was  droppetl  when  he  won  the 
Pulitzer  Prize  for  best  editorial  of  the  year. 

Hen  Uur  iMmpman.  55,  is  the  Oregonian’s 
beer-barrel  poet  and  "genius,"  whom  Editor 
Parrish  calls  "the  country’s  greatest  editc)rial 
writer  on  nature  and  whimsey.”  His  edi¬ 
torials  are  much  reprinted,  from  coast  to 
coa.st.  He  wears  flowing  black  ties  (one 
matle  from  one  of  his  wife’s  old  black  silk 
stockings)  and  is  a  tireless  fisherman.  A 
favorite  fishing  companion  is  his  Japanese 
dentist,  brother  of  a  Tokyo  mayor,  a  jujit.su 
artist  and  fabulous  drinker,  who  while  fish¬ 
ing  with  Ben  Hur  emptied  a  pint  of  whiskey 
at  one  gulp,  tossed  the  bottle  into  the  air 
and  shattered  it  with  his  target  pistol. 
Readers  quickly  recognize  Editor  l^mpman’s 
nature  whimseys,  but  they  are  sometimes 
f(H)le<l  by  his  serious  pieces.  B(H>k  Critic 
Harry  Hansen  called  a  I-ampman  editorial 
on  the  war  the  best  shetrt  story  of  the  year. 
He  handled  the  Oregonian’s  whole  campaign 
against  the  Roosevelt  court-packing  plan. 
Herbert  Hoover  tried  to  hire  him  to  write 
speeches  in  the  19.32  campaign,  but  Magni¬ 
ficent  Sentimentali.st  l^mpman  preferred 
to  work  at  a  job  where  he  could  write  about 
tjees,  apples,  trees,  dogs,  an  average  fellow 
called  "Joe  Pungle.’’ 
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The  coming  year  may  be  the  most  crucial  in  our  nation’s  history. 
If  ever  a  nation  needed  unity,  our  nation  needs  unity  in  this  new  year.  There 
is  sound  basis  for  unity  only  if  the  people  have  the  facts.  Only  facts  can  unify 
a  nation.  Facts  tell  a  people  what  conditions  they  must  face.  From  the  people 
themselves,  guided  by  wise  leaders,  arises  the  wisdom  and  the  might  to  meet 
the  conditions  the  facts  reveal. 

To  provide  the  facts  our  people  need  is  today  as  always  the  policy 
and  the  practice  of  The  New  York  Times.  Today  in  war.  Yesterday  in  peace. 
Tomorrow,  soon  we  hope,  again  in  peace.  It  is  this  policy  and  this  practice 
that  have  gained  for  The  New  York  Times  recognition  as  “America'’s  most 
distinguished  newspaper.” 


Hork  Sinter 
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&  P  Circulation  Survey  Reveals 
11 -Time  High  Reached  in  1941 


AILY  newspaper  circulations  in 
U.  S.  this  year  gained  2%  over  1940 
.;r.ging  them  to  a  record-breaking 
j-time  high,  according  to  a  cross- 
=ction  survey  made  by  Editor  &  I*ub- 
-her  of  publishers’  statements  to  the 
,dit  Bureau  of  Circulations  for  the 
i-month  period  ending  Sept.  30,  as 
:.-;pared  with  the  same  period  a  year 
;o. 

Sunday  newspapers  showed  even  a 
:ater  increase,  amounting  to  4.29% 
^ing  the  same  comparative  period, 
loming  newspapers  gained  2.79% 
er  a  year  ago  and  evening  dailies 
reased  their  circulation  126%.  The 
.  Ijined  morning  and  evening  totals 
jW  a  gain  of  2%. 

The  record  of  American  newspapers 
Is  past  year  is  not  only  maintaining 
e  record-breaking  circulation  levels, 
ut  actually  going  ahead,  indicates  the 
ding  public  ranks  newspapers  as 
::  “No.  1”  news  medium.  War  news 


By  GEORGE  A.  BRANDENBURG 

Aggregate  Aggregate 

Circulation  Circulation  %  Increase 

Sept.  30, 1941  Sept.  30, 1940  Over  1940 

103  Morning  .  12,519,066  12,178,966  2.79 

146  Evening  .  13,175,648  13,011,638  126 

Morning-Evening  Total  25,694,714  25,190,604  2.00 

142  Sunday  .  26,340,124  25,257,300  429 


has  been  a  major  headline  attraction, 
but  national  defense  news  has  also 
been  a  factor  in  holding  reader  at¬ 
tention. 

With  the  nation  now  at  war,  it 
would  seem  that  the  demand  for  news 
will  increase  and  there  is  little  likeli¬ 
hood  that  there  will  be  any  “ration¬ 
ing”  of  newspaper  readers.  Magazines 
are  apparently  not  the  answer  to  this 
avid  demand  for  news.  Radio  has  its 
place,  but  evidently  is  not  sufficient  in 
itself  to  supply  the  complete  accoimts 
that  an  informed  public  wants  in  or¬ 
der  to  maintain  morale. 


Period  Ending  Sept.  30,  1941  Period  Ending  Sept.  30,  1940 

(M)  ^E)  (S)  (M)  (E)  (S) 

ALABAMA 


xVvtv  Age-Herald . 

45,801 

109,680 

75,280 

140,555 

41,075 

99,490 

V4,131 

128,145 

ity  Total . 

45,801 

184,960 

140,555 

41,075 

173,621 

128,145 

'•fss.  Refrister.  Press- 

Register . 

ity  Total .  .... 

24,508 

33,306 

51,912 

21,433 

29,383 

45,900 

24,508 

33,306 

ARIZONA 

51,912 

21,433 

29,383 

45,900 

■»nix 

37,618 

21,562 

44,441 

35,823 

19,795 

41,749 

!ty  Total . 

't  Smith 

^uthwest  American, 
Times-Record,  South- 

37,518 

21,562  44,441 

ARKANSAS 

35,823 

19,795 

41,749 

west  Times-Record . 

15,581 

10,337 

26,097 

15,2.39 

9,922 

25,329 

ity  Total . 

"«  Rock 

15,581 

10,337 

26,097 

15,239 

9,922 

25,329 

Kansas  Democrat . 

64,929 

50,833 

59,732 

47,591 

55,546 

64,929 

88,219 

60,825 

81,549 

■  Ity  Total . 

64,929 

50,833 

147,951 

60,825 

47,591 

137,095 

CALIFORNIA 


!  .tngeles 

“-aminer .  221,655  .  694,890 

'■T»ld  8e  Express .  .  243,924  . 

Ally  News .  *216,740  .  . 

":iies .  219,890  .  407,674 

■ty  Total .  t441,445  243,924  1,003,564 

•  All-Day  Paper,  t  Does  not  include  Daily  News. 

:>siento 


aon . 

-’.y  Total . 

'Oieyo 

■ion.  Tribune. 

'J  Total . 

■  Francisco 
iall-Bulletin. . . . 

'mnicle . 

uaminer . 


tado  Springs 

«orttc.  Telegraph.  Gazette 

•ad  Telegraph . 

-ty  Total . 


COLORADO 


clcy  Mt.  News. 


lAaglon 

ftws,  Joumal-Every  Eve- 

l«>a« . . 


CONNECTICUT 

J  .  76,135 

73,833  . 

0  73,833  76,135 

DELAWARE 


DISTRICT  OF  COLUMBIA 

Kington 

.  85,046  _ 

'm. .  142,182  127,315 

« .  162,104  163,955 

=cs  Herald .  *209,105  210,925 

ty  Total .  tl42.182  247,150  502,195 

'All-Day  Paper,  t  Does  not  include  Tiraes-Herald. 


.  385,682 

252,753  942,444 


Aside  from  the  Sunday  field,  which 
showed  a  429%  increase  this  year  as 
compared  to  a  3.41%  gain  in  1940  over 
the  previous  year,  gains  registered  in 
1941  were  not  as  great  as  those  of  a 
year  ago  in  comparison  with  1939.  In 
the  daily  field  last  year,  morning  and 
evening  circulation  totals  showed  an 
aggregate  increase  of  4.5%  over  1939. 

This  year’s  cross-section  survey  in¬ 
cludes  a  larger  sample  than  that  of  a 
year  ago.  The  current  Editor  &  Pub- 
LisHfn  study  covers  newspapers  from 
coast  to  coast,  including  103  morning 
papers.  146  evening  papers  and  142 


Sunday  editions.  Cities  selected  were 
on  the  basis  of  availability  of  their 
publishers’  statements  at  ABC  head¬ 
quarters  at  the  time  Editor  &  Pub¬ 
lisher  made  the  compilation. 

Two-Thirds  of  ClrcHlofloR 

The  study  represents  nearly  two- 
thirds  of  the  total  week-day  circula¬ 
tion  in  U.  S.  and  approximately  three- 
fourths  of  total  Sunday  circulation. 
In  the  morning  field,  103  papers  rep¬ 
resent  a  total  of  12,519,066  for  1941  as 
compared  with  12,178,9^  in  1940.  The 
146  evening  papers  total  13,175,648  this 
year  as  compared  with  13,011,638  in 
1940.  The  142  Simday  papers  aggre¬ 
gate  26,340,124  as  compared  with  25,- 
257,300  last  year. 

In  three  cities — Los  Angeles,  Cal., 
Washington,  D.  C.,  and  Peoria,  Ill. — 
all-day  newspapers  are  included,  but 
their  circulations  are  not  computed  in 
the  city  totals  or  in  the  aggregate  for 
all  newspapers. 

Thus,  it  would  seem  that  U.  S. 
newspapers  will  probably  equal,  if 
not  surpass,  in  the  morning  and  Sun¬ 
day  fields,  the  all-time  high  of  1940 
for  morning  and  Sunday  papers  and 
the  1937  circulation  peak  for  evening 
newspapers. 

Below  is  a  comparison  of  1941  and 
1940  figures  for  the  periods  ending 
Sept.  30,  as  compiled  from  ABC 
records. 


Period  Ending  Sept.  30,  1941 


102,683  . 

213,689  633,592 


156.800  263,535 

.  44,645 

166.800  308,180 


.  71,650 

69,473  . 

69,473  71,650 


.  112,873 

151,469  150,052 

_  197,629 

236,970  460,554 


(M) 

■(E)  ■  '  tS) 

FLORIDA 

(M) 

Jacksonville 

Journal . 

Times  Union . 

47,204 

92,430 

100,557 

82,767 

City  Total . 

92,430 

47,204 

100.557 

82.767 

Miami 

Herald . 

79,827 

85,139 

72,490 

News . 

46,463 

43,241 

City  Total . 

79,827 

46.463 

128.380 

72.490 

Orlando 

Sentinel,  Reporter-Star, 

Sentinel-Star . 

14,461 

9,942 

19,.590 

13,006 

City  Total . 

14,461 

9,942 

19,590 

13.006 

St.  Petersburg 

Indepen  lent . 

12,585 

Times . 

17,364 

18,441 

16,261 

City  Total . 

17,364 

12,585 

18.441 

16.261 

Tampa 

Times . 

31,683 

Tribune . 

61,280 

70.332 

55,4.34 

City  Total . 

61,280 

31,683  70,332 

GEORGIA 

55,434 

Atlanta 

Constitution . 

128,362 

140,142 

122,021 

Journal . 

160,729 

214.321 

City  Total . 

128,362 

160,729 

354,463 

122.021 

Columbus 

Enquirer,  Ledger,  Ledger- 

Enquirer . 

City  Total . 

10,519 

17,218 

27,238 

9,994 

10,519 

17,218 

27.238 

9.994 

Savannah 

News . 

33,433 

31,876 

30,079 

Press . 

18,621 

City  Total . 

33,433 

18,621 

IDAHO 

31,876 

30,079 

Boise 

Capital  News . 

23,272 

Id^o  Statesman . 

22,026 

21,294 

19,549 

City  Total . 

22,026 

23,272  21,294 

ILLINOIS 

19,549 

Bloomington 

Pantagraph . 

City  Total . 

27,101 

21,300 

27,101 

21,300 

Chicago 

Herald- American . 

455,764 

857,318 

News . 

457,981 

Times . 

422,446 

418,775 

Tribune . 

1,065,297 

1,144,734 

1.076,866 

City  Total . 

1,065,297 

1,336,191 

2,420,827 

1.076.866 

Decatur 

Herald,  Review,  Herald 

Review . 

21,887 

25,986 

41,693 

22,010 

City  Total . 

21,887 

25,986 

41,693 

22,010 

Peoria 

Journal  Transcript . 

*61,211 

59,103 

*58,593 

Star . 

35,529 

39,131 

City  Total . 

35,529 

98,234 

*  All-Day  Paper. 

Rockford 

Star,  Register-Republic.  . . 

32,306 

25,329 

34,621 

31,604 

City  Total . 

32,306 

25,329  34,621 

INDIANA 

31,604 

Fort  Wayne 

Journal-Gazette . 

57,823 

57,210 

52,844 

News-Sentinel . 

66,469 

City  Total . 

57,823 

66,469 

57,210 

52,844 

Indianapolis 

News . 

162,515 

Star . 

132,615 

92,251 

175,519 

130,071 

City  Total . 

132,615 

254,766 

175,519 

130,071 

40,915  . 

.  89,119 

40,915  89,119 

.  70,217 

44,754  40,794 

44,754  117,011 


.  132,689 

152,477  199,596 


17,967  . 

17,967  28,186 


26,360  20,643 

26,360  20,543 

463,410  863,091 

461,701  . 

399,045  376,960 

.  1,132,602 


.  55,846 

34,038  37,530 


{Continued  on  page  12) 
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Price  Opens  Censor’s 
Office  in  P.  O.  Bldg. 

Publisher  Representatives  Meet  with 
War  Department  Officials  on  Press  Relations 
Herbert  Gaston  Named  to  Committee 


WASHINGTON,  D.  C.,  Dec.  24— Cen¬ 
sor  Byron  Price  has  established 
quarters  in  a  single  room  in  the  Post 
Office  Building  adjoining  the  suite  of 
Postmaster  General  Frank  C.  Walker 
and  the  plan  for  control  of  news  “at 
the  source”  is  in  process  of  develop¬ 
ment. 

Mr.  Walker  is  chairman  of  the  in¬ 
terdepartmental  committee  which  has 


been  studying  censorship  methods  for 
several  weeks  in  association  with 
J.  Edgar  Hoover,  the  President’s  ap¬ 
pointee  to  coordinate  efforts  along 
this  line. 

Mr.  Price  has  not  conferred  with 
the  press  since  his  arrival  here  last 
Friday.  Secretary  Stephen  Early  said 
a  press  conference  is  likely  to  be 
called  when  the  censor  completes  his 
program  and  it  is  ready  to  be  put  in 
operation. 

Mr.  Price  was  sworn  in  Dec.  20  as 
the  nation’s  censorship  director. 

The  oath  was  administered  by  Ugo 
Carusi,  executive  assistant  to  Attorney 
General  Francis  Biddle,  in  the  office 
of  Postmaster  General  Walker, 

Assistant  Secretary  Herbert  E. 
Gaston  has  been  named  as  the  Treas¬ 
ury’s  representative  on  the  censor¬ 
ship  committee  which  will  advise  Mr. 
Price. 

Conference  With  War  Dept. 

The  ANPA  Dec.  19  issued  the  first 
of  a  series  of  informal  bulletins  in¬ 
tended  to  keep  publishers  and  editors 
abreast  of  war  coverage  and  censor¬ 
ship  developments. 

Representatives  of  the  newspaper 
associations  forming  the  conference  on 
National  Defense  in  New  York  last 
Feb.  4  were  invited  to  confer  with 
War  Department  officials  in  Washing¬ 
ton  on  the  status  of  war  correspond¬ 
ents  and  army-press  relations,  the 
bulletin  explained.  Walter  M.  Dear, 
Jersey  City  Jersey  Journal,  ANPA 
president,  asked  Dwight  Marvin,  Troy 
(N.  Y.)  Record,  president  of  the 
American  Society  of  Newspaper  Edi¬ 
tors,  to  serve  on  the  sub -committee. 
Mr.  Marvin  designated  Wilbur  For¬ 
rest,  assistant  editor,  New  York  Her¬ 
ald  Tribune,  who  was  a  war  corre¬ 
spondent  in  World  War  I,  to  serve 
with  him.  Cranston  Williams  was  the 


other  member  of  the  committee  which 
conferred  with  War  Department  offi¬ 
cials  Dec.  16  (see  E.  &  P.,  Dec.  20, 
page  5). 

Mr.  Williams  explained  that  the  in¬ 
formal  ANPA  bulletins  were  insti¬ 
tuted  to  report  developments  from 
time  to  time. 

“It  is  clear  at  the  beginning  that  the 
responsibility  for  the  printing  of  news 


during  the  war  lies  with  the  publisher 
and  his  editors,”  the  bulletin  said. 
“Voluntary  censorship  is  in  effect  and 
there  is  no  disposition  to  have  any 
other. 

“Voluntary  censorship  must  be 
made  to  work  in  a  democracy  with  a 
free  press  and  these  bulletins  are  pre¬ 
pared  with  the  idea  that  it  is  helpful 
for  publishers  and  editors  to  know  in 
so  far  as  is  possible  the  thinking  of 
the  officials  who  have  jurisdiction 
over  the  censoring  of  news  sent  from 
outside  the  U.  S.,  as  well  as  news 
within,  for  dissemination  in  this  coim- 
try. 

Specific  Cates  Sought 

“These  bulletins  will  contain  factual 
reporting  on  matters  that  have  inter¬ 
est  for  those  who  must  determine 
what  is  printed  in  newspapers.  Other 
committees  have  taken  steps  to  ac¬ 
quaint  facts  and  viewpoints  to  radio 
stations. 

“In  due  course,  details  will  be  an- 


CIRCULATIONS  of  U.  S.  Dailies  in 
1941  Reached  All-Time  High  (page 
3). 

DEMOCRACY  rests  upon  the  foimda- 
tion  of  a  free  press  (page  5). 

ATTACK  on  Pearl  Harbor  biggest 
story  of  1941  (page  6). 

BE3LDING  outlines  4-part  program 
for  Coast  admen  (page  7). 

HARVARD  Study  of  Economic  Ef¬ 
fects  of  Advertising  is  released 
(page  8). 

CHESTERFIELD  out  of  newspapers 
for  January  (page  10). 

NEW  newspaper  network  links  96  key 
markets  (page  27). 

USED  car,  service,  institutional  copy 
will  feature  auto  ads  (page  28). 


EDITOR  &  PUBLISHER 
CALENDAR 

Dec.  27>30 — American  Assn, 
of  Schools  and  Departments  of 
Journalism,  annual  convention, 
Des  Moines. 

Dec.  29-30 — American  Assn, 
of  Teachers  of  Journalism,  an¬ 
nual  convention,  Des  Moines. 

Jan.  5-6 — Assn,  of  Newspaper 
Classified  Advertising  Manag¬ 
ers,  New  York-New  England 
divisional  meeting,  Hendrick 
Hudson  Hotel,  Troy,  N.  Y. 

Jan.  8,  1942 — Kentucky  Press 
Assn.,  annual  midwinter  meet¬ 
ing,  Bown  Hotel,  Louisville. 

Jan.  10 — Arizona  Newspapers 
Assn.,  annual  convention,  Phoe¬ 
nix. 

Jan.  15-17  —  North  Carolina 
Newspaper  Institute,  annual 
meeting.  North  Carolina  and 
Duke  University,  Chapel  Hill. 

Jan.  16-18 — California  News¬ 
paper  Publishers  Assn.,  annual 
convention.  Hotel  del  Coronada, 
Coronada. 


noimced  about  the  extent  of  plans 
in  war  zones  for  correspondents — 
their  status,  the  responsibilities  of 
newspapers  they  represent  and  the 
conditions  under  which  they  will 
serve  and  work. 

“It  was  suggested  that  a  series  of 
specific  illustrations  would  be  helpful 
for  editors  to  determine  their  course 
of  action  on  printing  news  items. 

“A  strict  interpretation  of  the  out¬ 
line  of  things  the  Army  requests  not 
to  be  printed  would  bar  almost  every¬ 
thing.” 

The  conference  called  attention  to  a 
sentence  in  a  story  Dec.  14  in  one 
paper  which  said;  “There  is  not  now  a 

single  gun  in  .  capable  of 

bringing  down  an  attacking  plane,” 
Mr.  Williams  went  on.  The  area  re¬ 
ferred  to  is  a  vital  point  in  the  U.  S. 
and  a  reasonably  accessible  target  for 
bombing  by  an  enemy. 

“The  War  Department  denies  the 
truth  of  the  statement,”  the  ANPA 
added,  “and  pointed  out  anti-aircraft 
guns  are  in  view  of  the  public  which 
they  say  are  efficient  and  modern.  The 
Army  feels  that  if  the  statement  were 
true  it  was  information  of  value  to 
the  enemy. 

“Among  the  18  things  the  Creel 
Committee  in  World  War  I  asked  not 
to  be  printed  was  ‘Information  of  the 
coast  or  anti-aircraft  defenses  of  the 
U.  S.  Any  information  of  their  very 
existence,  as  well  as  the  number,  na¬ 
ture,  or  position  of  their  guns  is 
dangerous.’ 

“It  appears  that  one  official  state¬ 
ment  made  it  possible  for  Japan  to 
announce  that  the  Arizona  had  been 
sunk  at  Pearl  Harbor  prior  to  Secre¬ 
tary  Knox’s  statement.  The  Navy  De¬ 
partment  said  Admiral  Kidd  had  been 


PITTSBURGH  dailies  restrain  job  ad¬ 
vertising  (page  32). 

Departments 

Advertisers  and  Advertising  Agen¬ 
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Photography  .  24 

Syndicates  .  25 

Promotion  .  26 

Circulation  .  29 

Books  .  33 

Obituary  .  34 

Shop  Talk  at  “Thirty” .  36 


Byron  Price  (center)  shown  at  his  desk  in  Washington  Dec.  20  with  Attorney  General 
Francis  Biddle  (left)  and  Postmaster  General  Frank  Walker  as  he  took  over  his  new 
duties  as  Director  of  Censorship. 


of  tka  U/eek 


killed.  Public  records  showed  that  W 
was  assigned  to  a  particular  co^ 
mand  in  the  Pacific  Fleet  and  du, 
the  Arizona  was  the  flagship  of  flet 
unit.  ^ 


“Censors  are  not  infallible  thog 
selves  and  can  give  information 
may  be  useful  to  the  enemy.” 

The  ANPA  bulletin  concluded  wji 
a  statement  by  an  army  official  1^ 
March  that  the  “volimtary”  system  i 
censorship,  which  worked  well  in 
World  War,  should  be  accorded  t^ 
initial  opportunity  in  ar^y  future  mj. 
jor  war.  “If  it  proves  satisfactor 
then,”  he  was  quoted,  “all  is  well  L'| 


D 

F< 


it  fails,  then,  and  not  before, 


mui  e  drastic 
lished.” 


restrictions  be  esteW 


Press  Corps 
Knew  About 
Churchill's  Trip 


Washington,  Dec.,  23— The  cloak  ei 


secrecy  surrounding  the  crossing  »,( 
arrival  of  Prime  Minister  Winsto^e  * 
Churchill  was  regarded  here  as 
excellent  illustration  of  volunta- 
censorship  in  action. 

From  various  sources,  newsmtiJ 
knew  Mr.  Churchill  had  left  Englarifion  f 
Appearance  of  Atlee  in  Parliamer 
as  his  substitute  —  a  circumsta: 
which  preceded  the  historic  mwti: 
in  the  Atlantic  last  August  — gavi 


ito  s< 
iHe  i 

ur.it> 


^unil 

He 

-Create 


:*iaty, 


strength  to  reports  that  Churchill  wAsief 


’.toven 


en  route  to  the  United  States.  Cor 
respondents  inquired  of  White  Houafag  tl 
Secretary  Stephen  Early;  were  ad^ime 
monished  “do  not  speculate.”  Th 
admonition  was  obeyed. 


Iran  ki 


First  official  news  came  when 


latin 

'ninr. 


In 


porters  were  called  to  Mr.  Eariv 
office  Monday  night.  No  correspondei 
was  permitted  to  leave  the  office 
transmit  the  news  until  the  pres; 
dential  secretary  was  advised  by  tdf 
phone  that  the  intelligence  had  beef^ 
imparted  to  the  British  press. 

But  seasoned  correspondents  knef 
something  extraordinary  was  develop^ 
ing.  The  Soviet,  Chinese  and  Nethe.’ 
lands  envoys  had  been  closeted 
the  President  during  the  day,  as 
also  Senator  Tom  Connolly,  chairnu^^'^^ 
of  the  Senate  Committee  on  Fore^f^*® 
Relations.  When  the  White  House  a!#^P 
nounced  the  President’s  calein 
would  be  left  open  for  appointmerJ^f"’^' 
which  might  be  made  “on  the  f 
of  the  moment,”  newspapermen 
cided  to  remain  at  their  posts. 


The  President  and  the  Prime 
ister  arrived  at  six  o’clock  and  po^p* 
for  cameramen,  but  they  too 
required  to  observe  confidence  uritp*®' 
the  formal  release. 

The  naval  censorship  in  New 
swiftly  cleared  outgoing  dispatch^^® 
Tuesday  evening  on  the  arrival 
Churchill  in  Washington.  Eorroi 


Publisher  learned  from  Lt.  Comwan 


Joseph  Mickler,  USNR,  in  charge 
outgoing  press  censorship,  that  fla?! 
of  American  news  services  and  Bn^sel 
ish  correspondents  were  prepared 
advance  and  all  cleared  within  < 
minute  of  the  official  announceme-T^  I 
Comm.  Mickler,  a  former  New 
Journal- American  rewrite  man,  said 
became  apparent  about  noon  on  M; 
day  that  “somebody  was  coming  ov^  to 
and  he  was  flooded  with  queries. 


advised  American  and  British  new 


men  that  they  could  file  prepared:, 
flashes  with  the  censorship  on  whip  u 
ever  they  learned,  with  release  au 
matic  with  a  White  House  annour.J^'Ji; 
ment. 

Precious  minutes  were  thus  sa 
when  the  news  service  tickers  at 
censorship  office  flashed  the  arri' 
of  Churchill  at  7  pjn. 
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Democracy  Exists  Upon  The 
Foundation  of  A  Free  Press 
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fOR  DECEMBER  27.  1941 


fOLLOWING  is  the  address  of  Grove  Patterson,  editor  of  the  Toledo  Blade, 
delivered  at  the  Bill  of  Rights  Anniversary  Dinner  at  the  Waldorf-Astoria, 

Sew  York,  last  week.  It  was  titled  “Newspapers  in  a  Democracy.” 

[the  institutions  of  democracy  rest  Taken  as  a  form  of  government,  it  _  _  _ 

ojore  securely  upon  the  foundation  seems  to  me  that  democracy  has  been  don’t  know  will'destroy^you. 
of  a  free  press  than  upon  any  other  superficially  defined  as  the  rule  of  the  RecenUy  certain  motion  pictures 


regiment  and  destroy,  in  the  muddy 
and  bewildering  darkness  of  censor¬ 
ship.  The  old  proverb  has  it  that 
what  you  don’t  know  won’t  hurt  you. 
Not  so  in  a  democracy.  What  you 


Grove  Peftarson 


:dca  or  practice 
'mown  to  man. 
fe  recognize 
[five  institutions 
[or  social,  eco¬ 
nomic,  political, 

[and  moral  bet- 
siTnent.  They 
.re  the  home, 

■iie  church,  the 
[school,  industry, 
nd  the  news- 
paper. 

The  responsi- 
loakclble  editor  long 
ngawigo  came  to 

FinsDt  conclusion  that  he  faced  the 
a,  j  ipportunity  of  making  a  newspaper 
!;  to  something  more  than  a  newspaper. 
He  faced  and  seized  the  oppor- 
nmity  of  making  it  into  an  institu- 
for  constant  service  in  the  com- 
liamesi  nunity. 
nstaso  He  knows  now  that  he  faces  the  even 
neetini  peater  opportunity,  the  profound 
—  gn  iuty,  of  making  the  newspaper  the 
lill  m  ^lief  agent  for  enabling  representative 
Cor  ;overnment  to  function.  After  travel- 
Houa  ng  through  14  countries  in  Europe,  I 
re  ad  came  home  convinced  that  the  free 
Tha  :ewspaper  is  the  major  defense  that 
an  keep  one  man  or  one  group  of  men 
len  ttfrom  stealing  a  government  and  op- 
Early'i  rating  it  in  the  interest  of  a  priviliged 
ponder,  ew. 

)ffice  t(  Three  Observations 

In  supporting  the  role  of  the  news 
■“  laper  in  American  life,  I  shall  submit 
Id  bee  observations.  The  first  has  to 
io  with  the  nature  of  democracy  itself, 
levelop  ^  great  deal  of  misstatement  is  made 
Netl»  written  about  democracy.  I  have 

ed 


the  radio,  is  so  far  free  from  govern¬ 
ment  regulation.  Business  deserves 
to  be  immeasurably  more  free  from 
bureaucratic  regulation  than  it  is.  No 
medium  is  in  such  good  position,  so 
well  equipped,  as  the  newspaper  to 
preach  and  to  teach  the  value  of  free 
enterprise.  It  is  not  only  the  privilege, 
it  is  the  duty  of  the  advertiser — the 
duty  of  the  business  man  and  the 
professional  man — to  build  up,  to 
support,  to  strengthen  this  most  sub¬ 
stantial  of  all  bulwarks  against  the 
encroachments  of  totalitarianism. 

I  know,  of  course,  that  you  believe 
in  the  theory  and  principle  of  a  free 
press.  But  I  say  to  you  all,  not  only 


majority.  Th®f  ^  ^  definition.  producers  have  been  treated  to  a 

^e  glory  of  democracy  is  that  it  is  thoroughly  im- American  senatorial 

the  one  ty^  of  govermnent  upon  the  investigation  in  the  best  Nazi  manner.  -  .  .  .  . 

earth  which  provides  for  the  continu—  jg  exactly  the  kind  of  investigation  editor  but  as  an  American,  con— 

that  was  at  first  rare  and  then  com-  scious  of  the  eternal  values  inherent 
mon  in  the  rise  of  the  Nazi  party  to  American  way  of  life,  that  you 

power  in  Germany.  must  do  more  than  believe  and  more 

I  am  glad  the  President  tried  to  approve  if  you  are  ^  not  to  be 

laugh  it  out  of  court,  but  I  am  afraid  regulated  and  r^imented  into  a  dark 
it  is  more  diabolical  than  comical,  which  will  not  contain  a  medi- 


state,  as  in  dictatorship  countries — 
ard  it  praised  as  superior  to  all  other  this  channel  through  which  can  flow 
rms  of  government.  I  question  this,  constantly,  from  the  center  to  the 
i_;r^tuU>cracy  is  more  competent.  Things  border,  a  stream  of  objective  informa- 

be  done  over  night  in  the  ^ctator-  iion,  and,  from  the  larder  to  the  cen-  ^^ric^r  IHe  ";ol'ely  "b^^cTus*;”  w^  cra^rp^Me^kn^ow 
.useir'P  state  that  take  six  months  or  a  ter,  a  stream  of  analysis,  of  criticism,  j^a^ned  earlier  than  the  rest  of  the  way  in  which  you  can  regiment  a 
to  do  under  a  loose  sy^m  of  cf  praise  and,  if  necessary,  condemns-  ^^e  art  of  mass  production?  Of  nation  is  first  to  regiment  its  mind. 

ntnMaf^P''®^'®*^tative  government.  T^at  is  tion.  ...  what  value  would  mass  production  They  have  already  persuaded  a  lot 

of  people  that  our  system  of  free  en¬ 
terprise  and  competitive  business  and 
unlimited  opportunity  for  the  in¬ 
dividual  just  can’t  be  made  to  work. 
In  trying  to  get  this  idea  across  they 


he 


ing  rights  of  a  minority  not  in  power. 
What  could  be  more  despotic,  more 
tyrannical  than  a  majority  in  power, 
without  provision  for  the  rights  of  the 
minority?  The  newspaper  is  peculiar¬ 
ly  the  medium  for  the  expression  of 
the  minority  not  in  power,  because  it 
is  not  under  the  control  of  govern¬ 
ment. 

Free  expression  is  the  most  impor¬ 
tant  attribute  of  democracy  and  a  free 
newspaper  is  its  most  vital  medium. 
For  the  printed  word  gives  perma¬ 
nence  to  free  expression.  Unhappily 
the  average  American  citizen  does  not 
think  through  the  meaning  of  a  free 
press,  its  significance  in  a  representa¬ 
tive  government.  It  probably  occurs 
only  to  a  minority  that  the  institutions 
of  a  democracy  rest  upon  a  system 
which  opens  and  keeps  open  a  channel 
for  human  expression,  a  channel 
through  which  flows,  from  the  center 
of  government,  the  stream  of  informa¬ 
tion  which  makes  it  possible  for  dem¬ 
ocratic  organization  to  function  over 
the  farflung  territory  of  a  nation.  It 
was  H.  G.  Wells  who  said  that  the 
Roman  Empire  could  not  endure  be¬ 
cause  there  were  no  newspapers — no 
methods  of  apprising  the  outlying  peo¬ 
ples  of  the  behavior  of  the  center. 

Channel  Must  Bn  Open 

Democracy,  then,  can  continue  to 
function  only  so  long  and  insofar  as 
this  channel  is  not  tampered  with  or 
dammed  or  used  exclusively  by  the 


more 

What  a  short  step  further  upon  this 
road,  from  a  tragically  silly  investiga¬ 
tion  of  pictures  and  picture  producers, 
to  newspapers  and  publishers!  And 
let  us  be  perfectly  clear  upon  this: 
If  general  censorship  ever  comes  to 
the  American  newspaper,  the  effect 
in  intrinsic  damage  to  the  newspaper 
will  be  infinitesimally  small  in  com¬ 
parison  with  the  paralyzing  blight 
which  it  will  put  upon  the  liberties  of 
the  people. 

Vital  Advertising  Service 

My  second  observation  is  that  the 
newspaper,  not  only  because  of  its 
information  service,  not  only  because 
of  its  analysis  of  national  policies,  but 
because  of  its  advertising  service,  is 
vital  to  the  economic  health  and  well¬ 
being  of  this  country. 

As  Mr.  Paul  Garrett,  vice-president 
and  director  of  public  relations  of  the 
General  Motors,  points  out:  “Look 
back  to  a  time  when  we  had  no  radios. 


um  for  the  expression  of  your  needs 
and  the  defense  of  your  rights. 

Newspapers  and  all  enterprise  face 
a  common  enemy.  We  are  face  to 
face  with  a  cramping,  crippling  bu¬ 
reaucracy,  that  day  by  day  is  seeking 
to  regiment  us  into  a  retreat  toward 
an  equalitarian  destitution.  Business 
men  and  editors  are  asked  to  co¬ 
operate  to  the  end  that  we  may  all 
reach  a  secure  poverty. 

Barcaucracy  School 
There  is  a  school  of  thought  in  this 
country  which  has  won  a  good  many 
millions  of  adherents  in  late  years. 
This  school  holds  that  the  social  and 
economic  system,  under  which  we 
grew  great,  is  now  worn  out,  that  a 
new  era  is  upon  us,  that  men  and 
businesses  must  be  hedged  about  with 
regulations  and  edicts  and  verboten 
signs.  This  school  teaches  that  in 
order  to  perpetuate  this  nation,  men 
and  businesses  must  be  made  sub¬ 
servient  to  an  all-powerful  bureau- 


no  electrical  household  appliances,  no  cracy  which  will  tell  them  what  to  do, 
automobiles,  no  moving  pictures,  no  how  to  do  it,  and  when  to  do  it.  This 
plastics,  no  wireless  communication,  bureaucracy  will  regulate,  if  it  has  its 


no  telephones,  no  electric  refrigera¬ 
tors,  no  air-conditioning,  no  rayon, 
no  incandescent  lamps,  no  canned 
foods,  no  bathtubs,  no  streamliners, 
and  no  air  travel.  We  call  these  the 
products  of  mass  production.  And  so 
they  are.  But  who  would  say  they 
have  come  to  be  the  necessities  of 


ultimate  way,  everything  from  the 
color  of  your  toothbrush  handle  to 
what  products  and  how  much  of  them 
a  corporation  may  manufacture. 

The  leaders  of  this  school  of  thought 
do  not  openly  declare  their  intentions 
so  that  the  man  in  the  street  under¬ 
stands  their  objectives.  These  bureau- 


That 

«)t  the  point.  Let  us  not  miss  the  Millions  in  the  totalitarian  countries  without  conqiimntinn’  How 

i^encc.  Let  us  not  mi^  the  real  of  Europe  and  in  all  the  lands  pos-  mass  Consumption 

^aning  of  democracy.  If  God  had  an  sessed  by  the  Dictator,  millions  with  without  mass  merchandising?  And 
...  Mapa  in  putting  life  upon  the  earth,  it  hopes  and  fears  and  aspirations  like  how  could  we  have  mass  merchandis- 
id  [wff  ^  "ot  principally  that  man  might  unto  our  own,  are  chained  in  the  slav-  without  mass  advertising? 

30  i^fcvelop  a  gadget  for  government.  ^  I  ery  of  silence,  or  driven  under  the  “May  I  establish  in  your  mind  the  have  utilized  the  instrument  they 
ce  was,  and^  remains  His  pri-  wnip  of  official  falsehood.  part  advertising  plays  in  this  peculiar  most  fear.  These  overlords  of  our 

^ry  purpose  to  bring  forth  the  good  Every  morning  at  ten  o  clock  the  American  mass  production  formula,  economic  life  have  used  the  American 
“w  Yrtp"  woman,  who  may  jittery  editors  of  Berlin  gather  at  the  Advertising  basically  is  a  vital  part  of  press  as  the  sounding  board  for  their 

[spatiif  come  to  live  what  the  phil-  office  of  the  Ministry  of  Propaganda  economy,  equally  important  with  ideas.  Inasmuch  as  the  newspaper  is 

rivd  Good  Life.  and  are  told  not  only  what  they  shall  designing,  engineering,  and  pfoduc-  committed  to  the  presentation  of  news 

print  and  not  print,  but  are  instructed  tion.” 
as  to  whether  the  government  story 
for  that  day  shall  be  put  under  a  one 
column  head,  a  two  column  head. 


Iditoi  Democracy  is  immeasurably  more 
Coma  -an  a  form  of  government.  Democracy 
harge  <  =  the  spirit.  Democracy  provides  an 
it  flash  'Saosphere  in  which  man  can  be 

nd  Brii  cmebody  and  go  somewhere  under  given  little  play  or  heavy  play, 
pared  i  ^  own  power.  We  think  of  it  as  a  Every  newspaper  is  a  design  for 
thin  a  Efeat  inheritance  which  can  be  etern-  lying. 


Free  Enterprite  and  Free  Press 

How  often  does  it  occur  to  those 
not  engaged  in  some  form  of  the 
business,  to  sense  the  major  contribu¬ 
tion  that  mass  advertising  has  made 


and  opinion,  the  press  has  aided  and 
abetted  them.  If  it  had  refused  to 
print  their  ideas,  it  would  have 
stripped  itself  of  its  integrity. 
Newspapers  Are  Old 
Newspapers  in  America  are  old  and 
They  are  older 


to  continue  to  breathe  in  the  at-  morning.  In  Rome,  MusMlmis  mouth-  highest  standard  of  living*^  ever  force  the  news  into  print.  The  public 

^sphere  which  democracy  provides,  piece  speaks  the  line  for  the  Italian  j.gaj.Hed  in  this  world  has  been  built  has  learned  through  more  than  two 

sh  neif  under  its  provisions  he  is  to  con-  press.  News  does  not  travel  fast  in  ^  stands  today  upon  those  centuries  to  follow  this  established 

- -  the  slave  states;  news  does  not  travel  -  -  .  -  '= - ‘ - 

at  all. 

Only  expediency  is  expedited. 

There  are  men  in  high  places  in 
Washington  who  would  like  to  see  the  living. 

us  sa’f  hi  short,  he  must  put  into  the  field  government  -  controlled  newspaper.  Just  as  democracy  is  inconceivable 

rs  at  democracy,  in  sacrifice  and  in  de-  ’fhere  are  members  of  our  growing  without  a  free  press,  so  business,  free 

arnr^l’cn,  as  much  as  he  takes  out  in  bureaucracy  who  could  immeasurably  enterprise,  is  inconceivable  without 

ivilege.  increase  their  opportunity  to  regulate,  a  free  press.  The  newspaper,  unlike 


Jareds*  to  express  himself  in  mean- 
jn  wla  terms  of  utility  and  beauty, 
jse  ai0  ^  niust  come  to  regard  it  as  a  con- 
irnous*  wuing,  cooperative  effort  in  human 

aciety. 


achievements.  Advertising  is  as 
fundamental  to  well-being  as  manu¬ 
facture.  Advertising  is  the  inevitable 
concomitant  of  a  high  standard  of 


line  of  communication  and  of  informa¬ 
tion.  Just  as  I  can  visualize  no  de¬ 
cent  publisher  enduring  any  sort  of 
government  control  of  his  right  to  set 
forth  the  news,  neither  can  I  visualize 
the  most  commercial-minded  pub¬ 
lisher  who  would  dare  to  suppress 
what  all  the  people  have  a  right  to 
(Continued  on  page  18) 
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EDITOR  &  PUBLISHER 


Attack  on  Hawaii 
First  on  Lists  of 
10  Biggest  Stories 


Most  Important  Events 
Of  1941  Selected  by 
Editors  of  News  Agencies 


The  Japanese  attack  on  Hawaii  took 
first  place  on  lists  of  the  biggest  news 
stories  of  1941  issued  this  week  by  the 
major  news  services.  Editors  were 
far  from  unanimous  in  their  opinions 
of  the  relative  importance  of  other 
events  of  the  news-crammed  war 
year. 

The  United  Press  list,  selected  by 
its  news  editors,  follows: 

U.P.  List 

1.  Hie  attack  on  Pearl  Harbor  and 
America’s  entrance  into  the  war. 

2.  Destruction  of  the  legend  that  the 
Germans  are  invincible  on  land,  as 
shown  by  the  Russian  successes  after 
the  Nazi  drive  to  the  gates  of  Moscow. 

3.  The  “all  aid  short  of  war”  pro¬ 
gram  of  the  United  States,  including 
the  lend-lease  bill,  repeal  of  the  neu¬ 
trality  act,  and  defense  production, 
with  attendant  strikes  and  labor  trou¬ 
ble. 

4.  Rudolf  Hess’  flight  to  Scotland. 

5.  The  meeting  at  sea  between 
President  Roosevelt  and  Prime  Min¬ 
ister  Churchill  to  draft  the  Atlantic 
charter. 

6.  American  occupation  of  Iceland 
and  the  loss  of  U.  S.  warships  that 
were  attempting  to  keep  the  sea  lanes 
open  to  that  outpost. 

7.  The  battle  of  Libya. 

8.  The  battle  of  Crete,  involving 
the  first  use  of  air-borne  troops  and 
climaxing  the  Nazi  invasion  of  the 
Balkans. 

9.  The  “V”  for  victory  campaign 
and  the  rising  tide  of  unrest  in  oc¬ 
cupied  Europe. 

10.  The  Hood-Bismarck  battle. 

AP  List 

Charles  Honce,  Associated  Press 
news  editor,  made  the  AP  selections, 
announced  Dec.  26.  The  AP  list: 

1.  Japs  talk  peace — ^start  war. 

2.  A  World  War  opens  with  Pres¬ 
ident  Roosevelt’s  Oct.  27  declaration 
that  “the  shooting  has  started,”  after 
destroyers  Greer,  Kearney  and  Reu¬ 
ben  James  had  been  attack  by  Ger¬ 
man  submarines.  This  undeclared  war 
with  the  U.  S.  became  official  with 
Germany  and  Italy  following  Japanese 
action  and  at  the  year’s  end  50  declar¬ 
ations  put  90%  of  the  world  at  war. 

3.  Russia  stems  Nazis,  bring  first 
stunning  reverse  to  German  might 
after  25  weeks  of  titanic  struggle. 

4.  Lend-lease  heartens  Elngland. 

5.  Fighting  billions  mobilized,  with 
defense  and  lend-lease  total  reaching 
70  billions  by  December  and  additional 
150  billions  for  “Victory  Program” 
mapped. 

6.  The  Atlantic  Charter  declaring 
general  principles  and  post-war  aims 
of  President  Roosevelt  and  Prime 
Minister  Churchill. 

7.  Six  dreadnaughts  sunk. 

8.  The  mystery  of  Rudolph  Hess, 
still  publicly  unsolved. 

9.  Army  acts  in  defense  strikes. 

10.  Brooklyn  wins  a  pennant 

INS  List 

The  International  News  Service  list 
was  compiled  by  Barry  Paris,  editor- 
in-chief. 

Mr.  Fans’  list  follows: 

The  Japanese  attack  on  Hawaii,  fol¬ 
lowed  by  the  Japanese  declaration  of 
war  and  subsequent  declarations  by 
Germany  and  Italy. 

The  German  invasion  of  Russia. 


Roosevelt-Churchill  meeting  at  sea. 

Rudolf  Hess’  flight  to  Scotland. 

Repeal  of  Neutrality  Act,  and  deci¬ 
sion  to  arm  American  merchantmen. 

Dispatch  of  American  troops  to  Ice¬ 
land,  and  establishment  of  North  At¬ 
lantic  convoy  patrol. 

Sinking  of  the  American  destroyer 
Reuben  James,  and  the  U-boat  attack 
on  the  American  destroyer  Kearny. 

German  invasion  of  Yuoslavia  and 
Greece,  and  the  battle  of  Crete. 

War  in  Libya,  with  British  driving 
back  Italians,  later  retiring  and  again 
attacking  combined  Italian  and  Ger¬ 
man  forces  a  second  time. 

Strike  of  captive  coal  miners,  hold¬ 
ing  up  national  defense  production. 


Journalism 
Teachers  to  Meet 
In  Des  Moines 


N.  Y.  Museum  Features 
Prints.  Contemporary 
Newspapers,  Books 

The  panorama  of  journalism  in  Ne* 
ry  vemcies,  aiaie  uuara  yemcies  York  City  from  1700  to  1925  is  on  vil. 
duty,  ambulances,  fire  and  police  exhibition  at  the  Museum^ 


Editorial  restriction  in  war  time 
will  be  thoroughly  explored  at  the 
American  Association  of  Teachers  of 
Journalism  convention  at  Hotel  Fort 
Des  Moines,  Des  Moines,  Iowa,  Dec. 
29-30. 

The  American  Association  of  Schools 
and  Departments  of  Journalism  will 
meet  in  advance  of  AATJ  at  Des 
Moines,  Dec.  27-28.  The  latter  group 
will  convene  Saturday  evening  for  a 
conference  on  graduate  studies,  di¬ 
rected  by  Charles  E.  Rogers,  Iowa 
State,  and  Chilton  R.  Bush,  Stanford 
University.  On  Sunday,  Dec.  28, 
President  J.  L.  O’Sullivan,  Marquette 
University,  will  call  the  one-day  con¬ 
vention  to  order. 

Basil  Walters  to  Talk 
Guest  speakers  at  the  Sunday  ses¬ 
sion  of  AATJ  will  include  Basil  L. 
Walters,  executive  editor  of  the  Min¬ 
neapolis  Star-Journal,  and  Richard  C. 
Hottelet,  former  United  Press  cor¬ 
respondent  in  Berlin. 

President  Ralph  O.  Nafziger,  Uni¬ 
versity  of  Minnesota,  will  preside  at 
the  two-day  teachers’  convention,  be¬ 
ginning  Dec.  29.  AATJ  members  will 
be  guests  of  the  Meredith  Publishing 
Company  at  a  luncheon  on  Monday 
and  in  the  evening  the  members  will 
be  guests  of  the  Des  Moines  Register 
and  Tribune  at  dinner. 

The  AATJ  convention  program  will 
cover  a  multitude  of  subjects  relating 
to  journalism  instruction  and  the  press 
as  a  whole.  Guest  speakers  will  in¬ 
clude  Register  and  Tribune  staff  mem¬ 
bers  and  executives  from  the  Mere¬ 
dith  Publishing  Company. 

W.  W.  Waymack,  Register  and  Trib¬ 
une  editorial  page  editor,  will  discuss: 
“Editorial  Pages:  A  Case  History”; 
Gideon  Seymour,  editorial  editor, 
Minneapolis  Star-Journal,  will  speak 
on  “Government  and  Press:  An  Edi¬ 
tor’s  Viewpoint.” 

Jonrnalitm  Roundtable 
Among  the  many  subjects  slated  for 
discussion  include  a  roundtable  on 
“Are  Journalism  Graduates  Prepared 
— ^For  What?”  under  the  chairmanship 
of  Douglass  W.  Miller,  Syracuse  Uni¬ 
versity;  “Research  and  Research 
Method,”  imder  Ralph  D.  Casey, 
University  of  Minnesota;  “Advertis¬ 
ing  and  Business  Management,”  E. 
Marion  Johnson,  Syracuse;  “News¬ 
paper  Law  in  a  National  Emergency,” 
Frederick  S.  Siebert,  University  of 
Illinois;  “Public  Reporting  and  Re¬ 
porting  of  Public  Affairs,”  Fred  E. 
Merwin,  Rutgers  University;  pictorial 
journalism  and  trends  in  teaching 
technical  journalism. 

Under  each  heading,  several  speak¬ 
ers  will  express  their  ideas  from  the 
standpoint  of  journalism  schools  and 
the  working  press. 


Newspaper  Trucks 
Operate  in  Blackout 

Regulations  enabling  newspaper 
trucks  and  autos  to  operate  during 
blackouts  and  emergencies  have  been 
announced  for  California  by  the  State 
Motor  Vehicle  Department. 

Operations,  which  are  permissible  on 
certification  by  local  officials,  are  lim¬ 
ited  to  a  county.  Statewide  permits 
are  obtainable  only  for  Army  and 
Navy  vehicles.  State  Guard  vehicles 
on 

and  highway  patrol  cars  and  volun¬ 
teers  engaged  in  the  aircraft  warning 
service. 

Special  equipment  is  necessary.  The 
cars  in  emergency  use  must  have  reg¬ 
ular  lighting  facilities  meeting  the 
State  vehicular  code  and  also  have  a 
secondary  and  completely  independent 
lighting  system  for  blackouts,  it  was 
announced. 

Blackout  lights  must  be  shielded  to 
eliminate  all  light  above  12  degrees 
of  the  horizontal.  The  blackout  lights 
must  not  be  visible  more  than  100  feet 
from  any  angle.  Shields  must  be 
painted  black  and  all  deflection  from 
bright  work  or  metal  work  eliminated. 

Parking  lights  may  be  regulated  for 
use  as  front  blackout  lamps  if  they 
are  properly  shielded.  Switching  must 
be  corrected  so  that  the  normal  tail 
light  does  not  light  up  when  brakes 
are  applied.  No  accessory  lights  of 
any  kind  are  permitted  during  black¬ 
outs.  Red  lights  and  sirens  may  not 
be  used  by  any  emergency  vehicles 
during  blackouts.  Speeds  are  limited 
to  10  miles  an  hour  in  cities  and  to 
15  miles  in  outside  points.  The  light¬ 
ing  plan,  it  was  explained,  is  de¬ 
signed  to  prevent  collisions  and  not 
to  illuminate  the  highways. 


Exhibit  Shows 
N.  Y.  Journalism 
From  1725-1900 


Paper  Shipments  on 
Pacific  Are  Hampered 

Pulp  and  paper  exporters  in  British 
Columbia  face  new  difficulties  as  a  re¬ 
sult  of  the  war’s  spread  to  the  Pacific 
on  top  of  the  grave  problem  of  the 
past  of  making  shipments.  For  some 
considerable  time  B.  C.  plants  have 
been  denied  the  service  of  most  of  the 
regular  trans-Pacific  liners  due  to  their 
diversion  to  other  routes.  Now  the 
problem  of  both  markets  and  trans¬ 
portation  arises. 

Until  recently  Shanghai  was  buy¬ 
ing  paper  in  this  market  on  a  fairly 
large  scale,  but  that  business  has  van¬ 
ished  as  the  result  of  Japanese  occu¬ 
pation.  Similarly  the  once  important 
pulp  trade  with  Japan  collapsed  long 
ago. 

British  Columbia  and  Eastern  Cana¬ 
dian  paper  mills  are  \mder  contract  to 
ship  newsprint  to  Australia,  although 
the  amounts  have  been  substantially 
reduced  by  wartime  rationing.  In 
addition  B.  C.  pulp  is  being  used  in 
combination  with  native  woods  in  the 
manufacture  of  paper  in  Aiistralia. 

Pulp  and  paper  exporters  regard 
trans-Pacific  shipments  to  Australia 
as  a  matter  of  lively  and  growing  in¬ 
terest,  but  they  are  so  far  not  alarmed 
over  the  situation,  believing  that  a 
way  will  be  found  to  maintain  the 
flow  of  trade. 


RAISE  SUB.  PRICES 

Portland,  Ore.,  Dec.  23 — The  Ore¬ 
gonian  and  Oregon  Journal  simultane¬ 
ously  announced  an  increase  in  sub¬ 
scription  rates  today.  Hereafter 
monthly  rates  will  be  85  cents  in¬ 
stead  of  65  cents  for  daily  without 


Museum  of 
the  City  of  New  York,  Fifth  Avenu* 
and  103r(l  Street.  The  exhibit,  “Extra! 
Extra!  News  in  New  York,  1725-1900* 
was  opened  to  the  public  free  d 
charge  of  Dec.  16  and  will  nm  throush 
Feb.  16.  ^ 

Consisting  of  more  than  300  con¬ 
temporary  prints,  paintings  and  water 
colors,  contemporary  newspapers,  doc¬ 
uments  and  books,  the  collection  b 
labeled  in  most  instances  with  quota¬ 
tions  from  actual  newspaper  accounts, 
illustrating  the  changes  of  journalistic 
style  down  through  the  years. 
Printing  Houtn  Square  Shown 
One  of  the  exhibits  is  the  editorial 
chair  of  the  New  York  Post,  lent  by 
George  Backer,  president  and  editor 
of  the  Post,  which  served  as  the  sym¬ 
bol  of  editorial  authority  for  three 
early  Post  editors — ^William  Coleman, 
William  Leggett  and  William  Culkn 
Bryant. 

A  painting,  17x10  feet,  executed  by 
Edmund  Froese  and  adapted  from  an 
1864  lithograph  by  Endicott  &  Co, 
shows  Printing  House  Square  with 
various  newspaper  offices  of  days  gone 
by.  Two  life-size  figures  of  dandies 
reading  papers  in  comfortable  reading 
chairs  are  in  a  reconstruction  of  a 
water  color  by  Nicolino  V.  Calyo 
showing  a  reading  room  of  the  early 
19th  century. 

Beginning  with  the  Revolutionary 
War,  the  illustrative  material  on  the 
walls  in  the  Museum’s  auditorium 
gives  the  high  spots  of  the  wars, 
scandals,  crimes  and  society  of  the 
times. 

The  famous  moon  hoax  of  Richard 
Adams  Locke,  announcing  a  new  td^ 
scope  invented  by  Sir  John  HerscheL 
enabling  that  scientist  to  obtain  a  view 
of  objects  on  the  moon,  perpetrated  ia 
the  New  York  Sun  in  1835,  is  illus¬ 
trated  by  a  striking  lithograph. 

William  T.  Dewart,  president  of  the 
Sun,  has  lent  to  the  exhibition  a  num¬ 
ber  of  interesting  items,  among  then 
the  deed  and  inventory  coverinj 
Charles  A.  Dana’s  purchase  of  the 
Sun  from  Moses  Y.  Beach 
Dana  Gift  Exhibited 
A  pair  of  silver-handled  shears,  with 
an  alligator  skin  scabbard,  has  been 
lent  by  Dan  C.  Anderson,  a  Sun  re-1 
porter  until  a  fortnight  ago  when  he 
joined  the  U.  S.  Naval  Intelligence 
Bureau,  and  son  of  the  late  Harold  M.| 
Anderson,  chief  Sun  editorial  writer, 
The  shears  had  been  presented  to  the| 
late  editorial  writer  by  Mr.  Dana. 

Also  on  exhibition  are  a  portrait 
the  late  Arthur  Brisbane,  famed  W. 
Hearst  editorial  writer,  loaned  by  Mnj 
Brisbane;  and  paintings  of  early  Ho^ 
presses,  interiors  and  exteriors 
newspaper  offices,  newsboys  of  thd 
various  periods  and  advertising  posters! 


LEVITT  WEDS  MERMAN 

The  marriage  of  Robert  D.  Levitt 
promotion  director  of  the  New  Yor* 
Journal- American  and  assistant  to  tb 
general  circulation  director  of  Hears 


Sunday  and  $1.25  instead  of  $1.05  for  Newspapers,  and  Ethel  Merman, 
daily  and  Sunday.  Single  copies  of  of  stage  and  screen  currently  starr^ 
the  Journal  will  sell  for  5  cents  in-  in  “Panama  Hattie,”  was  revealed  th^ 
stead  of  3  cents.  The  Oregonian  price  week  by  Dorothy  Kilgallen,  Joumi' 
already  was  5  cents.  American  columnist. 
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CARTOONS  ON  RETREATING  NAZIS  AND  CHRISTMAS  IN  A  WARRING  WORLD 


KEEP  'EM  PLYING! 


"MILLS  OF  THE  GODS—" 


UNDER  THE  MISTLETOE 


Belding  Outlines 
4-Part  Program 
For  Coast  Admen 

A  four-part  program  by  which  or¬ 
ganized  advertising  can  help  in  the 
nation’s  war  effort  was  outlined  to 
members  of  the  Pacific  Advertising 
Association  in  a  special  bulletin  issued 
last  week  by  Don  Belding,  president 
of  PAA  and  vice-president  of  Lord  & 
Thomas. 

Appended  was  a  memorial  to  the 
PAA  from  the  Santa  Barbara  Adver¬ 
tising  Club  pointing  out  that  “In  a 
long  war,  such  as  the  President  fore¬ 
sees,  the  ability  of  any  section  to  con¬ 
tribute  to  the  fullest  extent  to  the 
national  success  is  dependent  on  sus¬ 
taining  that  section’s  economic  life  at 
the  highest  point  consistent  with  war’s 
necessary  readjustments.” 

Four  Questions 

Belding  listed  the  questions  before 
the  PAA  as  (1)  to  help  America  win 
the  war,  (2)  preserve  free  competitive 
enterprise,  (3)  inform  America  that 
Pacific  Coast  trade  and  travel  are  safe 
and  secure,  and  (4)  prepare  for  a 
greater  post-war  economy  on  the 
Pacific  Coast. 

Regarding  the  first,  he  pointed  out 
that  on  the  day  Congress  declared  war 
on  Japan,  the  association  asked  all  ad¬ 
vertising  club  members  to  adopt  a 
program  pledging  all-out  aid  in  sup¬ 
port  of  every  war  measure  the  coun¬ 
try  is  taking. 

To  help  preserve  free  competitive 
enterprise,  he  pledged  redoubled  ef¬ 
forts  through  the  Advancement  of 
Business  Program  to  weigh  every 
move  to  alter  or  withdraw  our  free¬ 
doms  except  as  war  emergency  de¬ 
mands. 

Because  the  war  broke  in  the  Pa¬ 
cific,  Belding  pointed  out,  an  errone¬ 
ous  impression  has  gained  ground  in 
Oliver  parts  of  the  country  that  the 
coast  is  “an  armed  camp  under  mar¬ 
tial  law,”  but,  he  says,  “actually,  no 
hostile  nation  is  located  within  7,000 
miles  of  the  Pacific  Coast.” 

Regarding  post-war  economy,  Bel¬ 
ding  asserted  that  when  peace  comes 
“the  Pacific  area  will  come  into  its 
own.”  Great  factories  now  being  es¬ 


tablished  will  not  go  out  of  business, 
and  long-range  planning  now  will  put 
them  in  a  position  to  fill  the  needs  of 
China,  eastern  Russia,  Australia,  the 
Philippines,  Mexico  and  South  Amer¬ 
ica,  as  well  as  the  western  United 
States  and  Canada. 

“Believing  that  a  real  service  can 
be  rendered  here,  the  Pacific  Adver¬ 
tising  Association  is  making  post-war 
planning  one  of  the  big  objectives  of 
its  39th  annual  convention  to  be  held 
June  21  to  25  at  Rainier  National 
Park.” 

■ 

More  Newspapers 
Give  Bonuses 
For  Christmas 

More  newspapers  throughout  the 
country  reported  payments  of  annual 
Christmas  bonuses  to  employes  as 
Editor  &  Publisher  went  to  press  with 
this  issue. 

The  Gannett  Company,  Inc.,  will 
distribute  15%  of  its  1941  net  profits 
among  full-time  employes  in  Roches¬ 
ter,  Frank  E.  Gannett,  publisher,  an¬ 
nounced  Dec.  19.  This  is  an  increase 
of  5%  over  last  year’s  sum. 

GanneH  Bonus  Ineroastd 

Directors  of  the  company  first  voted 
10%  of  the  profits,  as  they  had  last 
year,  then  added  the  5%  “in  recogni¬ 
tion  of  increased  living  costs.”  Em¬ 
ployes  who  have  completed  a  full 
year’s  service  or  more  will  participate 
in  the  distribution,  which  will  be 
made  in  February  or  as  soon  as  the 
profit  can  be  determined. 

Mr.  Gannett  said  the  directors  rec¬ 
ommended  that  subsidiaries  of  the 
company  adopt  a  similar  program  if 
earnings  permit.  Previously  the  dis¬ 
tribution  equalled  about  two  and  a 
half  weeks’  pay  for  employes  of  five 
j'ears’  service. 

In  Troy,  N.  Y.,  the  more  than  250 
employes  of  the  Record  Newspapers 
were  paid  bonuses  equal  to  10%  of 
11  months’  salary  on  Dec.  19.  This  is 
the  fourth  consecutive  year  Record 
workers  have  received  a  bonus,  and 
is  the  largest  one  ever  paid. 

All  employes  of  the  Bridgeport 
(Conn.)  Post-Telegram  received  one 
month’s  pay  as  a  bonus. 


Basil  Brewer,  publisher  of  the  New 
Bedford  (Mass.)  Standard  Times, 
Mercury,  the  Cape  Cod  (Mass.) 
Standard  Times,  and  owner  of  radio 
station  WNBH,  announced  Dec.  23  at 
an  employes’  Christmas  party  that 
more  than  350  employes  of  the  com¬ 
pany  would  receive  a  bonus  of  one 
week’s  pay. 

Brewer  Remembers  Service  Men 

Mr.  Brewer  said  the  bonus  also 
would  apply  to  employes  who  now  are 
in  the  armed  services. 

The  Nassau  (N.  Y.)  Daily  Review- 
Star  this  week  announced  a  bonus  of 
S%  of  the  1941  salaries  for  its  160  em¬ 
ployes.  ’The  percentage  is  based  on 
the  increase  of  the  cost  of  living  dur¬ 
ing  1941  as  computed  by  the  federal 
government.  The  bonus  is  payable  in 
11  equal  monthly  payments  during 
1942. 

Insuring  plenty  of  Christmas  cheer 
for  1,240  employes  of  the  Louisville 
(Ky.)  Courier  -  Journal  and  Times, 
radio  station  WHAS,  and  Standard 
Gravure  Printing  Co.,  a  subsidiary, 
Barry  Bingham,  publisher  of  the  pa¬ 
pers,  this  week  distributed  over  $250,- 
000  in  Christmas  bonus  money.  It 
meant  that  every  employe  of  those 
companies  received  10%  of  their  pay 
for  1941. 

In  an  announcement  which  accom¬ 
panied  the  bonus  checks,  Mr.  Bing¬ 
ham,  now  on  active  duty  as  public  re¬ 
lations  officer  in  the  Navy,  said:  “We 
are  glad  that  our  operating  experience 
this  year  has  been  such  as  to  enable 
us  to  pay  the  largest  profit  sharing 
bonus  in  our  history.” 

The  Lawrence  (Mass.)  Daily  Eagle 
and  the  Evening  Tribune,  and  Hil¬ 
dreth  and  Rogers  Company,  owners 
of  radio  station  WLAW,  have  pur¬ 
chased  defense  bonds  for  every  full¬ 
time  employe  in  their  service.  The 
bonds  were  delivered  to  more  than 
200  employes  of  the  two  corporations 
during  the  week  and  served  the  dual 
purpose  of  a  remembrance  for  the 
past  year’s  service  and  assistance  to 
Uncle  Sam  in  its  war  effort. 

Directors  of  the  Newport  News 
(Va.)  Daily  Press  and  Times  Herald 
voted  to  give  every  one  of  those  of 
their  120  employes  who  have  been  in 
their  service  for  more  than  six  months 
a  $25  defense  bond. 


New  OPM  Preference 
Rating  Order 

Preference  Rating  Order  P-100,  is¬ 
sued  Dec.  18  by  OPM,  is  now  in  ef¬ 
fect  and  supersedes  Order  P-22 
Amended.  In  several  respects  the  new 
order  broadens  and  liberalizes  the 
previous  order.  It  also  provides  that, 
if  and  when  other  orders  issued  by 
OPM  conflict  with  Order  P-100,  such 
other  orders  take  precedence.  Priori¬ 
ties  Regulation  No.  1  is  still  in  effect 
and  governs  in  cases  not  specifically 
covered  by  Order  P-100.  The  term 
“Producer”  as  used  in  the  new  order 
has  the  same  meaning  as  in  the  pre¬ 
vious  order  and  includes  newspapers. 

Some  differences  between  Order 
P-100  and  Order  P-22  Amended,  as 
stated  by  the  ANPA,  follow: 

Newspapers  which  buy  or  use  not 
more  than  $5,000  worth  of  mainte¬ 
nance,  repair,  and  operating  supplies 
in  any  calendar  quarter  are  exempt 
from  the  inventory  and  use  restric¬ 
tions.  The  former  limit  was  $2,500. 

The  inventory  and  use  restrictions 
have  been  liberalized.  Newspapers 
may  now  purchase  and  use  110%,  in 
dollar  value,  of  the  materials  used 
and  purchased  in  the  correspxmding 
quarter  of  1940. 

It  is  now  a  specific  provision  of  the 
order  that  no  materials  may  be  ac¬ 
cepted  for  additions  to  inventory  and 
stock  until  such  inventories  have  been 
reduced  to  a  practicable  working  min¬ 
imum. 

“Operating”  supplies  have  been  re¬ 
defined  to  eliminate  fuel,  but  to  in¬ 
clude  ferrous  parts  required  to  manu¬ 
facture  containers.  (This  appears  to 
grant  the  Preference  Rating  A-10  to 
purchases  of  steel  wire  for  tying  news¬ 
paper  bundles.)  However,  operating 
supplies  do  not  include  any  material 
which  enters  into  the  finished  prod¬ 
uct  (such  as  printing  paper  and  ink) 
or  non-ferrous  packaging  materials 
(such  as  wrapping  paper  and  twine). 

The  provision  that  the  rating  shall 
not  be  applied  if  the  desired  material 
can  be  obtained  without  its  use  has 
been  deleted. 

Any  newspaper  is  authorized  to  use 
the  A-10  rating  on  its  purchase  orders 
without  making  special  application  for 
such  authority. 
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Harvard  Study  Cites  Role 
Of  Advertising  In  Society 

Prof.  Neil  Borden  Releases  980-Page  Review  of 
“Economic  Effects  of  Advertising"  .  .  .  Impartial 
Appraisal  Done  Under  Erickson  Grant 


CHICAGO,  Ill.,  Dec.  24 — “So  long  as 

individual  enterprise  flourishes  and 
a  dynamic  economy  continues,  adver¬ 
tising  and  aggressive  selling  will  play 
a  significant  social  role,”  concludes 
Prof.  Neil  H.  Borden  in  his  980-page 
volume,  “The  Economic  £lflect  of  Ad¬ 
vertising,”  to  be  released  Dec.  29. 

The  four-and-a-half  year  study  of 
advertising  is  being  made  public  by 
Mr.  Borden,  professor  of  advertising 
of  the  Graduate  School  of  Business 
of  Harvard  University.  This  institu¬ 
tion  conducted  a  study  of  the  “Eco¬ 
nomic  Effects  of  Advertising,”  under 
the  sponsorship  of  the  Advertising 
Research  Foundation,  a  joint  organ¬ 
ization  of  the  Association  of  National 
Advertisers  and  the  American  Asso¬ 
ciation  of  Advertising  Agencies.  The 
study  was  financed  in  large  part  by 
a  $30,000  gift  from  Mrs.  A.  W.  Erick¬ 
son,  as  a  memorial  to  her  husband,  the 
late  Alfred  W.  Erickson,  former  offi¬ 
cial  of  McCann-Elrickson,  Inc.,  ad¬ 
vertising  agency. 

Am  iMportial  Appraisal 

Prof.  Borden’s  single  volume  report 
is  considered  the  largest  body  of  evi¬ 
dence  yet  gathered  on  advertising  and 
is  to  be  published  Dec.  29  by  Richard 
D.  Irwin,  Inc.,  of  Chicago.  (Price 
$5.00.)  The  book  is  neither  a  com¬ 
plete  whitewash  of  advertising,  or  a 
caustic  critical  analysis.  It  is  an  im¬ 
partial  appraisal  of  the  economic  func¬ 
tion  of  advertising. 

“Advertising’s  outstanding  contri¬ 
bution  to  consumer  welfare  comes 
from  its  part  in  promoting  a  dynamic, 
expanding  economy,”  states  Prof. 
Borden  in  his  summary.  “Its  chief 
task  from  a  social  standpoint  is  to 
encourage  the  development  of  new 
products.  It  is  an  integral  part  of  a 
business  system  striving  constantly  to 
find  new  products  which  consumers 
will  want.” 

Prof.  Borden  summarizes  the  place 
of  advertising  in  a  capitalistic  econ¬ 
omy  in  the  following  final  statement: 

“In  the  end,  what  role  of  social 
significance  does  advertising  play  in 
our  capitalistic  economy?  On  the 
whole,  does  it  add  to  consumer  wel¬ 
fare?  ’The  discussion  has  shown  that 
its  use  is  accompanied  by  certain  dan¬ 
gers  particularly  those  attending  the 
tendency  of  businessmen  to  compete 
in  advertising  and  thus  to  bring  into 
prices  a  large  amoimt  of  selling  costs. 
On  the  other  side  of  the  ledger,  what 
is  advertising’s  offsetting  contribu¬ 
tion,  if  any? 

Static  Economy 

“Advertising’s  outstanding  contribu¬ 
tion  to  consumer  welfare  comes  from 
its  part  in  promoting  a  dynamic,  ex¬ 
panding  economy.  Advertising’s  chief 
task  from  a  social  standpoint  is  that 
of  encouraging  the  development  of 
new  products.  It  offers  a  means 
whereby  the  enterpriser  may  hope  to 
build  a  profitable  demand  for  his  new 
and  differentiated  merchandise  which 
will  justify  investment.  From  grow¬ 
ing  investment  has  come  the  increas¬ 
ing  flow  of  income  which  has  raised 
man’s  material  welfare  to  a  level  un¬ 
known  in  previous  centuries. 

“In  a  static  economy  there  is  little 
need  of  advertising.  Only  that  mini¬ 
mum  is  necessary  whidi  will  pro¬ 
vide  information  regarding  sources  of 
merdiandise  required  to  facilitate  ex¬ 


change  between  buyers  and  sellers 
who  are  separated  from  each  other. 
Clearly  in  a  static  economy  it  would 
be  advisable  to  keep  informational 
costs  at  a  minimum,  just  as  it  would 
be  wise  to  keep  all  costs  at  a  mini¬ 
mum. 

“In  a  dynamic  economy  however, 
advertising  plays  a  different  role.  It 
is  an  integral  part  of  a  business  sys¬ 
tem  in  which  entrepreneurs  are  striv¬ 
ing  constantly  to  find  new  products 
and  new  product  differentiations 
which  consumers  will  want.  With¬ 
out  opportunity  to  profit  relatively 
quickly  from  the  new  products  which 
they  develop,  entrepreneurs  would 
not  be  inclined  either  to  search  for 
them  or  to  risk  investment  in  putting 
them  on  the  market.  Advertising  and 
aggressive  selling  provide  tools  which 
give  prospect  of  profitable  demand. 

The  critic  must  realize  that  prog¬ 
ress  in  product  improvement  comes 
slowly;  merdiandise  does  not  come 
on  the  market  in  full  perfection.  The 
constant  seeking  for  product  improve¬ 
ments,  with  which  advertising  and 
aggressive  selling  are  intimately  re¬ 
lated,  has  been  essential  to  an  ever- 
increasing  variety  of  new  merchan¬ 
dise. 

Lower  Ericas 

“For  much  of  this  new  merchandise 
advertising  and  other  forms  of  ag¬ 
gressive  selling  play  the  significant 
lole  of  aiding  the  expansion  of  de¬ 
mand  and  the  responsiveness  of  de¬ 
mand  to  price  reductions  upon  which 
widespread  enjoyment  of  the  products 
among  the  populace  depends.  Wide¬ 
spread  usage  is  made  possible  by  low 
prices,  which  in  turn  require  low 
costs.  For  many  industries  low  costs 
of  production  depend  upon  large 
scale  operations  which  are  not  pos¬ 
sible  until  there  is  a  large  volume  of 
sales  not  only  for  industries,  but  also 
for  individual  producers.  Advertising 
may  make  increased  sales  possible  not 
only  through  shifting  demand  sched¬ 
ules  but  also  through  increasing  the 
elasticity  of  demand  for  products. 
Thereby  it  provides  business  concerns 
with  the  opportunity  to  increase  dol¬ 
lar  sales  volume  through  price  reduc¬ 
tions  and  makes  it  worth  their  while 
to  do  so  as  production  costs  de¬ 
crease.  In  past  years  in  industry  after 
industry  the  economies  which  have 
come  from  large-scale  operations  and 
technological  development  have  been 
passed  along  in  lower  prices. 

"As  an  industry  matures  and  new 


differentiations,  upon  which  expansion 
rests,  become  less  important,  then  it 
is  particularly  desirable  that  counter¬ 
balancing  forces  which  tend  to  check 
and  reduce  competition  in  advertis¬ 
ing,  and  which  prevent  innovators 
from  profiting  over  long  periods  of 
time  from  their  innovations,  should 
have  free  opportunity  to  operate. 

“Probably  the  most  important  of 
the  counterbalancing  forces  is  that 
provided  in  the  competition  of  busi¬ 
ness  firms  which  do  not  make  sub¬ 
stantial  outlays  on  development 
work  on  which  growth  depends,  either 
in  product  development  or  in  promo¬ 
tion  of  new  merchandise.  ’The  price 
competition  of  these  concerns  serves 
to  hold  down  the  costs  of  competition 
in  advertising  and  other  non-price 
forms.  The  price  competition  of  such 
concerns  is  to  be  encouraged  rather 
than  discouraged  by  restrictive  price 
legislation,  such  as  has  been  em¬ 
bodied  in  recent  years  in  price  con¬ 
trol  acts  of  one  type  or  another. 

Edacatioa  of  Ceasamart 

“To  the  counterbalancing  force  of 
price  competition  may  be  added  that 
of  increased  education  of  consumers 
permitting  them  to  choose  intelli¬ 
gently  among  the  variety  of  goods  of¬ 
fered  them. 

“Since  advertising  has  in  large  part 
been  associated  with  the  promotion 
of  new  and  differentiated  merchan¬ 
dise,  a  substantial  part  of  advertising 
costs  should  be  looked  upon  econom¬ 
ically  as  growth  costs.  ’They  are  the 
costs  incurred  in  raising  the  economy 
from  one  level  to  another.  From  the 
standpoint  of  social  welfare  these 
costs  have  been  far  more  than  offset 
by  the  rise  in  national  income  which 
they  have  made  possible.  Such  costs 
should  not  be  prevented  or  decried. 
In  the  future  if  man’s  material  wel¬ 
fare  is  to  be  raised  to  higher  levels  in 
our  free  economy,  the  spark  of  enter¬ 
prise  must  be  kept  glowing  brightly; 
the  chance  to  profit  from  the  new 
should  continue  to  exist.  So  long  as 
individual  enterprise  flourishes  and  a 
dynamic  economy  continues,  advertis¬ 
ing  and  aggressive  selling  will  play  a 
significant  social  role.” 

Prof.  Borden  deals  exhaustively 
with  the  consumer’s  place  in  the  ad¬ 
vertising  structure.  He  points  to  the 
lack  of  sufficient  consumer  informa¬ 
tion,  stating: 

“In  this  connection  there  is  the 
danger  from  the  consumers’  stand¬ 
point  that  advertising  in  itself  does 
not  provide  the  information  which 
will  permit  consumers  wishing  to  buy 
on  a  logical,  informed  basis  to  do  so. 
Advertising  is  influence,  and  it  pro¬ 
vides  information  only  as  information 
is  effective  to  induce  buying  action. 
Since  detailed  factual  information  has 
not  in  itself  been  an  effective  means 
of  stimulating  large  demand  for  many 
products,  advertisers  generally  have 
not  provided  such  information.” 

Prof.  Borden’s  study  reveals  that 


since  1920  advertising  expenditu«,v 
this  country  probably  averaged  qoi, 
than  two  billion  dollars  annually  » 
roughly  3%  of  the  national  inctij 
He  points  out  that  approximately 
fifth  of  advertising  expenditures  v. 
returned  to  consumers  in  this  countr? 
in  the  form  of  lower  costs  for 
lication  and  radio  entertainment  g, 
shows  that  personal  selling  costs  d 
manufacturers,  wholesalers  and  n, 
tailers  are  several  times  as  large  a 
outlays  for  advertising. 

In  a  preface  to  the  Borden  study  o: 
an  advisory  committee,  consisting  of 
certain  faculty  members  of  the  Ha.  g 
vard  Business  School,  urges  busing 
men  to  become  more  actually  awsn  ri 
of  the  social  consequences  of  thtir  E 
business  acts  and  to  study  their  prob.  n 
lems  more  carefully  and  make  i 
use  of  price  strategy.  The  committ«  i 
also  urges  both  critics  and  pricti. 
tioners  of  advertising  to  work  to-  a 
gether  to  make  advertising  and  ig.  gf 
gressive  selling  serve  even  more  ef¬ 
fectively  in  the  interests  of  the  whole 
society. 

■ 

British  Ne’wsmen 
Accompany  Churchill 

Washincton,  Dec.  23  — The  Vdhile 
House  conference  today  brought  tb 
Capital  reporters  in  direct  contact 
with  British  newspapermen  who  a- 
companied  the  Churchill  party  and 
caused  much  conunent  on  the  man. 
nerisms  of  the  latter. 

Released  by  Sir  Gerald  CampbeD, 
British  press  director  in  this  countiy, 
was  the  following  list  of  correspond¬ 
ents  who  were  placed  on  the  same 
footing  during  their  stay  as  that  of  the 
American  writers: 

C.  V.  R.  ’Thompson,  Daily  Exprm; 
Frank  Oliver,  Reuters,  Ltd.;  Handd 
Hutchinson,  British  United  Prear 
John  Walters,  Daily  Mirror;  F.  G. 
Alletson  Cook,  Evening  Standard; 
Arthur  Webb,  Daily  Herald;  Hesael 
Tiltman,  Daily  Sketch;  J.  B.  Me- 
Geachy,  British  Broadcasting  CoqiL: 
Don  Iddon,  Daily  Mail;  Martin  Moore. 
Daily  Telegraph;  David  W.  Bailey, 
Australian  Information  Service;  A.  D 
Rothman,  Sydney  Morning  Herali 
Walter  H.  Cummins,  Australian  Asso¬ 
ciated  Press;  H.  Randal  Heymanson 
Australian  News  Service;  Jack  I 
Davies,  Australian  Consolidated  Pros 
W.  W.  Davies,  Avistralian  Consolidate 
Press;  Paterson  Huitland,  Sm 
Chronicle;  K.  Stonehouse  and  i 
Grant,  of  Reuters;  and  H.  Brandies 
Sunday  Times. 

Prior  to  the  afternoon  confereott 
White  House  Secretary  Stephen  Earij 
announced  that  attendance  would  he 
limited  to  not  more  than  two  com- 
spondents  from  each  newspaper. 

HOWARD  GIVES  YACHT 

Roy  W.  Howard,  head  of  the 
Scripps-Howard  Newspapers,  Dec  M 
tum^  over  his  steel  diesel  yacht 
Jamaroy,  to  the  coast  guard  in  Fed 
Lauderdale,  Fla.  Announcement  « 
the  transfer  was  made  by  Lt.  P.  k 
Stinson  who  said  the  yacht  would  he 
vised  for  the  duration  of  the  war  hy 
the  coast  guard  on  payment  of  $1 » 
year.  ^ 

PAUL  SMITH  NAMED 

Washington,  Dec.  22 — Lieut.  Comdr. 
Paul  C.  Smith  of  San  Francisco  be¬ 
came  press  relations  officer  of  the 
Navy  Department  today.  He  is  ® 
leave  as  editor  and  general  manage 
of  the  San  Francisco  Chronicle. 

SUN  BUYS  li^E 

The  Chicago  Sun  has  ordered  • 
series  of  260  one-minute  announce 
ments  over  WMAQ  between  Dec.  1» 
1941,  and  Dec.  16,  1942. 


NAB  ISSUES  WARTIME  GUIDE  FOR  RADIO 

RADIO  broadcasters  are  warned  against  sensationalism,  carelessness,  “sec¬ 
ond-guessing”  and  commercialization  of  news  in  a  war-time  guide  an¬ 
nounced  Dec.  21  by  the  National  Association  of  Broadcasters.  The  guide, 
described  as  the  result  of  “careful  consultation  with  the  military  branches 
of  the  government  as  well  as  other  agencies,”  amplifies  the  general  policy 
of  war  news  treatment  laid  down  by  President  Roosevelt  in  his  speech  of 
Dec.  9.  In  particular,  enemy  communiques  should  not  be  used  unless  coupled 
with  an  official  statement  from  our  own  government  on  the  same  subject, 
the  association  advises.  To  an  already  announced  ban  on  the  broadcasting 
of  weather  reports,  casualties  and  movements  of  troops  and  naval  vessels, 
the  association  adds  a  series  of  other  “do  nots.”  Among  them  are  the  use 
by  sponsors  of  news  as  a  springboard  for  advertising  “commercials,”  the 
second-guessing  of  military  officials  and  the  overestimating  of  American  mili¬ 
tary  power  or  the  underestimating  of  enemy  strength.  Broadcasters  are  also 
cautioned  against  “ad  lib  broadcasts  on  the  street  or  in  the  studio.”  All  news 
other  than  that  gathered  from  recognized  press  services  must  be  “thoroughly 
checked  and  verified  before  broadcasting,”  broadcasters  are  informed. 
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ON  EVERY  FRONT  around  the  world 
American  war  correspondents  saw 
sore  action  this  week,  while  at  home 
^  news  sensation  was  the  surprise 
fjflt  of  P*rime  Minister  Churchill  to 
fashington.  Successive  Japanese 
proklabmarine  attacks  on  ships  close  to 
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West  Coast  provided  other  sensa- 
^nal  headlines. 

On-the-spot  reporting  of  action  in- 
generally,  amplifying  news  in 
_Scial  communiques.  Even  though 
_  ing  Kong  island  was  invaded  by  the 
whofepapanese,  several  dispatches  of  the 
^nt  British  stand  there  got  through 
ia  Chungking  and  Manila.  From  the 
Philippines  came  vivid  tales  of  action 
::ear  the  front  and  Manila.  Else- 
jfure  —  Libya,  the  Mediterranean, 
gussia,  and  Singapore — correspond- 
gits  continued  to  give  American 
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pOR  DECEMBER  27,  1941 

U.  S-  Newsmen  See  Action 
On  World's  War  Fronts 

On-the-Spot  Reporting  Increases,  Amplifying 
Official  Communiques  .  .  .  Churchill  Visit  Is 
News  Sensation  at  Home 
By  WALTER  E.  SCHNEIDER 


ontaetfew>paper  audiences  front  line  battle 
10  ic-plor  in  first-hand  accounts  of  fight- 
P  udiing. 

mao-l  Near  Lieigayen  Front 

Franz  Weisblatt,  United  Press  corre¬ 
spondent,  reported  from  the  Lingayen 
front  to  Manila  Tuesday  that  “Ameri¬ 
can  planes  and  tanks  are  blasting  at 
the  Japanese  invaders  only  a  quarter 
aile  from  the  spot  from  which  I  am 
elephoning  this  first  dispatch  from  the 
Iftilippines  fighting  front  back  to 
^nila.  As  I  am  telephoning  I  can 
iiear  the  roar  of  battle  from  the  nearby 
!5elds  where  the  fighting  is  under¬ 
way.”  Weisblatt,  a  World  War  vet¬ 
eran  and  former  Trenton  (N.  J.) 
imes  reporter  worked  for  the  U.P. 
fl  Manila  several  years  ago  and  re- 
[joined  the  staff  there  recently  when 
tmsion  grew  in  the  Pacific. 

Royal  Arch  Gunnison,  North  Amer¬ 
ican  Newspaper  Alliance  and  MBS, 
reported  Dec.  23  that  he  was  at  Ni¬ 
chols  Field,  outside  Manila,  when  it 
was  attacked  Dec.  20.  “Most  of  the 
tiine  I  spent  flat  on  my  face,”  he 
wrote.  “You  can’t  see  much  from  that 
position,  but  there  is  nothing  to  pre¬ 
vent  you  from  hearing.  It  sounded 
u  though  there  was  thunder  above 
and  it  felt  like  lightning  was  striking 
sll  around.” 

Clark  Lee,  formerly  at  Shanghai, 
went  from  Manila  to  the  Lingayen 
font  for  the  Associated  Press  and 
Joseph  Gai-rick  for  International  News 
Service.  The  AP  in  New  York  was 
jdvised  Lee  left  in  a  car  an  hour  after 
word  of  the  invasion  reached  Manila. 
Lee  was  operating  away  from  other 
correspondents,  who  were  reported 
together  at  one  point. 

The  AP  Dec.  23  carried  an  interview 
with  Melville  Jacoby,  Time  and  Li/e 
representative  just  returned  from  the 
[lingayen  invasion  sector.  He  said 
"le  saw  a  tank  battle  in  which  oppos- 
ng  movements  were  so  swift  that  he 
»uld  not  size  up  the  situation 
accurately. 

Hoag  Koag  Net  Cat  Off 

From  Hong  Kong  dispatches  reached 
UP.  and  International  News  Serv¬ 
ice  Tuesday.  George  E.  Baicter, 
Hong  Kong  bureau  chief,  got  out  via 
Manila  the  first  dispatch  received  di¬ 
rect  by  U.P.  in  seven  days.  S.  A.  Gray 
of  INS  reported  via  Chungking  that 
[the  British  were  still  holding  out  in 
she  hills.  , 

Leland  Stowe,  Chicago  Daily  News, 
formerly  in  Chungking  covering  Bur¬ 


ma  Road  and  other  developments, 
reached  Rangoon  to  report  the  arrival 
of  American  flying  fortresses  from 
Egypt.  O’Dowd  Gallagher,  London 
Daily  Express  and  INS,  reported  from 
Rangoon  that  Americans  were  flying 
side  by  side  with  the  British  in  the 
defense  of  that  sector. 

Jack  Belden,  working  out  of  Chung¬ 
king  for  INS,  was  with  the  Chinese 
army  afield  and  filed  several  eye¬ 
witness  accounts  during  the  week. 

Several  battlefront  stories  from  the 
Malay  peninsula  were  reported  from 
Singapore  by  F.  Tillman  Durdin,  New 
York  Times,  and  Frank  Noel,  pho¬ 
tographer-reporter  for  Wide  World, 
AP  associate  service.  Edwin  L.  James, 
Times  managing  editor,  said  he  be¬ 
lieved  Durdin  was  flying  to  and  from 
the  front  and  Singapore. 

Jan  H.  Yindrich,  U.P.  correspondent 
aboard  the  Netherlands  destroyer 
Isaac  Sweers,  gave  a  first-hand  ac¬ 
count  of  an  Allied  attack  at  night  on 
the  Italian  fleet  in  the  Central  Medi¬ 
terranean.  His  Dec.  20  dispatch,  filed 
vi.a  Cairo  and  London,  was  delayed  a 
week. 

Nasi  Raversas  Conffrmtd 

Meanwhile,  U.  S.  correspondents 
taken  to  the  Russian  front  confirmed 
Moscow  claims  of  the  German  army’s 
retreat  wilJi  losses  of  materiel.  Dis¬ 
patches  from  reporters  with  the  B.E.F. 
in  Libya  documented  the  Nazi  retreat 
on  that  front. 

Word  of  the  advance  guard  of 
American  correspondents  which  left 
the  West  Coast  after  Japan  attacked 
Hawaii  came  from  INS  and  AP  this 
week.  Barry  Paris,  INS  editor-in- 
chief,  said  Ralph  B.  Jordan  had 
checked  in  at  Honolulu  and  was  again 
with  the  fleet.  Jack  Rice,  AP  pho¬ 
tographer,  also  arrived  there. 

Robert  J.  Casey,  Chicago  Daily 
News,  last  heard  from  in  Alaska, 
popped  up  in  Honolulu  the  same  day. 
Both  Jordan  and  Stowe  filed  dis¬ 
patches  giving  details  of  the  Pearl 
Harbor  attack  and  navy  heroes’  ex¬ 
ploits,  which  were  permitted  to  go 
through  Honolulu  censorship  for  the 
first  time.  Similar  accounts  were  filed 
by  regular  correspondents  of  the  other 
news  services. 

HEARS!  RIFLEMEN 

Members  of  the  William  Randolph 
Hearst  Citizens’  Marksmanship  Com- 
potition  will  participate  in  civilian  de¬ 
fense  activities  in  Chicago.  At  a  rally 
sponsored  by  the  Chicago  Herald- 
Amcrican  Dec.  22,  Hearst  rifllemen 
were  instructed  in  their  duties  as 
auxiliary  police,  fire  and  air  raid 
wardens. 


SURVEY  OF  WASTE 

Deploring  the  waste  in  defense  plants  of 
the  nation  (that's  real  champagne  on  the 
floor)  <  re  Vaughn  Hill,  aviation  editor  of 
the  Columbus  Ohio  State  Journal,  and 
Robert  S.  Harper,  city  editor.  Scene  is 
the  14-million  dollar  airplane  factory  of 
Curtiss-Wright  at  Columbus,  O.,  at  its 
recant  dedication. 


Four  U.  S.  Newsmen  to 
Work  for  Chile  Dailies 

Washington,  D.  C.,  Dec.  22— Four 
American  news  correspxmdents  sailed 
last  week  for  Valparaiso  where  they 
will  be  the  guests  of  Chilean  newspa¬ 
pers  whose  representatives  recently 
worked  as  guest  reporters  on  papers 
in  this  country.  Sailing  were:  Arthur 
M.  Smith,  Detroit  News,  going  to  El 
Imparcial,  Santiago;  Timothy  G.  Turn¬ 
er,  Los  Angeles  Times  to  La  Nacion, 
Santiago;  Paul  Jones,  Philadelphia 
Evening  Bulletin  to  El  Mercurio, 
Valparaiso;  and  Harold  D.  Rogers, 
Washington  Evening  Star,  to  Diano 
llustrado,  Santiago.  They  are  sched¬ 
uled  to  return  to  the  United  States 
on  a  boat  leaving  Chile,  Feb.  7,  1942. 

NAVY  USES  MAGAZINES 

The  Navy,  which  has  suspended  its 
newspaper  recruiting  campaign,  will 
use  four  national  magazines  next  week 
to  ask  college  men  to  volunteer  for 
training  for  deck  and  engineering  offi¬ 
cers.  Following  the  war  declaration, 
the  Navy,  through  its  agency.  Batten, 
Barton,  Durstine  &  Osborn,  ran  one 
patriotic  ad  in  a  long  list  of  pap>ers. 
Some  further  newspaper  copy  is  ex- 
piected  to  meet  competition  from  other 
service  branches,  particularly  the 
Army  which  is  now  using  newspapers; 
the  Maritime  Commission,  which  has 
conducted  a  small  newspaper  drive; 
and  the  Marine  Corps,  which  to  date 
has  gone  no  further  than  to  conduct  a 
survey  of  available  media. 

a 

JOHN  F.  WILKINS  DIES 

Washington,  Dec.  22 — John  F.  Wil¬ 
kins,  former  publisher  of  the  Wash¬ 
ington  Post  and  a  prominent  business 
man  of  this  city,  died  Dec.  15  at  his 
Massachusetts  Ave.  home.  He  was  69. 


NINTH  "PLANT  TO  PROSPER"  AWARDS  MADE 

THE  Memphis  (Tenn.)  Commercial  Appeal  and  Memphis  Chamber  of  Com¬ 
merce  at  a  dinner  Dec.  17  at  the  Hotel  Peabody  concluded  the  1941  Plant 
to  Prospier  Contest  with  award  of  sweepstakes  and  other  honors  to  farmers 
in  the  Memphis  territory.  Frank  R.  Ahlgren,  editor  of  the  Commercial 
Appieal,  made  the  awards,  and  Walter  Durham,  director  of  the  Plant  to 
Prosper  Bureau,  arranged  the  dinner,  which  was  attended  by  900.  TTie  spon¬ 
sors  are  now  concluding  the  ninth  year  of  the  Plant  to  Prosper  competition 
for  farmers.  Newspapermen  cited  for  notable  work  in  support  of  the  Plant 
to  Prosper  contest  are:  L.  Stokes  Sanders,  publisher,  Kosciusko  (Miss.)  Star- 
Herald;  Harry  Haines,  publisher,  and  Samuel  Norris,  editor,  Blytheville  (Ark.) 
Courier-News;  Bert  Hodge,  publisher,  and  Tom  Vernon,  editor,  Dyersburg 
(Tenn.)  Herald;  and  H.  J.  Waters,  publisher,  and  L.  F.  Pike,  circiilation  man¬ 
ager,  Columbia  (Mo.)  Daily  Tribune. 


724  Papers 
Now  Enrolled 
In  Stamp  Plan 


iiuiuuer  or  aaiiy  newspapers  whose 
carrier  boys  have  enrolled  as  Defense 
Agents  to  sell  Treasury  stamps  and 
"was  brought  to  724  last  week. 

The  addition  of  26  participating 
newspapers  in  Ohio,  helped  materially 
to  swell  the  list. 

First-^eek  sales  began  trickling  in 
to  the  Treasury  but  the  reports  were 
few  in  number  and  were  not  con¬ 
sidered  sufficient  to  reflect  the  prog¬ 
ress  of  the  campaign  in  a  national 
basis.  In  at  least  two  instances,  car- 
ners  for  individual  newspapers  passed 
the  150,000  mark  in  first-week  sales  of 
10- cent  stamps. 

Newspapers  added  to  the  list  last 
week  were: 

.  FLORIDA 

Sentinel,  Orlando 

_  IDAHO 

Pocatello  Idaho  State  Journal  &  Tribune. 

.  ILLINOIS 

Chtcago  Herald-Atnerican,  Joliet  Herald 
News,  Monmouth  Review-Atlas. 

INDIANA 

Crawf^dsville  Journal-Review,  Valparaiso 
r  idelte-Messenger, 

IOWA 

Council  Bluffs  Nonpareil,  Iowa  City  Press- 
Citizen, 

KANSAS 

Dodge  City  Globe,  Kansas  City  Kansan. 

MASSACHUSETTS 

Lowell  Sun,  Lowell  Citizen  Leader. 

mictiigan 

Greenville  Daily  News,  Midland  News. 

MISSISSIPPI 

Tupelo  Journal. 

MONTANA 

Butte  Montana  Standard  &  Post,  Helena 
Independent  Sr  Record  Herald. 


NEBRASKA 

Beatrice  Sun,  Columbus  Telegram,  Falls 
City  Journal,  Fremont  Guide  and  Tribune, 
Hastings  Sportlight,  Holredge  Citizen,  Kearny 
Hub,  Kearny  News,  Norfolk  News,  North 
Platte  Bulletin,  North  Platte  Telegraph, 
Plattsmouth  Journal,  Scottsbluff  Star-Herald. 
NEW  JERSEY 
Red  Bank  Standard. 

NEW  MEXICO 
La  Cruces  Sun-News. 

NEW  YORK 
Staten  Island  Advance. 


NORTH  CAROLINA 

Asheville  Citizen  and  Times,  Durham 
Herald-Sun,  IVilson  Times. 

OHIO 

Ashland  Times  Gazette,  Ashtabula  Star- 
Beacon,  .4uburn  Citizen-Advertiser,  Bellevue 
Gazette,  Circleville  Herald,  Cleveland  News, 
Cleveland  Plain-Dealer,  Cleveland  Press,  Col¬ 
umbus  Citizen,  Delphos  Herald,  Findlay  Re¬ 
publican-Courier,  Fostoria  Times,  Fremont 
News-Messenger,  Geneva  Free  Press,  Middle- 
town  Journal  &  Sun  News  Journal,  Mount 
Vernon  News,  New  Philadelphia  Times,  Lan¬ 
caster  Eagle-Gazette,  Niles  Times,  Ravenna 
Record,  Stenbenville  Herald-Star,  Tiffin  Ad¬ 
vertiser-Tribune,  Toledo  Blade,  Urbana  Citi¬ 
zen,  Xenia  Gazette,  Zanesville  News. 

PENNSYLVANIA 

Indiana  Gazette,  Philadelphia  Inquirer, 
Lansford  Evening  Record. 

TENNESSEE 

Kingsport  Times,  Clarksville  Leaf-Chronicle. 

TEXAS 

Amarillo  Times,  Houston  Press,  Lubbock 
Avalanche  &  Journal,  Mexia  News,  Paris 
News,  Waco  News-Tribune  &  Times-Herald. 

UTAH 

Salt  Lake  City  Tribune  <&•  Telegram. 

WISCONSIN 

Antigo  Journal,  Green  Bay  Press-Gazette, 
Shawano  Leader,  Watertottnt  Times. 


TEST  BLACKOUT 

The  Philadelphia  Evening  Bulletin 
held  a  test  blackout  Jan.  18.  Its 
famous  flashcast  was  stopped  and  the 
lights  were  extinguished  in  its  color¬ 
ful  publication  office.  Windows  in 
upstairs  offices  where  work  still  went 
on  were  blacked  out  by  heavy  cover¬ 
ing. 
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Chesterfield  Out 
Of  Newspapers 
For  January 

Both  Agency  cmd  Company 
Deny  Any  Drastic  Changes 
In  Advertising  Policy 

Chesterfield  cigarettes,  which  have 
been  consistently  supported  with  from 
three  to  four  million  dollars  worth  of 
newspaper  advertising  annually,  will 
be  out  of  newspapers  in  January. 

Newell-Emmett,  the  agency  which 
handles  the  Liggett  &  Myers  account, 
says  that  February  is  another  story 
but  will  not  declare  definitely  that 
newspapers  will  get  copy  in  Feb¬ 
ruary. 

Liggett  &  Myers  denies  that  Chester¬ 
field  is  leaving  newspapers  once  and 
for  all  and  will  say  nothing  more  than 
that  newspaper  plans  for  1942  have 
not  been  completed.  However,  the 
company’s  three  network  radio  pro¬ 
grams,  also  handled  by  Newell- 
Emmett,  definitely  will  be  continued. 
Some  magazine  copy  has  also  been 
scheduled  for  January. 

Agency  Cuts  Staff 

Newell-Elmmett  said  this  week  that 
a  number  of  its  employes  had  been 
laid  off  but  would  not  connect  this 
with  any  developments  on  the 
Chesterfield  account.  Some  of  those 
let  go  have  had  nothing  to  do  with 
this  account,  the  agency  pointed  out. 

Fred  H.  Walsh,  treasurer  and  space 
buyer  for  the  agency,  said  that  rumors 
that  Newell-Emmett  had  released 
from  50  to  100  men  reminded  him  of 
Mark  Twain’s  quip,  “the  reports  of 
my  death  have  been  greatly  exag¬ 
gerated.” 

He  would  not  say  how  many  had 
felt  the  axe.  Some  of  those  laid  off 
told  friends,  however,  that  the  explan¬ 
ation  they  were  given  when  laid  off 
was  that  Chesterfield  had  decided  on 
a  drastic  curtailment  in  its  advertising 
plans  for  1942. 

Chesterfield  is  one  of  the  five  largest 
newspaper  advertisers  in  the  country, 
and  spent  approximately  $3,708,000  in 
newspapers  in  1940.  Last  August 
Chesterfield  was  out  of  newspapers 
which  led  to  rumors  that  appropria¬ 
tions  for  this  medium  would  be  dras¬ 
tically  curtailed.  In  September,  how¬ 
ever,  the  account  was  back,  using 
most  of  the  dailies  in  the  country. 

NAMED  AD  MANAGER 

Axton-Fisher  Tobacco  Co.,  has  ap¬ 
pointed  Raymond  Browne  advertising 
manager.  For  seven  years  he  served 
as  account  executive  with  J.  Walter 
Thompson,  Inc.,  in  New  York.  Fol¬ 
lowing  this  he  was  advertising  and 
merchandising  counselor  and  later  ad¬ 
vertising  manager  of  the  Texas  Com¬ 
pany.  Subsequently  he  opened,  man¬ 
aged  and  directed  the  New  York 
office  of  H.  B.  Humphrey,  of  Boston, 
Mass. 

■ 

VA.  AGENCY  13  YRS.  OLD 

Houck  &  Co.,  Virginia  advertising 
sgcncy  with,  offices  in  Roanoke  and. 
Richmond,  is  celebrating  its  13th  year 
of  service.  It  was  founded  in  1928  by 
C.  B.  Houck.  The  history  of  the 
agency  is  outlined  in  the  November 
issue  of  The  Commonwealth,  maga¬ 
zine  of  Virginia. 


Campaigns  and  Accoimts 


McKesson  &  ROBBINS’  Uquor  divi¬ 
sion  is  conducting  a  test  campaign 
in  Miami  newspapers  on  Clinton  spe¬ 
cial  whiskey.  The  ads,  which  measure 
1,300  lines,  have  also  been  run  in 
newspapers  in  Albany,  N.  Y.,  and 
Bridgeport,  Conn. 

Newspapers  will  be  used  by  ScHisr- 
FELiN  &  Co.  to  advertise  its  scotch  and 
rum  during  the  first  six  months  of 
1942.  Teacher’s  Highland  Cream  will 
be  advertised  in  newspapers  in  22 
cities.  Don  Q  Puerto  Rico  rum  ads 
are  scheduled  for  40  papers.  Geare- 
Marston,  Inc.,  New  York,  handles  the 
account. 

Lee-Stockman,  Inc.,  New  York,  has 
been  named  to  handle  the  advertising 
of  the  Forsbekg  Mfg.  Co.,  Bridgeport, 
manufacturer  of  hacksaws,  screwdriv¬ 
ers,  drills  and  other  tools.  Trade  pa¬ 
pers  and  direct  mail  will  be  used. 
W.  Arthur  Lee  is  the  account  ex¬ 
ecutive. 

King  Products  Co.,  manufacturers 
of  photographic  accessories,  have  ap¬ 
pointed  Jasper,  Lynch  &  Fishel,  Inc., 
to  direct  their  advertising.  Trade  pa¬ 
pers  will  be  used.  Jesse  E.  Wilkes, 
vice-president  of  the  agency,  is  the 
account  executive. 

H.  W.  Fairfax  Advertising  Agency, 
Inc.,  New  York,  has  been  appointed 
to  handle  the  account  of  Zausner  & 
Co.,  manufacturers  of  Regent  Cheese 
and  sponsors  of  Old  Royalty  House, 
cheese  assortments. 

The  Philip  Klein  Advertising 
Agency,  Philadelphia,  has  been  ap¬ 
pointed  to  handle  the  account  of  Bara 
Dura,  cosmetic  company  of  the  same 
city. 

Hirshon  -  Garfield,  Inc.,  advertising 
agency.  New  York  City,  have  been 
appointed  advertising  and  sales  coun¬ 
sel  for  the  Marlboro  Shirt  Co.  of 
Baltimore. 

Seagram’s  7  Crown  begins  a  new 
campaign  immediately  in  22  selected 
major  markets  throughout  the  United 
States. 

The  London  office  of  the  J.  Walter 
Thompson  Co.  has  been  appointed  by 
the  British  Government,  in  connection 
with  the  Ministry  of  Labor,  to  handle 
advertising  directed  toward  enlisting 
women  for  munitions  work. 

The  Irving  Savings  Bank  of  New 
York  City  will  put  into  effect  an  ad¬ 
vertising  campaign  created  and  pre¬ 
pared  by  the  Metropolitan  Advertising 
Co.  of  N.  Y.,  which  will  publicize  a 
new  saving  gadget  called  a  “Victory 
Saver,”  designed  and  copyrighted  by 
Harry  D.  Adair,  the  president  of  the 
agency.  The  gadget  is  designed  for 
saving  small  coins  for  the  purchase  of 
defense  bonds  and  stamps. 

The  Pure  Food  Co.,  Inc.,  of  Mama- 
roneck,  N.  Y.,  has  appointed  J.  M. 
Mathes,  Inc.,  as  its  advertising  agency. 
Plans  for  advertising  of  the  company’s 
products  will  be  announced  later. 

Favorable  signs  tending  to  show  a 
pick-up  in  advertising  conditions  in 
England  were  recently  disclosed  with 
the  announcement  by  Brand’s  Essence, 
British  meat  flavoring,  of  a  resump¬ 
tion  of  advertising  with  a  new  cam¬ 
paign  scheduled  to  be  released  this 
winter.  Handled  by  the  London  office 
of  the  J.  Walter  Thompson  Co., 
Brand’s  Essence  will  be  advertised  in 
25  nursing  papers,  hospital  magazines, 
and  other  medical  journals. 

National  Electric  Instrument  Co., 
Inc.,  of  Long  Island  City,  N.  Y.,  an- 


noimces  Weiss  and  Geller,  Inc.,  of 
New  York  City,  as  its  advertising 
agency,  effective  immediately. 

Adrian  Bauer  advertising  agency, 
Philadelphia,  has  been  appoint  to 
handle  the  account  of  Weintraub 
Brothexs  &  Co.,  of  the  same  city, 
manufacturers  of  uniforms. 

National  Foam  System,  Inc.,  Phila¬ 
delphia,  manufacturers  of  fire  protec¬ 
tion  equipment,  has  appointed  the 
Oswald  Advertising  Agency,  of  the 
same  city,  as  advertising  and  mer¬ 
chandising  counselor.  W.  D.  Lindsey 
is  the  contact  executive. 


Among  Advertising  Folk 


CHARLES  E.  HARNER,  of  the  busi¬ 
ness  and  financial  news  staff  of  the 
Associated  Press,  has  joined  the  pub¬ 
lic  relations  division  of  N.  W.  Ayer  & 
Son,  Inc.,  with  headquarters  in  New 
York.  Mr.  Harner  had  been  with  the 
AP  since  1928,  when  he  began  as  night 
city  editor  of  the  Chicago  bureau.  He 
later  was  transferred  to  Washington, 
where  he  covered  the  State  Depart¬ 
ment  and  Latin  American  embassies. 
He  served  for  two  years  as  corre¬ 
spondent  in  Bogota,  Colombia,  and 
following  his  return  from  South 
America,  was  for  three  years  chief 
cable  editor  of  the  AP  in  New  York. 

The  Sawyer  Ferguson  Walker  Co. 
has  appointed  W.  F.  Gilbert  as  head 
of  research  and  promotion.  Mr.  Gil¬ 
bert  was  formerly  with  the  Borden 
Co.,  and  prior  to  that  with  Daniel 
Starch  &  Associates. 

C.  H.  Ferguson  has  been  transferred 
from  Minneapolis  to  San  Francisco  to 
handle  the  Standard  Oil  Co.  of  Cali¬ 
fornia  account  for  Batten,  Barton, 
Durstine  &  Osborne,  Inc.  Tax  Cum¬ 
mings,  formerly  of  the  New  York  of¬ 
fice,  will  assist  as  copy  chief  for 
Standard.  C.  M.  Oehler,  formerly  of 
Minneapolis,  is  now  head  of  Western 
research.  Other  BBDO  additions  at 
San  Francisco  are  Fred  Meyer,  for¬ 
merly  vice-president,  Dan  B.  Miner 
Co.,  Los  Angeles,  in  charge  of  media; 
and  Milton  Burnham,  formerly  of 
Pacific  Rural  Press,  field  representa¬ 
tive.  C.  R.  Craemer,  formerly  of  Ray¬ 
mond  R.  Morgan  Co.,  was  named  field 
representative  in  the  Los  Angeles 
area. 

Mary  Duffy,  formerly  of  the  Tom 
Fizdale,  Inc.,  Chicago  office  and  Theo¬ 
dore  R.  Sills  &  Co.,  has  joined  Sher¬ 
man  &  Marquette,  Inc.,  as  director  of 
publicity. 

Kelso  Taeger,  formerly  with  Mac- 
Manus-John-Adams  in  Detroit,  has 
joined  Sherman  &  Marquette,  Inc. 
Mr.  Taeger  will  head  up  the  research 
department  and  will  also  work  with 
Miss  Carolyn  E.  Bonnesen  in  the 
media  department. 

Albert  W.  Humm  has  joined  Hix¬ 
son -O’Donnell  Advertising,  Inc.,  New 
York,  to  organize  and  manage  a  pub¬ 
lic  utility  and  home  appliance  depart¬ 
ment.  Mr.  Humm  has  had  wide  ex¬ 
perience  with  public  utility  and  home 
appliance  advertising  and  promotion. 
For  20  years  he  was  advertising  and 
sales  promotion  manager  of  Standard 
Gas  ^uipment  Corp.,  manufacturers 
of  domestic  and  hotel  ranges  and 
equipment. 

Hays  MacFarland,  president  of 
MacFarland,  Aveyard  &  Co.,  Chicago 
agency,  has  been  added  to  the  board 
of  directors  of  Northwestern  Yeast 
Co.,  along  with  Herbert  B.  Taylor, 
sales  and  advertising  manager. 

The  Campbell-Ewald  Co.  of  New 
York  has  announced  the  opening  of  a 


branch  office  in  Dallas,  Texas,  to  m, 
vice  its  accounts  in  the  Southwa 
area.  The  new  branch  is  undet^ 
management  of  Aubra  Dodsor,  ^ 
merly  with  radio  stations  KI^  J 
Houston,  Texas,  and  KNOW. 

Roy  S.  Lang,  formerly  account  q 
ecutive  in  St.  Ixiuis,  Mo.,  for  the  aJ 
fenger  Advertising  Agency,  Inc,  J 
been  appointed  manager  of  their^Nnir 
Orleans  branch  office.  He  succe^ 
Richard  L.  Scheidker,  who  has^3 
called  to  active  duty  with  the  Navy, 

Harvey  L.  Rohde  has  joined  tin 
staff  of  J.  M.  Mathes,  Inc.,  as  assutnn 
account  executive.  Mr.  Rohde  «« 
formerly  in  the  national  advertiam 
department  of  the  St.  Louis  si^ 
Times. 
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Roy  T.  Lochton  has  resigned  froj 
N.  W.  Ayer  &  Son,  Inc.,  to  join  JlStates, 
media  department  of  Ivey  &  Ellingt^ 

Inc.,  Philadelphia. 


NEW  DRESS  ADS 

The  New  York  Dress  Institute  *il| 
use  full  pages  in  newspapers  in  U 


cities  next  week  to  describe  ^ 
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woman’s  place  in  building  up  ^ 


morale  of  the  country.  The  ads.  Ice] 
turing  a  large  cartoon,  will  run 
from  one  to  two  papers  in  each  dtr] 
The  schedule,  placed  by  J.  Waltj 
Thompson  Co.,  calls  for  four  insn 
tions 
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Arthur  Kudner,  who  was  a  new; 
paperman  before  he  turned  advertis 
ing  copywriter,  has  been  elected  presi' 
dent  of  the  weekly  newspaper  iitai| 
his  home  on  the  eastern  shore  of  Mary 
land, 

The  paper,  in  which  he  owns  an  ii 
interest,  is  the  Queen  Anne’s  Record 
Observer  of  Centreville,  and  for  thl 
present  Mr.  Kudner,  who  has  his  ovf 
agency  in  New  York,  will  serve 
consultant.  He  succeeds  Luther 
Gadd  who  has  resigned.  The  penooj 
nel  of  the  paper  will  not  be  altered. 

Running  a  weekly  is  old  stuff 
the  man  whose  agency  directs  (ndl 
advertising  accounts  as  Buick,  Good! 
year,  Fisher  Body,  and  a  big  chiiid| 
of  the  National  Distiller  account 
Kudner’s  father  was  publisher  of 
weekly  paper  in  Lapeer,  Mich.,  , 
the  agency  executive’s  first  job 
writing  and  selling  ads  for  the  paps. 

Mr.  Kudner  was  a  reporter  on 
Detroit  Free  Press  when  he 
offered  a  job  in  a  New  York  agency. 
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Ad  Club  Pledges 
War  Cooperation 

Advertising  will  play  an  importaii| 
role  in  a  war-time  emergency,  Wil 
liam  Berry,  president  of  the  Pool] 
Richard  Club  of  Philadelphia, 
recently  in  a  telegram  to  Presidentj 
Roosevelt. 

“We  offer  to  the  authorities 
government  and  civilian  defen*,l 
he  said,  “our  time  and  talent  in 
field  of  our  special  abilities — advei 
tising.” 

The  telegram  was  authorized  by 
board  of  directors  of  Pcxir  Richard.! 
the  oldest  club  of  advertising  mcii| 
in  the  United  States. 

“In  the  spirit  of  Benjamin  Franklin  cate  t 
“we  the  members  of  the  Poor  Richard  xhe 
Club  of  Philadelphia,  pledge  our  lives  publL 
our  fortunes  and  our  sacred  honor 
to  the  United  States  of  America  in 
her  fight  to  preserve  for  mankind 
the  inalienable  rights  of  ‘life,  liberty 
and  the  pursuit  of  happiness.’” 
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THE  ADVERTISING  SURVEY 


War  Means  Hard  Work 
or  All  In  1942 


By  WARREN  L  BASSETT 


well  as  a  small  felt  crown  for  his 
shirt.  Each  time  a  bowler  rolls  600  or 
better  he  receives  another  of  these 
felt  crowns. 

As  an  additional  tie-in  with  Old 
Crown’s  600  Club,  each  bowling  alley 
is  being  supplied  with  a  special  dis¬ 
play  on  which  the  names  of  that  alley’s 
600  bowlers  are  recorded  each  24 
hours. 

Westheimer  and  Company,  St. 


peace  on  earth,  Good  Will  to 
Men."  .  .  . 

A  Christmas  has  just  passed  which 
found  virtually  every  nation  on  earth 
m  the  grim  grip  of  war,  or  living  in 
mrly  resentment  under  the  dictation 
ef  conquerors. 

There  was  no  peace,  and  the  United 
States,  after  the  shock  of  Pearl  Har¬ 
bor  buckled  down  to  a  wartime 
economy  in  a  tremendous  effort  to 
produce  the  ships,  planes,  tanks  and 
guns  which  will  mean  the  destruction 
its  enemies. 

What  this  means  to  the  “American 
way  of  life”  no  one  can  foresee,  but 
there  is  no  doubt  there  will  be  many 
disruptions,  many  changes. 

But  the  job  will  be  done  with  stern 
determination,  and  thoroughly. 

The  wish  of  this  holiday  season  has 
ilways  been  for  a  Happy  and  Prosper¬ 
ous  New  Year,  but  that  seems  a  little 
snug  in  times  like  these.  We  would 
like  to  change  it  to  a  wish  to  all  of 
our  readers  for  good  health,  and  a 
hard  and  productive  New  Year. 

No  matter  what  the  job,  if  it  is 
conscientiously  and  intelligently  done, 
u  will  be  a  contribution  to  the  na- 
jnal  economy  and  to  national  morale. 
Newspaper  and  advertising  men, 
particuarly,  have  a  big  job  ahead  in 
keeping  the  public  accurately  and 
truthfully  informed. 
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CHRISTMAS  AD  SECTIONS 

ALTHOUGH  the  declaration  of  war 
put  a  temporary  crimp  in  retail 
sales  which  was  reflected  somewhat 
in  store  advertising,  the  1941  Christ¬ 
mas  season  in  general  will  prove  to 
hive  been  a  good  one,  with  advertis¬ 
ing  figures  slightly  above  1940. 

From  various  cities  this  column  has 
received  reports  of  interesting  Christ¬ 
mas  promotions,  most  of  them  appear¬ 
ing  in  late  November  and  early  De¬ 
cember. 

The  Muncie  (Ind.)  Evening  Press 
published  a  Christmas  section  of  20 
solid  pages  of  advertising,  comprising 
3  complete  catalog  of  gift  items  from 
the  principsal  stores  of  Muncie. 

This  was  sold  at  regular  rates,  ac¬ 
cording  to  W.  R.  Robinson,  Press 
assistant  business  manager.  Strangely 
enough,  the  principal  point  used  in 
filing  it  was  “that  there  would  be  no 
lews  in  this  section  to  detract  from 
“’®^our  advertising  at  this  season  when 
***’iveryone  is  vitally  interested  in  read- 
mg  your  ads.’’  Mr.  Robinson  told 
Editor  &  Publisher; 

“Quite  naturally,  this  is  the  only 
season  of  the  year  that  a  thing  of  this 
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**“|kind  could  be  sold  and  the  only  season 


of  which  was  delivered  by  special 
Globe  carriers.  The  feature  of  this 
service  was  that  all  advertising  was 
sold  for  27  cents  per  inch  above  regu¬ 
lar  rate. 

Advertisements  throughout  the  pa¬ 
per  used  cartoon  bodies  with  photo 
heads,  similar  to  the  above  belong¬ 
ing  to  the  Globe  advertising  staff. 
Left  to  right  are  N.  C.  Petersen,  busi¬ 
ness  and  advertising  manager;  Troh- 
man  Robinson,  salesman;  Woodrow  S. 
Walton,  salesman;  H.  L.  Zickefooss, 
copy  and  layouts;  and  George  W.  Bau¬ 
er,  salesman  who  was  borrowed  for 
the  Globe  special  from  Arthur  H. 
Haag  and  Associates,  publishers’  rep¬ 
resentatives. 

In  St.  Louis  the  Famous-Barr  de¬ 
partment  store  took  a  16-page  roto 
section  in  the  Post-Dispatch,  of  which 
nine  of  the  pages  were  in  four  colors. 
Hundreds  of  gifts  were  pictured.  It 
was  the  third  annual  color  roto  used 
by  the  store. 

The  Pontiac  (Mich.)  Daily  Press 
printed  an  80-page  Christmas  edi¬ 
tion.  Sixteen  of  the  pages  were  in 
color. 

In  Cleveland  the  News  issued  a 
10-page  gift  section  with  a  full-page 
illustration  on  the  cover. 

Two  full  pages  and  two  half  pages 
in  color  were  printed  in  a  58-page 
edition  of  the  Richmond  News-Lead¬ 
er,  the  most  color  the  paper  has  used 
since  it  began  selling  color  ads. 

The  foregoing,  of  course,  are  only  a 
few  of  the  hundreds  of  worthy  sec¬ 
tions  which  appeared  about  the  coun¬ 
try. 

COPT  FEATURES  BOWLERS 

THE  Centlivre  Brewing  Corporation 

of  Fort  Wayne,  Indiana,  recently 
launched  an  unusual  type  of  advertis¬ 
ing  campaign  of  particular  interest  to 


Louis,  is  the  advertising  agency  in 
charge. 
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Republic  Steal  ad 

Saturday  Evening  Post  advertisement, 
this,  like  earlier  insertions  in  Repub¬ 
lic’s  1941  institutional  campaign,  origi¬ 
nally  was  built  around  the  theme: 
“Steel — First  Line  of  National  De¬ 
fense.” 

But  after  Pearl  Harbor,  defense  was 
outmoded.  Only  victory  counted.  And 
so  the  theme  “Production  for  Victory” 
was  swiftly  adopted  and  will  run 
through  all  Republic’s  national  and 
business  paper  advertising.  In  the 
Republic  trademark,  the  legend  “De¬ 
fense  for  America”  likewise  gives  way 
to  “Production  for  Victory.” 

Meldrum  &  Fewsmith,  Inc.,  Cleve¬ 
land,  is  Republic’s  advertising  agency. 

COLORELATED  FASHIONS 

ABBOTT  KIMBALL  CO.,  INC.,  has 
announced  the  lavmching  of  an  ex¬ 
tensive  spring  campaign  to  introduce 
COLORelated  Fashions  to  the  Ameri¬ 
can  public. 

It  will  offer  basic,  interchangeable 
GEORGE  *  PEARL'S  Colors  in  clothes,  accessories  and  cos¬ 

metics.  COLORelated  Fashions  will 

E.  Heidrr,  Gf*r(e  A  Pcari’i  . «3i  be  promoted  by  one  store  in  a  city 

Bob  Ramsey.  Miller's  iii(h  Life  . SIT  and  a  selected  group  of  16  manufac- 

f'hick  Carr,  Willi);  Aolo  Parts  . SI'i  ...  ..  ^  .  ,  , 

R.  Jarohs.  r.eor*e  A  Pearl's  . 8IK  turers  Will  participate  in  the  plan. 

H.  Gerke.  Tommy's  i.uiirii  . S.TI  The  entire  merchandise  and  pub- 

john  Barrel!,  iieimsinc  Tavern  . Rii  Rcity  campaign  will  be  controlled  and 

Arnold,  Arkerman  Insuranee  . SI)  ,.  nn  i  ..  j  u 

Waiier  Beneeke.  snr-vior  Malt  . s;»  directed  by  the  COLORelated  Fash- 

II.  D.innerker,  Rodewaid  Fnrniture  ..SI'I  ions  Division,  Abbott  Kimball  Co.,  Inc., 

B.  Fleekeiisleiii.  Essex  Wire . SI!  9^0  Park  Avenue  New  York  Citv 

J.  corkrell.  B.  A  B  Tavern  . RI2  AVenue,  INCW  lorx  t^ny. 

Norman  Wolf,  Owl  In;.,  Tram  No.  5  o.lll'*  ■ 

E.  Greiner,  Bob  In  n®'.".  .  .  .  .  .  .  "  .  USES  SCENTED  INK 

The  Windsor  (Ont.)  Daily  News 

Whentyet  you  bowl  600  or  published  a  full  page  four- Color  ad 

more  in  league  bowling,  give  ,  f  ..  .  , 

your  .Kcore  to  your  captain  or  pM  With  scented  ink  in  its  issue  of  Dec. 

alley  manager  so  your  name  ^  I5  The  ad,  placed  by  the  Lewis 

will  appeal  here.  You  will  a  •  .  e  vif  j  j  •  . 

also  receive  membership  but~  florists  of  Windsor,  carried  a  picture 

ton  and  shirt  emblem.  Color  of  a  Woman  holding  a  bunch 

of  roses.  “Smell  the  fragrance  of 
nBSlSfiGBSHDSElffi  these  lovely  roses,”  the  caption  said. 

McCreery’s  department  store  took  a 
full  page  in  colors  Dec.  13. 
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iuring  the  year  when  such  an  argu- 
3ient  would  be  feasible.  We  got  the 
'^'dea  from  a  similar  section  carried 
hst  year  by  the  New  York  Sun.  How- 
fvcr,  we  have  not  heard  of  a  small 
'.own  newspaper  being  able  to  dupli- 
rxs  cate  the  Sun’s  success.” 
ichani  xhe  Dodge  City  (Kan.)  Daily  Globe 
livei  publLshed  a  pre-Christmas  edition 
ViotK?  Vov.  24  in  which  all  advertising 
ica  k  brought  an  extra  rate.  The  issue  con- 
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listed  of  80  pages  and  contained  8,817 
Bches  of  paid  display  advertising. 

The  Dodge  City  trade  territory  was 
revered  with  extra  circulation,  most 


The  brewery  formed  a  club  to  be 
known  as  “The  Old  Crown  Ale  600 
Club.”  Each  night  after  all  bowlers 
in  organized  league  bowling  in  Fort 
Wayne  have  turned  in  their  scores,  all 
600  or  over  scores  are  turned  over  to 
the  Fort  Wayne  Journal-Gazette  and 
these  are  inserted  in  a  daily  600  Club 
advertisement.  The  ads  run  daily, 
Monday  through  Saturday. 

The  highest  score  of  the  night  is 
known  as  the  roll  of  honor  and  placed 
at  the  top  of  the  advertisement. 

Upon  making  the  600  Club,  each 
bowler  received  a  special  lapel  pin  as 


REPUBLIC  STEEL  ADS 

TIMELY  EXAMPLE  of  swift  adapta¬ 
tion  by  an  advertiser  to  total  war 
is  this  Republic  Steel  newspaper  ad 
which  appeared  early  last  week  in 
newspapers  in  the  15  cities  where 
Republic  has  steel  plants. 

Under  a  striking  illustration  by 
Ernest  Hamlin  Baker,  creator  of  Time 
covers,  the  copy  dramatizes  the 
amazement  of  two  elderly  foreigners 
at  the  breadth  of  American  freedom 
and  reminds  that  it  is  well  worth 
fighting  for.  Then  it  makes  the  point 
that  Republic  is  doing  everything  in 
its  power  to  swell  the  tide  of  “Pro¬ 
duction  for  Victory.” 

An  adaptation  of  Republic’s  Nov.  15 


STUDY  NO.  45  RELEASED 

Consistently  high  readership  was 
noted  throughout  the  36-page,  Nov.  6 
issue  of  the  Wilkes-Barre  (Pa.) 
Times-Leader,  Evening  News,  accord¬ 
ing  to  Study  No.  45  of  the  Continuing 
Study  of  Newspaper  Reading  released 
this  week  by  the  Advertising  Research 
Foundation.  Sixteen  pages  stopped  at 
least  80%  of  the  men  and  18  pages 
stopped  80%  or  more  of  the  women. 

■ 

16-PAGE  ROTO  AD 

A  16-page  rotogravure  shopping 
guide,  designed  to  increase  mail  orders 
besides  boosting  Christmas  sales,  was 
carried  for  the  Paris  company.  Salt 
Lake  City  department  store,  by  the 
Salt  Lake  Tribune  recently. 
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EDITOR  &  PUBLISHER 

Newspaper  Circulations  Hit  All-Time  High  in  1941 


(Continued  from  Page  3) 
Period  Ending  Sopt.  30,  1041 


(M) 

(E) 

(S) 

(M) 

(E) 

■  (S) 

South  Bend 

Tribune . 

76,499 

74,681 

71.162 

60,695 

aty  Total . 

76,499 

74,681 

71.162 

60.505 

Terre  Haute 

Star . 

26,654 

26,618 

Tribune,  Tribune-Star. . . . 

26,594 

30,697 

26,662 

20,411 

City  Total . 

26,664 

26,694 

IOWA 

30,697 

26,618 

26,662 

29,411 

Cedar  Rapids 

Gazetu . 

44,344 

43,671 

43,785 

42,815 

aty  Total . 

Des  Moines 

44,344 

43,671 

43,786 

42,816 

Register,  Tribune . 

177,464 

136,639 

376,947 

169,725 

142,043 

361,433 

aty  Total . . 

177.464 

136,639 

KANSAS 

376,947 

169,725 

142,043 

361,433 

WichiU 

Beacon . 

81,616 

104,086 

80,677 

101,677 

Eagle . 

63,183 

43,198 

72,369 

60,844 

41,293 

60,703 

City  ToUl . 

63,183 

124,814 

176,466 

60,844 

121,970 

171380 

Lexington 

HenId'Leader . 

City  Total . 

Louisville 

Courier  Journal  &  Times. . 

City  Total . 

Paducah 

Sun-Democrat . 

City  Total . 

Baton  Rouge 

Advocate,  State  Times. . . . 

aty  Total . 

New  Orleans 

Item . 

Sutes . 

Times-Picayune,  Times- 

Panyunc^tates . 

City  Total . 

Shreveport 

Journal . 

Times . 

CityToUl . 

Portland 

Press-Herald,  Express,  Tele¬ 
gram . 

City  ToUl . 


Baltimore 

Nesrs-Post,  American. 

Sun . 

City  Total . 


KENTUCKY 

21,270  43,008 

21,270  43,068 

133.8S8  206,866 

133,868  206.860 

18,463  10,800 

18,463  10,800 

LOUISIANA 


.  203.000 

126,642  203,000 


42,100  28,840  67,710 

42,100  28.840  67,710 

MARYLAND 

.  180,270  226,478 

162,401  163,083  221,401 

162,401  362,362  446,000 

MASSACHUSETTS 


27,604  64,600 

27,004  64,600 


186,888  212,068 
168,730  202,788 

344,627  416,766 


User . 

326,606 

166,876 

630,051 

329,376 

163,882 

616,017 

Christian  Science  Monitor. 

128,681 

110,701 

Globe . 

142,642 

173,469 

322,117 

131,814 

160,731 

304,414 

Herald  &  Traveler . 

130,136 

221,873 

176,746 

120,860 

217,810 

168,610 

Post . 

376,622 

260,642 

372,471 

263,280 

aty  Total . 

Worcester 

076,806 

680,708 

1,288,456 

063,630 

662,223 

1,251,330 

Telegram-Gazette . 

45,467 

88,163 

74,894 

43,326 

84,513 

71,811 

City  ToUl . 

46,467 

88,163 

74,894 

43,326 

84,613 

71,811 

B^  City 

Times . 

City  Total. . . 
Detroit 
Free  Press... 

Nesrs . 

Times . 

City  Total . . . 
Flint 

Journal . 

City  Total. . 
Gran  I  Rapids 

Herald . . 

Press . . 

City  Total.. 
Kalamazoo 

Gazette . 

City  Total. . 
Saginaw 

News . 

City  Total . . 


Duluth 

News-Tribune  &  HeraM. 
City  ToUl . 


Jackson 

Clarion  Ledger  &  News . . 

City  Total . 

Meridian 

Star . 

City  lotal . 


27,666  27,400 

27,066  27,400 

.  307,162 

303,014  436,241 

310,886  442,166 

682,800  1,184,660 

60,370  68,181 

60,370  68,181 

.  37,731 

06,644  . 

06,644  37,731 

33,312  33,446 

33,312  33,446 

32,207  32,188 

32,207  32,188 

MINNESOTA 


38,833  31,344  60,106 

38,833  31,344  60,106 

MISSISSIPPI 


301,788 

404,142 

412,842 

1,118,772 


16,»?7 

16,837 

MISSOURI 


St.  Joseph 

Gazette,  News-Press . 

29,482 

44,566 

46,784 

27,986 

43.266 

City  ToUl . 

29,482 

44,666 

46,784 

27,986 

43,265 

St.  Louis 

Globe- Democrat . 

241,606 

262,498 

239,642 

Post- Dispatch . 

248,323 

310,995 

240,633 

Star-Times . 

164,352 

158,907 

City  ToUl . 

241,606 

412,675  663,493 

MONTANA 

239,642 

399,440 

Butte 

Montana  Standard  &  Post. 

17,319 

11,335 

26,.303 

17,214 

10,956 

City  Total . 

17,319 

11,335 

26,303 

17,214 

10.956 

Great  Falls 

Tribune  Leader . 

17,692 

4,910 

21,809 

17,382 

4,601 

City  TaUI . 

17,692 

4,910  21,809 

NEBRASKA 

17,382 

4,601 

Omaha 

World-Herald . 

93,657 

91,976 

181,310 

92,974 

89.635 

City  ToUl . 

93,667 

91,975 

181,310 

92,974 

89.635 

Lincoln 

Journal  &  Star . 

24,809 

38,351 

42,921 

26,139 

39,008 

City  ToUl . 

24,809 

38,351 

NEVADA 

42,921 

26,139 

39,008 

Reno 

Gazette  &  Journal . 

7,769 

13,704 

9,077 

7,740 

13,161 

aty  ToUl . 

7,769 

13,704 

9,077 

7,740 

13,151 

Manchester 
Union,  Leader. 
City  Total .  .  . . 


NEW  HAMPSHIRE 


Period  Eitding  Sept.  30,  IMI 

(M)  (E)  tS) 

NEW  JERSEY 


Period  Ending  Sept.  M  I 
(M)  **• » 


Jersey  Journal . 

City  Total . 

Trenton 

Gazette,  Times,  Times-Ad- 

vertiser . 

Qty  Total . 

Albuquerque 

Jtnimal . 

Tribune . 

City  Total . 


New  York 

Herald-Tribune . 

Bronx  Home  News . 

Journal- American . 

Mirror . 

News . 

Post . 

Sun . 

Times . 

WorW-T  elegram . 

City  Total . 

Troy 

Record,  Times  Record . . . 
City  Total . 


777,281 

2,007,797 


45,966 

35,038 

10,095 

44.210 

46,966  35,938 

NEW  MEXICO 

10,005 

44,210 

20,641 

10,038 

14,012 

14,023 

14,012  20.641 

NEW  YORK 

10,038 

14,023 

iV« 

538,006 

366,612 

lOe.KA 

1.425.001 

3.4eei6 

104,381 

106,190 

106,108 

604,497 

986,093 

612,976 

1,484,600 

768,046 

3,610,483 

1,048,760 

208,918 

226,829 

289,016 

312.112 

788,646 

4/7,386 

wise 

396,201 

434,603 

1,602,012 

7,612,817 

3,661,602 

1,602,718 

Asheville 

Citizen,  Times,  Citizen- 

Times  . 

City  Total . 

Charlotte 

Nesrs . 

Observer . 

City  Total . 

Greensboro 

Nesrs,  Record . 

City  ToUl . 

Raleigh 

Nesrs  &  Observer . 

Times . 

City  ToUl . 


6,226  31,186  _ 

6,226  31,186  _ 

NORTH  CAROLINA 


Fargo 

Forum . 

City  Total . . 

Akron 

Beacon  Journal . 

City  ToUl . 

Cincinnati 

Enquirer . 

Post . 

Times  Star . 

City  Total . 

Cleveland 

News . 

Plain  Denier . 

Press . 

City  ToUl . 

Columbus 

Citizen . 

Dispatch . 

Ohio  SUte  Journal .... 

City  ToUl . 

Youngstosm 

Vindicator  &  Telegram. 
City  ToUl . 


Muskogee 

Phoenix,  Times- Democrat. 

City  Total . 

Oklahoma  City 

Oklahoman-Times . 

City  Total . 

Tulsa 

Tribune . 

World . 

City  ToUl . 

Portland 

Oregon  Journal . 

Oregonian . 

City  Total . 

Salem 

Capital  Journal . 

Oregon  SUtesman . 

City  ToUl . 


Allentown 

Call,  Chronicle  &  Call- 

Chronicle . 

City  ToUl . 

Erie 

Dispatch-Herald . 

Times . 

City  Total . 

Johnstown 

Democrat  &  Tribune . 

City  ToUl . 

Lancaster 

News  Era,  Intelligencer- 
Journal  &  Sunday  News 

City  Total . 

Philadelphia 

Bulletin . 

Inquirer . 

News . 

Public  Ledger . 

Record . 

City  ToUl . 

Pittsburgh 

Post  Gazette . 

Press . 

Sun  Telegraph . 

City  Total . 


Providence 

Bulletin . 

Journal . 

City  Total . 

Woonsocket 
Call  &  Reporter. 
City  Total . 


19,624  18,124 

19,624  18,124 


Charleston 

News  &  Courier  &  Post . 
City  ToUl . 


25,102 

17,236 

37,313 

26,102 

17,236 

37,313 

47,601 

03,172 

99,844 

03,172 

47,601 

00,844 

61,688 

13,140 

63,602 

61,688 

13,140 

63,602 

67,320 

68,761 

17,273 

67,329 

17,273 

68,761 

NORTH  DAKOTA 

18,426 

16,802 

33,660 

18,426 

16,802 

OHIO 

33,660 

107,463 

87,012 

107,463 

87,012 

127,329 

207,132 

160,730 

.  .  .  .  * 

162,216 

127,329 

302,045 

207,132 

123,832 

233,640 

404,582 

241,109 

233,640 

364,041 

404,682 

73,338 

80.061 

163,086 

141,876 

69,107 

60,107 

226,423 

230,036 

71,060 

81,846 

71,060 

81,846 

OKLAHOMA 

10,511 

8,012 

10,720 

10,611 

8,012 

10,720 

90,660 

00,744 

150,706 

90,660 

00,744 

160,706 

52,650 

58,610 

65,066 

86,786 

66,066 

62,660 

145,305 

OREGON 

147,160 

124,303 

161,691 

178,043 

161,601 

147,160 

303,246 

11,000 

,  9,574 

9,832 

9,674 

11,009 

9,832 

PENNSYLVANIA 

49,441 

17,314 

41,083 

49,441 

17,314 

41,083 

35,463 

28,446 

44,262 

79,705 

28.446 

20,819 

32,591 

20,819 

32,591 

21,712 

33,783 

29,086 

21.712 

33,783 

29,986 

477,021 

415,150 

1,106,299 

129,670 

150,664 

237,742 

415,668 

652,901 

757,355 

1,621,967 

234,202 

228,818 

360.360 

163,289 

429,122 

234,202 

392,107 

789,482 

RHODE  ISLAND 

116,665 

30,108 

125,531 

39,198 

116,665 

125,531 

18,568 

18,668 

SOUTH  CAROLINA 

28,214 

19,914 

32,745 

28,214 

10,914 

32,745 

17,630  Si42;l 

17,630  3s3cI 


. 

40,187  Ki!} 

11,666  tiAi 

11,666  MU! 


16,622 

16,622  61, Iff 


16,392  16392 
16,392  16392 


.  161,220 

.  164,037 

122,672  306367 


.  227,908 

227,667  360,002 


68,876  . 

68,876  246,976 


101,746  90,662 

101,746  90,662  1S7« 

.  66,021  6S» 

7r,370  .  77Sf 

70,370  66,021  IS-Vr 


.  141,684  llStr 

138,517  .  le-w 

138,517  141,684  281^ 


10,603 

.  10 '■ 

10,603  10® 


32,449  28.38 

32,449  2831 


643,112  763,7.38  1,420^' 


.  223,081  349 

.  163,660  409 

235,839  386,731  758. 


.  111,327 

37,795  .  116 

37,795  111,327  116. 


25,021  17.49C  2Si 

26,021  17,490  28' 


(Continued  on  page  16) 


VA 


The  importance  of  the  naval  branch  of  our 
defense  program  is  obvious.  Just  as  impor¬ 
tant  to  the  naval  building  program  is  tl)e  part 
being  played  by  the  large  battery  of  heavy 
duty  cranes  being  produced  at  top  speed  by 
the  Browning  Crane  &  Shovel  Company  of 
Cleveland.  These  cranes  have  a  lifting  capac¬ 
ity  of  from  7  to  50  tons  apiece. 

A  force  of  about  500  men  are  employed  by 
this  key  manufacturer  at  the  present  time, 
rushing  many  of  these  mighty  giants  to  vari¬ 
ous  shipyards.  This  operation  is  typical  of 
those  being  carried  out  by  northeastern  Ohio 
industries,  making  the  Cleveland  2-in-l  mar¬ 
ket  increasingly  powerful  in  the  national  de¬ 
fense  schedule. 

Pay  rolls  and  employment  reached  a  new 
high  in  November,  adding  more  spendable 
income  to  workers’  pocketbooks.  Advertisers 
who  appreciate  low  cost  sales  cover  the 
Cleveland  2-in-l  market  with  the  Cleveland 
Plain  Dealer,  because  it  is  the  ONE  news¬ 
paper  that  reaches  every  one  of  the  138  busy 
cities  and  towns  in*  this  prosperous,  compact 


Browning  cranes  are  both  self-propelled  and  steam 
loccmotive  types.  They  unload  steel  plates  from 
cars,  and  reload  them  on  ships,  or  convey  them  to 
stock  piles. 


The  CLEVELAND 
(  70«/.  )  2-in-l  MARKET 

P)  Greater  Cleveland 
eucv^D  ^  i  (2)  26  Adjacent  Counties 

the  LARGEST  and 

SECOND  LARGEST 

*•  Retail  Markets  in  Ohio 


5.7% 

•f  ew,',  VMM 


SUMMIT  "-7.  - 

COUNTY  MtHININS  STONK 

lu...,  COUNTY  COUNTY 

*  IT...,l»«w.l  ICmImI 

_  _ _ *  I  _ ! _ 

$301,210,772  S23S.1S3.2a  $t5.2$i.5t$  $03-,50$.4M  $43.4t1,372 

_ TNI  eSHPMT  CLIVEIINO  HINNET  4t%  (f  SNiri  RETAIL  MARKET _ 


In  the  above  chart.  Greater  Cleveland  and  the  26  neigh- 
boring  counties  are  indicated  by  the  two  shaded  bars. 


CLEVELAND  PLAIN  DEALER 


National  representatives.  John  B.  Woodward,  Inc. 
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EDITOR  &  PUBLISHER 


Skott  'TdlcQ^ 


NEATEST  TRICK  of  the  week: 

TANKER  SUNK 

BUT  MAKES  PORT 
Manchester  (N.  H.)  Leader  headline. 

■ 

JOE  NATHAN  HOLLAND  is  the  type 
of  carrier  boy  who  pays  dividends 
to  himself  and  to  his  paper. 

The  15-year-old  Negro,  who  de¬ 
livers  the  Montgomery  Advertiser  at 
Dothan,  Ala.,  on  a  recent  day  sent  the 
following  telegram  to  his  newspaper: 

“Dear  Sir:  Send  Mr.  H.  C.  Bowden 
down  here  to  take  my  route.  I  got  nm 
over  by  an  automobile  this  morning 
and  haven’t  gotten  anyone  to  take  my 
route.” 

■ 

NEWS  DOUBLED  UP  on  Roger  Dud¬ 
ley,  assistant  telegraph  editor  of 
the  Cincinnati  Enquirer.  He  was  al¬ 
most  buried  under  war  news  the  night 
after  the  Japanese  bombing  of  Pearl 
Harbor  when  he  received  a  telephone 
flash  that  he  was  the  father  of  twin 
sons,  his  first  children. 

■ 

A  POLITICAL  advertisement  in  the 
Bowling  Green  (O.)  Sentinel-Trib- 
tme  included  this  sentence: 

“I  have  nothing  against  the  present 
Incumbents  as  this  is  not  a  partisan 
affair  as  we  all  belong  to  the  party  to 
which  the  immoral  Lincoln  was  a 
member.” 

■ 

NOW  THAT  the  shrewing  has  been 
accomplished,  maybe  the  taming 
will  follow.  The  Tulsa  World  printed 
this  one: 

“Witty,  gregarious  and  shrewed, 

Mrs.  -  makes  all  the  right 

moves.  .  .  .” 

■ 

E^itok  &  PusLiSHEK  will  pay  $2.00  for  each 
"Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


E.  W.  Preston,  Boston 
Executive,  Dies  in  Col. 

Edwin  Wesley  Preston,  general 
manager  of  the  Boston  Herald-Trav¬ 
eler  Corporation,  died  Dec.  20  at  Bev¬ 
erly  Hills,  Cal.,  at  the  a^  of  68.  He 
was  bom  in  IVeston,  Wis.,  April  29, 
1873.  He  went  to  Boston  in  1913  and 
became  associated  with  a  group  of 
New  England  publishers,  representing 
their  newspapers  in  the  national  ad¬ 
vertising  field. 

In  1915,  James  H.  Higgins,  at  that 
time  publisher  of  the  Herald  and  the 
Traveler,  induced  Mr.  Preston  to  join 
the  Herald-Traveler  advertising  staff 
as  head  of  the  automobile  department. 
One  year  later  Mr.  Preston  was  placed 
in  charge  of  all  Herald-Traveler  ad¬ 
vertising  with  the  title  of  advertising 
director. 

He  was  advanced  to  the  position  of 
general  manager  in  1927. 

Because  of  ill  health  Mr.  Preston 
was  compelled  to  relinquish  his  ac¬ 
tivities  last  year  and  went  to  Southern 
California  to  reside.  Robert  B. 
Choate  has  been  acting  general  man¬ 
ager. 

His  wife,  Mrs.  Mabel  Peck  Preston, 

^  died  in  1935.  Surviving  is  a  niece. 
Miss  Ruth  Preston  Tiffany,  who  made 
her  home  with  him  for  many  years. 

MARKS  50  YEARS 

The  Chicago  office  of  J.  Walter 
Thompson  Company  observed  its  50th 
anniversary  with  a  dinner  for  all 
Chicago  personnel,  Dec.  19.  Henry  T. 
Stanton,  vice-president  and  general 
manager  of  the  western  division  of 
the  .advertising  agency,  presided. 

RASCOE  SUN  WRITER 

Burton  Rascoe,  author  and  critic, 
formerly  a  Chicago  newspaperman, 
will  write  three  special  book  review 
columns  a  week  for  the  Chicago  Sun, 
it  was  announced  by  Rex  Smith,  Sun 
editor. 


Circulation  is  IIP 


sn 


NASHVILLE* 

Mfithoui  at  eantasts, 

premiums  ar  special  afters 


6  Months 
Period  Ending 
March  30,  1941 


6  Months 
Period  Ending 
Sept.  30,  1941 


TOTAL  NET  PAID 

Banner  67,008 

Tennessean,  daily  67,295 
Tennessean,  Sun.  117,988 


70,578 

72,887 

123,853 


*Pmblisher's  Statement,  period  ending  Sept.  30,  1941 

K  V  B  N  I  N  O 

NAmuInmEAN 


MOKNIHO 


SUNDAY 


S)d.Qa5 

(This  column  is  dedicated  to  the 
editors,  serving  as  a  suggestion  me¬ 
dium  for  fresh  treatment  of  news. 
City  editors  may  find  herein  ideas  for 
stunts,  unusual  picture  and  headline 
treatment.  News  men  are  invited  to 
contribute  their  brain  children.  One 
dollar  will  be  paid  for  each  contribu¬ 
tion.  No  material  will  be  returned.) 

Reaches  New  Readents 
A  SPECIAL  RUN  of  the  Wakefield 

(Mass.)  Daily  Item’s  Dec.  18  issue, 
containing  a  special  front  page  ad¬ 
dressed  to  new  residents,  was  deliv¬ 
ered  to  every  house  and  apartment 
in  town  not  regularly  served  by  news¬ 
paper  boys. 

A  full  page  promotion  ad  carried 
on  page  three,  in  the  regular  edition 
was  shifted  to  page  one  in  the  special 
edition.  The  regular  front  page  was 
moved  back  to  three  and  the  logotype 
was  replaced  by  a  double  eight- 
column  line:  “The  news  and  adver¬ 
tising  on  this  page  appeared  on  Page  1 
in  today’s  regular  edition  of  the  Daily 
Item.” 

The  special  front  page,  headlined 
“War  has  been  declared,”  stressed  the 
advantages  of  a  local  paper  in  keep¬ 
ing  citizens  advised  of  war  develop¬ 
ments  directly  affecting  them. 

“Naturally,  there  was  considerable 
duplication  in  the  special  issue’s  dis¬ 
tribution,  as  we  had  no  means  of 
knowing  our  newsstand  buyers,”  said 
Gardner  Campbell,  managing  editor. 
“But  there  has  been  a  big  increase  in 
new  residents  recently,  due  to  a  build¬ 
ing  boom,  and  not  more  than  50%  of 
them  have  been  reached  by  our  regu¬ 
lar  circulation  department  methods.” 


Weather  Laughs 

HERE’S  revenge  for  those  who  have  ^ 
been  goaded  by  admirers  of  (^. 
fomia’s  weather,  the  substance  which 
sometimes  falls  dampish  like,  even  in 
California,  became  a  military  secret 
last  week.  Editors  rent  umbrellas  with 
their  wails;  some  reluctantly  removed 
stories  of  what  early  editions  termed 
a  storm.  The  San  Francisco  Nein 
provided  a  half  column  story  without 
mentioning  the  mysterious  substance 
and  offered  a  dollar  for  any  weather 
forecast  good  enough  for  a  laugh. 

Labels  for  Stories 

THE  Chicago  Times  is  using  a  sma]]  I 
square  label,  inserted  in  foreign  " 
news  dispatches,  indicating  whether 
the  story  is  Russian  version,  British, 
Nazi,  or  Jap.  The  purpose  of  thS 
labels,  according  to  Marvin  McCarthy 
Times  managing  editor,  is  to  “warn 
readers  before  they  begin  to  read” 
that  the  foreign  news  comes  from  offi- 
cial  sources  and  may,  therefore,  be  an 
“official  version.”  The  labels  give 
readers  a  “quick  and  visual  qualifies- 
tion  immediately,”  explained  Mr.  Mc¬ 
Carthy. 

■ 

ENDERIS  DUE  IN  BERNE 

An  indication  that  the  exchange  ol 
American  and  Axis  correspondents 
may  be  effected  shortly  was  given  this 
week  in  a  message  to  Edwin  L.  James, 
New  York  Times  managing  editor. 
Daniel  T.  Brigham,  Berne  com- 
spondent,  informed  Mr.  James  Mon¬ 
day  that  he  expected  Guido  Enderis, 
chief  Berlin  correspondent,  to  read 
Switzerland  “in  a  few  days.”  Enderis, 
ill  with  bronchial  trouble,  was  not 
with  the  other  U.  S.  correspondents, 
however,  and  it  was  possible  that  an 
exception  was  being  made  by  the 
German  government  in  his  case. 


akout 

Acme 

Telephoto 


.  .  .  A/owl 


Be  sure  you  have  adequate 
and  dependable  picture  pro¬ 
tection  in  covering  the  war! 
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5  simple  rules  fer  using 


newspapers  successfully  in  1 942 


1.  USE  THEM  REGIJEAREY— at  least  once  a 
week,  52  weeks  every  year.  (No,  it  is  not  too  expensive.) 

2.  USE  NEWSPAPER-TYPE  COPY— writ. 

ten  to  appeal  directly  and  quickly  to  the  particular  kind 
of  prospects  you  want  to  sell. 

3.  MERCHANDISE  THE  ADYERTIS- 

INC— to  brokers,  jobbers,  retailers,  and  field  men.  An 
easy  job  to  do  effectively  when  you  use  regular  schedules 
in  the  retailers’  local  newspapers. 

4.  USE  THE  NEWSPAPERS^  STAFFS— 

to  get  maximum  results  from  newspaper  advertising. 
Accept  the  support  of  interested  men  and  women  who 
know  local  conditions. 

5.  USE  AIX  THE  NEWSPAPERS!  Because 

all  of  them  have  a  valuable  following  among  consumers. 
And  .  .  .  because  all  of  them  perform  an  indispensable 
service  in  marketing. 


Up  to  5,000  Cfrcu/atfoa 

Ambridge  Citizen  (E) 

Berwick  Enterprise  (E) 
Columbia  Newt  (El 
Lansdale-North  Penn  Reporter 

(E) 

5  to  10,000  Circulation 
Chambertburg  Public  Opinion 

(E) 

Clearfield  Progress  (E) 
Connellsville  Courier  (E) 
Jeanette  News-Dispatch  (E) 
Meadville  Tribune-Republican 
(M&E) 

New  Kensington  Dispatch  (El 
Towanda  Review  (M) 

Warren  Times-Mirror  (E) 
Waynesboro  Record-Herald 

(E) 


When  economic  conditions  become 
complicated  or  out-of-the-ordinary,  it’s 
only  logical  that  time-proven,  reliable 
standards  of  practise  should  be  more 
valuable  than  ever.  They  act  like  a 
stabilizer  acts  for  a  ship. 

These  five  simple  rules  for  using  news¬ 
papers  successfully,  for  example. 

Some  people  will  read  them  and  say, 
“Old  Stuff!” 

You  bet  they  are!  Retailers  have  lived 
with  them  for  years.  More  than  any 
one  group,  they  have  demonstrated  the 
unbeatable  value  of  frequency. 


Certain  leading  national  advertisers 
have  done  conspicuously  well  with 
them,  too.  Vicks,  Salada  Tea,  Rumford 
Baking  Powder,  Lydia  Pinkham  .  .  . 
are  just  a  few  names  that  come  imme¬ 
diately  to  mind. 

These  five  simple  rules  can  be  worth 
their  weight  in  gold  to  you  in  1942. 
They  are  basically,  sensibly  sound  .  .  . 
they  just  can’t  let  you  down. 

Read  them  again.  Now  call  in  a  Penn¬ 
sylvania  “rep”  for  all  the  details.  It  is 
just  as  simple  as  that. 


THE  COOPERATING  NEWSPAPERS 
OF  PENNSYLVANIA 


10  to  25,000  Circulation 

Altoona  Mirror  (E) 

Beaver  Falls  News-Tribune  (E) 
Chester  Times  (E) 

Greensburg  Review  Tribune 
(M&E) 

Hazleton  Plain  Speaker  (E) 
Hazleton  Standard-Sentinel 
(M) 

New  Castle  News  (E) 
Norristown  Times-Herald  (E) 
Shamokin  News-Dispatch  (E) 
Sunbury  Daily  Item  (E) 
Washington  Observer  Reporter 
(M&E) 

Williamsport  Sun  (E) 
Williamsport  Gazette-Bulletin 
(M) 

York  Dispatch  (E) 

More  than  50,000 
Circulation 

Allentown  Call-Chronicle 

(ME&S) 

Johnstown  Tribune-Democrat 
(M&E) 

Wilkes-Barre  Times-Leader 
News  (E) 

Wilkes-Barre  Record  (M) 


EDITOR  &  PUBLISHER 


Circulations  At  Record  High 


Pariod  Ending  S*pt.  30,  1041 

(M)  (E)  (S) 


P«riod  Ending  S*pt.  3«, 

(M)  (E)  (5) 


Pariod  Ending  Sapt.  30,  1041 

(M)  lE)  (S) 

{Continued  front  page  12) 


Period  Ending  Sapl.  30.  1040  t  , 


Sioux  Falls 
Argus  Reader. 
City  Total. . . . 


SOUTH  DAKOTA 


42,634  16,785 

42,534  16,785 


TENNESSEE 


Standard  Cxa  mner . 

City  Total . 

Salt  I^lce  City 

Deseret  News . 

Tribune  &  Telegram . 

City  Total . 

Burlington 

Free  Press . 

News . 

City  Total . 


34,822  . 

26,578  104,633 

61,400  104,533 

VERMONT 


Richmond 

Times  Dispatch  &  News 

I,eader . 

City  Total . 

Roanoke 

Times  8c  World-News . 

City  Total . . 


83,656  107,099 

83,656  107,099 


35,680  27,365 

35,680  27,365 


WASHINGTON 


Seattle 

Post-Intelligencer .  106,108  .  207,982 

Star .  62,016  . 

Times  .  115,449  145,362 

atyToUl .  106,108  177,465  353,324 


Spokane 

Chronicle . 

Spokesman  Review. 
City  Total . 


.  65,180 

66,368  .  93.6 

66,368  55,180  93,6 

WEST  VIRGINIA 


Charleston 

Gaiette....* . 

Mail . 

City  Total . 

Claricsburg 

Exponent,  Telegrara  &  Ex¬ 
ponent-Telegram  . 

City  Total . 

62.393 

62.393 

15,968 

15,968 

44,749 

44,749 

17,386 

17,386 

72,120 

47,447 

119,567 

34,.337 

34,337 

Huntington 

Herald-Dispatch,  Adver- 

19,140 

17,604 

28.978 

City  Total . 

19,140 

17,604 

28,978 

WISCONSIN 


Green  Bay 
I  Press  Gazette. 
City  Total. . . . 


We've  Had  A 
Merry  Christmasl 

*  The  100,833  folki  who  cooiprlae 
Metropolitan  Wlnaton-Salem  own  their 
own  homee  in  larger  numberg  than  any 
other  metropolitan  district  in  North 
Carolina. 

Bank  clearings  in  Winston  -  Salem 
have  been  consistently  above  the  na¬ 
tional  average. 

Retail  business  during  the  holiday 
shopping  season  was  heavy  .  .  ,  with 
people  well  able  to  buy  the  things  they 
need. 

Winston-Salem  people  are  fine  proa- 
p^s  for  the  things  you'll  have  to  sell. 
YOU  can  easily  reach  them  through  the 
columns  of 

The 

JOURNAL  and  SENTINEL 

in  Winston-Salem,  No.  Carolina 
Nationti  Raproaontmtivna : 
KELLY-SMITH  COMPANY 
NBC— Radio  Station  WSJS— NBC 


Columbia 

Record . 

33,331 

30,833 

State  . 

43,651 

44,631 

38,721 

39,516 

City  Total . 

43,661 

33,^1 

44,631 

38,721 

30,833 

39,516 

Greenville 

News.  Piedmont . 

43,271 

19,314 

42,833 

40,346 

17,844 

39,696 

City  Total . 

43,271 

19,314 

42,833 

40,346 

17,844 

39,696 

Journal . 

News^Sentinel . 

47,350 

41,001 

44,400 

38,189 

60,788 

64,261 

56,570 

60,202 

City  Total . 

47,350 

60,788 

105,262 

44,400 

66,670 

98,391 

Memphis 

Commercial  Appeal . 

125,112 

156,655 

120,244 

148,234 

Press-Sdinitar . 

96,808 

91,102 

City  Total . 

125,112 

96,808 

156,655 

120,244 

91,102 

148,234 

Nashville 

Banner . 

70,678 

65,516 

Tennessean . 

72,887 

123,853 

65,641 

109,719 

City  Total . 

72,887 

70,678 

TEXAS 

123,853 

66,641 

65,516 

109,719 

Fort  Worth 

Press . 

39,001 

38,443 

Star-Telegram . 

96,636 

85,773 

138,081 

95,165 

78,322 

131.660 

City  Total . 

96,535 

124,774 

138,081 

95,165 

116,765 

131,050 

Houston 

Chronicle . 

118,941 

126,142 

117,082 

118,817 

Post . 

102,793 

114,907 

102,709 

114,316 

Press . 

71,063 

62,187 

City  Total . 

102,793 

190,004 

240,049 

102,709 

179,269 

233,133 

San  Antonio 

Express  &  News . 

67,819 

65,103 

98,972 

62.860 

59,723 

90,993 

53,626 

77,706 

51,158 

73,903 

City  Total . 

57,819 

118,729 

176,678 

52,860 

110,881 

164,896 

Waco 

News-Tribune,  Times-Her- 

aid.  &  Tribune  Herald  . , 

14,485 

14,895 

31,873 

14,484 

15,418 

32,199 

City  Total . 

14,485 

14,895 

31,873 

14,484 

16,418 

32,199 

365,000  people  make  the 
Youngstown  metropoli¬ 
tan  district  the  third 
largest  in  Ohio. 

Advertisers  cannot  cover 
this  rich  market  without 
the 

Youngstown 

Vindicator 

KELLY-SMITH  CO. 

National  Repreeentativet 

New  York  Philadelphia  Atlanta 
Detroit  Boston  Chicago  San  Frandsoo 


Capital  Times . 

Wiscotnin  State  Journal. . . 

City  Total . 

Superior 

Telegram . 

City  Total . 


Inbune  Herald . 


28,270 

27,405 

27,213 

eojn 

24,469 

24,386 

_  24,902 

52,739 

51,791 

....  52,115 

18,437 

18,437 

18.705 

18.706 

WYOMING 

• .. 

7,625 

7,592 

_  7,722 

7.7M 

7.7H 

7,626 

7,692 

7,722 

Daily's  Crusade 
Has  Reduced 
Traffic  Deaths 

Michigan  City,  Ind.,  which  had 
too  many  traffic  deaths  (averaging 
10  annually)  for  a  city  of  its  size, 
will  make  1941  a  Deathless  Year  un¬ 
less  tragedy  strikes  in  the  next  few 
days.  Much  of  the  credit  goes  to 
the  Michigan  City  News-Dispatch, 
which  presented  readers  die  worst 
details  of  the  worst  accidents  —  con¬ 
trary  to  usual  newspaper  practice. 

Albert  W.  Spiers,  editor,  said; 

“The  publicity  used  departed  radi¬ 
cally  from  usual  safety  articles,  con¬ 
cerning  which  many  logically  had 
argued;  ‘Only  those  who  do  not  need 
education  read  safety  stories.* 

“Reporters  who  chased  ambulances, 
stood  in  hospital  emergency  rooms, 
helped  sift  belongings  in  the  morgue, 
told  their  blunt,  bloody,  horrible 
stories. 

“State  troopers  and  city  police 
officers  were  asked  to  describe  the 
mo.'^t  terrible  crashes  they  covered. 
Physicians  told  of  post-accident  emer¬ 
gency  room  experiences.  Police  and 
newspaper  files  were  combed  for 


ghastly,  shocking  crash  photographs,* 

Lots  of  readers  objected.  They  were 
told;  One  life  is  worth  a  lot  of  mo¬ 
mentary  mental  nausea. 

“Grim  as  the  stories  were, 
motorists  approved,”  Mr.  Spiers  said. 
“The  morbid,  the  reckless  drivers  it 
whom  the  articles  were  deliberately 
aimed,  read  and  lifted  heavy  fet( 
from  gas  pedals.” 

16.000  ADOPT  YANKS 

More  than  16,000  Chicago  Tribune 
readers  joined  the  “Adopt  a  Yank  for 
Christmas!”  movement  sponsored  by 
the  newspaper.  The  plan  was  con¬ 
ceived  as  a  Christmas  institution  to 
make  it  possible  for  those  at  home  to 
send  Christmas  presents  to  men  ii, 
service.  The  name  and  address  of  a 
soldier  was  sent  to  all  persons  who 
mailed  in  applications  to  adc^t  a  Yank. 

MELLETT  NAMED 

President  Roosevelt,  declaring  that 
he  wants  no  censorship  of  motion  pic¬ 
tures,  which  he  called  “one  of  our 
most  effective  media  in  informing  and 
entertaining  our  citizens,”  has  ap¬ 
pointed  Lowell  Mellett,  director  of 
the  Office  of  Government  Reports,  as 
Co-ordinator  of  Govenunent  Films 
during  the  war  emergency,  it  was 
annoimced  this  week. 


"tiV  /’.lie  nil  I’liiiiiiii  Int  of 

.1  ll’iin  III-  tilll  Iy.’’ 


Years  ago  a  big  president  of  a  small  college  told  his  student 
body:  ^^We  have  no  business  being  less  of  a  man  than  we  can 
be.”  E.  K.  Gaylord  was  a  member  of  that  student  body.  Today 
that  same  philosophy  is  a  part  of  the  motivating  force  behind 
the  Oklahoman  and  Times.  And  because  these  newspapers 
ARE  no  less  of  a  newspaper  than  they  can  be  they  are  con¬ 
stantly  opening  up  the  doors  to  greater  sales  in  the  Oklahoma 
City  market  ....  a  market  always  rich  in  agriculture,  always 
rich  in  retail  business  and  today  rich  in  defense  orders. 

THE  DAILY  OKLAHOMAN 
OKLAHOMA  aTY  TIMES 

Nationally  Rbprbsbntbd  by  thb  Katz  Aobncy,  Inc. 


NE 

gor  Daily  Newt  (M) 

EW  HAMPSHIRE 
cord  Monitor-Patriot  (E) 

Oc  Sentinel  (E) 

ichcMer  Union  Leader  (MdtE) 

ONT 
e  Timet  (E) 

■ngton  Banner  (E) 
leboro  Reformer  (E) 

-liogton  Free  Prett  <M) 

ACHUSETTS 
riy  Evening  Timet  (E) 


Botton  Globe  (MRE) 

Botton  Globe  (S) 

Botton  Pott  (M) 

Botton  Pott  <S) 

Botton  Record  &  American  (ME) 

Botton  Sunday  Advertiter  (S) 

Brockton  Enterprite-Timet  (E) 

Cape  (^od  Standard-Timet,  Hyannit  (E) 
Fall  River  Herald  Newt  (B) 

Fitchburg  Sendnel  (E> 

Framingham  Newt  (E) 

Gloucetter  Timet  (E) 

Haverhill  Gaxene  (E) 

Holyoke  Trantcript  (E> 

Lawrence  Eagle-Tribune  (ME) 

New  Bedford  Sunday  Standard  Timet  (S) 


New  Bedford  Standard  Timet  and 
Mercury  (M&E) 

Newburyport  Daily  Newt  (E) 

North  Adamt  Trantcript  (E) 

Pitttfield  Berkthire  Ea^e  (E) 

Quincy  Patriot  Ledger  (E) 

Salem  Newt  (E) 

Taunton  Gazette  (E) 

Waltham  Newt  Tribune  (E) 

Wotcetter  Telegram  and  Evening 
Gazette  (MftE) 

Worcetter  Sunday  Telegram  (S) 

RHODE  ISLAND 
Pawtucket  Timet  (E) 

Wett  Warwick  Pawtuxet  Valley  Daily  Timet 
(E) 


Wetterly  Sun  (E&S) 

WoontcKket  Call  (E) 

CONNECTICUT 
Danbury  Newt-Timet  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  (M) 

New  Britain  Herald  (E) 

New  Haven  Regitter  (E&S) 

New  London  Day  (E) 

Norwalk  Hour  (E) 

Norwich  Bulletin  and  Record  (MAE) 
Stamford  Advocate  (E) 

Waterbury  Republican  &  American  (M&E) 
Waterbury  Republican  k  American  (E&S) 


Defense  (now  offense)  contracts  total 
well  over  $2,000,000,000,  according  to 
the  Department  of  Commerce  in  a  report 
dated  November  20th. 


you  hear  of  labor  trouble  in  New  En¬ 
gland?). 


Market-wise,  in  terms  of  retail  spending. 
New  England’s  eight  million  good  citi¬ 
zens  parted  with  $3,318,214,000  in  1939, 
and  expenditures  kept  right  on  climbing, 
month  by  month,  through  ’40  and  '41. 


That,  briefly,  is  what  the  busy  NEW 
ENGLAND  newspapers  will  deliver  to 
you  ...  if  your  product  is  good  ...  if 
your  price  is  right  ...  if  your  promotion 
is  sound!  New  England’s  finely  inter¬ 
woven  network  of  newspapers  reaches 
into  every  nook  and  cranny  of  this 
worthy  market,  leaves  no  loose  ends,  no 
gaps,  no  weak  spots. 


If  you  haven’t  been  busy  in  busy  New 
England,  now’s  the  time  to  get  going. 
Start  the  New  Year  right  —  in  NEW 
ENGLAND! 


Htart  of  America's  home  front.  New 

England  becomes  more  important  than 
ever  today  in  light  of  war  conditions. 


Factories  are  furiously  busy  turning  out 
arms,  airplanes  and  parts,  fabricated  me¬ 
tals  and  machine  tools.  In  1939,  the 
published  value  of  manufactures  amount¬ 
ed  to  over  $5,000,000,000  .  .  .  today 
(again  according  to  the  Department  of 
Conunerce),  New  England  is  experienc¬ 
ing  the  highest  level  of  business  activity 
in  its  busy  history. 


Employment  peaks  higher  and  higher  . . . 
skilled  labor  is  still  in  demand  .  .  .  labor 
conditions  are  splendid  (how  often  do 
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Birmingham  Post 
Resumes  With 


Democracy  Rests 
On  Free  Press 


No  Guild  Shop 


continued  from  page  5 


The  Birmingham  (Ala.)  Post,  a 
Scripps-Howard  newspaper,  which 
was  closed  Sept.  6  by  a  guild  strike, 
resumed  publication  Dec.  22.  A  con¬ 
tract  between  the  Post  and  the  local 
guild  was  signed  Dec.  18.  All  strikers 
have  been  notified  by  the  manage¬ 
ment  that  all  who  report  for  duty  by 
Dec.  26  would  be  re-employed. 

Contract  negotiations  were  broken 
off  Sept.  3  when  the  management  de¬ 
clined  to  agree  to  a  clause  providing 
for  a  guild  shop  and  the  guild  voted 
to  strike  the  lollowing  day. 

The  new  contract  does  not  provide 
for  a  guild  shop.  It  contains  a  form 
of  voluntary  check-off  of  union  dues 
and  includes  wage  increases  in  all 
brackets.  The  voluntary  check-off 
provides  that  written  instructions  may 
be  given  the  management  by  any  guild 
member  stating  the  amoimt  of  the  de¬ 
duction  desired,  such  deduction  to  re¬ 
main  in  effect  for  the  duration  of  the 
contract  or  imtil  revoked  by  the  mem¬ 
ber  requesting  it. 

The  contract  was  signed  for  the  Post 
by  James  E.  Mills,  editor,  and  John  W. 
Frierson,  business  manager,  and  for 
the  guild  by  Harold  Heifer,  president, 
and  James  Shipley,  secretary.  Barney 
B.  Taylor,  president  and  executive 
secretary  of  the  Washington,  D.  C., 
Guild,  acting  as  international  repre¬ 
sentative  of  the  national  union,  also 
was  present  for  the  signing. 

Efforts  at  conciliation  through  the 
early  weeks  of  the  strike  brought  both 
state  and  federal  machinery  to  bear. 
Little  headway  was  made  until  nego¬ 
tiations  were  resumed  two  weeks  ago 
when  Samuel  Eubanks,  executive 
vice-president  of  the  ANG,  and  a 
committee  of  ranking  CIO  officials  in 
the  Birmingham  district,  entered  the 
picture. 


know  and  are  accustomed  to  be  told. 

Bureaucratic  bosses  are  trying  to 
plant  the  seeds  of  suspicion  and  dis¬ 
trust  in  the  minds  of  newspaper  read¬ 
ers,  so  that  if  or  when  the  time  comes, 
they  will  not  be  resisted  in  taking 
over  and  destroying,  either  by  regi¬ 
mentation  or  economic  pressure,  free 
newspapers,  and,  after  ffiat,  the  free 
enterprise  which  the  newspaper  pro¬ 
tects. 

I  say  to  you  that  the  mind  of  the 
American  public  is  in  danger  of  being 
conditioned  to  accept  the  abolition  of 
the  right  of  newspapers  to  print  the 
news  without  distortion  and  the  right 
to  comment  on  it — the  right  to  taJce 
sides  and  to  be  vigilant  for  the  pre¬ 
servation  of  the  American  Way.  We 
cannot  have  a  morally  and  a  spiritual¬ 
ly  free  press  until  we  are  all  econom¬ 
ically  free.  The  chief  barrier  between 
all  business  and  complete  regimenta¬ 
tion  is  the  newspaper.  If  its  inde¬ 
pendence  is  destroy^,  either  by  legis¬ 
lation  or  economic  strangulation,  we 
have  all  lost  our  liberties. 


Economic  Voino  of  Free  Press 


COLO.  EDITOR  FREED 

After  deliberating  less  than  six 
hours,  a  San  Miguel  (Colo.)  county 
district  court  jury  Dec.  13  exonerated 
Paul  Vohs,  editor  of  the  Telluride 
(Colo.)  Journal,  in  a  criminal  libel 
suit  brought  in  connection  with  a 
headline  and  story  published  in  the 
Journal  Aug.  16,  1940.  The  state  con¬ 
tended  San  Miguel  county  commis¬ 
sions  had  been  libeled.  The  libel 
charge  was  the  second  filed  against 
Vohs  in  connection  with  the  affairs  of 
San  Miguel  county  conunissioners. 
The  first  action,  brought  after  he  pub¬ 
lished  a  report  on  the  salary  and 
mileage  of  three  commissioners,  was 
dismissed. 


In  whatever  business  or  profession 
you  are  engaged,  may  I,  as  an  editor, 
suggest  that  you  appraise  carefully 
and  prayerfully  the  value  to  your¬ 
selves  of  an  economically  independent, 
and  therefore  intellectually  free,  press, 
and  that  in  your  approach  to  news¬ 
papers  you  keep  this  larger  aspect  in 
the  forefront  of  your  thinking. 

It  is  not  my  intention  in  this  speech 
to  claim  the  undiluted,  unblemished 
all-out  purity  of  all  newspapers.  Be¬ 
lieve  it  or  not,  editors  and  publishers 
are  human  beings.  The  late  Marlen 
E.  Pew,  brilliant  editor  of  Editor  & 
Publisher,  in  an  address  before  the 
American  Society  of  Newspaper  Edi¬ 
tors  a  few  years  ago,  freely  recognized 
whatever  popular  discontent  with 
newspapers  Acre  is.  I  quote  him 
and  add  my  affirmation: 

“Reader  confidence  has  been  im¬ 
paired  because  too  many  newspapers 
seem,  on  their  face,  to  Im  cautious  to 
the  point  of  cowardice,  morbidly  ex¬ 
pedient,  slyly  illiberal,  holding  back 
from  any  forthright  part  in  the  great 
controversies  that  are  sweeping  the 
country,  and  many  people  deduce  that 
they  are  hog-tied  by  managements  in 
league  with  special  interests.  It  is  a 
shame  that  the  vast  majority  of  pub¬ 
lic  service  newspapers,  honestly  e^ted 
must  suffer  for  the  sins  of  a  few.” 

And  now  I  want  to  speak  for  a 
moment  somewhat  critically  to  my 
colleagues  in  the  profession  of  jour¬ 


nalism  and  in  the  business  of  making 
newspapers.  Daniel  Burnham,  the 
architect,  once  said:  “There  is  no 
magic  in  little  thoughts.”  We  are 
called  upon  to  have  a  renewed  faith 
in  the  high  calling  upon  which  we 
are  engaged,  and  we  must,  especially 
in  this  emergency,  accept  a  greater 
responsibility  than  we  have  ever  felt 
before.  As  Robert  Quillen,  able 
southern  editor,  has  said:  “The  press 
has  the  right  to  be  free,  but  the  more 
free  it  is,  the  less  right  it  has  to  be 
wrong.” 

Ferseaal  Retpoatibility 

The  most  constructive  suggestion 
that  can  come  to  any  man  is  the  idea 
of  personal  responsibility  for  cor¬ 
porate  action.  Our  newspapers  can 
rise  no  higher  than  ourselves.  We 
must  impose  upon  ourselves  the  cen¬ 
sorship  of  good  taste.  We  must  be 
restricted — but  only  by  truth  and 
decency.  We  must  serve,  not  only 
our  better  natures,  but  the  better 
natures  of  those  who  look  to  us  for 
interpretation  in  a  bewildering  world. 
If  we  are  to  have  a  free  press,  we 
must  furnish  a  responsible  press. 

Thus,  I  have  devoted  myself  to  three 
observations:  first,  that  the  institu¬ 
tions  of  democracy  rest  principally 
upon  the  foundation  of  an  independent 
press;  second,  that  the  newspaper,  as 
the  chief  medium  of  information  and 
advertising,  is  vital  to  the  economic 
well-being  of  the  nation;  third,  that 
we  newspaper  people,  desiring  a  free 
press,  must  accept  the  duty  of  fur¬ 
nishing  a  responsible  press.  We  must 
weave  for  ourselves,  and  wear,  not 
only  in  this  hour  of  crisis,  but  in  life’s 
sunshine  and  storm,  the  durable 
fabric  of  character. 

Our  newspaper  must  be  something 
greater  than  an  information  service, 
finer  than  a  service  of  criticism  and 
interpretation,  more  than  a  medium 


for  the  sale  of  goods.  Those  «)). 
make  it  must  have  the  imagination  b 
see  it  in  higher  terms.  They  nmu 
be  guided,  above  all,  by  an  im. 
pulse  that  comes  from  the  hean 
and  the  emotions  as  much  as  frog, 
the  mind. 

We  have  been  given  this  precksa 
instrument  to  use,  but  we  cannot 
it  aright  imless  we  have  love  in  oq( 
hearts. 

We  are  engaged,  in  some 
in  widening  the  horizons  of  rntn'i 
thinking.  'There  is  surely  somethiai 
humanly  progressive,  eternally,  pu,. 
poseful,  in  this  effort.  May  we  edi¬ 
tors — indeed  may  we  all — ^write  ovtt 
our  doors,  over  our  minds,  over  ow 
hearts,  those  words  of  Thomas  Jefiet- 
son,  carved  in  stone,  above  the  en¬ 
trance  to  the  University  of  Virginia; 
“Enter  by  this  gateway  to  seek  dg 
light  of  truth,  the  way  of  honor,  and 
the  will  to  work  for  men.” 


HONOR  FRANK  GLASS 

An  oil  portrait  of  Frank  P.  Glaaa, 
who  prior  to  his  death  was  for  nmj 
years  editor  and  publisher  of  die 
Montgomery  (Ala.)  Advertiser  was 
presented  recently  to  the  Alabagoa 
Department  of  Archives  and  Histm; 
by  his  daughter,  Mrs.  E.  E.  McCoy 
Taking  part  in  the  ceremonies  wen 
R.  F.  Hudson,  present  publisher  d 
the  Advertiser,  also  Walter  Walsh,  ad¬ 
vertising  director,  and  Hartwell  Hat¬ 
ton,  all  of  whom  were  associated  with 
Mr.  Glass. 


VENEZUELANS  HERE 

Pedro  Sotillo,  editor,  and  Mn 
Louisa  Mata,  owner  of  the  Carom 
(Venezuela)  Universal,  recently  via- 
ited  the  Albany  (N.  Y.)  Knicker¬ 
bocker  News  plant  as  guests  of  Gen¬ 
eral  Manager  A.  J.  MacDonald. 
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Industrial  payrotls  for  October.  1941, 
were  61  per  cent,  greater  than  for  the 
same  month  last  year  ...  Shipbuilding, 
iron  and  steel,  aircraft  manufacture  and 
other  sources  of  War  supplies  are  making 
Baltimore  a  more  impo^nt  market  than 
ever  before.  You  can  reach  this  vast  buy¬ 
ing  power  most  effectively  through 


The  More  Families 
Contacted  the  Greater 
the  Sales  Result. 


PAYROLLS  Now _ 46%-f- 

EMPLOYMENT  Now  23%+ 


THE  SUNPAPERS 


MORNING  •  EVENING  •  SUNDAY 


SYRACUSE 


Herald-Journal 


than  a  million  people  are 
united  by  The  Des  Moines 
Register  and  Tribune. 

In  this  rich  urban 'market 


(Urban  Iowa)  people  spend 
half  a  billion  retail  dollars 


annually.  And  7  out  of  10 
Urban  lowans  read  The  Des 
Moines  Sunday  Register  . . . 

Which  ought  to  suggest 
plenty  to  advertisers. 


The  Des  Moines 

N  Register  and  Tribune 


374.403  Sunday  322.055  Daily 

Milline  $1.60  Milline  $1.55 
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WHAT  ARE  THE  FACTS? 

**Our  concern  with  any  man  it  not  with  what  eloquence  he  teache*^  but  with  what  evidence.**  AUGUSTINE 

REAL  FARM  AID — $35,709,000  goes  to  America's  farmers  each  year  for  groin  and  fruit  used  by  the  distilling  indus¬ 
try.  Last  year's  purchases  were: 

23,345,000  bushels  of  com .  $18,000,000 

9,320,000  busheb  of  rye .  6,000,000 

4,445,000  bxishels  of  barley .  2,600,000 

51,000  bushels  of  wheat .  39,000 

7,600,000  gallons  of  molasses .  570,000 

820,000,000  poxmds  of  fruit .  8,500,000 

$35,709,000 

Brewers  and  vintners  also  buy  large  omoimts  of  such  produce.  These  purchases  help  establish  and  maintain  the 
higher  prices  at  which  your  state's  form  products  ore  sold. 

Repeal  helps  business.  SOURCE — Distilled  Spirits  Institute. 


••jUg  RailrOClds  *”*1  from  the  draft.  With  the  excep-  illuminated  by  much  technical  re- 

j  ,  ^  ..  »  tion  of  a  mere  handful  of  men,  the  .search  in  the  past  twenty  years,  but 

AldSd  VarCCltiy  •  •  •  _  original  personnel  of  the  airlines  has  the  homemaker  can  apply  all  of  this 

In  its  second  communique  of  the  Jjgejj  intact  and  there  are  no  information  without  any  technical 

present  war,  issued  on  December  10,  plans  whatsoever  to  change  this  gen-  knowledge  by  using  the  Yardstick  of 
1941,  the  War  Department  said;  eral  principle.  This  is  because  the  Gootl  Nutrition  worked  out  at  the 
“Steps  to  augment  the  defen.ses  of  Government  recognizes  the  fact  that  National  Nutrition  Conference, 
both  the  East  and  West  coasts  com-  tjjg  Airlines  are  lifelines  of  defense —  The  Chain  Food  Stores  are  alert  to 
menced  Sunday  night  when  the  War  tj,at  this  fastest  form  of  transporta-  the  homemakers  need  for  help  in  the 
Department  placed  plans  in  effect  t|on  contributes  immeasurably  to  selection  and  preparation  of  three 

which  have  materially  strengthened  speeding  up  the  war  production  of  meals  daily  for  her  family  and  have 

the  forces  already  stationed  in  those  nation.”  SOURCE — Air  Trans-  embarked  upon  a  program  designed 
areas.  The  railroads  aided  greatly  in  Association,  to  give  her  helpful  suggestions  in  get- 

the  movement  of  troops  and  material,  ting  the  most  nutrition  out  of  her 

operating  through  trains  to  destina-  pood  rmH  WciI  dollar.  The  Home  Economics 

tions  on  emergency  schedules.”  ^d  Nutrition  staffs  of  many  of  the 

This  IS  one  illustration  of  the  de-  jj  properly  used.  Cham  hood  Stores  have  been  ex- 

pendalnlity  and  efficiency  of  thyre-  battlefront  is  not  in  any  one  to  meet  the  increased  dem^d 

sent  rail  transportation  system.  W  ith-  to  Make  America  Strong  by  Making 

r  1^"  behind  the  desk,  in  the  field,  and  espe-  Americans  Stronger  through  a  well 

have  handled  in  1941,  the  greatest  .  q  Kitchen  It  is  h^e  balanced  diet.  This  means  planning 

olume  of  traffic  in  their  histo^^.  At  strength  and  health  of  our  readily  obtainable 

the  same  time  passenger  traffic  h^  nation  is  largely  determined.  I'  bich  can  be  bought  on  limited 

greater  than  in  any  correspond-  budgets;  developing  new  recipes 

mg  period  in  the  p^t  twelve  years.  Protective  Foods.  Malnutri-  the  tastes 

The  movement  of  this  heavy  traffic  Deficiency  Diseases.  These  and  f^  habits  of  the  averse  family; 

^  accomplished  by  the  railrt^ds  .simplifying  the  meaning  of  nutrition 

bwause  of  continuing  improvement  m  ^y^ntity  of  food  is  not  enough  and  terms  of  meat,  fruit,  vegetables, 
the  construction  of  cars,  locomotives  -n  a  sir.->n,T  dairy  products,  cereals,  and  common- 

ind  other  f^ilities,  m  well  as^e  im-  selection  of  the  right  Quality  and  Some  of  the  Chain  Food 

the  preparation  of  thif  fo2d  to  retail  Stores  have  already  develof^d  con- 
efficiency  that  started  20  years  ago  God-given  Vitamins  and  Minerals,  structive  programs  of  this  nature  and 
and  has  kept  growing  steadily  despite  protective  policemen  of  every-  ‘he  process  of  orgamza- 

the  ups  and  downs  of  the  railroads  in  ,  Hpoiil,  wi1ldpf,.nd  iC  can  win  the  war. 

more  recnt  Railroad,  will  “rHornt  .,Ii  SOURCE-National  As^cialion  o( 

continue  to  meet  transportation  de-  “r  ”  against  an  enemy  as  dis-  p^  Chains. 

mands  if  materials  for  Xuate  main-  '^‘rous  as  war-poorly  balanced  ... 


structive  programs  of  this  nature  and 
more  are  in  the  process  of  organiza¬ 
tion.  Food  can  win  the  war. 
SOURCE — National  Association  of 


mands  if  materials  for  adequate  main-  | 
tenance  and  for  new  construction  can 
be  made  available. 

SOURCE — Association  of  .\meri- 
can  Railroads. 

Airline  Inventories  of 
New  Parts  at  Record  High 

“Never  before  in  history  have  the 
airlines  of  the  United  States  carried 
such  large  stocks  of  new  parts,  pro¬ 
pellers,  engines  and  all  other  replace- , 
ment  materials  than  they  are  today,” 
Edgar  S.  Gorrell,  President  of  the 
.\ir  Transport  Association,  stated  in 
Washington,  D.  C.,  recently.  “Pur¬ 
suant  to  plans  worked  out  by  the 
War  Department  in  1936  and  con- 
sUntly  kept  up-to-date  thereafter  the 
airlines  have  had  a  blanket  authority 
for  maintenance  material;  and  on  Oc¬ 
tober  7,  1941,  they  were  granted  a 
high  priority  rating  by  the  0PM 
which  insures  a  constant  and  ample 
supply  of  new  parts,  engines,  propel¬ 
lers  and  all  other  replacements  neces¬ 
sary  to  maintain  all  airliners  at  peak 
efficiency.  More  than  this,  one  out 
of  every  five  turline  aircraft  in  service 
today  was  delivered  new  this  year.” 

Moreover,  the  airlines’  personnel — 
pilots,  mechanics,  meterologists  and 
all  other  technical  men — are  deferred 
from  service  with  the  Armed  Forces 


meals. 

The  .science  of  Nutrition  has  been 


Local  Tie-in  Advertising 

Local  newspaper  advertising 


Directory  of  Authoritative 
Sources  of  Factual  Information 


Air  Transport  Association 

ISS  So.  Lo  SaUe  St.,  Chlcaao,  lU. 


In  technoloficsl  and  •tatUUcal  procrew. 
Send  .for  samples  of  “Weekly  Press  Be- 


A  neutral  source  of  Information,  photo-  on^petroleunT^devel^IlifiplI^ 

rraphs,  facU  and  llrures  eoncemlnr  the  “siS!ii,hU  Sf  IndSSr,^? 

passenrer.  air  mail  and  air  express  bnsl-  of  fSturel^’  aiU. 

ness  of  the  sixteen  major  scheduled  United  feum  FacU  wd 

States  Airlines  operatinr  domestic  and  Sl)k  ^  fr2?  t/sSSJ; 

international  services.  Also  faeu  avaU-  editors. 

able  recardlns  operation  and  maintenance  j  «  •  .  w 

of  the  transport  planes  and  airway  facili-  Distilled  Spirits  Institute,  Inc. 

ties,  includinr  communication  systems,  National  Press  Bldg..  Washington,  D.  C. 

of  member  airUnes.  Oeneral  and  specific  VuHnpi  infnnn.xn.. 

request  from  editors  invited.  Send  for  **?l*,*?? 

free  booklet  “Little  Known  Pacts  About 


the  Air  Transport  Industry.” 

Association  of  American  Railroads 

924  Transportation  Bldg., 

Washington,  D.  C. 

Central  coordinaUng  agency  of  the  Ameri¬ 
can  railroads  and  souree  of  indormaHoB 


from  official  sources  on  production,  con¬ 
sumption,  enforcement  taxaUon,  revenue. 

Highway  Information  Service 
International  Bldg.,  Washington,  D.  C. 
A  Highway  Press  Service,  publicizing 


can  railroada  aonroB  of  tnfonullott  ^  ^Hicnway  Ptbm  Scrrico,  poblidrinv 
conoernlnc  the  railroad  indnatry.  Has  ‘‘more,  better  and  safer  roads.'* 

larfeat  railroad  library  in  the  world.  Fea-  **Down  the  Road.'* 

ture  artlcleSs  releasee,  pablieatlone,  re-  Tk**  articles,  ^th  mate,  cartoons  and 


ports,  condensed  railroad  facts  for  “llller"  — -iw, 

copy,  photocraphs.  and  monthly  cartoon 

of  r^Iroad  ^diUes.  Pres  to  editors.  Builders  News.  Free  to  editors. 

,  National  Ajtsociation  of  Food 

420  Lexington  Avo.,  Now  York,  N.  T.  Chaina 
Factual  information,  data  and  otatlsUca 

relating  to  the  electrical  induitry.  ^26^  Jackson  Plaee,  N.W.,  Washington, 

American  Petroleum  Institute,  writers  and  editors  interested  in  the  ser- 

- _ . _ .  vices  of  food  chains,  their  part  in  the 

Department  of  PnbUc  Beiationa,  national  economy,  maintenance  of  low- 

SO  W.  seth  Bt.,  New  York,  N.  Y.  coot  distribution  and  other  factual  data 


Also  highway  facU  and 


National  Association  of  Food 
Chains 

726  Jackson  Plaee,  N.W.,  Waahlngton, 
D.  C. 

Writers  and  editors  interested  in  the  ser¬ 
vices  of  food  chains,  their  part  in  the 
national  economy,  maintenance  of  low- 
coot  distribution  and  other  factual  data 


National  Trade  Aieociation  of  the  Ameri-  may  obtain  descriptive  material  on  ro- 
can  Petroleum  Industry,  interested  chiefly  quest. 

Advtiesnient 


stressed  as  an  important  factor  in 
the  success  of  three  educational  cam¬ 
paigns  on  the  all-electric  kitchen, 
electric  range  and  water  heater, 
planned  by  The  Modern  Kitchen 
Bureau  for  use  by  utilities  in  1942. 

The  Bureau  will  offer  rough  layouts, 
with  headlines  and  copy  ideas,  and 
suggested  materials  for  well-rounded 
local  tie-ins,  at  intervals  during  the 
year.  Among  the  timely  appefds  to 
be  covered  are;  how  to  get  the  most 
out  of  appliances,  in  food  preserva¬ 
tion  and  preparation,  how  to  save 
electricity  by  keeping  appliances  re¬ 
paired,  and  how  appliances  provide 
better  food,  conserve  labor  and  other 
vital  necessities. 

The  Bureau’s  national  advertising 
will  tell  the  story  of  increased  nutri¬ 
tion  thiough  electric  cooking,  an  ap¬ 
peal  with  which  newspaper  advertis¬ 
ing  managers  can  arrange  effective 
tie-ins  locally  between  utilities  and 
dealers.  For  detailed  information  on 
these  campaigns,  address  The  Modem 
Kitchen  Bureau,  420  Lexington  Ave., 
New  York  City.  SOURCE — Edison 
Electric  Institute. 

Japan's  Oil  Consumption 

Although  petroleum  is  the  most 
vital  of  war  materials  and  although 
Japan,  like  Germany,  is  deficient  in 
petroleum  supplies,  the  few  facts 
known  about  both  countries  indicate 
that  the  quantities  needed  to  prose¬ 
cute  a  war  are  much  less  than  had 
been  popularly  supposed.  Few  ac¬ 
curate  figures  on  Japan  are  available, 
but  it  is  believed  that  consumption  of 
petroleum  and  petroleum  substitutes 
in  1941,  for  both  military  and  civilian 
needs,  amounted  only  to  about  40,- 
000,000  barrels.  Motor  fuel  consump¬ 
tion  in  New  York  state  alone  is  much 
greater  than  this. 

Total  production  of  petroleum 
products  and  petroleum  substitutes 
from  all  Japanese  domestic  sources  in 
1941  amounted  at  the  most  to  19,- 
000,000  barrels,  with  the  minimum 
only  7,500,000  barrels,  and  the  prob¬ 
able  total  10,000,000  barrels.  The 
minimum  is  but  20  per  cent  of  the 
total  demand.  The  remainder  has 
been  met  in  the  past  by  imports, 
mostly  from  the  United  States  and 
the  Netherland  East  Indies.  With 
these  sources  cut  off,  Japan  is  forced 
to  fall  back  on  stocks. 

The  Japanese  have  been  building 
them  up  for  several  years,  and  at  rock 
bottom  they  amount  to  six  months’ 
supplies,  with  some  experts  asserting 
that  the  stocks  may  be  enough  for 
two  years.  SOURCE  —  American 
Petroleum  Institute. 
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ADVERTISING'S  APPRAISAL 

PROBABLY  the  most  important  document  ever 

written  on  advertising  is  the  Neil  Borden 
study  of  the  “Economic  Effects  of  Advertising” 
conducted  over  four  and  a  half  years  by  the 
Graduate  School  of  Business  of  Harvard  Uni¬ 
versity. 

This  980-page,  work  is  the  largest  volume  ever 
written  stating  the  case,  not  only  for,  but  against, 
advertising.  An  impartial  appraisal  conducted  by 
an  independent  organization,  Mr.  Borden’s  effort 
should  do  much  to  silence  the  critical  voices  that 
have  attempted  to  tear  down  advertising  as  a 
vital  part  of  the  free  enterprise  system. 

“Advertising’s  outstanding  contribution  to  con¬ 
sumer  welfare  comes  from  its  part  in  promoting 
a  dynamic,  expanding  economy,”  Mr.  Borden 
writes.  “Advertising’s  chief  task  from  a  social 
standpoint  is  that  of  encouraging  the  develop¬ 
ment  of  new  products.  It  offers  a  means  whereby 
the  enterpriser  may  hope  to  build  a  potential 
demand  for  his  new  and  differentiated  merchan¬ 
dise  which  will  justify  investment.  From  growing 
investment  has  come  the  increasing  flow  of  in¬ 
come  which  has  raised  man’s  material  welfare  to 
a  level  unknown  in  previous  centuries.” 

Mr.  Borden  states  that  in  a  dynamic  economy 
“advertising  is  an  integral  part  of  a  business 
system  in  which  entrepreneurs  are  striving  con¬ 
stantly  to  find  new  products  and  new  product 
differentiations  which  consumers  will  want.  With¬ 
out  opportunity  to  profit  relatively  quickly  from 
the  new  products  which  they  develop,  entrepre¬ 
neurs  would  not  be  induced  either  to  search 
for  them  or  to  risk  investment  in  putting  them  on 
the  market.  Advertising  and  aggressive  selling 
provide  tools  which  give  prospect  of  profitable 
demand. 

“The  critic  must  realize  that  progress  in  product 
improvement  comes  slowly;  merchandise  does  not 
come  on  the  market  in  full  perfection.  The  con¬ 
stant  seeking  for  product  improvements,  w'ith 
which  advertising  and  aggressive  selling  are  inti¬ 
mately  related,  has  been  essential  to  an  ever- 
increasing  variety  of  new  merchandise. 

“For  much  of  this  new  merchandise  advertising 
and  other  forms  of  aggressive  selling  play  the 
significant  role  of  aiding  the  expansion  of  demand 
and  the  responsiveness  of  demand  to  price  reduc¬ 
tions  upon  which  widespread  enjoyment  of  the 
products  among  the  populace  depends.  Wide¬ 
spread  usage  is  made  possible  by  low  prices,  which 
in  turn  require  low  costs.  For  many  industries 
low  costs  of  production  depend  upon  large  scale 
operations  which  are  not  possible  until  there  is  a 
large  volume  of  sales  not  only  for  industries,  but 
also  for  individual  producers.  Advertising  may 
make  increased  sales  possible  not  only  through 
shifting  demand  schedules  but  also  through  in¬ 
creasing  the  elasticity  of  demand  for  products. 
Thereby  it  provides  business  concerns  with  the 
opportunity  to  increase  dollar  sales  volume 
through  price  reductions  and  makes  it  worth  their 
while  to  do  so  as  production  costs  decrease.  In 
past  years  in  industry  after  industry  the  economies 
which  have  come  from  large-scale  operations  and 
technological  development  have  been  passed  along 
in  lower  prices,”  Mr.  Borden  adds. 

“Since  advertising  has  in  large  part  been  asso¬ 
ciated  with  the  promotion  of  new  and  differen¬ 
tiated  merchandise,  a  substantial  part  of  adver¬ 
tising  costs  should  be  looked  upon  economically 
as  growth  costs,”  he  states.  “They  are  the  costs 
incurred  in  raising  the  economy  from  one  level  to 
another.  From  the  standpoint  of  social  welfare 
these  costs  have  been  far  more  than  offset  by  the 


But  I  will  sacrifice  unto  thee  with  the  voice  ef 
thanksgiving;  I  will  pay  that  that  I  have  vowed. 
Salvation  is  of  the  Lord. — ^Jonah  11:  9. 


rise  in  national  income  which  they  have  made 
possible.  Such  costs  should  not  be  prevented  or 
decried.  In  the  future  if  man’s  material  welfare 
is  to  be  raised  to  higher  levels  in  our  free  economy, 
the  spark  of  enterprise  must  be  kept  glowring 
brightly;  the  chance  to  profit  from  the  new  should 
continue  to  exist.  So  long  as  individual  enterprise 
flourishes  and  a  dynamic  economy  continues,  ad¬ 
vertising  and  aggressive  selling  will  play  a  signi¬ 
ficant  social  role.” 

With  statements  such  as  these  back  of  it,  adver¬ 
tising’s  fight  against  its  critics  has  been  greatly 
enhanced. 

RECORD  CIRCULATIONS 

EDITOR  &  PUBLISHER  this  week  has  the 
great  pleasure  of  rei^orting  that  newspaper 
circulations  are  at  their  all-time  high,  in  the  face 
of  terrific  radio  competition. 

In  the  past  several  years  the  radio  has  found 
that  new's  broadcasts  are  at  or  near  the  top  in 
listener  appeal,  and  today  one  can  scarcely  turn 
the  dial  without  hearing  a  news  program  or  a 
sage  commentator  shredding  the  dispatches  with 
dramatic  intensity,  for  the  benefit  of  a  hair  oil  or 
a  hand  lotion. 

According  to  ABC  figures  compiled  by  Editor 
&  Publisher’s  Chicago  editor,  newspaper  circu¬ 
lations  gained  2%  in  1941  over  1940.  Sunday 
newspapers  showed  a  gain  of  4.29%,  morning 
newspapers,  2.79%  and  evening  dailies,  1.26%. 

The  radio  reference  above  was  made  because 
there  is  no  doubt  but  that  the  air  waves  cream 
the  news,  that  they  tell  the  flash  facts  before  the 
newspapers  can  get  on  the  street. 

It  is  in  no  spirit  of  competition  that  we  say 
that  despite  the  immediate  communicability  of 
radio,  the  daily  newspapers  of  the  nation  have 
not  only  held  their  own  but  forged  ahead. 

More  people  are  reading  newspapers  today  than 
ever  before  in  the  history  of  the  nation.  It  is  a 
tremendous  tribute  to  the  service  they  are  render¬ 
ing  and  to  the  men  who  fill  their  new’s  columns. 

As  we  have  said  before,  the  ear  is  keen  but  it 
can  miss  a  word  or  sentence,  and  if  it  does  not 
hear  the  message,  the  message  is  lost. 

Black  print  on  white  paper  is  a  record  which  the 
eye  can  scan,  and  the  brain  absorb.  If  a  thought 
is  missed,  if  a  phrase  is  passed  over,  it  is  there  in 
print  to  be  recaptured,  it  can  be  re-read,  it  has 
not  disappeared  into  the  infinity  of  soundless 
space. 

The  news  that  the  nation’s  millions  are  read¬ 
ing  more  newspapers  than  ever  before  is  big  news 
not  only  to  students  of  the  public  scene  but  to 
those  who  rely  on  newspapers  to  take  their  mes¬ 
sage  to  the  public — the  advertisers. 

Newspaper  dominance  is  unquestioned. 

POLE  STAR 

Love  is  that  one  waking  light 
That  leads  now  when  all  others  darken. 

— Archibald  MacLeish,  in 
“Pole  Star  For  This  Year.” 


A  NEW  JOB  FOR  ADVERTISING 

THE  SUCCESS  of  advertising  as  a  sales  force  ii 

an  old  story.  Something  new,  however,  a 
now  being  added  to  its  function.  That  is  the  job 
of  explaining  to  a  public  with  money  in  its  pock, 
ets  why  it  cannot  buy  a  product. 

There  are  plenty  of  examples  of  this  type  of 
copy  in  the  newspapers  today.  National  Carboa 
Co.  takes  large  space  in  newspapers  on  both  sea 
boards  to  urge  its  customers  to  try  to  repair  old 
flashlights,  flashlights  of  any  brand,  before  buy¬ 
ing  new  ones.  The  New  York  Telephone  Co.  aski 
the  public  not  to  put  in  long  distance  calls  on 
Christmas  Eve  and  Christmas  day  because  the 
lines  will  be  needed  for  defense  purposes.  The  oil 
companies,  dropping  the  old  boasts  as  to  why 
their  brand  is  better  than  others,  stresses  the  con¬ 
servation  and  service  message.  The  rubber  manu¬ 
facturers  engage  large  space  to  explain  the  mora¬ 
torium  on  tire  sales. 

New'spapers  have  been  getting  the  majority  of 
this  kind  of  copy  chiefly  because  no  long  advance 
schedules  are  necessary. 

Our  guess,  however,  is  that  newspapers  will 
continue  to  get  the  bulk  of  this  you-can’t-get-h 
copy,  because,  in  addition  to  its  elasticity  and 
timeliness,  the  newspaper  is  the  primary  medium 
of  public  opinion.  And  when  you’re  explaining  to 
a  customer  why  he  can’t  get  your  product  you 
want  him  to  be  in  a  serious,  thinking  mood  and 
not  looking  for  entertainment. 

THE  FIFTH  FR^OM 

To  his  “four  freedoms”  which  he  proposes  to 
give  to  all  the  world,  the  President,  unofficially, 
and  perhaps,  unconsciously,  has  added  a  fifth, 
said  the  Orange  (Cal.)  Daily  News  on  June  11, 
1941.  Only  six  months  ago — but  what  an  egg! 

“It  is  a  little  freedom — just  pipping  the  shell, 
but  it  will  grow  and  must,  if  the  other  four  are 
to  be  anything  beyond  unctuous  words,”  the 
News  went  on. 

“This  little  freedom  is  the  right  to  work. 

“When  he  cleared  the  picket  lines  at  Ingl^ 
wood  and  substituted  a  fringe  of  bayonets,  the 
President  was  declaring  and  enforcing  the  right 
of  any  man  to  hold  his  job. 

“Because  this  scrawny  chick  is  one  of  the  funda¬ 
mental  freedoms,  the  whole  country  applauds  the 
action  of  the  President  in  extending  his  protec¬ 
tion  to  it. 

“Urgent  as  was  the  need  for  airplane  produc¬ 
tion  in  the  factory,  the  right  of  an  American  to 
work  at  his  job,  free  from  the  menace  of  ‘goon 
squads,’  is  of  superior  importance. 

“The  extent  to  which  that  right  has  been  sub¬ 
merged  in  this  country  is  indicated  by  the  very 
necessity  of  calling  troops  to  break  the  picket  lina 
which  were  denying  men  the  right  to  go  to  their 
jobs. 

“It  is  fundamental  in  the  law  that  every  man 
has  the  right  to  strike  in  time  of  peace.  There 
may  be  a  question  of  that  right  in  times  of  na¬ 
tional  peril,  when  the  country  may  be  exposed  to 
war. 

“It  is  equally  fundamental  in  the  Bill  of  Rights 
that  a  man  has  a  right  to  work. 

“In  the  clash  of  mighty  political  forces,  the  right 
to  work  has  been  largely  overlooked.  No  one, 
with  the  power  to  do  so,  has  undertaken  to  en¬ 
force  it. 

“The  President  has  now  enforced  it.  The  im¬ 
portance  of  this  action  far  transcends  any  of  the 
immediate  effects. 

“It  must  continue  to  be  enforced.  Unless  it  is, 
all  other  ‘freedoms’  are  winds  that  blow  over  the 
political  scene.” 
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M.  M.  Donofky 


M.  DONOSKY,  treasurer  of  the 
DoUo*  Newt,  will  report  Jan.  15  at 
llfashington  as  principal  industrial 
specialist  for  the 
newspaper  print¬ 
ing  and  publish¬ 
ing  branch  of  the 
Office  of  Produc¬ 
tion  Manage- 
ment. 

Frank  E.  Gan¬ 
nett,  Rochester, 
N.  Y.,  newspaper 
publisher,  has 
offered  use  of 
two  airplanes  for 
defense  purposes 
to  Civilian  De¬ 
fense  Director 
l^lorello  H.  LaGuardia.  Offer  of  the 
anes,  a  Stinson  and  a  Sparton,  was 
|aade  when  creation  of  the  civil  air 
[iatrol  was  announced,  Lieut.  Com¬ 
mander  Russell  Holderman,  Gannett’s 
ilot,  disclosed  Dec.  20.  Holderman’s 
|«rvice  as  a  pilot  also  was  c^ered. 
Thomas  F.  Costello,  editor-in-chief, 
.owell  (Mass.)  Sun  and  Courier- 
ihaen,  was  presented  a  plaque  as  a 
ibute  from  his  employes  at  the  an- 
aal  Sun  Family  Christmas  party 
bee.  17.  Managing  Editor  Thomas  F. 
McSorley  was  master  of  ceremonies, 
presentation  was  by  General  Manager 
rank  A.  Lawlor. 

Fred  J.  Green,  publisher,  Roseville 
Cal.)  Daily  Press,  was  in  active  ser- 
ice  as  a  lieutenant  in  the  U.  S.  Naval 
eserve’s  intelligence  division  two 
ours  after  the  Japanese  attacked 
pearl  Harbor.  Mr.  Green,  in  San 
rancisco  for  the  California  Press 
kssociation  convention,  reported  to 
twelfth  Naval  District  Headquarters 
nd  was  placed  at  work  immediately. 
P.  G.  Jones,  business  manager,  has 
laken  over  as  acting  publisher  of  the 
^ress. 

J.  W.  McConnell,  publisher,  Mon- 
eal  Daily  Star,  has  been  appointed 
Canada’s  National  War  Charities 
imds  advisory  board. 


In  The  Business  Office 


A.  COPELAND,  advertising  man¬ 
ager  of  the  Laguna  (Cal.)  South 
Coast  News,  and  Mrs.  Copeland,  who 
[«fore  their  marriage  was  Sadie  Miller 
il  the  California  Newspaper  Publish- 
Association  office  staff,  became 
parents  of  a  son  born  Dec.  17. 
Moreland  B.  Falkell  has  resigned 
otn  West-Holliday,  Co.,  Inc.,  to  join 
-'»e  San  Francisco  office  of  John  B. 
ffoodward,  Inc. 

Bruce  Green  has  joined  the  San 

Eicisco  office  of  West-Holliday  Co., 
spaper  representatives.  He  suc- 
^  Moreland  Falkell,  who  has 
pined  the  San  Francisco  office  of  the 
ohn  B.  Woodward  Co. 

Harry  Tipton  Steck,  former  Chicago 
ewspaper  and  advertising  man,  and 
scently  a  motion  picture  and  free 
Mce  writer,  has  been  appointed  ad- 
'ertising  manager  of  ffie  Citizens’ 
Rational  Trust  &  Savings  Bank,  Los 
fngeles. 

Fred  Wamholz,  advertising  man¬ 
ner,  Contra  Costa  Gazette  of  Mar- 
pez.  Cal.,  is  newly-elected  president 
the  Northern  California  Newspaper 
dvertising  Managers  Association. 
William  White,  accounting  depart- 
t^t,  Philadelphia  Inquirer,  and  Mrs. 
pute,  are  the  parents  of  a  son,  bom 
8  at  Taylor  Hospital,  Philadelphia. 
fVed  M.  Grim,  formerly  circulation 
f^^nager  of  the  Jacksonville  (Fla.) 


Journal  and  recently  southern  repre¬ 
sentative  for  the  Newspaper  Boys  of 
America,  has  resigned  to  be  managing 
supervisor  for  the  Washington  Na¬ 
tional  Insiuance  Company  in  the 
Southern  territories  of  the  Newspaper 
Boy  Insurance  Division. 

W.  O.  Sturdivant,  national  advertis¬ 
ing  manager  of  Memphis  (Tenn.) 
Publishing  Co.,  is  in  Campbell’s  Clinic 
with  an  ailing  arm. 

James  McGuire  has  been  named  as¬ 
sistant  advertising  manager  of  the 
Pacific  Rural  Press  in  San  Francisco. 
McGuire  was  formerly  advertising 
manager  of  the  California  Almond 
Growers  Exchange. 

In  The  Editorial  Rooms 

LEWIS  SCHWAB  has  been  appointed 

chief  of  the  Toledo  Blade  copy  desk 
following  resignation  of  Earl  C.  Grebe, 
who  has  become  a  news  commentator 
with  WSPD,  Toledo  radio  station. 
Lester  Hines,  Blade  Reporter,  also  has 
resigned  to  join  the  publicity  depart¬ 
ment  of  the  Owens-Illinois  Co.  Victor 
Weaver,  former  makeup  editor,  re¬ 
places  Schwab  as  peach  section  editor; 
E.  P.  Fallon,  former  slotman,  becomes 
makeup  editor;  C.  C.  Allam,  copy- 
reader,  is  on  the  telegraph  desk,  and 
H.  P.  Warwick,  copyreader,  has  joined 
the  city  staff.  New  copyreaders  are 
Fred  Seelig,  formerly  of  the  Cleveland 
News  copy  desk,  and  Linley  Hancock, 
formerly  of  the  New  York  World- 
Telegram  copy  desk. 

Arvo  E.  Haapa,  copyreader  and 
book  editor  of  the  Columbus  (O.)  Cit¬ 
izen  for  five  years,  has  resigned  to 
prepare  and  broadcast  to  Finland  over 
short  wave  a  series  of  daily  news  pro¬ 
grams  from  the  National  Broadcasting 
Co.  in  New  York. 

Fred  Snodgress,  telegraph  editor, 
Memphis  (Tenn.)  Press-Scimitar,  has 
been  temporarily  assigned  to  the  edi¬ 
torial  staff  of  Birmingham  (Ala.)  Post 
with  its  resumption  of  publication. 

Burdette  Johns,  chief  of  the  Mil¬ 
waukee  bureau  of  the  Associated  Press 
for  the  last  five  years,  has  been  ap¬ 
pointed  bureau  chief  at  Ck)lumbus,  O., 
assuming  the  new  duties  Dec.  27.  He 
has  been  with  the  AP  for  16  years. 

William  Brodie,  San  Diego  (Cal.) 
Union  copyreader  and  president  of 
the  San  Diego  Newspaper  Guild,  has 
been  named  a  member  of  the  San 
Diego  civilian  defense  council  labor 
division’s  executive  board. 

Mrs.  Clark  Porteous,  formerly  Eliz- 


Clifford  Prevost 


FOLKS  WORTH 
KNOWING _ 

CLIFFORD  A.  PREVOSTS  first  story 
as  a  Washington  correspondent  for 
the  Knight  Newspapers  was  captioned: 

“Michigan 
Democrats  flock 
to  Capital  asking 
patronage.” 

The  newly 
elected  president 
of  the  National 
Press  Club  has 
covered  the  capi- 
tal  in  three 
Presidential 
terms  —  from 
Franklin  D. 
Roosevelt  to 
Franklin  D. 

Roosevelt. 

When  he  was  the  first  newspaper¬ 
man  in  the  United  States  to  state  un¬ 
equivocally  that  the  President  of  the 
United  States  and  the  Prime  Minister 
of  Great  Britain  were  keeping  a 
rendezvous  on  the  Atlantic,  his  col¬ 
leagues  agreed  Prevost  was  a  reporter 
who  was  going  places.  They  didn’t 
know  he  had  “been  placed,”  that  he 
had  won  a  Pulitzer  prize  honorable 
mention  for  cleaning  up  political  she¬ 
nanigans  in  Detroit,  and  that  he 
handled  a  journalistic  crusade  against 
the  Ku  Klux  Klan  when  the  bed- 
sheeted  night  riders  were  regarded 
as  something  to  worry  about. 

Canadian-bom,  Prevost  knows  all 
the  words  of  “Tlie  Maple  Leaf  For¬ 
ever,”  which  is  taken  as  proof  of  his 
love  for  his  mother  country.  Last 
summer  he  flew  aboard  a  bomber  to 
view  and  write  about  London  under 
the  blitz,  and  returned  professing 
great  admiration  for  Ireland.  He 
found  that  an  order  of  ham  and  eggs 
in  Dublin  means  six  eggs  and  a  gen¬ 
erous  portion  of  ham — sharply  con¬ 
trasting  with  his  London  fare. 

Prevost  believes  his  crusading  type 
of  journalism  springs  from  his  boy¬ 
hood  pursuits.  When  he  was  in  knee 
pants  in  Canada  he  made  tidy  sums 
trapping  muskrats  “and  other  furry 
creatures.” 


abeth  Colling,  once  church  editor  of 
Memphis  (Tenn.)  Press-Scimitar,  is 
temporcirily  on  P.-S.  staff,  devoting 
most  of  her  time  to  news  of  service 
men. 

Paul  James  is  news  editor  of  the 
(Continued  on  next  page) 


Let  ELSA  MAXWELL 


Supplement  the  War  News  with  Her 

TIMELY . . .  GAY  . . .  AMUSING  AND 
HIGHLY  ENTERTAINING  COLUMN 

ELSA  MAXWELL'S  daily  column 

is  received  enthusiastically  in  excellent  prpers 
all  over  the  country. 

FOR  TERMS,  WRITE  OR  WIRE 

PRESS  ALLIANCE,  me.,  235  e.  45th  st.,  n.  y.  c. 


FROM  6 
TO  600 

Starting  Its 
loth  Year 


THE  WASHINGTON 
MERRY-GO-ROUND 


Phenomenal  among  success  stories 
of  modem  journalism  is  the  rise 
of  Drew  Pearson’s  and  Robert  S. 
AUen’s  column  THE  WASHING¬ 
TON  MERRY-GO-ROUND: 

It  started  in  December,  1932. 
Only  six  papers  accepted  it.  For 
it  was  not  only  a  new  column  but 
a  column  with  a  new  idea:  the 
breaking  wide  open  of  inside  poli¬ 
tical  news. 

But  the  courageous,  factual,  bril¬ 
liant  reporting  of  the  Merry-Go- 
Rounders  soon  won  a  wider  audi¬ 
ence.  Steadily  the  power,  the 
prestige,  the  popularity  of  their 
column  mounted.  Today,  as  THE 
WASHINGTON  MERRY  -  GO  - 
ROUND  goes  into  its  lOth  year, 
it  appears  in  some  600  newspa¬ 
pers,  with  a  total  circulation  top¬ 
ping  18  million.  It  is  the  coun¬ 
try’s  No.  1  Washington  news 
column. 

If  your  territory  is  open,  we 
would  be  glad  to  send  you 
samples  of  it  and  terms. 
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San  Antonio  Light,  having  recently 
succeeded  the  late  Frank  Graham. 
He  formerly  was  assistant  city  editor. 

Roy  Crouch,  formerly  of  the  Corpus 
Christi  (Tex.)  Caller-Times,  has 
joined  the  San  Antonio  Evening  News 
sports  staff. 

Maurice  L.  Gardner  has  resigned 
from  the  editorial  page  writing  staff 
of  the  San  Antonio  Express  and  Eve¬ 
ning  News  to  join  the  Office  of  Emer¬ 
gency  Management. 

John  P.  Koughan  of  the  Portland 
(Me.)  Evening  Express  is  to  be  mar¬ 
ried  early  next  year  to  Miss  Jean  Ann 
Clark,  of  Portland. 


EDITOR  &  PUBLISHER 

Every  Saturday  Since  ISM 

Includint  Tkt  Journalist  merged  1907;  Newspaper- 
dom,  merged  1925;  The  Fourth  Estate,  merged  1927. 
Titles  Patented,  Registered  Contents  Copjrrighted. 
Tb«  editor  k  PUBLISHER  COMPANY,  Inc. 
James  Weight  Brown,  President 
James  Weight  Brown,  Jr.,  Vice-President 
Charles  T.  Stuart,  Treasurer 

_ Robert  U.  Brown,  Secretary _ 

General  Offices: 

Seventeenth  Floor  Times  Tower 
42nd  Street  and  Broadway,  New  York  City,  N.  Y. 
Telephones: 

BRyant  9-3052,  2053,  3054,  3055  and  3056 
A  Newsraeer  for  Makers  op  Newspapers 
Arthur  T.  Rob^  Editor;  Warren  L.  Bassett 
Manatint  Editor;  Robert  U.  Brown,  Stas  Editor; 
Walter  E,  Schneider,  Associate  Editor;  Stephen 
J.  Monchae,  Richard  M.  Dobie,  Jack  Price, 

Mrs.  S.  L.  Dare,  Librarian. _ 

James  Weight  Brown,  Jr.,  Publisher;  Charles  T. 
Stuart,  Gr»/ral  Manater  and  Adoertisinr  Director; 
JosiAH  B.  Keenet,  Marketint  and  Research  Manager; 
George  H.  Strate,  Circulation  Manager;  Louis  A. 
Fontaine,  Classified  Manager;  John  Johnson, 

Placement  Manager.  _ 

Washington,  D.  C.  Bureau,  General  Press  Associa¬ 
tion,  James  J,  Butler  and  George  H.  Manning, 
Jr.,  1376  national  Press  Club  Bldg.,  Telephone 
Metropolitan  1080. 

Chicago  Bureau,  921  London  Guarantee  and  Acci¬ 
dent  Building,  300  North  Michigan  Aoenue,  Tel.  Dear¬ 
born  6771.  George  A.  Brandenburg,  Editor; 

Harry  K.  Black,  Advertising  Representative, _ 

Pacific  Coast  Correspondents;  Campbell  Watson, 
2132  Derby  Slrrrl^Berkcley,  Cal.,  Telephone,  Thorn- 
wall  5557;  Ken  Tatlor,  1215  North  Hobart  BouL, 

Lot  Angeles,  Telephone,  Hempstead  5722. _ 

Pacific  Coast  AdoeHising  Representatioes:  Duncan  A. 
Scott,  Mills  Building,  San  Frandtco;  Telephone 
Sutter  1393;  and  Philip  Bispell,  Western  Pacific 
Building,  Los  Angeles,  Telephone  Prospect  5319. 
London  Office;  Vera  Chandler,  44  Grantham  Road, 
Luton,  Beds,  London,  England. _ 
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The  tingle  column  lorty-two  line  rate  maker  card  at 
a  cost  oi  $22  per  week  earns  at  low  a  rate  on  a  52 
time  basis  at  any  other  schedule,  namely,  $182  per 
pan;  $103  half  pan:  $57  quarter  page.  *Quarter, 
eighth  and  sixteenth  pages  mutt  be  on  deffnite  copy 

sdiedule. _ 

CLAtsiFiED  Rates:  9  c  per  agate  line  one  time,  70c 

per  agate  line  four  times. _ 

SrruATTONS  Wanted;  60c  per  agate  line  one  time; 
40c  per  agate  line  four  timet  (count  five  words  to 
the  line). 

Subscription  Rates:  By  mail  payable  in  advance 
United  States  and  laland  Possessions,  $4  per  year; 
Canada,  $4.50;  Foreign,  $5. 

Club  Rates:  The  club  rates  are  applicable  to  all 
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paid  for  by  the  company  or  individuals.  Three 
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tional  Editorial  Association,  National  Better  Business 
Bureaus  and  the  Audit  Bureau  of  Circulations  with 
an  average  audited  net  paid  “A.  B.  C.”  every  Satur- 
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Lee  Barrett,  copy  boy,  Portland 
(Me.)  Press  Herald,  has  been  sent 
to  the  Augusta  (Me.)  Kennebec  Jour¬ 
nal  as  a  reporter,  both  papers  being 
owned  by  Guy  P.  Gannett. 

Bob  Angus  has  been  transferred 
from  the  San  Diego  (Cal.)  Union 
sports  staff  to  that  of  the  Tribune-Sun, 
replacing  Harry  Stephenson,  who  has 
been  shifted  to  the  Tribune-Sun  copy 
desk. 

Donald  P.  Cole,  editorial  staff,  Fall 
River  (Mass.)  Herald  News  and  ^rroR 
&  Publisher  correspondent,  has  been 
elected  an  honorary  member  of  the 
Fall  River  Kiwanis  Club.  Ck>le,  al¬ 
ready  an  honorary  member  of  Lions 
and  Rotary,  is  the  only  newspaperman 
ever  accorded  such  an  honor  by  Fall 
River  service  clubs. 

Ronald  Kenvyn,  former  editor  of  the 
Vancouver  (B.  C.)  Province,  has  been 
appointed  field  representative  for  Brit¬ 
ish  Columbia  for  the  information  sec¬ 
tion  of  the  Wartimes  Prices  &  Trade 
Board.  • 

Miss  Edith  Ballard,  women’s  page 
editor  of  the  New  Orleans  Item,  has 
lesigned  that  position  to  become  soci¬ 
ety  editor  of  the  Miami  Daily  News. 
Miss  Marjorie  Roehl,  society  writer, 
has  been  named  to  fill  Miss  Ballard’s 
position  on  the  Item  and  Miss  Glendy 
Culligan,  former  Item  reporter,  named 
to  write  a  society  column. 

Wesley  Fuller  of  the  Boston  Herald 
city  staff  has  been  appointed  director 
of  the  Blood  Donor  Service  of  the 
Boston  Metropolitan  Chapter  of  the 
American  Red  Cross. 

Carl  H.  Clark,  Cleveland  Press  re¬ 
porter  for  17  years,  has  been  appointed 
superintendent  of  claims  in  the  Ohio 
attorney  general’s  department. 

Leon  Thamer,  state  editor,  Jackson 
(Mich.)  Citizen  Patriot,  and  Mrs. 
Thamer  are  the  parents  of  a  baby  boy, 
born  Dec.  17  at  Mercy  hospital.  Jack- 
son. 

John  Brooks,  rewrite  man,  Boston 
Record,  was  elected  president  of  the 
Boston  Newspapermen’s  Benevolent 
Association  Dec.  10.  Tom  Bunyan, 
Cambridge  editor  for  the  Boston 
American  was  elected  secretary;  Wil¬ 
liam  Griffin,  Boston  Globe  rewrite, 
was  reelected  vice-president;  and  C. 
Lldward  Holland,  Boston  Record  city 
editor,  was  elected  treasurer. 

Douglas  Baldwin,  sports  editor, 
Santa  Cruz  (Cal.)  Evening  News,  and 
Pauline  Ratzmann,  formerly  of  Seattle, 
have  announced  their  engagement  to 
marry. 

Kenneth  Edwards,  Fort  Hays  State 
college’s  former  publicity  editor  now 
employed  at  the  Denver  Post,  has  re¬ 
covered  from  an  appendectomy  and  is 
now  back  at  work. 

James  Ford,  University  of  California 
assistant  professor  of  journalism,  is 
on  relief  duty  with  As^ciated  Press 
offices  in  San  Francisco. 

A.  W.  Hamilton,  former  press  gallery 
correspondent  at  Ottawa  for  the 
Windsor  Star  and  latterly  with  the 
Toronto  Globe  and  Mail,  has  been 
named  private  secretary  to  Hon.  N.  A. 
McLarty,  former  Minister  of  Labor 
who  now  becomes  Secretary  of  State. 

Robert  R.  Rand  has  resigned  as  re¬ 
porter  on  the  Washington  (D.  C.) 
Post  to  join  the  (^ce  of  Col.  “Wild 
Bill”  Donovan,  Coordinator  of  In¬ 
formation. 

Elarl  Banner,  former  Boston  Globe 
district  man,  has  been  promoted  to 
the  day  city  staff. 

Robert  Allen  who  has  been  doing 
some  winter  sports  editing  for  the 
Boston  Globe  has  been  officially  made 
winter  sports  editor  and  will  devote 
all  his  time  to  that  job. 

John  Thompson,  reporter,  Nashville 


E  D  I 

Tennessean,  has  joined  the  Associated 
Press  in  Nashville. 

Beasley  Thompson,  former  Dayton, 
Tenn.,  weekly  paper  editor  and  pub¬ 
lisher,  has  joined  the  staff  of  the 
Nashville  Tennessean. 

George  DeKoven,  former  photog¬ 
rapher  for  the  Associated  Press,  has 
joined  the  reportorial  staff  of  the 
Nashville  Tennessean. 

Thomas  K.  Brindley,  city  editor. 
Fall  River  (Mass.)  Herald  News,  and 
Mrs.  Brindley  are  parents  of  a  second 
daughter,  bom  Dec.  20  at  the  Union 
Hospital,  Fall  River. 

Rev.  Richard  K.  Morton,  religious 
editor.  Providence  (R.  I.)  Journal  and 
Evening  Bulletin  for  the  past  two 
years,  has  accepted  a  call  to  become 
minister  of  the  Plymouth-Union  Con¬ 
gregational  Church  in  Providence,  ef¬ 
fective  March  1,  next. 

Buck  Hood,  managing  editor,  Aus¬ 
tin  (Tex.)  Statesman,  was  honored  by 
a  testimonial  dinner  given  by  friends 
at  the  Dallas  Athletic  Club  recently. 

Ellis  Hollums,  who  resigned  the 
post  of  executive  editor  of  the  Miami 
Herald  last  Nov.  1,  has  been  appointed 
news  editor  of  radio  station  WQAM 
in  Miami.  Hollums  had  been  con¬ 
nected  with  the  Miami  Herald  in  va¬ 
rious  executive  capacities  from  city 
editor  to  executive  editor,  since  Au¬ 
gust,  1922. 

Louis  Engelke,  formerly  of  the  Gal¬ 
veston  News,  has  joined  the  San  An¬ 
tonio  Evening  News  copy  desk. 


Wedding  Bells 


GRANT  SALISBURY,  former  sports 

editor,  Manhattan  (Kan.)  Mercury 
and  now  in  the  Army  Air  Corps,  to 
Miss  Phyllis  Patrick  at  San  Antonio, 
Tex.,  recently. 

Elizabeth  A.  Walker  to  William 
Bradford  Smith,  both  members  of  the 
Wisconsin  State  Journal  staff  at  Madi¬ 
son,  Wis.,  in  the  Methodist  church  in 
Columbus,  Neb.,  recently. 

Stewart  French,  executive  assistant 
to  Governor  Charles  Harwood  of  the 
Virgin  Islands,  and  formerly  asso¬ 
ciated  with  the  Associated  Press  in 
Boston,  and  several  newspapers,  to 
Miss  Mary  Anne  McJennett  of  Green- 
bush,  Mass.,  at  the  residence  of  Acting 
Governor  and  Mrs.  Robert  Morss 
Lovett  at  St.  Thomas,  Virgin  Islands, 
recently. 

Miss  Patricia  C.  Hamilton,  Portland 
(Me.)  Press  Herald  staff,  Dec.  6  at 
Bath,  Me.,  to  Charles  R.  Lowery.  She 
has  relinquished  her  newspaper  work. 

Clyde  Singer,  art  critic,  Youngstown 
(O.)  Vindicator,  to  Miss  Bernice 
Elizabeth  Shimp  at  Malvern,  O.,  re¬ 
cently. 

Robert  Snedden,  Salt  Lake  Telegram 
reporter,  recently  to  Ester  Afton  Stev¬ 
enson,  daughter  of  Mr.  and  Mrs.  L.  A. 
Stevenson  of  Salt  Lake  City. 

Edward  H.  Seidl,  St.  Paul  Dispatch 
reporter,  to  Leona  Okerlund,  formerly 
of  the  Dispatch-Pioneer  Press  display 
advertising  department,  recently. 

Kent  S.  Ferguson,  of  the  editorial 
staff  of  the  Aft.  Clemens  (Mich.)  Daily 
Monitor,  to  Miss  Evelyn  G.  Davenport, 
publisher  of  the  New  Baltimore 
(Mich.)  News,  recently. 

Donald  B.  Sibel,  of  the  advertising 
staff,  Greensburg  (Pa.)  Tribune-Re¬ 
view,  to  Miss  Faye  Walsh  of  Superior, 
Wis.,  at  Lignonier,  Pa.,  recently. 

John  G.  Meams,  of  the  local  staff, 
Wilmington  (Del.)  Joumal-Every 
Evening,  to  Miss  Barbara  Lee  Shelley, 
of  Wilmington,  recently  in  Walling¬ 
ford,  Conn. 

Miss  Violet  H.  Peterson  to  Henry  T. 
Larsen,  circulation  manager,  Racine 
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(Wis.)  Journal-Times,  at  Racine, 
recently.  ’ 

Miss  Mary  Louise  Walliser,  daugW 
of  Managing  Editor  A.  W.  Walliser «{ 
the  San  Antonio  Evening  News,  n. 
cently  to  Bernard  Bailey  Brown.”  Sh» 
has  been  on  the  staff  of  the  Evenin» 
News.  ™ 


They^re  In  The  Army  Now 

ERNEST  S'i'EElS  and  Paul  Learn,  H 

the  Philadelphia  Bureau  of  d). 
.United  Press,  have  joined  the  Anar- 
Joseph  Drury,  of  the  same  burew 
is  in  Naval  Intelligence;  and  Le»k 
Meyers  has  joined  the  Marine  corps 

Tom  Horgan,  of  the  Boston  Assod- 
ated  Press  bureau  staff,  has  accepiii 
a  commission  as  lieutenant-ecn. 
mander  in  the  U.  S.  Navy,  with  q 
assignment  in  Iceland  as  press  re]|. 
tions  chief  for  an  indefinite  period. 

Major  Robert  L.  Adams,  former 
member  of  the  editorial  staiff  of  the 
Cincinnati  Enquirer,  was  appointed 
to  the  faculty  of  the  Army’s  Infantry  i 
School  at  Fort  Betming,  Ga.,  effectiie  > 
Jan.  2.  I 

Oscar  De  Beck,  display  advertian  j 
salesman  of  the  San  Diego  ((il)  ' 

Union  and  Tribune-Sun,  has  bta  I 
called  to  active  duty  in  emergency  ! 
mobilization  of  the  California  State  I 
Guard. 

William  Lowenberg,  Jr.,  reporter,  5 
Albany  (N.  Y.)  Times- Union,  has  en-  ] 
listed  and  was  sent  to  Fort  Dix,  N.  J.  j 

Bill  Cunningham,  recently  sporti 
editor  of  the  Cuero  (Tex.)  Record,  j 
has  been  accepted  for  Army  servia  ^ 
at  San  Antonio.  ' 

LeRoy  Nigra,  formerly  of  the  H 
Paso  Times  city  desk,  recently  en-  i 
tered  aviation  training  as  a  cadet  at 
Kelly  Field,  Tex. 

Brooks  Hamilton,  of  the  Auguti 
(Me.)  Kennebec  Journal,  has  resigned 
to  enlist  in  the  Naval  Reseirves. 

Paul  Scott,  Lincoln  (Neb.)  Sir 
court  house  reporter,  has  enlisted  ii 
the  Naval  Reserves. 

Paul  C.  Learn,  a  member  of  the 
United  Press  staff  in  Philadelphia  aoi  i 
formerly  with  the  Atlantic  City  Presh  j 
Union  Newspapers,  has  enlisted  i  | 
the  regular  Army  at  Atlantic  City  aid 
was  sent  to  Fort  Dix. 

Ralph  B.  Wilson  has  been  named 
press  liaison  officer  for  Canadian  inili-  { 
tary  district  No.  13  with  the  rankd  | 
lieutenant.  He  has  previously  send  \ 
as  regimental  -  sergeant  -  major  vd 
the  2nd  Battalion,  Calgary  Regined  j 
(tank),  and  is  former  sports  editor d 
the  Calgary  (Alta.)  Herald. 

Baxter  Hubbard,  state  editor,  Ogdei 
(Utah)  Standard  -  Examiner  for  fl* 
past  year,  and  formerly  of  the  edita- 
ial  staff  of  the  Idaho  Falls  (Idaho) 
Post-Register,  has  enlisted  in  th 
Navy. 

Captain  Charles  L.  Henck,  circulo- 
tion  manager,  Merced  (Cal.)  Ssk 
Star,  has  been  called  into  service  with 
the  California  State  Guard.  He  h 
serving  as  commanding  officer.  Fifth 
Observation  Squadron. 

John  B.  McKay  Dec.  15  relinquish^ 
editorial  control  of  the  Cornvd 
(Ont.)  Daily  Standard  -  Freehold^, 
went  to  Manning  Pool  near  Torood 
and  joined  the  Royal  Canadian  ^ 
Force.  His  duties  are  being  carrid 
on  by  W.  A.  Barnes,  for  the  past 
years  telegraph  editor  of  the  Montrtd 
Herald. 

James  E.  McCarthy,  SchuylerviDt 
N.  Y.,  formerly  of  the  El  Paso  (Ttt' 
Post,  has  enlisted  in  the  Army  Flyid 
Cadet  corps. 

Jerry  Sullivan,  night  staff  reportc 
Boston  Globe,  has  passed  his  physio 
and  will  be  inducted  into  the  Ant! 
next  month. 
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Many  Executives  Influence  Space-Buying 

You  can  sell  men  who  make  space-buying 
decisions  through  promotion  in  Printers’  Ink 


All  advertising  media  combined  (newspapers,  radio 
stations,  inaga2ines,  farm  papers,  business  papers,  out¬ 
door  and  transj)ortation  services)  invest  more  money  in 
Printers’  Ink  than  in  any  other  medium.  Put  it  to  work 
for  you  now  on  the  largest  A.  li.C.  identified  audience  of 
manufacturers,  advertising  agencies  and  commercial  ser¬ 
vice  organizations. 


Advertisers  are  like  families.  Just  as  your  pajier 
.  offers  advertisers  complete  family  coverage,  so 
Printers’  Ink  provides  newspapers  with  coverage  of 
the  family  of  executives  who  contribute  to  advertising 
decisions  . . .  advertising,  management,  sales  and  agency 
executives. 

In  every  firm  there  are  varying  opinions.  If  an  adver¬ 
tising  campaign  has  proved  successful,  there  will  be 
those  who  holtl  the  space  ought  to  be  increased.  Others 
will  demand  that  sales  and  advertising  be  expanded  into 
new  territories  instead.  Still  others  may  encourage  the 
use  of  a  national  medium  to  take  the  place  of  local 
atlvertising. 

And,  when  all  the  opinions,  ideas,  and  facts  are 
chipped  into  the  hopper,  out  will  come  onr  decision.  It 
w'ill  say:  “Your  newspaper  is  on  tlie  list,”  or  “.Sorry- 
next  time,  maybe.” 

You  can  use  the  advertising  pages  of  Printers’  I.nk 
to  convince  advertisers  of  the  merits  of  your  market. 
It  is  the  one  medium  for  newspaper  promotion  more 
truly  balanced  than  any  other  in  its  appeal  to  the  imjxjr- 
tant  branches  of  executive  decision. 

Direct  contact  with  peo|)le  who  make  advertising  de¬ 
cisions  in  all  industries,  from  air-conditioning  to  wear¬ 
ing  apparel,  is  yours  through  Printers’  Ink.  because 
it  is  the  only  publication  edited  to  help  all  business 
move  its  products  and  .services. 


A  CASE  IN  POINT 

PRODUCTS:  Fowl  aiul  iKJverages. 
APPROPRIATION:  Over  $i,u(x>.ooo. 

QUESTION 


What  officials  arc  factors  in  deter¬ 
mining  the  media  yon  use? 

ANSWER:  i  II  onr  company,  we  have  onr  adver¬ 
tising  department.  This  department  is  under  the 
supervision  of  the  \  ice-president.  We  have  an 
agency  where  they  assign  a  man  to  onr  account. 
The  agency  has  a  media  man  whom  we  dejrcnd 
tijxin  for  guidance,  working  with  onr  advertising 
department.  Onr  president  and  \  ice-president 
finally  “sit  in”  to  hear  recommendations  from  onr 
agency  and  advertising  department  on  media  and 
programs.  We  generally  discuss  far  in  advance  our 
problems  and  develop  together  the  "theme.” 


The  Weekly  Magazine  of  Advertising,  Management  and  Sales 
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Army  Depts.  Assure 
Adequate  Photo  Coverage 


By  JACK  PRICE 

NEWSPAPERS  and  picture  syndi¬ 
cates  may  be  assured  of  adequate 
photo  coverage  of  the  theatres  of  war 
where  the  U.  S.  Army  is  in  operation. 
The  coordinated  efforts  of  the  Signal 
Corps  and  the  Department  of  Public 
Relations  of  the  Army  will  provide  a 
much  needed  service  at  practically  no 
expense  to  the  press.  The  first  major 
war  story  to  prove  the  necessity  of 
utilizing  the  functions  of  these  Army 
branches  was  the  coverage  of  the 
disaster  at  Pearl  Harbor. 

Signal  Corps  cameramen  will  be  on 
duty  with  the  armed  forces  at  every 
scene  of  action  when  possible.  The 
pictures  taken  by  them  will  be  dis¬ 
tributed  to  the  press  through  the  of¬ 
fices  of  the  Department  of  Public  Re¬ 
lations.  One  standing  rule  of  both 
sections  is  “no  exclusive  to  any  or- 
ganizaticm.” 

Pablic  Relotieat  Phetet 

There  is  one  set-up  in  the  photo¬ 
graphic  situation  that  is  new  and 
was  not  imdertaken  in  the  last  war. 
The  Department  of  Public  Relations 
operates  a  photo  department  of  its 
own  but  technically  it  comes  under 
the  direction  of  the  Signal  Corps.  This 
particular  photo  section  is  operated 
by  civilian  cameramen  under  the  di¬ 
rection  of  Lt.  Col.  M.  W.  Wright  As¬ 
signments  are  given  to  these  photog¬ 
raphers  without  previous  consultation 
with  Signal  Corps  officials.  The  pic¬ 
tures  taken  by  these  cameramen  are 
developed  and  printed  in  the  plant 
built  specially  for  them  and  located 
in  the  space  allocated  for  the  Public 
Relations  Department 

Regardless  of  the  nature  of  the  neg¬ 
atives  made  by  the  civilian  cameramen 
of  this  special  photo  department  all 
are  eventually  filed  in  the  Signal 
Corps  morgue.  The  work  assigned  to 
this  photo  section  is  almost  strictly  of 
spot  news  events.  This  does  not  mean 
that  the  Signal  Corps  is  not  covering 
the  news  of  the  Army.  In  fact  there  is 
very  little  duplication,  if  any.  It  will 
be  remembered  that  the  pictorial  cov¬ 
erage  of  attack  on  the  U.S.S.  Kearney 
was  accomplished  by  the  Signal  Corps. 

We  are  advised  that  the  photo  sec¬ 
tion  of  the  Public  Relations  Depart¬ 
ment  will  cover  many  feature  stories 
both  in  color  and  black  and  white. 
The  color  shots  will  be  made  with 
Kodachrome  films  and  they  will  be 
distributed  to  those  syndicates  and 
newspapers  who  wish  to  make  use  of 
them.  There  will  not  be  any  prints 
made  from  them  as  the  expense  and 
time  factors  will  not  permit  such  ser¬ 
vice. 

The  rule  in  the  distribution  of 
such  features  will  be  “first  come  first 
served.” 

Mato  Hoods  Department 

To  prevent  any  misunderstanding  or 
discontent  in  the  handling  of  the  fea¬ 
tures,  it  was  suggested  that  those  pic¬ 
ture  syndicates  and  newspapers  desir¬ 
ing  special  material  should  notify  the 
Department  in  advance.  The  three 
photographers  operating  this  photo 
section  are  Frank  Muto,  formerly  of 
International  Newsphotos,  Wilfred 
(Fred)  Morgan,  one  of  the  famous 
Morgan  Brothers  and  formerly  with 
Wide  World  Photos,  and  Larry  Wil¬ 
liams,  who  came  from  the  Washington 
staff  of  Harris  &  Ewing.  Muto  saw 
plenty  of  service  while  covering  the 
Russo-Finnish  war  and  the  Norwegian 


campaign  and  is  head  of  the  depart¬ 
ment. 

The  photographic  section  of  the 
Signal  Corps  is  a  much  busier  organ¬ 
ization  than  one  would  assume.  This 
branch  is  charged  with  supplying  the 
photographic  needs  of  the  entire 
Army.  It  has  many  functions  other 
than  just  procuring  news  pictures  of 
action.  The  units  of  this  section  are 
scattered  far  and  wide.  The  personnel 
of  officers  and  enlisted  men  include 
specialists  from  every  phase  of  the 
profession,  both  the  movies  and  the 
stills. 

Many  photographic  units  are  op¬ 
erated  at  various  camps  by  the  com¬ 
manders  or  public  relations  officers  of 
the  areas.  These  photographers  are 
generally  enlisted  men  assigned  to 
special  duty.  Most  of  the  units  are 
independent  of  the  Signal  Corps.  In 
many  instances,  the  cameras,  acces¬ 
sories  and  supplies  are  obtained  from 
funds  provided  by  the  camp  post. 

Elxpansion  of  the  photo  section  of 
the  Signal  Corps  is  proceeding  ac¬ 
cording  to  plans  prepared  some  time 
ago. 

Both  the  still  and  motion  pic¬ 
ture  departments  have  already  been 
greatly  increased.  Fort  Monmouth, 
N.  J.,  will  remain  for  the  present  the 
training  camp  for  the  soldier-cam- 


Comera  Knights 


Shower  Stoll  Dork  Rooms 

JACKIE  MARTIN,  the  lens-gal  who 

was  appointed  chief  of  the  Washing¬ 
ton  photo  staff  of  the  Chicago  Sun,  is 
a  very  busy  young  lady.  Her  first  task 
of  organizing  a  staff  of  cameramen 
(notice  she  picked  all  men)  has  just 
l^n  completed  and  now  she  is  having 
an  operating  plant  built.  Because  of 
the  lack  of  space  available,  the  Chi¬ 
cago  Sun  has  rented  the  shower- rooms 
on  the  12th  floor  of  the  National  Press 
Building  for  conversion  into  a  photo 
plant,  thereby  having  the  depart¬ 
ment  close  to  the  offices  on  the  same 
floor. 

The  shower  cubicles  are  being  con¬ 
verted  into  developing  rooms  and  the 
dressing  room  space,  which  is  quite 
large,  divided  into  finishing  and  print¬ 
ing  rooms. 

Blackout  Experiment 

THE  Rochester  Democrat  and  Chron¬ 
icle  took  advantage  of  this  city’s  first 
practice  blackout  to  show  its  readers 
the  use  of  infra-red  photography  in 
journalism.  Photographers  took  nu¬ 
merous  pictures  before  the  blackout 
with  regular  equipment  and  then  shot 
the  same  scenes  with  infra-red  equip¬ 
ment  after  the  blackout.  Pictures 
were  run  side  by  side  the  next  morn¬ 
ing  to  show  the  difference.  “If  pic¬ 
tures  are  necessary  during  the  black¬ 
out,  our  photographers  will  get  them,” 
the  paper  pointed  out. 

■ 

PHOTOGS  MEET 

Southern  Pines,  N.  C.,  Dec.  22 — Pat 
Candido,  photographer  of  the  New 
York  Daily  News,  was  the  principal 
speaker  before  the  annual  meeting  of 
the  Carolina  Press  Photographers  As¬ 
sociation  held  here  Sunday,  Dec.  14, 
and  “Bugs”  Barringer,  of  the  Rocky 
Mount  Evening  Telegram,  was  elected 
president  succeeding  C.  W.  Martin, 
staff  photographer  of  the  Greensboro 
Daily  News  and  Record. 


A  YOUNGSTER  who  started  off 

“shooting”  pictures  with  a  $3  cam¬ 
era  he  bought  from  a  pawnshop  with 

the  savings  from _ 

his  office  boy’s 
salary  has  landed 
in  big  time  pho¬ 
tographic  c  i  r  - 
cles.  Guy  Hayes, 
a  member  of  the 
Atlanta  J  our - 
nal’s  photo¬ 
graphic  staff, 
made  the  dra¬ 
matic  picture  of 
the  clemency 
hearing  for  six 
convicted  flog-  Guy  Hayas 
gers  before  Gov¬ 
ernor  Talmadge,  which  was  featured 
in  a  recent  issue  of  Life  in  a  two-page 
spread.  It  was  also  reproduced  in 
Time  and  Newsweek. 

The  hearing  picture  rang  the  bell 
for  Hayes.  It  shows  Assistant  So¬ 
licitor  Dan  Duke  waving  one  of  the 
brutal  lashes  allegedly  used  in  the 
series  of  Ku  Klux  Klan  flogging  out¬ 
rages  before  Governor  Talmadge  as  a 
wide-eyed  group  of  spectat-'*^  looks 
on.  The  dramatic  pictiue,  hich 
clearly  summed  up  the  brutality  of 
the  floggings,  an  aroused  public  senti¬ 
ment  and  the  perplexity  of  the  Gov¬ 
ernor  who  later  denied  clemency  to 
the  convicted  men,  was  first  featured 
on  the  front  page  of  the  Journal. 

Hayes  became  a  regular  member  of 
the  Journal’s  photograph  department 
in  December,  1939,  but  he  had  been 
employed  as  mail  clerk  and  office  boy 
on  the  Journal  for  10  years.  It  was 
during  his  office  boy  period  that  he 


learned  photography  during  his  ! 
time.  When  an  older  brother,  Ru  , 
now  the  Journal’s  chief  stafi’  ^  ' 
gave  him  an  old  Speed  Graphic,^  i 
set  up  a  regular  target  range  at 
He  learned  timing,  judgment  of 
and  other  technical  data. 

■ 

Promotion  Stvint 
Runs  Into  Snag 

The  Los  Angeles  Times  has  ji^t 
concluded  a  novel  good-will  stunt  j 
which  it  offered  $200  each  day  to  tk 
owners  of  20  automobiles  1^00 
license  plates  were  photographed  ia| 
reproduced  in  the  paper.  There  vck 
no  strings  attached,  the  .offering  begu 
free  of  any  requirement  to  subsale 
to  or  advertise  in  the  paper.  All  tk 
winners  had  to  do  was  establish  thcr 
ownership  of  the  car  in  question,  ad 
they  were  handed  $10  each. 

However,  the  plan  developed  a  kkk. 
back  which  ruined  its  effectiveneo 
and  made  it  advisable  to  disconthsi 
the  offer  after  30  days  of  an  intenk^ 
60-day  operation.  Editor  &  PunjiH 
was  told  by  J.  E.  MacIntyre,  pro*, 
tion  manager.  The  idea,  of  count, 
was  to  get  people  to  read  the  papa 
in  hope  of  finding  their  own  lifisi 
plates.  But  someone  in  a  neighbor 
community  who  had  access  to  ttab 
motor  vehicle  department  registrstia 
lists  began  looking  the  licenses  ups 
fast  as  they  appeared,  and  wrote  s 
the  owners  advising  them  that  thq 
had  $10  coming  from  the  'Hmes.  If,  | 
was  suggested,  the  letter  was  the  £-} 
knowledge  the  car  owner  had  at  In 
good  fortune,  he  might  be  willing  b 
send  the  informer  a  cut  for  his  troi^ 

To  obtain  the  numbers,  the  Ur- 
had  a  candid  cameraman  on  the  strau 
each  day. 


As  the  Curtain  Falls  on  1941-- 


The  Chronicle  Is  Houston’s  Leading  Newspaper- 

more  dominantly  than  ever  before! 

This  Is  the  29th  Consecutive  Year) 

time  hos  winged  its  way  through  28 
straight  years.  The  Chronicle  has  held  a  dominant  leader¬ 
ship  in  Houston  Now,  with  1 1  months  of  the  29th  year 
torn  from  the  calendar,  if  becomes  apparent  The  Chron¬ 
icle  will  finish  1941  stronger  than  ever .  .  .  Take  this,  for 
example!  Dominant  though  The  Chronicle  always  was. 
The  Chronicle  GAINED  453,320  lines  of  advertising  dur¬ 
ing  the  11  months  of  1941,  while  the  second  Houston 
M  poper  LOST  118,790  lines,  and  the  third 

■  Houston  paper  gained  only  26,642  lines.  . . . 

H  ■  The  Chronicle  gives  you  majority  coverage 
I  I  ■  of  the  Houston  market  at  the  lowest  cost 
III  per  family.  The  Chronicle  is  Texas'  largest 
daily  newspaper. 


First  in  Circulation  and  Advertising  for  28  Consocutivo  Years 


R.  w.  McCarthy 

National  Advertising  Manager 


THE  BRANHAM  COMPANY 
National  Representatives 
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THEJOHNSmWNDEMOCRAT 


City  Zon*  Population  108,455  Two  Good  Nowtpapors  Tribuno-Domocrot  ABC 

Trodo  Aroo  Population  299.781  With  Local  Ownership  Management  Circulation  52,751 


Get 

GREATER 

JOHNSTOWN 

on  your 
NEW  List 


DEFINITELY  in 

ct  A  ” 


.  .  .  SCHEDULE 
CLASSIFICATION 


Big  figures — what  do  they  mean?  Just  this:  GREATER 
JOHNSTOWN  has  108,455  population  and  the  Johnstown 
(U.  S.  Census)  Metropolitan  District  embraces  151,781 
population— a  substantial  group  of  people  who  part  with 
an  equally  substantial  part  of  their  dollars  for  everything 
that  is  advertised  . . .  $121,000  per  day  average,  in  fact. 

Actually  the  Johnstown  area  is  a  "better  than  average" 
spending  area  contrasted  even  with  larger  cities.  Here, 
for  example,  is  what  the  U.  S.  Census  of  Distribution  for 
1940  reveals— 


TOTAL  RETAIL  SALES  PER  OUTLET  $23,000.00 
RETAIL  SALES  PER  FAMILY  $  1,246.00 

PER  CAPITA  FOOD  SALES  $  330.30 


Johnstown 
$44,000.00 
$  2,192.00 
$  432.00 


Since  1940  employment  and  payrolls  have  soared  beyond 
the  1929  peak  to  the  highest  point  in  Johnstown's  history. 
In  1940  industrial  employment  was  15,338 — today  two 
steel-mills  alone  employ  14,000.  Today  steel-workers  are 
averaging  90  cents  per  hour,  monthly  $180 — miners  $1.00 
per  hour. 

GREATER  JOHNSTOWN  is  one  of  Pennsylvania's  major 
markets.  It  is  getting  major  attention  from  many  national 
advertisers.  It  merits  major  attention  from  you. 
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Promotion  Opportunity 
In  School  Use  of  Papers 


By  T.  S.  mVIN 


ONE  of  the  most  fertile  fields  for 

effective  public  relations  promotion 
lor  newspapers  lies  in  the  schools.  In 
most  progressive  schools  today,  the 
daily  newspaper  is  used  as  a  living 
textbook  in  a  variety  of  courses — 
English,  history,  civics,  current  events, 
etc.  A  number  of  newspapers  over 
the  country  are  doing  excellent  pro¬ 
motional  work  for  themselves  by  en¬ 
couraging  this  use  of  the  newspaper 
in  the  schools.  The  New  York  Times, 
for  instance,  has  published  a  munber 
of  pamphlets  written  by  teachers  out¬ 
lining  how  the  newspaper  fits  into  the 
school  curriculum.  This  kind  of  pro¬ 
motion  makes  friends  for  newspapers 
both  among  faculty  and  students.  It 
helps  emphasize  the  vital  place  the 
newspaper  has  in  our  community  life. 
It  is  altogether  an  excellent  promo¬ 
tion,  and  the  field  is  large  and  invit¬ 
ing  for  more  newspapers  and  for  more 
ideas. 

Just  now,  the  Troy  (N.  Y.)  Record 
makes  a  fine  contribution  to  this  kind 
of  promotion  with  a  32-page  booklet, 

' ‘Rensselaer  County,  Its  Organization 
and  Operation,”  which  it  is  distribut¬ 
ing  among  the  schools  of  that  county. 
The  booklet  reprints  a  series  of  15 
articles  which  appeared  in  the  Record 
last  summer.  The  articles  were  writ¬ 
ten  by  William  E.  Coonley,  the  Rec¬ 
ord’s  courthouse  reporter,  and  they 
provide  an  intimate  and  easy-to- 
understand  picture  of  15  different  de¬ 
partments  of  the  coimty  organization 
and  how  they  work  in  the  public  serv¬ 
ice.  The  booklet  makes  an  excellent 
civics  textbook  and  we  should  not  be 
at  all  surprised  to  find  it  adopted  as 
such  by  the  county’s  schools. 

“The  Record  Newspapers,”  says  the 
preface  to  the  booklet,  “are  greatly 
interested  in  the  development  of  a 
civic  loyalty  and  understanding  among 
those  who  live  in  its  area.  They  feel 
that  every  boy  and  girl  who  is  gradu¬ 
ated  from  the  public,  parochial  and 
private  schools  of  this  section  ought 
to  know  something  of  local  history,  of 
local  activities  and  of  local  govern¬ 
ment.” 

This  booklet  is  an  expression  of  that 
interest,  an  interest  shared  by  every 
newspaper  we  know.  It  makes  a 
promotion  that  should  do  the  Record 
much  good  by  doing  the  schools — and 
the  county  government — much  good. 
We  can  think  of  but  two  improve¬ 
ments  on  this  particular  venture:  first, 
cooperation  with  some  school  people 
might  have  provided  further  material, 


"Readers  of  The  Press 
ore  served  by  The  As¬ 
sociated  Press,  world's 
largest  and  most  com¬ 
plete  news  -  gathering 
organisation.  For  dec¬ 
ades,  the  symbol  (AP) 
has  stood  for  accuracy 
and  troth  without  ex¬ 
aggeration.  The  Press 
and  The  AP  prefer  the 
simple  truth.  .  .  '** 
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study  outlines  for  instance,  which 
would  have  further  increased  the 
booklet’s  value;  second,  an  index 
would  be  helpful. 


Sweet  Lemon,  This 


“HAND  AN  OPTIMIST  A  LEMON,” 

chirps  the  Peoria  (Ill.)  Journal- 
Transcript  in  the  cheeriest  promotion 
of  the  week,  “and  he  will  make  lemon¬ 
ade.”  It’s  a  swell  caption  for  a  swell 
little  promotional  folder  which  de¬ 
velops  the  idea  along  these  lines: 

“liie  mere  idea  of  Federal  regula¬ 
tion  caused  cold  chills  to  rim  up  and 
down  the  spines  of  certain  elements 
engaged  in  installment  selling.  The 
truth  is.  Uncle  Sam  has  given  the 
business  of  e  making  the  go  sign 
and  a  chance  ^  put  its  house  in  order 
without  any  unpleasant  publicity.  The 
way  is  cleared  for  doing  business  on 
a  sound  basis — with  less  competition. 
*  •  •  The  Government  has  actually 
put  into  the  public  mind  the  ideas  you 
have  been  trying  to  put  across  all 
these  years — the  home  comes  first. 
No  building  restrictions  on  moderate 
priced  homes.  10%  down — 18  months 
to  pay  for  new  home  furnishings.  Is 
that  a  hardship  or  a  benefit?” 

And  more  of  the  same — all  pointing 
to  the  conclusion  that  1942  spells  op¬ 
portunity  large  on  the  horizon  for 
those  who  are  “engaged  in  the  busi¬ 
ness  of  elevating  American  homes  to 
American  standards.  •  *  *  You  are 
free  to  tell  your  story,  free  to  sell 
happiness  for  the  home  to  free  Ameri¬ 
cans.”  The  appeal  to  pride  is  out. 
The  appeals  of  beauty  and  utility  are 
in.  A  new  approach,  a  new  tech¬ 
nique  in  selling  may  be  needed — but 
the  opportunity  is  at  hand.  Cash  in 
on  it. 

Here  is  as  sprightly  a  promotion  as 
we  have  seen  in  some  time,  and  every 
word  of  it  makes  sense.  Here  is  some¬ 
thing  an  advertiser  can  really  sink 
his  brain  into,  an  idea  bom  right  out 
of  today’s  business  news  headlines. 
Here  is  enterprise,  and  if  there  is 
justice  in  business,  the  Journal-Tran¬ 
script  will  be  amply  rewarded  for  dis¬ 
playing  it.  Boy,  dash  out  for  a  dozen 
lemons! 


For  less  than 
the  cost  of  a 
cub  reporter! 

A  science 
editorial 
staff 


News,  features,  pictures  from 
all  fields  of  science. 


Science  Service 

Washington,  D.  C. 


EDITOR  &  PUBLISHER 


use  of  the  new  township  figures  pro¬ 
vided  by  the  Census.  “We  find  that 
this  breakdown  is  much  more  mean¬ 
ingful  than  any  previous  county  or 
general  market  statistics,”  writes 
Joseph  J.  O’Neill  of  the  Beacon-News 
national  advertising  department.  “It 
is  especially  effective  in  competing 
with  the  false  generalizations  of  shop¬ 
per  competition.” 


Knitting  Contest 

IF  YOU’RE  looking  for  promotional 
ideas  that  tie  in  with  public  service 
right  now,  here’s  one  you  can  bor¬ 
row  from  the  Toronto  (Can.)  Daily 
Star.  The  Star  recently  conducted  a 
knitting  contest,  offering  $1000  in  cash 
in  a  total  of  157  prizes  for  knitters. 
Knitting  could  be  done  for  men  in 
the  services  or  for  mothers  and  babies 
m  Britain.  It  could  be  done  through 
the  Red  Cross  or  through  other  recog¬ 
nized  women’s  service  groups.  If 
you’re  interested,  get  the  details  from 
the  Star.  Or  work  them  out  for 
yourself  to  fit  your  own  conditions  and 
through  consultation  with  your  local 
Red  Cross  and  other  groups. 


manager  of  the  Banner  and  Teiuxt 
sean,  bit  hard  at  her  pencil.  Thta 
the  idea  came.  She  dashed  with  k 
into  the  office  of  Tom  Griscom,  adver. 
tising  director,  and  almost  collid(j 
with  him  rushing  to  see  her.  He  had 
an  idea,  too.  Couple  of  days  Ut*r 
the  idea — they  both  had  hit  on  tlx 
same  one — appeared  in  the  Banner  and 
Termessean.  It  was  a  full  page,  and 
a  good  one,  headlined,  “There’ll  alwaw 
be  a  Christmas.” 


I 


It’s  a  natural.  One  of  the  stores  b 
Chicago  used  it.  Surely  others  over 
the  country,  since  a  imited  peo{de 
draws  on  the  same  well  of  inspiratiaii, 
must  have  used  it  too. 

Being  frankly  a  bit  skeptical,  «« 
waited  to  see.  But  there  was  a  ChriR. 
mas,  last  Thursday,  wasn’t  there? 
pretty  good  Christmas,  too,  conside. 
ing.  So  cheer  up!  There’ll  always  be 
a  Christmas,  wherever  men  are  fixe- 
and  always,  where  men  fight  for  btt~ 
dom,  a  new  year  full  of  hope! 


Cl 
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Doan  Ackerman 
To  South  America 


By  Now  You  Know! 

THIS  is  our  little  Christmas  story.  It 

comes  after  Christmas,  and  you’ll 
see  why. 

The  war  hit  Nashville,  as  it  hit  all 
America,  with  a  tremendous  shock. 
Then  the  shock  eased  up  a  little  as 
Nashville,  and  all  America,  began  to 
feel  the  relief  that  comes  with  deci¬ 
sion  and  action.  And  up  at  the  Ban¬ 
ner  and  Tennessean  there  began  to 
be,  in  due  course,  some  concern  that 
the  war  shock  had  thrown  retail  busi¬ 
ness  into  an  unnecessary  slump.  The 
same  concern,  we’re  sure,  was  felt  in 
newspaper  shops  over  the  country. 
What  to  do  about  it? 

Mary  Rice  Anderson,  promotion 


Carl  W.  Ackerman,  dean  of  the 
Graduate  School  of  Journalism  d 
Columbia  University,  New  York,  and 
Mrs.  Ackerman,  sailed  last  week  for 
Buenos  Aires  where  Dean  Ackerman 
will  begin  a  two-month  survey  of  the 
South  American  press  under  war  con¬ 
ditions.  The  Ackermans  are  expected 
to  return  in  mid-February. 

After  attending  the  Pan-Americin 
Conference  commencing  Jan.  15,  Dean 
Ackerman  will  travel  through  Uru¬ 
guay  and  Bolivia,  and  will  confer  with 
graduates  of  the  school  now  working 
in  South  America.  His  findings  will 
be  used  as  the  basis  for  determining 
the  future  educational  policy  of  the 
school. 


Aurora's  Buyers 

THE  Aurora  (Ill.)  Beacon-News  puts 
out  an  excellent  little  market  fold¬ 
er,  replete  with  maps,  which  shows 
where  Aurora’s  buyers  live  and  how 
to  reach  them.  The  folder  makes  good 


FIEiT  LINES  S- 
E€©ND  THOUGHT! 


.by  finthony  Hamilton:, 


Fifty-two  Issues  Coming  Up! 

FROM 


MONARCH  PUBLISHING  CO. 

500  FIFTH  AVENUE 
NEV/  YORK  CITY 
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Harvwy  MaloH. 


New  Newspaper 
Network  Links 
96  Key  Markets 

Harvey  Molott  Announces 
**National  Unit  Plan" 
Stressing  Frequency 

Chicago,  Dec.  22 — Establishment  of 
United  Newspaper  Advertising,  Inc., 
to  provide  the  first  national  coverage 
unit  of  daily 
newspapers  for 
national  adver¬ 
tisers,  similar  to 
a  radio  network, 
was  announced 
here  last  week  by 
Harvey  Malott, 
president  of  the 
new  organization 
and  until  recent¬ 
ly  advertising  di¬ 
rector  of  the 
Kansas  City 
Journal. 

The  program 
is  known  as  the  “National  Unit  Plan” 
and  embraces  one  selected  newspaper 
in  each  of  96  key  markets  from  coast 
to  coast  to  form  a  circulation  unit  esti¬ 
mated  at  more  than  10,000,000. 

Frequency  Ditconnt 

The  National  Unit  Plan  does  not 
upset  any  established  office  or  agency 
in  newspaper  space  selling,  Mr.  Malott 
pointed  out,  but  combines  daily  news¬ 
papers  in  key  markets  into  a  block 
that  collectively  can  compete  with 
other  media  employed  by  national  ad¬ 
vertisers.  “Nei^er  does  it  upset  pres¬ 
ent  rate  structures,  but  deals  fairly 
and  equally  with  all  newspapers  re¬ 
gardless  of  size,”  he  said.  A  fre¬ 
quency  discount  plan  is  included  in 
the  new  set-up. 

Established  newpaper  representa¬ 
tives  are  encouraged  to  cooperate  in 
the  execution  of  the  plan  which  pro¬ 
vides  for  the  usual  compensation  to 
representatives  on  all  advertising 
placed  in  the  newspapers  affected. 

For  the  advertiser,  the  plan  offers 
a  more  effective  and  resultful  national 
coverage,  Mr.  Malott  explained,  at  a 
substantially  lower  cost  than  any 
other  medium  in  the  primary  field. 
Agencies  will  be  able  to  effect  impor¬ 
tant  production  economies  through 
the  one-order,  one-billing  procedure. 

The  first  rate  card  will  be  effective 
March  1,  1942.  All  newspapers  se¬ 
lected  will  receive  blanket  contracts 
subject  to  future  placement  of  all  ad¬ 
vertising  sold  under  the  National  Unit 
Plan.  United  Newspaper  Advertising, 
Inc.,  will  not  function  as  a  newspaper 
representative,  Mr.  Malott  stressed. 


but  as  a  wholesale  broker  of  newspa¬ 
per  space. 

New^iapers  selected  provide  a  cov¬ 
erage  of  20%  of  more  of  the  families 
in  each  state  to  give  the  national  ad¬ 
vertiser  collectively  the  largest  news¬ 
paper  audience  that  can  be  purchased 
as  a  single  unit.  He  added: 

Freqieaey  Stressed 
“The  sales  program  of  oiu:  plan  ac¬ 
cents  the  importance  of  frequency  and 
concentrates  sales  effort  on  advertisers 
and  their  agencies  now  using  institu¬ 
tional  radio  programs  and  running  in¬ 
stitutional  advertising  in  magazines; 
product  advertisers  now  concentrating 
major  appropriations  on  radio  and  in 
magazines,  and  advertisers  running 
reminder  copy  using  outdoor,  street 
car  and  radio  spot  announcements.” 

“It  re-establishes  newspapers  as  the 
first  medium  in  the  primary  field  be¬ 
cause  it  makes  everybody  engaged  in 
the  business  of  advertising  and  selling 
immediately  conscious  of  the  bigness 
and  vastness  of  newspapers  and  their 
coverage,”  declared  Mr.  Malott.  “The 
sales  organization  is  being  supported 
by  a  creative  department  staffed  by 
experts  from  the  advertising  agency 
field  to  develop  campaigns  in  news¬ 
papers  and  by  a  promotion  department 
to  exploit  the  multi-fold  advantages 
of  the  National  Unit  Plan.” 

Headquarters  of  United  Newspaper 
Advertising,  Inc.,  are  at  333  N.  Michi¬ 
gan  Ave.,  Chicago.  Other  offices  are  to 
be  open^  in  New  York,  Detroit  and 
Los  Angeles.  Personnel  will  include 
well-known  men  in  newspaper  and 
advertising  circles,  whose  names  are 
being  withheld  pending  announce¬ 
ment  of  their  retirement  from  present 
positions. 

Mr.  Malott  has  been  active  in  news¬ 
paper  advertising  for  more  than  22 
years,  having  previously  been  con¬ 
nected  with  Hearst  and  Scripps-How- 
ard  newspapers  on  the  Pacific  Coast 
and  with  various  independent  news¬ 
papers  in  the  capacity  of  advertising 
counselor.  He  also  has  been  active 
in  New  York,  Chicago  and  San  Fran¬ 
cisco  as  a  publishers’  representative. 
He  has  been  advertising  director  of 
the  Kansas  City  Journal  for  the  past 
four  years. 

SELLS  30,000  STAMPS 

Reinhardt  Wilhelm,  Tacoma  (Wash.) 
Times’  downtown  route  carrier,  proved 
himself  something  of  a  super-salesman 
last  week  when  he  sold  W.  F.  Kerr, 
real  estate  dealer,  $3,000  worth  of  U.  S. 
defense  savings  bonds. 


During  the  first  11  months 
of  1941  The  Sun  had  a 
larger  gain  in  Womens’ 
Clothing  Store  Advertis¬ 
ing  than  any  other  New 
York  newspaper. 
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NEW  YORK 
Source  Madia  Racordi 


As  the  year  1941  ends 
we  are  grateful 

it  January  13,  If4l 
StamUrd-Tiaiea,  New  Bedford,  Matt. 

Highait  Award  Ganaral  Excallanca 
MaisachuiaHt  Prait  Aiioelatlon 

April  II.  1941 

Cape  Cod  SUadard-Timet,  Hyannit,  Matt. 
Highast  Ayar  Award  for  Nawtpapar 
Typography,  16,000  to  50,000  Clait 

i(  Novambar  15,  1941 
Batil  Brewer,  PaUither 

Highait  Award  of  Sigma  Dalta  Chi 
for  DIttingulihad  Raporting 


New  En 


Felix  R.  McKniqhf 


Reporter  Gets  Heavy  Fan  Mail  ...  New 
Hislorital  Strip  Starts  in  Dallas  News 
as  City  Observes  One  Hundredth 
Birthday  .  .  .  Managing  Editor  Has 
large  Following  on  Weekly  Broadtasl. 

☆  ☆  ☆ 

REPORTER 

everywhere  with  his  by-lined  stories  ranging 
from  football  to  politics.  His  roving  assign¬ 
ments  take  him  anywhere  and  everywhere  in 
Dallas  and  the  State.  A  classic  was  his  story 
of  the  truck-driver  who,  with  first  -  aid 
methods,  proved  a  Good  Samaritan  on  the 
highway.  Equally  acclaimed  were  his  stories 
of  the  Baylor-Texas  and  the  TCU-Texas 
football  games  and  his  interview  of  Former 
Governor  William  H.  Murray,  of  Oklahoma. 

Outstanding  reporting,  always  the  mark  of  a  good  news¬ 
paper,  has  ever  characterized  The  Dallas  News.  McKnight,  a 
comparative  newcomer  to  the  staff  of  The  News  (he  formerly 
worked  for  the  Associated  Press)  fits  in  with  the  traditions  of 
a  newspaper  that  has  had  on  its  payroll  in  other  years  such 
writers  as  Bill  Cunningham,  George  Kirksey,  Stanley  Walker, 
Bill  Sterett  .  ,  .  and  a  current  crop  of  star  reporters  such  as 
Walter  Hornaday,  Paul  Crume,  Ken  Hand,  Barry  Bishop. 

☆  ☆  ☆ 

STRIP  early  November,  the  month  when  Dallas  cele¬ 
brated  the  lOOth  anniversary  of  its  founding  by 
John  Neely  Bryan,  a  local  staff-created  strip  titled  Dallas 
History  was  started  in  the  columns  of  The  Dallas  News.  The 
artist  is  Jack  Patton,  who  . 
broke  into  cartooning  years 
ago  with  an  evening  news¬ 
paper-member  of  the 
Dallas  News  family  of 
publications. 

The  continuity  writer  is 
Sam  Acheson,  historian  of 
The  Dallas  News,  author  of 
"35,000  Days  in  Texas” 
and  of  other  books  and 
plays.  He  is  a  member  of 
The  News  editorial  staff. 

☆  ☆  ☆ 

BROADCAST 

■  years  or  more, 
thousands  of  Texans  have  acquired  the 
habit  of  listening  to  Harry  C.  Withers,  Man¬ 
aging  Editor  of  The  Dallas  News,  as  he 
reviews,  over  50,000-watt  Station  WFAA 
each  Sunday  morning,  the  week’s  grist  of 
news  and  opinion.  Those  who  are  addicted 
to  late  Sunday  rising  find  that  they  can  read 
Mr.  Withers’  review  in  the  columns  of 
Monday’s  Dallas  News.  Harry  C.  Wither* 

Sell  the  Readers  of  The  News  and 

You  Have  Sold  the  Dallas  Market 

The  Dallas  Morning  News 

JOHN  B.  WOODWARD  Inc.,  Representatives 


Jack  Patton 


Sam  Achaion 


RETAIL  TRADE  FOLLOWS  THE  DALLAS  NEWS 
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Chicago  211  West  Wackcr  Drive 
New  York  220  East  42nd  Street 
San  Francisco:  1st  Nat  I  Bank  Bldg 


properly  serviced  and  maintained  by 
the  dealer  who  sold  it  to  you  it  will 
last  for  the  duration,”  or  “Now  you 
can  be  glad  you  bought  an  ‘X’  car,” 
or  “We  built  10,000,000  cars — now  our 
job  is  to  keep  ’em  rolling.” 

In  the  field  of  used  cars,  this  may 
be  the  theme:  “Your  dealer  now  has 
many  cars  at  fair  prices  with  tens  of 
thousands  of  unus^  miles.” 

And  in  the  institutional  field,  these 
themes  are  being  developed:  “Today 
ub-  the  ‘X’  company  is  devoting  100%  to 
ur-  national  defense,  but  tomorow  we  will 
or  build  you  a  new  and  better  product,” 
iing  and  “Hitler  cannot  win  because  you 
ibly  helped  us  build  these  great  auto 
the  plants  which  are  Uncle  Sam’s  greatest 
source  of  defense  in  this  emergency,” 
itial  responsible  to  oiu-  own- 

ers,  to  our  dealers  and  to  our  stock¬ 
holders — but  first  of  all  to  our  coun- 


The  cancellations  of  new  product  was  under  Miss  Elliott  s  direction  Aat 
advertising  are  expected  to  be  “for  Consumer  Centers  were  ^t  up  in  Chi- 
the  duration.”  The  cancellations  were  cago  to  di^minate  infomatiOT  on 
not  premeditated  or  in  collusion  one  products  and 

with  the  other,  the  bulletin  reports.  E-  &  ^  ! 

Also  the  government  has  not  by  P*  13,  P.  22.)  Dan  A.  Wes 

either  implication  or  expressed  desire  has  been  appointed  Deputy  Dir^tor 
suggested  that  the  manufacturers  dis-  of  the  Consumer  Division  of  the  OF 
continue  advertising.  by  Leon  Henderson,  who  said  Mr. 

The  manufacturers  responded  in  West  will  carry  on  the  program  of  the 
part  to  a  conviction  that  the  public  is  division.  It  is  felt,  however,  that  Ae 
still  of  the  opinion  that  every  new  car  Consumer  Center  and  grade  labeling 
built  curtails  by  that  amount  of  labor  activities  will  be  curtailed  because  of 
and  material  the  production  of  war  the  war  emergency.  Miss  Elliott  re¬ 
machinery  or  supplies  (which  opin¬ 
ion,  the  bulletin  declares,  is  unsound 
and  not  true). 

Each  manufacturer,  without  excep¬ 
tion,  expresses  the  positive  conviction 
that  to  lose  the  good  name  and  good 
will  of  his  product  during  the  present 
emergency  would  in  the  end  prove 
suicidal. 

As  one  executive  said:  “We  have 
10,000,000  customers  driving  our  prod¬ 
ucts  and  10,000  dealers  maintaining 
facilities  for  servicing  them.  Now, 
more  than  ever,  we  must  keep  the 
friendship  of  these  two  groups  and 
maintain  the  good  will  for  our  prod¬ 
uct.” 

Specifically  the  bulletin  reports  that 
advertising  copy  in  magazines,  news¬ 
papers  and  other  media,  signed  by  the 
manufacturers,  will  appear  as  soon  as 
agencies  can  prepare  suitable  copy 
built  on  acceptable  themes,  devoted 
to  three  major  subjects: 

Service,  used  cars,  and  institutional 
promotion. 

In  service  the  themes  may  follow 
this  trend:  “We  built  the  car  you  now 
own  so  well  that  if  you  will  have  it 


Magazine  ReeU 

with 

Jones  Automatic 
Tension  Governor 


Circulation  Makes  New  Records 


SPURRED  by  a  TWO  -  BILLION .  DOLLAR 
defense  program,  the  factories  of  Detroit  are  roar* 
ins  today  as  never  before  .  .  .  and  keeping  step 
with  this  vastly  increasing  production  is  the  circu¬ 
lation  of  the'  city’s  leading  newspaper — THE 
NEWS. 

For  the  six-month  period  ending  September  30* 
1941,  The  News  registered  the  LARGEST  GAIN 
OF  ANY  DETROIT  NEWSPAPER  compared 
with  the  corresponding  period  ending  September 
30,  1940.  Week-day  circulation  was  up  22,992 . . . 
Sunday,  up  31,099! 

With  the  largest  A.B.C.  recognized  home- 
delivered  circulation  of  ANY  NEWSPAPER  IN 
THE  UNITED  STATES,  The  News,  by  itself, 
reaches  63.8%  of  all  families  in  the  Detroit  city 
zone  taking  any  newspaper  regularly — and  42.7% 
of  these  families  receive  nv  other  local  newspaper. 


excel  all  other  paper 
feeds  in  performance 
Smd  tor  BooUot 

Walter  Scott  &  G)i 

PLAINFIELD,  N.  J. 
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^  Offer  Ways  to  Stimulate 
Carrier  Boys’  Interest 

By  GEORGE  A.  BRANDENBURG 


CONTINUING  our  symposium  started 
last  week  on  finding  ways  and 
means  of  keeping  newspaper  carrier 
boys  interested  in  their  work  so  that 
they  will  not  be  attracted  to  other 
part-time  jobs,  we  present  the  views 
of  several  additional  circulation  man- 

age”- 

It  would  appear  that  m  some  m- 
stances  circulators  are  finding  it  in¬ 
creasingly  difficult  to  obtain  and  hold 
the  right  type  of  carrier  and  at  the 
yamp  time  stay  within  age  limits 
agreed  upon  two  years  ago.  On  the 
other  hand,  many  circulation  mana¬ 
gers  are  not  particularly  perplexed 
^  and  are  apparently  solving  the  prob¬ 
lem  with  little  difficulty. 

"600  Clvb"  in  Rockford 
L.  W.  McFetridce,  Tulsa  World  and 
Tribune,  sums  up  his  situation  as  fol¬ 
lows:  ‘‘Insofar  as  I  am  concerned,  we 
are  doing  nothing  special,  just  work¬ 
ing  at  the  job  in  the  usual  manner, 
but  experiencing  more  than  just  an 
ordinary  turnover  in  carrier  per¬ 
sonnel.” 

In  Rockford,  Ill.,  however,  John  C. 
SrATFORD,  Rockford  Morning  Star  and 
Register  -  Republic,  has  found  it 
rather  difficult  at  times  to  maintain 
his  carrier  organization  at  full 
strength  with  the  kind  of  boys  who 
are  good  producers.  He  now  has  a 
plan  in  operation  to  alleviate  carrier 
turnover.  It  is  called  the  “Morning 
Star  and  Register-Republic  600  Club.” 

I  “The  effort  is  divided  into  five 
I  periods  of  four  weeks  each,”  explained 
Mr.  Stafford.  “The  second  peri^  ends 
Dec.  27.  For  full  payment  of  bills  by 
11  am.  Saturday,  the  carrier  gets  15 
points;  for  no  complaints,  an  addi¬ 
tional  10  points;  for  an  increase  of  one 
or  more  each  week,  five  points.  Thus 
for  a  perfect  record  a  boy  may  earn 
120  points  in  each  period.  Prizes  are 
paid  off  to  those  who  earn  100  points, 
but  to  the  perfect  lads,  a  special  cer¬ 
tificate  will  be  awarded  at  the  end  of 
the  five  periods. 

“The  plan  has  worked  in  cutting 
down  amount  of  balances  each  week. 
It  has  partially  succeeded  in  cutting 
down  on  complaints  and  carrier 
turnover  is  not  as  serious  as  it  had 
been.” 

Los*  Older  Beys 

E.  D.  Dolhenty,  Worcester  (Mass.) 
Telegram  &  Gazette,  reports  that  his 
organization  has  lost  practically  all  of 
its  16-  and  17-year-old  carriers  and 
many  of  the  15-year-old  boys,  but  so 
far  he  has  been  able  to  fill  in  with 
boys  between  14  and  15.  “We  have 
not  found  it  necessary  to  offer  special 
inducements  up  to  now,”  said  Mr. 
Dolhenty.  As  customary,  last  week  the 
papers  mailed  to  their  2,000  carriers  a 
Christmas  card  and  a  new  $1  bill. 

Ed  Anderson,  Houston  Chronicle, 
also  reports  that  carrier  turnover  is 
increasing  from  month  to  month. 
While  the  Chronicle  has  not  as  yet  hit 
upon  any  special  plan  to  solve  the 
problem,  the  paper  is  offering  some 
inducements,  such  as  special  trips, 
football  tickets,  theater  parties,  etc., 
to  induce  carriers  to  secure  new 
business. 

Walter  Andrews,  Ft.  Wayne  (Ind.) 
Sews-Sentinel,  writes  that  prior  to 
the  defense  boom,  his  department 
carried  an  average  of  1,200  carrier 
applications.  “That  situation  still  pre¬ 
vails  in  most  sections  of  the  city,  but 
conditions  have  caused  a  slackening 
I  of  applicants.”  he  said. 


“My  experience  has  been  that  while 
trips,  theater  parties  and  such  stimu¬ 
lants  due,  to  some  extent,  attract  boys 
to  routes,  it  is  the  good  old  cash  profit 
they  must  have  as  a  yardstick  these 
days,”  conunents  Mr.  Andrews.  “I  be¬ 
lieve,  however,  that  an  educational 
program  we  have  conducted  for  sev¬ 
eral  years,  making  the  public  con¬ 
scious  of  the  business  training  and 
educational  value,  good  habits,  etc., 
route  work  affords,  plus  our  annual 
award  of  10  college  scholarships,  has 
largely  been  the  factor  contributing  to 
oiu-  extensive  niunber  of  applicants.” 

Offers  4-PeiRt  Program 
C.  W.  Staab,  Cincinnati  Enquirer, 
presents  an  interesting  viewpoint  as 
a  metropolitan  circulator  who  has  a 
man  carrier  organization  in  the  city 
zone  and  an  extensive  junior  carrier 
organization  in  the  suburban  and 
country  zone.  In  the  latter  field,  Mr. 
Staab  reports  no  difficulty  in  obtain¬ 
ing  or  holding  the  right  kind  of  boys. 
He  advances  the  following  four  rea¬ 
sons  why  such  is  the  case: 

“(1)  Our  boys  make  a  fair  profit. 
They  receive  6  cents  a  week  daily 
only,  8  cents  daily  and  Sunday,  on  the 
home  delivery  price  of  18  cents  a  week. 

“(2)  We  go  out  of  our  way  to  main¬ 
tain  close  contact  with  carriers’  par¬ 
ents,  we  stress  complete  understand¬ 
ing  between  parents  and  the  office 
and  between  parents  and  district  sales 
managers.  Regular  scheduled  calls 
are  made  on  parents  for  the  express 
purpose  of  discussing  increased  suc¬ 
cess  for  their  son. 

“(3)  Fortunately,  we  enjoy  very 
cordial  relations  with  school  authori¬ 
ties  throughout  our  territory.  We 
have  gone  to  great  ends  to  acquaint 
principals  and  school  teachers  with 
our  carrier  club  program. 

“  (4)  Our  carrier  club  plan  makes  it 
easy  for  every  carrier  to  enjoy  such 
privileges  as  carrier  trips,  prizes  and 
other  benefits  regularly  by  consistent 
effort  toward  building  his  route.  Our 
carriers  are  club  requirement  con¬ 
scious  and  because  they  completely 
understand  what  they  need  to  step 
ahead  on  their  route,  there  is  no  pres¬ 
sure.  We  have  been  able  to  eliminate 
most  of  the  pressure  for  new  business 
that  helps  to  create  carrier  turnover.” 

At  Christmas  time,  the  Enquirer 
brings  in  its  26  champion  producers 
in  the  suburban  and  country  zone  for 
a  two-day  visit  to  Cincinnati.  In  addi¬ 
tion,  a  Christmas  party  is  held  in  each 
suburban  and  country  branch. 
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Today,  this  country  of  ours  has 
a  big  job  to  do.  Many  of  us  are 
just  beginning  to  realize  how  big 
this  job  really  is. 

To  a  company  such  as  General 
F(x>d8,  the  years  ahead  are  a  chal¬ 
lenge  ...  as  great  a  challenge  as  we 
have  ever  faced  .  .  .  and  a  grave 
responsibility. 

These  are  the  days  when  it  is  of 
vital  importance  that  the  American 
people  be  strong  and  well  nourished 
in  order  to  carry  out  their  military 
program.  Our  research  laboratories 
are  working  harder  on  important 
food  and  diet  problems,  and  our 
consumer  service  organization  is 
pursuing  vigorously  its  development 
of  new  and  better  ways  to  use  food 
products,  forgetting  neither  your 
family’s  healthy  appetite  nor  your 
food  budget! 

For  you  who  buy  and  use  General 
Foods  products,  we  shall  continue 
to  produce  high-cpiality  foods,  ^  e 


shall  strive  to  increase  efficiency  in 
order  to  help  offset  rising  costs. 

As  to  General  Foods’  working 
relationships  with  its  personnel,  in 
addition  to  the  benefits  which  al¬ 


ready  existed,  new  problems  have 
been  met.  For  example,  we  feel  it 
not  only  a  duty  but  a  privilege  to 
provide  advantages  for  our  em¬ 
ployes  who  have  been  called  into 


service.  Special  awards  have  l»een 
created  for  all  GF  employes  with 
long  service  records. 

During  the  coming  year,  as  in  the 
past,  we  want  employes  to  get  fair 
treatment  and  remuneration  ...  we 
want  farmers  to  get  a  fair  price  for 
their  produce  ...  we  want  grocers 
who  handle  our  goods  to  make  a 
fair  profit  .  .  .  and  we  want  the 
67,380  investors  who  have  en¬ 
trusted  their  money  to  us  to  get  a 
fair  return  on  their  investment. 

Above  all  we  want  to  serve  our 
country — by  doing  all  we  can  to 
produce  efficiently  an  abundance 
of  nutritious  f(X)ds — to  improve  our 
research — and  to  co-oi)erate  with 
the  government  and  various  public- 
spirited  organizations  in  furthering 
public  knowledge  of  proper  diets 
and  proper  preparation  of  foods. 

Tbe  need  for  rendering  such  a 
service  is  a  challenge  to  a  company 
such  as  ours.  It  is  a  challenge  we 
are  proud  to  accept. 


r 


30 


Inland  Survey 
Shows  2/3  of 


'Shoppers''  Died 


181  Free  Publications  Started 
in  156  Cities  ...  68  Are 
Left  .  .  .  Situation  Analyzed 


The  terrific  mortality  of  shopping 
news  publications  is  revealed  in  a 
recent  Inland  Daily  Press  Association 
survey  concerning  shopper  compe¬ 
tition  among  Inland  daily  newspapers. 
The  study  showed  that  out  of  156 
newspapers  reporting,  68  have  shop¬ 
per  competition;  only  23  have  never 
had  shoppers  in  their  towns. 

Forty-eight  of  the  68  and,  in  ad¬ 
dition,  65  others  who  don’t  have 
shoppers  in  their  towns  now,  have 
had  such  publications  that  “died,” 
according  to  Joe  Bunting,  Blooming¬ 
ton  (Ill.)  Pantograph,  who  made  the 
survey  in  cooperation  with  William 
Canfield,  assistant  Inland  secretary. 


EDITOR  &  publisher 


Tabloid  Most  Popular 

Fifty.- three  of  the  shoppers  are 
printed;  12  mimeographed  and  three 
offset  printed.  Tabloid  is  the  most 
popular  size,  with  33  tabloids  and  21 
standard-size  papers  and  nine  smal¬ 
ler  than  tabloids.  Twenty-five  cents 
is  the  most  common  average  inch 
rate  reported  for  shopping  news  pub¬ 
lications,  according  to  the  survey. 

Summing  up  the  situation,  Mr. 
Bunting  reported: 

“By  far  the  greatest  number  re¬ 
sponding  to  the  question  of  what 
is  being  done  about  the  shopper  de¬ 
clared  that  their  policy  is  to  ignore 
it  while  continuing  diligent  selling 
efforts  for  newspaper  advertising. 
Several  indicated  they  felt  weak  shop¬ 
per  competition  good  insurance  against 
stronger  competitors.  A  munber  said 
they  found  it  advantageous  to  point 
out  the  very  wide  difference  between 
their  own  payrolls,  tax  payments 
and  other  expenditures  in  the  home 
community  and  the  similar  contribu¬ 
tions  of  the  shopper.  Others,  who  re¬ 
ported  getting  out  their  own  full 
coverage  editions  once  a  month,  once 
a  week,  or  even  daily  in  competition 
with  shoppers,  seemed  quite  uni¬ 
formly  happy  with  the  results  of  that 
policy,  but  the  great  majority  who 
reported  having  shoppers  come  and 
go  in  their  towns  indicated  that  they 
had  done  nothing  but  ‘ignore’. 

“Now  for  a  few  observations  and 
suggestions: 

“1.  The  survey  shows  that  in  some 
cases  shopper  publishers  are  aided 
and  abetted  by  newspaper  publishers 
with  job  shops  who  accept  the  print¬ 
ing  of  shoppers,  usually  at  a  low  rate, 
provided  of  course  that  the  shopper 
is  to  be  distributed  in  another  city 
or  territory.  Very  obviously  the  re¬ 
fusal  of  newspapers  to  accept  shopper 
printing  would  be  a  distinct  contri¬ 
bution  to  the  welfare  of  newspapers 
in  general.  I  suggest  that  a  copy  of 
the  Golden  Rule,  appropriately 
framed,  be  presented  these  publishers 
to  hang  above  their  desks. 

Ayor  Listing 

“2.  One  member  reports  that  the 
N.  W.  Ayer  Directory  lists  free  cir¬ 
culation  papers.  If  the  Inland  had 
information  as  to  free  circulation 
papers  which  are  definitely  nothing 
but  advertising  sheets,  it  is  quite  prob¬ 
able  that  a  case  could  be  built  which 
would  prevent  such  listings  in  Ayers, 
or  other  directories,  in  the  future. 


number  of  known  instances  the  ad¬ 
vent  of  a  shopper  has  raised  rate 
controversies  where  for  years  adver¬ 
tisers  and  publishers  had  lived  to¬ 
gether  without  friction  and  to  their 
mutual  advantage  and  the  advantage 
of  their  communities. 

“4.  Probably  the  most  important 
thing  revealed  by  the  survey  is  that 
there  is  apparently  a  terrific  mortal¬ 
ity  among  shoppers  with  a  conse¬ 
quently  large  economic  loss.  The  156 
papers  reporting  indicate  that  of  181 
shoppers  established,  113  or  approxi¬ 
mately  two-thirds  have  ceased  publi¬ 
cation. 

“5.  Only  12  Inlanders  report  that 
national  or  regional  chain  stores  were 
principal  supporters  of  shoppers  when 
shoppers  started,  while  42  say  ‘no’ 
to  this  question,  indicating  that  ap¬ 
proximately  three  times  out  of  four 
original  support  for  shoppers  comes 
from  independent  stores.  However 
it  is  also  true,  as  the  summary  points 
out,  that  chain  store  support  in  some 
cities  is  quite  a  factor,  particularly 
in  the  larger  Inland  cities. 

lodopondoni  Morehoats 

“Those  publishers  who  have  ex¬ 
perienced  shopper  competition  will 
agree,  I  feel  sure,  that  usually  the 
newspaper  publisher  has  a  better 
opportunity  of  handling  the  shopper 
situation  with  the  local  independent 
merchant  than  he  has  with  the  aver¬ 
age  chain  organization.  The  reason 
for  this  would  seem  obvious.  The 
publisher  and  members  of  his  adver¬ 
tising  staff  are  in  most  cases  person¬ 
ally  acquainted  with  the  owners  and 
executives  of  the  independent  stores 
and  can  contact  them  with  ease.  If 
the  publisher  and  his  staff  can  not 
convince  these  independent  store 
executives  that  newspaper  space  is 
a  better  buy  than  shopper  space,  it 
is  their  own  fault,  but  at  least  there 
is  the  satisfaction  of  knowing  that 
there  has  been  full  opportunity  to 
present  a  selling  argument  to  the  man 
or  men  who  formulate  the  indepen¬ 
dent  store’s  policy. 

“In  the  case  of  many  chain  organi¬ 
zations  the  situation  is  somewhat 
different.  In  many  instances  the  ex¬ 
ecutives  who  formulate  policy  have 
their  headquarters  in  a  city  far  dis¬ 
tant  from  the  publisher’s.  It  is  there¬ 
fore  exceedingly  difficult  because  of 
time,  distance  and  other  factors  in¬ 
volved  for  the  individual  newspaper 
publisher  adequately  to  present  his 
case  to  chain  store  executives,  partic¬ 
ularly  to  those  responsible  for  formu¬ 
lation  of  policy. 

“Because  of  this  situation  there  are 
a  number  of  publishers  who  are  of  the 
opinion  that  the  Inland  Chain  Store 
Relations  conunittee,  or  a  special  com¬ 
mittee  appointed  for  that  purpose, 
could  perform  a  very  great  service 
for  its  members  and  also  for  chain 
store  organizations  by  conferring  with 
policy-making  executives  of  the  lead¬ 
ing  chains  in  regard  to  shopper  policy. 
It  is  the  opinion  of  publishers  who 
advocate  such  action  that  the  matter 
of  shopper  support  perhaps  had  never 
been  given  serious  consideration  by 
policy-making  executives  of  many 
chains”. 


Philo.  Ledger 
Seeks  Bids 


From  Buyers 


PHn.AOELPHiA,  Pa.,  Dec.  22— ’Through 
legal  notices  published  in  newspapers 
in  Philadelphia,  New  York,  Boston, 
Washington,  Pittsburgh  and  Chicago, 
the  Philadelphia  Evening  Public 
Ledger  has  asked  for  bids  to  purchase 
that  historic  newspaper. 

‘The  latest  action  in  the  Ledger  re¬ 
organization  proceedings  was  author¬ 
ized  by  a  three-judge  federal  court 
here  which  Dec.  17  extended  the 
operations  of  the  paper  xmtil  Dec.  29. 
T^e  court  has  asked  for  either  a  re¬ 
organization  plan  or  the  submission 
of  bids. 

Mercer  B.  Tate,  Jr.,  counsel  for  the 
trustees  of  the  Ledger,  told  the  court 
that  the  company  “might  be  reorgan¬ 
ized  by  someone  purchasing  the  en¬ 
terprise  as  a  going  concern.” 

To  Poblisk  Bids 

Judge  Harry  E.  Kalodner,  one  of 
the  members  of  the  court,  said  that 
responsible  bids  would  be  publicized 
“with  the  idea  that  someone  else 
might  be  disposed  to  make  a  higher 
offer  for  the  business.” 

The  trustees,  meanwhile,  were  or¬ 
dered  by  the  court  to  continue  their 
efforts  to  perfect  a  rehabilitation  plan. 
The  trustees  are  Robert  Cresswell, 
publisher  of  the  paper;  David  H.  Brill- 
hart,  publisher  of  the  Bethlehem  (Pa.) 
Times  Globe,  and  J.  Harris  Warth- 
man,  Philadelphia  business  executive. 

The  legal  notices  said  that  bids 
must  be  accompanied  by  certified 
checks  for  a  10%  deposit,  the  pro¬ 
ceeds  of  which  check,  the  notice  said, 
“shall  be  applied  to  the  purchase  price 
of  any  sale,  based  on  such  bid  or  bids 
as  may  be  confirmed  by  the  court.” 

Bids  should  be  submitted  by  noon 
Dec.  29  to  Mercer  B.  Tate,  Jr.,  1421 
Chestnut  Street,  Philadelphia,  Pa. 

Last  week  a  conunittee  of  four  per¬ 
sons  representing  20  creditors  whose 
claims  total  nearly  $1,330,000  filed  a 
petition  in  the  United  States  District 
Court  for  leave  to  intervene  in  the 
reorganization  proceedings  of  Evening 
Ledger,  Inc.  TTie  committee  included 
Cary  Bok,  representing  the  Curtis 
estate,  which  has  a  claim  for  $1,075,- 
000  for  “monies  owing,”  and  Orus  J. 
Matthews,  representing  the  Mont¬ 
morency  Paper  Company,  Ltd.,  with 
a  claim  of  about  $175,000  for  paper 
“sold  and  delivered.” 


BACK  FROM  ENGLAND 

John  C.  O’Brien,  Washington  cor¬ 
respondent  for  the  Philadelphia  In¬ 
quirer,  has  returned  from  a  tour  of 
England.  He  is  now  writing  a  series 
of  uncensored  articles  on  conditions 
in  Britain. 


“3.  The  survey  plainly  indioates 
that  shoppers  have  not  caused  news¬ 
papers  to  reduce  advertising  rates. 
Nevertheless  it  is  true  that  in  a 


RAISES  CARRIER  RATES 

The  carrier  delivery  price  of  the 
Joliet  (Ill.)  Herald-News  has  been 
increased  from  18c  per  week  to  20c 
per  week. 


I  he  Worlds 
Best  Coverage 
the  Worlds 
}Bi^e$tl\lews 


REBUILT 

JUNIOR 

AUTOPLATES 


We  have  on  hand  a  few 
used  Junior  Autoplates. 
‘These  will  be  completely 
overhauled  and  sold  as 
guaranteed  factory  re- 
builts.  Write  for  full 
particulars. 


100%  DEFENSE  TURNOUT 

A  100%  turnout  of  the  27  employes 
of  the  Lincoln  (Ill.)  Evening  Courier 
to  buy  defense  bon^  occurred  Dec.  17. 
Work  was  suspended  at  10  ajn.  and 
they  went  en  masse  to  the  post  office, 
where  each  bought  a  bond. 


WOOD  NEWSPAPER 
MACHINERY  CORPK 

Plaintield,  New  Jersey 


New  York  Office:  501  Fifth  Aft. 


Detroit 
Chicafo  f 
Cleveland 
Indianapolu 
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OPM  to  Allocate 
Bleaching  Chemicals 

Washington,  D.  C.,  Dec.  20— 
rine,  pulp  and  paper  bleaching  «miii 
cals,  will  be  subject  to  direct  alk. 
cation  after  Feb.  1,  1942,  the  OPM  ij. 
nounced  today. 

War  demands  for  chlorinated  proj. 
ucts  have  accentuated  the  shortage  d 
chlorine  which  was  the  occasion  hr 
placing  chlorine  under  full  prioritio 
control  on  July  28. 

To  facUitate  allocation,  a  new  typt 
of  requirement  is  now  provided  for 
scheduling  orders  for  chlorine.  B(. 
gardless  of  priority  rating,  no  produce 
may  accept  orders  after  the  10th  diy 
of  any  month  for  delivery  in  the  not 
calendar  month  without  specific  di¬ 
rection  from  the  director  of  prioritio 
Producers  are  required  to  file  eift 
the  Chemical  Branch  of  OPM,  on  or 
before  the  fifteenth  of  each  mon4,i 
schedule  of  deliveries  to  be  made  the 
following  month.  After  Feb.  1,  ^ 
deliveries  may  be  made  without  gie- 
cific  authorization  whicdi  will  be  board 
on  a  review  of  the  schedules  subirit- 
ted,  in  the  light  of  defense  and  esta-  L 
tial  civilian  requirements.  I  Wi 

Chlorine  used  for  bleaching  pulp  I 
and  paper  has  been  assigned  a 
preference  rating.  P 
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N.  Y.  TIMES  WINS  AWABD 

The  New  York  Times  last  week  me 
awarded  a  plaque  for  its  “encourage¬ 
ment  of  serious  radio  criticism”  by 
Variety,  national  weekly  of  the  ente- 
tainment  world.  This  is  the  first  tine 
a  newspaper  has  won  the  award  sinct 
its  inception  two  years  ago,  the  judges 
of  last  year’s  Variety  Show  Manage¬ 
ment  Survey  agreeing  that  no  sinije 
newspaper  had  been  outstanding  in 
that  field. 


pOR  DECEMBER  2 

erguson's  New 
dea  for  NEA 
eature  Clicks 

Cng  Features  to 
Syndicate  New 
Sunday  Comic  Page 
By  STEPHEN  J.  MONCHAK 

William  Ferguson,  who  draws  the 
two-column  curiosities  panel,  “This 
urious  World”  for  NEA  Service,  has 
been  entertaining 
:  ■  newspaper  read- 

.  ers  with  his  fea- 

ture  for  years. 
B  Early  this  year 

.  jOjij'  T  he  had  an  idea 

I  m.  to  let  the  readers 
A  participate  in 

producing  his 
panel,  and  now 
■  they’re  enter- 

B  taining  him  as 

well. 

Last  spring, 
William  Ferguson  Ferguson  incor¬ 

porated  into 
“This  Curious  World”  an  added  fea¬ 
ture,  “Quoting  Odds” — a  little  comer 
where  whimsies  of  every  day  speech, 
whether  original  or  not,  could  be 
quoted  above  a  reader’s  name.  Read¬ 
ers  responded  immediately  to  the  re¬ 
quest  for  contributions  and  today 
Acre  is  a  steady  stream  of  mail  from 
every  state  in  the  union  as  well  as 
Canada. 

Men  Contribute  Most 

“All  in  all,  it  has  been  a  lot  of  fun 
reading  the  ideas  sent  in,”  Ferguson 
told  Editor  &  Publisher.  “Also,  the 
feature  has  given  me  a  feeling  of 
closer  contact  with  the  readers.  One 
curious  phase  is  the  number  of  iden¬ 
tical  ideas  that  come  from  widely  scat¬ 
tered  sections  of  the  country.” 

Here  are  a  couple  of  samples  of  the 
t>'pe  of  odd  figures  of  speech  contrib¬ 
uted  to  Ferguson’s  panel:  “Black¬ 
berries  are  red  when  they’re  green,”  or 
“When  you  tear  down  a  house  you 
raze  it,”  or  “Night  falls,  but  day 
breaks,”  and  “When  you  dress  a 
chicken  you  undress  it.” 

Men,  Ferguson  has  found,  send  in 
about  60%  of  the  items. 

“Quoting  Odds”  is  a  departure  from 
the  regular  theme  in  the  artist’s  panel. 
The  success  of  his  main  feature,  which 
appears,  according  to  NEA  Service,  in 
more  than  500  newspapers  as  a  daily 
panel,  and  approximately  150  papers 
as  a  Sunday  feature,  lies  in  the  little 
known  facte  of  natural  history  that 
are  presented  with  sketches  and  com¬ 
ment. 

Ferguson  started  drawing  “'This 
urious  World”  for  NEA  in  1928,  and 
uius  converted  his  favorite  hobby, 
natural  history,  into  his  life  work. 
Prior  to  joining  NEA,  he  attended  the 
Chicago  Academy  of  Fine  Arte, 
orked  in  the  art  department  of  a 
hicago  newspaper,  and  drew  topical 
rtoons  for  mid-west  dailies. 

He  makes  his  home  in  Omaha  dur¬ 
ing  the  winter  and  in  Estes  Park, 
olo.,  in  the  summer. 


New  King  Sunday  Page 

LESLIE  FORGRAVES,  author  of  “Big 

Sister”  for  King  Features  Syndicate, 
has  a  new  idea  for  a  Sunday  comic 
page  and  he  currently  is  working  on 
h  with  William  Meade  Prince,  illus¬ 
trator,  who  has  a  studio  at 
Chapel  Hill,  N.  C.  They  call  it  “Alad¬ 
din,  Jr.” 

King  wlil  begin  syndicating  it  na¬ 
tionally  early  in  January. 

A  year  ago,  inspired  by  the  popular- 
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ity  of  “Flash  Gordon”  and  “Buck 
Rogers,”  Forgraves  said  he  decided  to 
write  a  fantastic  tale  and  illustrate  it. 
A  typical  American  boy  is  his  hero. 
He  and  Prince  are  using  Johnny  Wet- 
tach,  10-year-old  son  of  the  Dean  of 
the  Law  School  at  the  University  of 
North  Carolina,  as  their  official  model. 

The  Aladdin  of  their  creation  is  the 
Tom  Sawyer  type,  healthy  and  full  of 
life.  He  doesn’t  realize  what  power 
he  has  in  owning  the  Aladdin  lamp, 
for  he  has  at  his  command  an  omni¬ 
potent  genii  who  fulfills  his  slightest 
wish. 

The  story  will  have  no  gunmen  and 
kidnaping,  or  blood  and  thunder, 
Forgraves  said.  It  will  be  more  earthy, 
more  human  and  humorous.  For¬ 
graves  believes  “there’s  too  much  hair¬ 
breadth  stuff  already.  I  want  ours  to 
be  exciting  and  imaginative,  but  not 
overdone,”  he  remarked. 

■ 

STARTS  MON.  ISSUE 

The  Abilene  (Tex.)  Reporter-News 
started  a  Monday  morning  edition 
recently  and  the  paper  is  now  pub¬ 
lished  morning,  evening  and  Sunday. 

■ 

Nelson  to  Discuss 
Public  Relations 
In  N.  Y.,  Jan.  29 

Admiral  Hepburn  and 
Harford  Powel  Will  Also 
Speak  at  Harvard  Club 

How  industry  can  gear  its  public 
relations  to  cooperate  with  the  gov¬ 
ernment’s  war  policy  will  be  dis¬ 
cussed  by  Priorities  Director  Donald 
M.  Nelson  before  the  American  Coun¬ 
cil  on  Public  Relations  in  New  York, 
Jan.  29. 

Mr.  Nelson  will  devote  the  entire 
afternoon  to  a  discussion  of  the  de¬ 
fense  and  war  program  with  those 
who  attend  the  Council’s  short  course 
on  public  relations.  All  sessions  of 
the  five-day  meeting  will  be  held  in 
the  Harvard  Club. 

Another  speaker  on  Jan.  29  will  be 
Archibald  MacLeish,  Librarian  of  Con¬ 
gress  and  Coordinator  of  Facte  and 
Figures.  Mr.  MacLeish  will  discuss 
“the  shape  of  things  to  come.” 

Speakers  on  Friday,  Jan.  30,  include 
Rear  Admiral  Arthur  J.  Hepburn, 
director  of  public  relations  for  the 
Navy,  Harford  Powel,  information  di¬ 
rector  of  the  Treasury;  and  Donald 
Richberg.  Admiral  Hepburn  will  dis¬ 
cuss  naval  defense  and  the  public. 

The  course  will  open  Jan.  26.  Three 
lectures  will  be  held  each  afternoon, 
and  at  least  one  in  the  evening, 
through  Jan.  30. 

Other  scheduled  speakers  include 
Paul  W.  Garrett,  General  Motors; 
William  V.  Lawson  of  the  National 
Assn,  of  Manufacturers;  Eric  Hodgins, 
general  manager  of  Time,  who  will 
discuss  “The  Press  and  Public  Rela¬ 
tions,”  and  Frank  E.  Mason,  National 
Broadcasting  Co.  vice-president  and 
special  assistant  to  the  Secretary  of 
the  Navy. 

■ 

MAGAZINE  GAINS 

According  to  a  study  of  magazine 
circulation  trends  for  five  years  by 
the  media  department  of  N.  W.  Ayer 
&  Son,  Inc.,  leading  consumer  maga¬ 
zines  had  a  gain  during  five  years  of 
8,511,538,  or  23%.  The  study  shows 
that  newsstand  sales  accounted  for 
64%  of  the  total  increase,  while  sub¬ 
scription  and  all  other  forms  of  circu¬ 
lation  accounted  for  the  remain¬ 
ing  36%. 


Carmack  Stays  in 
Army;  Miller  Named 

George  Carmack,  editor  of  the 
Knoxville  (Term.)  News-Sentinel 
since  1937,  who  a  year  ago  volimtar- 
ily  joined  the  army,  last  week  volim- 
tarily  relinqui^ed  his  editorship. 

With  his  military  service  now  ex¬ 
tended  for  the  duration  of  the  war, 
Mr.  Carmack  chose  to  make  the  army 
his  sole  career  and  give  up  all  con¬ 
nections  with  civil  life.  At  his  re¬ 
quest,  therefore,  the  general  manage¬ 
ment  of  the  Scripps-Howard  News¬ 
papers  has  relieved  him  of  his  respon¬ 
sibilities,  with  the  understanding  that 
upon  his  return  from  the  service  after 
the  war  he  will  be  re -assigned  to  an 
important  post  in  Scripps-Howard. 

Loye  W.  Miller,  managing  editor 
for  many  years,  who  has  been  in 
charge  during  Mr.  Carmack’s  absence, 
has  been  appointed  editor  of  the  News- 
Sentinel  to  succeed  him,  it  was  an¬ 
nounced  this  week  by  John  H.  Sor¬ 
rells,  executive  editor  of  the  Scripps- 
Howard  Newspapers. 

Mr.  Miller,  42,  has  been  with  the 
Scripps-Howard  papers  for  25  years 
and  with  the  News  and  News-Sentinel 
in  Knoxville  since  1921.  He  is  mar¬ 
ried  and  has  three  sons. 

Corporal  Carmack,  34,  who  has  been 
stationed  at  Fort  Oglethorpe,  Ga., 
with  the  Sixth  U.  S.  Cavalry,  Regular 
Army,  waived  release  from  the  Army 
as  being  over  28  last  summer  and 
also  at  termination  of  the  year’s  ser¬ 
vice  for  which  he  had  enlisted,  which 
expired  a  few  days  before  the  out¬ 
break  of  war  with  Japan,  desiring  to 
serve  as  long  as  he  is  needed. 

PROPOSE  SAJLE  OF  PAPER 

Mt.  Clemens,  Mich.,  Dec.  24 — Exist¬ 
ence  of  an  agreement  whereby  Frank 
D.  McKay,  sponsor  of  a  reorganiza¬ 
tion  plan  for  the  Mount  Clemens 
(Mich.)  Daily  Leader,  contemplates 
outright  sale  of  that  paper  to  the 
Mount  Clemens  (Mich.)  Daily  Moni¬ 
tor,  was  confirmed  by  Paul  W.  McKee, 
publisher  of  the  latter  paper,  today. 
McKee’s  statement  followed  a  delay 
in  final  action  of  a  hearing  in  Detroit 
Federal  Court  under  which  the  Lead¬ 
er  is  being  sold  under  the  Chandler 
Bankruptcy  Law.  Employes  of  the 
Leader  were  given  until  Dec.  24  to 
bring  into  court  a  plan  for  purchase 
of  the  paper.  McKee  said  plans  to 
consolidate  the  two  dailies  existed,  but 
would  commit  himself  no  further.  He 
said  that  if  the  pmchase  is  arranged 
every  effort  would  be  made  to  re¬ 
employ  as  many  as  possible  of  the 
present  Leader  personnel. 

SWEENEY  CASE  REVIEW 

Washington,  Dec.  22  —  To  the 
Schenectady  Union  Publishing  Com¬ 
pany  was  granted  a  Supreme  Court 
review  today  of  a  decision  directing  a 
trial  in  the  Northern  New  York  Fed¬ 
eral  District  Court  of  a  libel  suit 
brought  by  Representative  Martin  L. 
Sweeney  of  Ohio.  Libelous  material 
was  alleged  to  have  appeared  on  Dec. 
23,  1938,  in  the  Washington  Merry- 
Go-Round  column  written  by  Robert 
Allen  and  Drew  Pearson. 

GAME  NETTm  $30,890 

A  check  for  $30,890.08,  representing 
the  proceeds  of  the  football  game 
played  Sept.  3  between  the  New  York 
Giants  and  the  Eastern  College  All 
Stars  for  the  benefit  of  the  Tribune 
Fresh  Air  Fund,  sponsored  by  the 
New  York  Herald  Tribune,  was  pre¬ 
sented  Dec.  22  to  Jeremiah  Milbank, 
fund  treasurer.  It  was  presented  by 
Stanley  Woodward,  Herald  Tribune 
sports  editor,  who  conducted  the  sixth 
annual  Tribime  Fresh  Air  Fund  game, 
in  the  office  of  Ogden  Reid,  Herald 
Tribune  editor. 


SYNDICATE  S— 31 

H.  W.  KendaU 
Named  Editor  in 
Greensboro,  N.  C. 

Greensboro,  N.  C.,  Dec.  22 — ^The 
Greensboro  News  Company,  publish¬ 
ers  of  the  Greensboro  Daily  News  and 
Greensboro  Record,  has  announced 
major  changes  in  the  news  and  edi¬ 
torial  departments  with  H.  W.  Ken¬ 
dall,  associate  editor  of  the  Daily 
News  since  1930,  elevated  to  editor,  a 
post  made  vacant  by  the  recent  death 
of  Col.  Earle  Godbey,  and  Carl  O. 
Jeffress,  formerly  news  director  of  the 
two  papers,  made  managing  editor  of 
the  two. 

William  T.  Polk,  prominent  Warren- 
ton  attorney  and  mayor  of  that  town, 
will  assume  Kendall’s  duties  as  asso¬ 
ciate  editor  of  the  Daily  News. 

James  F.  Reynolds,  who  has  been 
managing  editor  of  the  Daily  News 
for  some  time,  becomes  news  editor 
of  that  paper.  A.  D.  Jones  and  Floyd 
Hendley  continue  as  editor  and  man¬ 
aging  editor,  respectively,  of  the 
Record. 

All  changes  become  effective  Jan.  1. 

Kendall,  a  native  of  Shelby,  began 
newspaper  work  on  the  staff  of  the 
Cleveland  Star  in  Shelby.  After  high 
school,  he  was  graduated  from  Duke 
University,  Durham,  in  1918  with  an 
A.  B.  degree.  He  was  later  connected 
with  papers  in  New  Bern  and  Rocky 
Mount,  living  for  a  time  in  Washington 
where  he  was  connected  with  the  de¬ 
partment  of  agriculture. 

Jeffress,  a  native  of  Greensboro,  is 
a  son  of  E.  B.  Jeffress,  president  of  the 
Greensboro  News  Company,  and  Mrs. 
Jeffress.  He  was  graduated  from  the 
local  high  school,  later  receiving  his 
A.  B.  degree  from  the  University  of 
North  Carolina,  Chapel  Hill,  in  1937. 

He  began  work  with  the  Daily  News 
in  1938,  and  in  the  fall  of  that  year 
went  to  Washington  as  a  member  of 
the  staff  of  the  paper’s  capital  bureau. 
After  a  year  there,  he  was  transferred 
to  the  bureau  in  the  state  capital, 
Raleigh,  returning  to  the  state  desk 
after  several  months  there.  He  became 
news  director  of  the  two  papers  in 
Oetober,  1940,  a  position  he  has  held 
until  the  present. 

■ 

U.P.  CHANGES  IN  N.  Y. 

Changes  in  the  United  Press  staff 
in  New  York  recently  due  to  the  war 
include  the  following;  C.  Leslie  Avery, 
formerly  on  sports  side,  named  “red 
letter”  editor  replacing  Marion  Col¬ 
lins,  who  joined  Washington  staff; 
William  Wilson,  formerly  of  Amarillo 
Globe-News,  joined  rewrite;  William 
Tucker,  formerly  of  Atlanta  bureau, 
to  night  news  side.  New  York;  Herbert 
Lewis,  Buffalo  bureau  manager,  to 
New  York  night  side;  A.  H.  Summit, 
formerly  staffer  abroad,  rejoined  U.P. 
and  was  assigned  to  Valhalla,  N.  Y., 
short-wave  listening  post  staff;  Jack 
Cuddy,  of  Washington  staff,  added  to 
sports  side  in  New  York. 

■ 

JOHN  PAYNE  RESIGNS 

C.  Joseph  Snyder,  general  manager 
of  West  Newspapers  (Dallas  Dispatch 
and  Austin  Daily  Tribune),  announced 
Dec.  18  resignation  of  John  H.  Payne 
as  general  manager  and  J.  Walter 
Greep,  executive  editor,  of  the  Austin 
Tribune.  Stanley  Gunn,  former  man¬ 
aging  editor,  was  named  executive 
editor  of  the  paper,  and  Foe  Lawrence, 
building  manager  of  the  Tribune 
Tower  operated  by  the  West  interests, 
was  named  as  assistant  to  Snyder  for 
the  Austin  publication. 


3  Pittsburgh 
Dailies  Restrain 
Job  Advertising 

Voluntary  Cooperation  to 
Keep  Ads  from  Luring 
Men  from  Defense  J.obs 

PnrsBUFCH,  Dec.  22 — Reminiscent  of 
World  War  I,  the  three  Pittsburgh 
daily  newspapers  have  adopted  vol- 
imtary  restraints  on  job  advertising 
so  as  not  to  lure  workers  from  one 
defense  job  to  another. 

Strict  regulation  was  imposed  by 
the  U.  S.  Employment  Service  in  the 
last  war  against  job  advertising  which 
might  “cause  restlessness  among  men 
engaged  in  war  work.” 

As  far  as  is  known,  no  steps  have 
been  taken  thus  far  to  impose  these 
regulations  again,  but  the  Pittsburgh 
newspapers  adopted  the  restraints 
volimtarily  in  cooperation  with  the 
local  office  of  the  State  Employment 
Service. 

Box  to  Roodert 

The  three  papers  also  began  on 
Dec.  12 — five  days  after  the  bombing 
of  Pearl  Harbor — to  publish  a  box 
among  the  Male  Help  Wanted  ads 
reading:  “Men  in  defense  industries 
not  encouraged  to  reply  to  these  ad¬ 
vertisements.” 

James  McGovern,  classified  adver¬ 
tising  manager  of  the  Press,  pointed 
out  the  newspapers’  obligation  to  ' 
meet  the  government  last  June  at  the  1 
annual  convention  of  the  Association  ] 
of  Newspaper  Classified  Advertising 
Managers  in  Milwaukee. 

Mass  employers  of  skilled  labor  in 
the  Pittsburgh  district  had  asked  Mr. 
McGovern,  James  F.  O’Connor  of  the 
Post-Gazette  and  Harry  Feldgoise  of 
the  Sun-Telegraph  to  exercise  the  ut¬ 
most  restraint  with  regard  to  adver¬ 
tisements  from  out-of-town  defense 
industries  so  as  to  conserve  Pitts¬ 
burgh’s  labor  pool. 

The  three  papers  also  have  a  verbal 
agreement  with  the  State  Employ¬ 
ment  Service  to  check  with  him  be¬ 
fore  publication  of  advertisements 
from  out-of-town  employers.  As  a 
result,  if  the  Service’s  files  show  a 
shortage  in  the  specific  type  of  skilled 
labor  locally,  the  advertisement  is  re¬ 
vised  or  killed. 

Mr.  McGovern  said  that  “we’ve 
thrown  thousands  of  dollars  out  the 
window  in  the  fulfillment  of  what  we 
conceive  to  be  our  four-fold  obliga¬ 
tion  to: 

1 —  The  Government  in  its  efforts  to 
prosecute  the  war. 

2 —  Our  readers  in  depriving  them  of 
potential  opportunities  for  improving 
their  station. 

3 —  Our  local  war  industries. 

4 —  Our  own  source  of  revenue. 

■ 

WEATHER  TALK  CUT  OFF 

Even  perfect  football  weather  can¬ 
not  be  commented  upon  currently,  ac¬ 
cording  to  an  interpretation  o;  tne 
war  censorship  by  the  Mutual  Broad¬ 
casting  System.  During  a  Dec.  21 
broadcast  of  the  Chicago  Bears-New 
York  Giants  game  a  sports  announcer. 
Bob  Elson,  was  cut  off  for  a  few  sec¬ 
onds  when  he  inadvertently  referred 
to  the  weather  at  Chicago.  Several 
references  had  been  made  to  the 
weather  earlier  in  the  broadcast. 
When  Elson  failed  to  receive  a  phoned 
message,  engineers  at  the  WGN  mas¬ 
ter  controls  cut  Elson  off  momentarily 
as  he  began  to  refer  to  the  weather. 
In  New  York,  MBS  explained  the  in¬ 
cident  as  “purely  self-censorship.” 


War  Forces  Use  of 
Women  Reporters 

Chicago,  Dec.  22 — Facing  an  ulti¬ 
mate  shortage  of  yoimg  men  reporters, 
the  City  News  Bureau  of  Chicago  is 
planning  to  employ  women  reporters 
in  the  near  future,  Isaac  Gershman, 
managing  editor,  told  Editor  &  Pub¬ 
lisher  last  week. 

Because  a  majority  of  City  News 
Bureau  reporters  are  in  the  age 
bracket  immediately  eligible  for  mili¬ 
tary  service,  Mr.  Gershman  antici¬ 
pates  an  early  exodus  of  staff  mem¬ 
bers.  This  condition  is  already  being 
felt  by  the  Bureau,  with  local  news¬ 
papers  recruiting  Bureau  reporters 
to  fill  staff  vacancies  as  a  result  of 
the  war. 

Mr.  Gershman  pointed  out  that 
use  of  women  reporters  by  the  local 
cooperative  news-gathering  associa¬ 
tion  was  resorted  to  in  the  last  World 
War.  At  that  time,  women  covered 
police  beats,  served  on  the  rewrite 
desk  and  handled  general  assignments. 
Among  the  woman  reporters  who  later 
became  prominent  in  the  writing 
field  are  Mrs.  Demaree  Bess,  wife  of 
the  Saturday  Evening  Post  writer; 
Dorothy  Day,  well-known  reporter; 
and  Rose  Caylor,  author  and  wife  of 
Ben  Hecht. 

The  Bureau  also  is  hiring  women 
typists  to  take  down  news  stories 
dictated  over  the  telephone,  thus  re¬ 
lieving  rewrite-men.  Copy  boys  are 
being  made  apprentice-reporters  and 
will  spend  three  days  a  week  as  copy 
boys  and  two  days  as  beginning  re¬ 
porters. 

■ 

No  Change  in  Plans 
For  CNPA  Convention 

Los  Angeles,  Dec.  22 — No  change  in 
plans  to  hold  the  fifty-fourth  annual 
convention  of  the  California  News¬ 
paper  Publishers  Association  at  Coro¬ 
nado  Jan.  16,  17  and  18  because  of 
the  war  have  been  made  it  was  stated 
at  CNPA  offices  here  last  week. 

Program  for  the  meeting  is  being 
completed  by  Stanley  Larson,  Clare¬ 
mont  (Cal.)  Courier,  chairman,  and 
the  convention  committee,  and  will 
have  outside  speakers  scheduled  only 
at  the  Saturday  luncheon.  Weeklies 
and  dailies  round  table  sessions  will 
be  held  Friday  afternoon  and  Satur¬ 
day  morning;  annual  business  meet¬ 
ing  at  which  officers  for  1942  will  be 
elected,  will  be  held  late  Friday 
afternoon,  and  the  awards  dinner  held 
Friday  evening.  The  new  executive 
committee  and  advisory  council  will 
meet  Sunday  morning. 

The  California  -  Nevada  Associated 
Press  meeting  will  be  held  in  the 
same  place  immediately  following  the 
CNPA  convention.  Winners  in  the 
AP  group’s  second  annual  news, 
sports  and  feature  photo  contest  will 
be  announced  at  that  time. 


NIEMAN  GROUP  HIT 

Boston,  Dec.  22 — War  developments 
hit  the  Nieman  Fellows  at  Harvard 
University  last  week.  First  “casual¬ 
ties”  were  Everett  Holies,  who  left 
his  colleagues  to  return  to  his  desk 
at  the  Washington,  D.  C.,  bureau  of 
the  United  Press,  and  Vic  Jones,  who 
returned  to  the  Boston  Globe  today  as 
night  editor.  It’s  understood  that  two 
other  Fellows  hold  military  re¬ 
serve  ratings  and  may  be  called  in 
at  any  time.  Meanwhile  the  Nieman 
crew  have  offered  their  services  to 
the  university,  and  have  been  placed 
on  press,  radio  and  steering  com¬ 
mittees. 


Supreme  Court 
Upholds  NLRB 

Review  of  a  lower  court  deci¬ 
sion  empowering  the  NLRB  to  police 
continuing  relations  between  em¬ 
ployer  and  employe  under  a  collec¬ 
tive  bargaining  agreement  was  re¬ 
fused  by  the  U.  S.  Supreme  Court 
Dec.  15.  The  refusal  automatically 
leaves  the  board  with  this  wide 
authority. 

The  case  concerns  Agnes  Fahy,  dis¬ 
charged  by  the  Newark  (N.  J.)  Morn¬ 
ing  Ledger,  now  the  Star-Ledger,  the 
board  held,  because  of  guild  activity. 
Incidentally,  it  involves  a  change  of 
attitude  by  the  Third  Circuit  Court 
of  Appeals,  brought  about  when  two 
judges  reversed  themselves.  In  dis¬ 
missing  Miss  Fahy  Sept.  22.  1937,  the 
Ledger  alleged  economy.  Miss  Fahy 
is  a  sister  of  U.  S.  Solicitor  General 
Charles  Fahy. 

Asked  to  comment  on  the  decision, 
Charles  Goldman,  Star-Ledger  at¬ 
torney,  gave  the  following  statement 
to  Editor  &  Publisher: 

“The  action  of  the  Supreme  Court 
in  denying  the  petition  of  the  Star- 
Ledger  for  a  writ  of  certiorari  con¬ 
stitutes  a  refusal  by  that  court  to 
review  the  decision  of  the  Circuit 
(3ourt  of  Appeals  which  was  rendered 
on  rearguments  and  which  sustained 
substantially  all  of  the  board’s  con¬ 
tentions. 

“This  leaves  the  Star-Ledger  no 
alternative  but  to  comply  with  the 
order  of  the  board  including  that  part 
which  requires  the  Star-Ledger  to 
offer  reinstatement  to  Miss  Fahy  and 
to  pay  her  back  wages.  However,  the 
Star-Ledger  is  prepared  if  necessary 
to  litigate  the  question  of  the  amount 
of  back  wages  to  be  paid  to  Miss 
Fahy. 

“In  my  opinion,  under  recent  deci¬ 
sion,  there  must  be  deducted  from  the 
amount  awarded  as  back  pay  such 
sums  as  the  employe  failed  without 
excuse  to  earn.  In  other  words,  in 
determining  the  amount  of  back  pay, 
it  is  my  opinion  that  there  should  be 
deducted  not  only  the  amount  earned 
by  an  employe,  but  in  addition,  such 
amount  as  he  could  have  earned  but 
failed  without  excuse  to  earn.” 

Chicago  President  Resigns 

ALBERT  H.  JACKSON,  Chicago 

Times,  resigned  last  week  as  presi¬ 
dent  of  the  Chicago  Newspaper  Guild 
for  personal  reasons.  He  has  been 
president  of  the  Chicago  guild  for 
the  past  2Vi  years,  having  previously 
been  comptroller  of  the  Times  unit. 
Wilfred  Wille,  International  News 
Service,  vice-president  of  the  local 
guild,  will  serve  as  acting  president 
until  the  annual  election  of  officers 
is  held  Jan.  20. 
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THE  administration  slate,  with  th, 

exception  of  two  unopposed 
dates  of  the  opposition,  was  victoriota 
in  the  election  of  officers  of  the  Newi. 
paper  Guild  of  New  York,  guild  head- 
quarters  announced  Dec.  23.  Robot 
Conway,  Daily  News,  former  membtr 
of  the  opposition,  who  ran  on  the  ad¬ 
ministration  slate,  was  elected  pre^. 
dent  for  a  one-year  term  by  a  vot* 
of  1,238,  as  against  832  for  Jobs 
Hohenberg,  Journal- American. 

Lewis  Gannett,  book  critic,  HenUj 
Tribune,  was  unopposed  candidate  lot 
first  vice-president  and  received  I391 
votes.  Maureen  McKernan,  Post.un. 
opposed  candidate  for  second  vice- 
president,  received  1,887  ballots.  John 
T.  McManus,  PM,  was  elected  thiid 
vice-president  over  Arthur  Rosen- 
stock,  Bronx  Home  News. 

Gladys  Bentley,  Brooklyn  Eogk 
incumbent,  was  re-elected  treasurer 
over  Dolores  O’Hara,  Times.  Nat  Ein- 
horn,  incumbent,  was  re-elected  exec¬ 
utive  secretary  over  Mcllvaine  Par- 
sons.  Herald  Tribune.  John  F.  Ryan, 
incumbent,  was  re-elected  general 
organizer  over  Joseph  G.  Colangdo, 
Journal- American. 

CITY  PLANs'aDS 

A  national  advertising  program  to 
place  before  manufacturers  of  the 
United  States  industrial  advaru\gei 
offered  by  Charlotte,  N.  C.,  and  Mcdt- 
lenburg  county  may  be  undertaken 
next  year  by  the  Charlotte  Chamber 
of  Commerce,  Clarence  O.  Kuester, 
executive  vice-president,  announced. 
Mr.  Kuester  said  the  program  for  the 
first  year  would  cost  around  $10JIOO 
and  will  be  considered  by  the  new 
board  of  directors  of  the  chamber 
after  its  election  in  January. 

BLACKOUT  ADS 

Consolidated  Edison  Co.  took  full 
pages  in  New  York  newspapers  this 
week  to  explain  how  to  make  a  bladt- 
out  curtain  which  permits  full  lighting 
inside  without  interfering  with  air  raid 
precautions.  The  copy  was  prepared 
by  Batten,  Barton,  Durstine  &  Osborn, 


YOUTH  OR  EXPERIENQ! 


Experience- 

Intelligent  writing  and  edit¬ 
ing  in  these  times  require 
solid  badrgroimd,  experience, 
and  judgment — the  anility  to 
select  tlie  good,  discard  the  un¬ 
worthy. 

Youth- 

Eagerness  and  enthusiasm 
are  vital  to  any  publica^ 
today.  Coupled  with  ability 
and  intelligence  they  can  b« 
guided  to  the  benefit  of  the 
community  and  the  profit  of 
the  publisher. 

When  employers  want 
prompt  and  selective  service, 
they  write  or  wire 
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pOR  DECEMBER  2 


“KING  NEWS,”  by  M.  Koenigsberg. 
Published  by  F.  A.  Stokes  Co.,  Phila¬ 
delphia  and  New  York.  511  pp.  $3.50. 

Mr.  Koenigsberg  subtitles  his  book 
“An  Autobiography,”  which  it  is,  since 
it  starts  with  the  date  of  his  first 
memorable  adventure,  at  the  age  of 
four  years,  and  touches  many  of  the 
major  milestones  he  has  passed  in  a 
journalistic  career  of  more  than  50 
years  since  1882. 

“Murder  with  a  Carom  Shot”  is  the 
alluring  title  of  the  four-year-old 
boy’s  adventure — a  tale  that  he  sold 
in  later  years,  he  says,  to  30  news¬ 
papers.  It  might  therefore  be  re¬ 
garded  as  the  beginning  of  his  news¬ 
paper  life.  He  was  a  blond  young¬ 
ster,  playing  on  the  steps  of  the  new 
county  courthouse  in  San  Antonio, 
when  one  of  the  famous  feuds  of  the 
county  culminated  in  a  curious  shoot¬ 
ing.  It  was  curious  in  that  the  victim 
who  received  the  slug  from  what  was 
undoubtedly  the  killer’s  gun  was 
proved  to  have  been  out  of  the  line 
of  fire,  so  that  his  life  was  ended  by 
the  ricochet  of  the  bullet  off  a  column 
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services  which  are  now  combined  in 
King  Features  Syndicate.  The  name 
“King”  was  selected  by  Koenigsberg 
from  the  first  part  of  his  own  name 
for  the  syndicate  he  operated  on  his 
own  before  taking  it  into  the  Hearst 
ranks.  His  success  in  that  field  in¬ 
duced  Mr.  Hearst  to  place  him  in 
charge  of  International  News  Service, 
at  a  time  when  INS  was  a  “sick  cat,” 
deprived  of  its  wire  connections  to 
battling  France  and  England  and  not 
standing  well  with  possible  clients  in 
the  U.SA. 

’The  story  of  the  long-fought  suit 
betwee”  die  Associated  Press  and 
International  News  Service  over  prop¬ 
erty  right  in  news,  which  has  been 
through  the  U.  S.  courts  several  times 
since  and  has  even  been  the  subject 
of  an  international  conference  at 
Geneva,  is  well  and  interestingly 
told  in  several  chapters.  Koenigsberg 
fought  the  effort  of  the  Associated 
Press  to  get  its  concept  of  news  prop¬ 
erty  right  adopted  at  Geneva,  de¬ 
nouncing  it  as  “monopoly” — and  the 
final  resolutions  contained  no  refer¬ 
ence  to  news  property  rights.  That  is 
a  knotty  legal  topic,  and  no  court  has 
ever  ruled  on  how  long  a  life  prop¬ 
erty  right  in  news  possesses.  It  is  the 
general  present  practice  of  news- 


news  constitute  a  function  affecting 
the  progress  of  civilization.  Per¬ 
formance  should  be  limited  to  those 
fitted  for  the  responsibility.  Such 
fitness  is  inseparable  from  singleness 
of  devotion  to  newspaper  duty.  It 
can  subsist  only  in  complete  inde¬ 
pendence  from  divergent  accountabil¬ 
ity  or  commitment. 

2.  News  traversing  any  matter  of 
public  concern  or  impinging  on  any 
individual  right  is  not  eligible  for 
publication  unless  it  include  an  identi¬ 
fication  of  its  source. 

■  _ 

War  News  Ethics 
Stressed  by  U.  P., 
Atlanta  Toumal 

Two  codes  of  war  conduct  by  news¬ 
papermen,  reflecting  the  new  respon¬ 
sibilities  borne  by  the  press,  were  is¬ 
sued  this  week,  one  by  Earl  J.  John¬ 
son,  vice-president  and  general  news 
manager  of  the  United  Press,  the  other 
by  Wright  Bryan,  managing  editor  of 
the  Atlanta  Journal. 

Mr.  Johnson’s  orders,  addressed  Dec. 
16  “To  All,”  said  in  part: 

Strict  Cod*  for  U.P.  Men 


“The  safest  rule  to  follow  in  ca.ses  of  air 
raid  alarms  or  other  fast  breaking  stories  in 
to  check  quickly  with  authorities  such  as  army 
and  navy  officials  or  police  and  base  your 
dispatches  on  information  obtained  from  them. 
VVe  followed  that  pattern  on  the  alarms  in 
New  York  last  week  and  avoided  misleading 
our  clients.  Don’t  si'eculate.  Stick  to  au¬ 
thorized  facts.” 

Atlanta  Journal  Cod* 

The  Atlanta  Journal,  in  an  office 
memorandum,  appealed  to  its  staff  to 
obey  the  President’s  Dec.  9  injunc¬ 
tion  to  press  and  radio  for  the  dura¬ 
tion  “in  spirit  as  well  as  to  the  letter.” 
The  memo  said  in  part: 

“Many  things  which  were  good  newspaper 
enterprise  in  peacetime  may  be  dangerous  to 
the  safety  of  our  country  now.  Many  stories 
which  ordinarily  might  be  printed  as  specula¬ 
tion  must  now  be  held  for  official  confirma¬ 
tion. 

“Many  requests  from  government  agencies 
which,  in  normal  times  we  would  deny  or  ig¬ 
nore  must  now  be  given  the  most  careful  con¬ 
sideration,  and  must  be  granted  if  possible. 

“We  owe  it  to  the  public  to  print  alt  the 
news — bad  as  well  as  gootl.  But  we  must  be 
sure  the  news  is  authentic. 

“Rumors  of  any  sort  and  unconfirmed  claims 
by  Japan,  Germany,  or  lt.aly,  if  printed  at  all, 
must  not  only  be  plainly  labelled  as  to  source, 
but  must  not  be  given  such  display  that  the 
public  will  think  we  are  giving  credence  to 
them. 

“We  must  be  especially  careful  in  handling 
Hashes  and  bulletins  alxiiit  air  raid  warnings. 
The  public  should  be  told  about  any  air  raids 


in  the  famous  Crystal  Palace  saloon. 

Anyway,  the  boy  was  an  eye-wit¬ 
ness  of  the  crime  and  was  permitted 
by  his  stern  disciplinarian  father  to 
hear  the  testimony  from  a  window 
behind  the  bench,  and  the  prehensile 
memory  that  is  marked  throughout 
the  book  got  one  of  its  first  work¬ 
outs  on  that  occasion.  The  newspaper 
germ  also  seems  to  have  entered  his 
system  about  the  same  time.  Against 
parental  opposition,  he  engaged  at  the 
age  of  9  years  and  8  months  in  the 
publication  of  The  Amateur — ^but  it 
didn’t  qualify  as  a  member  of  the 
National  Amateur  Press  Association 
because  it  carried  advertising  and 
netted  the  young  man  a  nice  profit 
during  its  18  months’  life.  He  was 
not  yet  13  when  the  restraints  of  home 
and  the  opposition  to  young  Moses’ 
newspaper  yearnings  sent  him  on  the 
hunt  for  adventure.  He  almost  found 
a  Mexican  revolution,  then  made  his 
way  back  to  San  Antonio  and  became 
a  reporter  on  a  daily  paper.  A  libel 
suit,  which  is  related  with  consider¬ 
able  detail  and  gusto,  moved  him  out 
of  town  and  on  to  Houston,  where  his 
journalistic  experience  was  varied,  if 
not  distinguished.  At  14,  as  a  reporter 
for  the  New  Orleans  Item,  he  obtained 
an  interview  with  President  Grover 
Cleveland  after  every  crack  political 
reporter  in  the  city  had  failed  to  get 
so  much  as  a  word.  ’The  President’s 
message  to  young  Koenigsberg  shook 
no  worlds,  but  it  was  a  printable 
quotation. 

’There  was  plenty  more  of  bouncing 
around  the  unquiet  Southwest  of  the 
90’s  before  Koenigsberg  turned  21 — 
including  a  stretch  as  managing  editor 
of  one  daily  and  publisher  of  another, 
service  as  a  sergeant  in  the  Spanish 
American  war — in  which  he  tells  a 
new  tale  on  the  famous  “Message  to 
Garcia.”  which  he  says  Lieut.  Rowan 
never  carried  to  Garcia.  There  was 
service  on  the  staff  of  the  St.  Louis 
Republic,  in  New  York  on  one  of  the 
ancestors  of  the  City  News  Associa¬ 
tion,  as  executive  editor  (probably  the 
first  holder  of  that  fancy  title)  of  the 
Minneapolis  Times,  and  then,  at  23,  as 
managing  editor  of  William  R.  Hearst’s 
young  and  peppery  Chicago  Evening 
American. 

Newspapermen  will  find  plenty  of 
red  reminiscent  meat  in  the  tale  of 
the  Chicago  days,  which  led  Koenigs¬ 
berg  on  to  the  field  in  which  most 
moderns  recall  him  best,  the  develop¬ 
ment  of  the  several  news  and  feature 


papers  and  news  services  to  keep  out 
of  trouble  by  respecting  competitive  ' 
performances,  and  even  though  Mr.  ’ 
Koenigsberg  and  INS  were  the  de¬ 
fendants  in  the  first  trial  of  the  issue,  i 
they  had  considerable  to  do  with  ' 
arrival  at  a  practical  solution.  ' 

The  book  has  plenty  of  intimate 
details  about  the  operations  of  the  i 
Hearst  organization,  always  a  subject  i 
of  interest  to  newspaper  people,  but  ' 
the  compass  of  this  review  will  not  ^ 
permit  extended  reference  to  them.  , 
Personal  relations  of  Koenigsberg  i 
with  Hearst,  S.  S.  Carvalho,  the  late  ' 
Arthur  Brisbane  and  the  late  Brad¬ 
ford  Merrill  are  handled  with  re¬ 
strained  candor.  So  is  the  story  of 
the  long  battle  between  Hearst  and 
the  Associated  Press,  which  at  one 
stage  reached  a  point  where  the  AP 
directors  on  Oct.  8,  1926,  adopted  a 
resolution  which  called  the  relations 
of  Hearst  newspapers  and  their  news 
services  to  the  Associated  Press 
“highly  prejudicial  to  the  interests 
and  welfare  of  the  Associated  Press 
and  its  members.”  There  is  no  record 
that  this  resolution  was  ever  made 
public  outside  of  Associated  Press 
meetings,  but  at  any  rate  it  did  not 
lead  to  the  expulsion  of  the  Hearst 
papers  that  some  top  Hearst  execu¬ 
tives  expected.  Within  a  year  peace 
was  made,  and  the  issue  has  long 
been  dead. 

’The  final  chapter  closes  this  long 
book  on  a  pessimistic  note.  Koenigs¬ 
berg  believes  that  genuine  freedom 
of  the  press  has  been  lost,  due  to  a 
combination  of  growing  monopoly 
among  newspapers  by  suppression  of 
competition  and  the  difficulty  of  start¬ 
ing  new  dailies,  plus  the  activities  of 
the  C.I.O.-affiliated  American  News¬ 
paper  Guild.  Upon  the  neglect  of 
their  editorial  staffs  by  publishers 
during  the  20’s,  the  author  places 
much  of  the  responsibility  for  the 
rise  of  the  Guild  and  its  gradual  shift 
to  left-wing  unionism.  He  will  find 
plenty  of  disagreement  with  his  rea¬ 
soning  on  both  counts,  but  his  case  is 
debatable. 

This  man,  who  has  known  almost 
every  prominent  newspaperman  of 
the  past  two  generations,  concludes 
his  book  with  "A  Newspaperman’s 
Seven  Commandments,”  a  code  of 
conduct  which  evolves  step  by  step 
through  the  19  chapters.  TTieir  tenor 
may  be  gauged  by  the  following  quo¬ 
tation: 

1.  ’The  gathering  and  reporting  of 


“Every  Unipresser  is  a  war  correspondent 
now,  and  all  of  us  must  be  guided  by  the 
strict  code  of  that  always  important  and 
sometimes  hazardous  calling. 

“The  first  rule  under  that  code  is  to  con¬ 
form  to  the  regulations  of  the  country.  Here 
in  the  United  States,  fortunately,  there  is  no 
conflict  between  obeying  the  rules  ami  prac¬ 
tising  good  journalism. 

"Please  bear  in  mind  that  our  responsi¬ 
bilities  go  beyond  anything  that  is  likely  to 
lie  defined  in  government  laws  or  decrees.  We 
must  raise  our  guard  uncommonly  high 
against  putting  into  circulation  any  rumors 
which  might  cause  alarm;  we  must  be  esj>e- 
cially  careful  not  to  mislead  our  editors  by 
giving  undue  credence  to  stories  containing 
enemy  claims. 

“Most  of  the  responsibility  for  those  pre¬ 
cautions  rests  on  the  New  York  and  Wash¬ 
ington  bureaus,  but  they  apply  with  equal 
force  to  bureaus  in  all  parts  of  the  country — 
coastal  or  inland. 

“News  is  a  more  explosive  weapon  now 
than  ever  before.  An  error  in  news  judg¬ 
ment  can  put  men’s  lives  in  jeopardy.  Keep 
that  fact  in  the  top  of  your  minds  as  you  re¬ 
port,  write,  edit  and  file. 

“Reports  of  troop  movements  are  out,  as  you 
know;  also  the  identification  of  units  of  the 
fighting  forces,  sailings,  commissioning  and 
launching  of  ships,  arrival  and  departure  of 
clipper  planes  or  fighting  planes.  If  in  doubt 
about  any  of  these  messages  ask  New  York 
for  a  ruling. 

“Now  is  a  good  time  to  be  on  guard  against 
false  reports  that  may  be  telephoned  in  by 
cranks  or  planted  by  enemies.  If  you  cannot 
identify  the  voice  at  the  other  end  of  the 
telephone  take  bis  number  and  call  back. 

“The  New  York  cable  desk  is  avoiding  as 
far  as  possible  the  use  of  propaganda  words 
which  the  Nazis  have  forced  into  the  language 
in  recent  years — words  like  stuka,  panzer  and 
blitz.  The  only  time  such  words  should  ap¬ 
pear  in  the  news  report  is  when  they  appear 
in  official  texts.  L’se  the  English  e<iuivalent 
instead. 

^  V 

^  Priority  . 

^  Means  More  Than 
The  Right  to  Purchase 

<—3 

W  In  the  newspaper  field  it 

means  speedy,  complete  and 
•  inviting  publication,  with 

the  circulation  and  advertis- 
S  ing  prosperity  that  follows. 

^  Speedy  Certified  Mats  are  a 

factor  in  maintaining  the 
*— *  priority  of  many  papers  in 

their  respective  fields. 

9  Rockefeller  Plaza,  DepL  P 
New  York,  N.  Y. 


which  have  taken  place,  or  about  any  false 
alarms  which  have  proved  to  be  such.  but 
the  public  will  not  excuse  us  if  we  go  too 
quickly  to  press  with  early  reports,  instead  of 
waiting  for  complete  and  accurate  information. 
We  owe  it  to  our  country  not  to  help  create 
hysteria. 

“We  want  to  be  on  the  streets  and  in  the 
homes  of  Georgia  first  with  all  legitimate  news. 
We  do  not  want — we  do  not  intend — to  injure 
the  United  States  of  .America  for  a  few  thou¬ 
sand  circulation. 

“Let  us  all  keep  these  policies  constantly  in 
mind  so  we  will  not  do  anything  unintentional¬ 
ly  which  later  we  would  deeply  and  perhaps 
tragically  regret.” 
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Robert  B.  McNitt, 
McNought  Editor, 
Dies  in  Accident 


Syndicate  Executive. 
30,  Killed  in  FaU 
From  Moving  Train 


Chakles  Warren  McDevett,  52,  who 
made  the  name  of  Kinston,  N.  C.,  a 
synonym  for  a  tall  or  freak  tale,  died 
Dec.  21  in  Bowman  Gray  Hospital  at 
Winston-Salem.  McDevett,  managing 
editor  of  the  Kinston  Daily  Free  Press 
for  the  past  30  years,  was  stricken 
with  influenza  the  last  week  in  Octo¬ 
ber  and  was  taken  to  the  Wins¬ 
ton-Salem  hospital  Dec.  7  where  his 
illness  was  diagnosed  as  lung 
cancer. 


Robert  B.  McNitt,  30,  secretary 
editor  of  McNaught  Syndicate,  was 
killed  instantly  at  about  10:45  pjn. 
Dec.  22  beneath  the  wheels  of  a  New 
York,  New  Haven  &  Hartford  train 
leaving  the  Greenwich,  Conn.,  station. 

Notice  of  the  death  was  sent  to  Mr. 
McNitt’s  father,  Virgil  V.  McNitt, 
chairman  of  the  board  of  McNaught 
Syndicate  and  publisher  of  the  West- 
wood  Hills  (Cal.)  News  Press  and  the 
Southbridge  (Mass.)  Evening  News, 
who  was  in  Hollywood,  Cal. 

On*  Witness  to  Aceidont 

Police  Chief  John  M.  Gleason  of 
Greenwich  said  that  the  only  witness 
to  the  accident  was  a  cab  driver,  who 
reported  that  he  saw  Mr.  McNitt 
hanging  onto  the  handrail  of  the  mov¬ 
ing  train.  The  train  continued  on  to 
New  Haven  without  stopping. 

Dr.  John  A.  Clarke,  medical  exam¬ 
iner,  said  that  death  was  from  a  brok¬ 
en  neck  and  other  injuries.  McNaught 
Syndicate  has  headquarters  at  Green¬ 
wich. 

Mr.  McNitt  was  born  in  Cleveland 
Jan.  10,  1911,  and  made  his  home 
there  imtil  his  father  went  to  New 
York  in  1916  to  operate  the  Mail  Syn¬ 
dicate.  He  attended  the  Horace  Mann 
School  in  New  York  and  Exeter 
Academy  before  entering  Yale  Uni¬ 
versity,  from  where  he  was  graduated 
in  1933. 

In  college  he  was  business  manager 
of  the  Yale  Literary  Magazine  and 
editor  and  daily  columnist  on  the 
Yale  News.  He  also  was  New  Haven 
correspondent  for  the  Boston  Globe 
during  his  four  years  at  college.  Dur¬ 
ing  summer  vacations  he  worked  on 
his  father’s  paper  in  Southbridge. 

In  June,  1933,  he  went  to  work  there 
in  a  full-time  job  and  six  months  later 
was  made  managing  editor.  He  held 
that  position  until  October,  1935,  when 
he  joined  McNaught  Syndicate.  In 
August,  1936,  he  left  McNaught  to 
become  managing  editor  of  the  Knox¬ 
ville  (Tenn.)  Journal,  a  position  he 
held  until  he  returned  as  McNaught 
editor  in  March,  1938. 

Services  were  held  Dec.  26  at  the 
Riverdale,  N.  Y.,  Presbyterian  Church. 
Survivors  besides  his  father  and 
mother  include  his  widow,  Mrs.  Mary 
Dyer  McNitt  of  Winchester,  Mass., 
from  whom  he  was  separated. 

©bituarp 


PERCY  C.  ATKINSON,  editor  of  the 

Eau  Claire  (Wis.)  Morning  Leader 
and  Evening  Telegram,  died  at  his 
home  there  Dec.  20  after  a  year’s  ill¬ 
ness.  His  age  was  74.  He  was  presi¬ 
dent  of  the  Eau  Claire  Press  Company. 

Ansel  E.  Wallace,  World  War  pho¬ 
tographer  for  International  News  Ser¬ 
vice,  died  Dec.  20  in  Deaconess  Hos¬ 
pital,  Evansville,  Ind.,  at  the  age  of  57. 

Thomas  MKJullough,  business 
manager,  Anderson  (Ind.)  Daily  Bul¬ 
letin,  died  Dec.  19,  his  73rd  birthday. 
He  began  newspaper  work  40  years 
ago  with  the  old  Anderson  Daily  News 
and  became  president  of  the  Bulletin 
Printing  and  Manufacturing  Company 
when  the  News  was  merged  with  the 
Bulletin. 

Michael  A.  Locke,  74,  who  had 
published  the  Columbus  (Ind.)  Daily 
Herald  since  1892,  died  in  Columbus 
Dec.  19. 


John  Wilkinson  Crowther,  news¬ 
paper  reporter  and  advertising  coun¬ 
selor,  died  Dec.  19  at  the  age  of  45  in 
Chester,  Pa.  For  many  years  he  was 
a  reporter  for  publications  in  Chester 
and  Atlantic  City  and  managed  the 
advertising  department  of  the  Press- 
Union  papers  in  Atlantic  City  from 
1922  until  1936. 

Luther  Edmunds  Price,  75,  former 
newspaperman  and  captain  of  the 
Princeton  football  team  in  1887,  died 
in  Glen  Ridge,  N.  J.,  Dec.  19  of  a 
heart  attack  in  the  postofiice.  Upon 
his  graduation  from  college  Mr.  Price 
joined  the  old  Philadelphia  Press  as 
a  reporter.  In  1896  he  was  on  the  staff 
of  the  Philadelphia  North  American. 
A  year  later  he  went  to  New  York  as 
cable  editor  of  the  New  York  Herald. 
In  1912  Mr.  Price  suffered  a  physical 
breakdown  and  after  a  year’s  rest  he 
joined  the  morning  New  York  Sun  as 
a  copy  reader.  Ill  health  forced  Mr. 
Price  to  retire  from  newspaper  work 
in  1924. 

A.  J.  Grigsby,  91,  who  retired  five 
years  ago  after  serving  the  Nashville 
(Tenn.)  Banner  since  1890,  died  re¬ 
cently.  He  was  treasurer  of  the  Ban¬ 
ner  for  40  years. 

Joseph  Richard  McCoy,  52,  director 
of  the  Alabama  State  Bureau  of  Pub¬ 
licity  and  Information  and  for  20  years 
Capitol  reporter  for  the  Montgomery 
Advertiser,  died  recently  in  Mont¬ 
gomery. 

Charles  Miner  Thompson,  77,  for¬ 
mer  literary  editor  of  the  Boston  Ad¬ 
vertiser,  later  editor  -  in  -  chief  of 
Youth’s  Companion  for  14  years, 
died  in  Cambridge,  Mass.,  on  Decem¬ 
ber  19. 

Mrs.  Mary  E.  Johnson,  of  the  Lew¬ 
iston  (Me.)  Sun-Joumal  staff,  former 
teacher  and  historian,  died  at  Lewis¬ 
ton  recently  at  the  age  of  54. 

Samuel  Freed,  53,  former  Toledo 
newspaperman,  died  Dec.  17  at  Den¬ 
ver,  Colo.,  where  he  was  sales  and 
advertising  executive  of  the  Great 
Western  Sugar  Company.  While  in 
Toledo  he  was  with  the  editorial  staff 
of  the  News-Bee  and  later  with  the 
United  Press. 

Ernest  Joseph  Choppin,  72,  former 
marine  editor  of  the  New  Orleans 
Times-Picayune,  died  at  his  home  in 
New  Orleans  Dec.  8.  He  retired  in 
1932. 

Mrs.  Sally  Brown  Moody,  68,  mu¬ 
sic  critic  of  the  San  Diego  (Cal.) 
Union,  died  Dec.  18  in  a  San 
Diego,  Cal.,  hospital  following  an 
operation. 

Richard  J.  Clement,  51,  manager, 
San  Francisco  office  of  the  Oakland 
(Cal.)  Post-Enquirer,  died  Dec.  9  at 
his  ^rkeley.  Cal.,  home.  Stricken 
after  dinner  following  a  day  at  work, 
he  died  early  the  next  morning.  Mr. 
Clement  had  been  with  the  advertis¬ 
ing  department  of  the  Post-Enquirer 
for  15  years. 


RAISES  PRICE 

Chattanooga,  Tenn.,  Dec.  23 — The 
News-Free  Press  announced  today  an 
increase  in  subscription  prices  from 
20  to  25  cents  a  week  and  from  85 
cents  to  $1.10  a  month.  Prices  for  a 
year’s  subscription  were  increased 
from  $10  to  $13. 


CLASSIFIED 

RATES 


"HELP  WANTED"  AND  ALL 
OTHER  CLASSIFICATIONS 
(Catfi  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"SITUATIONS  WANTED" 

(Cash  with  Order) 


Syndicate  Features 

»HS  — 

is  In  the  MONITOR  row! 

The  complete  news  facilities  q( 
Religious  News  Service  have  joK 
been  added  by  the  Christian  Science 
Monitor. 

P.S.  The  Monitor  recognizes  the  q. 
creased  importance  of  religion  in  thii 
war  period. 


I  time  —  .50  per  line 
4  times  —  .40  per  line 

PERSONNEL  SERVICE 
As  an  added  service  to  advertisers  running 
a  four  time  "Situations  Wanted"  notice, 
their  record  is  placed  in  the  files  of  the 
EDITOR  &  PUBLISHER  Personnel  Service. 
This  complete  registration  assures  adver¬ 
tisers'  qualifications  being  kept  before  em¬ 
ployers  in  the  newspaper,  magazine,  pub¬ 
licity,  advertising,  publishing,  and  allied 
professions.  There  is  no  fee  for  Personnel 
Service  placement  to  either  employer  or 
employe.  Registration  card  will  be  sent 
four-time  advertisers  upon  receipt  of  copy 
and  payment. 

FORMS  CLOSE  11:00  A.M.  WEDNESDAY 

Count  five  words  to  the  line  for  classified 
ads  of  any  nature.  Minimum  space  accept¬ 
able  for  publication  is  three  lines.  An 
EDITOR  &  PUBLISHER  Box  Number  or  your 
own  address  as  the  signature  for  replies, 
is  considered  as  three  words. 


Books 


'The  Letters  of  Lincoln  Steffens,*'  2  vol- 
uraes  boxed;  1st  edition,  new.  Published 
nt  $10.00 — ^ur  price  $6.50.  Wynn  & 
Horn.  Booksellers,  936  Central,  Peeks- 
kill.  New  York. 


Nowspapcrs  For  Solo 

For  Sale — Associated  Press  Daily  and  Al¬ 
lied  Weekly,  almost  new  Duplex  press, 
two  linotypes,  paper  75  years  old  in  town 
of  10.000.  Baritain  for  cash.  Write  "J.” 
2020  Railway  Exchange  Building,  St. 
Louis,  Missouri. 


For  Sale — California  afternoon  dally,  smal¬ 
ler  city.  Keasonable  for  cash.  Box  240, 
Editor  &  Publisher. _ 

Successful  weekly  for  sale  or  lease;  40  miles 
from  N.  Y.  0.  Editor  enlisting.  Advertis- 
ing.>editorial-circulation  background  re¬ 
quired.  Box  253,  Editor  A  Publisher. 

608 — ^North  Carolina  semi-weekly,  county 
seat.  Population  5,500;  unopposed.  New 
equipment.  Grossing  $15,710.10.  Asking 
$11,500 — $6,500  cash. 

Murray  E.  Hill,  Broker,  Nashville,  Tenn, 


N*wspap«r  Brokars 


Capable  handling,  buying,  selling,  mergers. 

No  leases  or  trades.  Highest  references. 
LEN  FEIGHNEK  AGENCY,  Nashville,  Mich. 


Dailies,  Weeklies  Wanted  for  Clients 
L.  PARKER  LIKELY 
Times  Building  New  York,  N.  Y. 


Harwell  ft  Fell,  Birmingham,  Alabama,  have 
for  32  years  negotiated  for  leading  U.  S. 
publishers.  Ask  for  folder — "WHY  A 
BROKER!’ ’ 


PriRting  Plant  For  Sal* 


FOR  BALE 

Printing  Plant,  including  three  weekly  news¬ 
papers,  located  in  a  growing  community 
70,000  population.  Will  consider  sepa¬ 
rate  sale.  Inquire  by  letter  to  Box  100, 
Editor  ft  Publisher. 


RELIGIOUS  NEWS  SERVICE 


In  answeriHff  advertisements  of  the  "Hik 
Wanted"  nature,  it  is  advisable  to  submit 
copies  of  references  rather  than  the  originik 
Copies  serve  the  purpose  and  avoid  postibli 
loss  of  originals. _ 

A  good-sized  Pennsylvania  newspaper  Iih 
an  opening  for  an  aggressive  young  ssIm 
lady  with  copywriting  experience.  Replj 

Box  225.  Editor  ft  Publisher. _ 

Advertising  man  wanted  on  newspaper  is 
one  of  the  finest  small  cities  in  Northers 
New  York  State.  Must  be  top-notch  copy¬ 
writer,  original  and  swift  on  layoati; 
sound,  forceful  salesman,  but  no  "hi- 
pressure."  The  man  we  are  seeking  ii 
draft  exempt,  preferably  married,  sober, 
reliable  and  can  furnish  excellent  refer 
ences.  Write,  stating  age.  experienet. 
references  and  other  facts  about  yourself 
Replies  will  be  treated  in  strict  coni- 
dence.  Box  205,  Editor  ft  Publisher, 
Bridit,  energetic  classified  salesman  ier 
North  Carolina  newspaper.  Excellent  op 
portunity.  future  for  man  with  real  sales 
ability.  Box  251,  Editor  ft  Publisher. 
Circulation  Manager,  for  small  New  Hamp 
shire  daily.  Prefer  steady  ability  anl 
experience,  draft  exempt;  must  have  csi. 
$35.  Box  245,  Editor  ft  Publisher, 
Experienced  Radio  News  Writer  wanted 
'Temporary.  Radio  Station  KSD,  St.  Looil, 
Mo. _ 

Large  Eastern  Daily  has  opening  for  thor 
oughly  experienced  advertising  salesmaa 
Prefer  man  who  has  handled  dcpnrtmeat 
stores  or  key  accounts,  or  is  the  advertit- 
ing  manager  of  a  small  newspaper  ani 
wants  to  get  into  a  larger  field.  Mer¬ 
chandise  experience  preferable.  Mnit 
know  how  to  use  Media  Records  and  sell 
intelligently.  Give  full  details  on  record, 
experience  and  references  in  your  reply. 
Box  148,  Editor  ft  Publisher. _ _ 

Telephone  Supervisor  —  Woman,  must  b« 
single,  between  28-35  years  of  age,  for 
town  in  the  East  of  300,000  population. 
Eight  girls  in  the  phone  room.  Prefer  ont 
who  has  had  an  excellent  sales  record  tt 
a  solicitor,  one  who  can  train  and  direct. 
The  girl  I  am  looking  for  could  be  now 
employed  as  a  sub-supervisor  on  a  large 
newspaper,  or  Classified  Manager  of  a 
small  newspaper.  In  reply  state  experi¬ 
ence,  age,  education,  health,  salary  de¬ 
sired,  and  enclose  a  recent  snapshot  which 
will  not  be  returned.  All  replies  will  be 
held  strictly  confidential.  Box  200,  Edi¬ 
tor  ft  Publisher. 


381  Fovrth  Avaaaa,  N«w  York,  N.  T. 


ONA 


OFFERS 

A  compact  eupplementary  news  file 

• 

A  daily  military  analysis  column  bf 
FLEITCHER  PRA'i"!',  atandout  mili¬ 
tary  and  naval  expert 

• 

A  sparkling  schedule  of  features  headed 
by  weekly  London  columns  by  J.  B 
PRIESTLY  and  HAROLD  J.  LASKi’ 
and  a  Washington  column  by  JOSEIPH 
H.  BAIRD. 

• 

Samples,  prices  on  request 

OVERSEAS  NEWS  AGENCY 

lOI  Park  Ave.,  New  York  City 


Help  Wanted 


Public  Neticn 


‘Editor  and  Publisher’’  is  a  service  station 
on  the  Journalistic  highways  of  the  world. 
In  our  permanent  library  and  museum 
files  will  be  found,  easily  available,  im¬ 
portant  basic  data  anent  newspaper  mar¬ 
kets,  ownership,  administration,  man¬ 
agement,  personnel,  features,  circulations, 
advertising  rates,  linage  statistics  and 
mechanics  of  production,  as  well  as  a 
wealth  of  informative  material  regarding 
national  advertiser  and  agency  Service. 
A  specialist  on  the  daily  newspaper, 
"EDITOR  ft  PUBLISHER,’’  now  in  iU 
fifty-seventh  year,  occupies  an  exclusive 
field.  Subscribers  are  earnestly  urged 
to  call  upon  us  for  any  service  they  feel 
we  may  be  able  to  render. 

Manager,  Reader  Service 


Wanted:  Advertising  Solicitor  and  copy¬ 
writer  with  some  experience.  Draft  ex¬ 
empt  preferred.  Box  235,  Editor  ft  Pub¬ 
lisher; _ 

Wanted:  Capable  young  man  with  experi¬ 
ence  to  manage  classified  advertising  de¬ 
partment  of  newspaper  in  southern  city 
50,000  population.  Must  be  aggressive, 
ambitions,  and  a  real  salesman.  State  de¬ 
tails  fully  in  first  letter,  including  refer¬ 
ences,  past  responsibilities,  classification 
and  salary.  Splendid  opportunity  for 
right  man.  Box  210,  Editor  ft  Publisher. 

Wanted;  Display  Solicitor  with  copy  writing 
experience  for  advertising  department  in 
a  good-sized  Eastern  Pennsylvania  news¬ 
paper.  Fine  opportunity.  Box  242,  Editol 
A  Publisher. _ 

Wanted:  Makeup  Man;  also  compositor. 
Daily  Independent,  Anderson,  S.  U. 


i 
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SitaatioM  Wasted 
AdaioUtrativ* 

Ae^DUnt,  oace  Hanacer,  55.  many  years 
ez|>erience.  Kffirient,  reliable,  bondable. 
Heiil  references.  Bux  140,  Kditor  &  Fub- 
liaher. _ 

assistant  available 

FOK  BUST  EXECUTIVE. 

u  I  am  sellinK  own  publishing  business. 

Kine  record  includes  economies  in  excess  of 
jlOU.OOO  yearly  plus  advertising  and 
circulation  growth. 

Can  sell,  write  or  manage.  Thorough 
knowledge  all  departments;  solutions  their 
problems:  and  budget  control.  Have 
bandied  extensive  labor  negotiations. 

Experience  runs  from  practical  mechan¬ 
ical  training  to  secretary  and  assistant 
to  General  Manager  of  national  chain; 
and  outstandingly  successful  operation  in¬ 
dividual  papers  as  reorgaiiixer.  Manager 
and  Publisher. 

University  Graduate,  Business  Admin¬ 
istration  and  Journalism.  plu.s  20  years' 
experience  in  America  and  Europe.  42. 
Now  in  New  York.  Go  anywhere,  tackle 
any  job.  Best  references.  Reasonable  for 
right  connection. 

Box  248  Editor  4  Publisher 

Available  Immediately — ^Business,  local  or 
national  advertising  manager,  45,  with 
twenty-three  years’  experience.  Outstand¬ 
ing  record  of  accomplishment,  having  re- 
recently  taken  paper  in  less  than  three 
years  from  third  to  first  place  in  local 
advertising,  with  more  than  815,000  an¬ 
nual  reduction  in  advertising  expendi¬ 
tures;  increased  advertising  revenue  in 
excess  of  8*5,000.00  yearly.  References 
and  detailed  business  history  gladly  fur¬ 
nished.  Box  106,  Editor  &  Publisher. 

Can  show  you  profits.  Knowledge  all  de¬ 
partments.  Want  to  work  with  owner 
operating  at  a  loss  or  having  a  hard  go^ 
Have  connections  for  arranging  loan. 
References.  Box  169,  Editor  A  Publisher. 

Employed  Business  -  Advertising  Manager 

seek.s  new  connection — his  third  in  nine¬ 
teen  years  newspaper  experience.  Knows 
organization,  production  and  protection  of 
profits.  Age  44.  married.  Protestant.  Uni¬ 
versity  graduate;  top  references.  Logical 
reason  for  making  change.  Would  prefer 
change  for  investment  if  mutually  agree- 
able.  Box  177,  Editor  &  Publisher. 

GENERAL  MANAGER 

,  Due  to  the  sale  of  the  Bridgeport  Times- 
Btar,  of  which  1  was  General  Manager, 
I  am  seeking  employment.  For  some 
Publisher  this  is  an  excellent  opportu¬ 
nity  to  pick  up  an  able  Assistant  or  Gen¬ 
eral  Manager  very  reasonably.  My  refer¬ 
ences  will  bear  the  strictest  investigation 
and  for  my  record,  1  can  produce  the  re¬ 
port  and  financial  statement  of  the  com¬ 
pany  certified  by  Nationally-known  news¬ 
paper  accountants.  1  am  39  years  old, 
married  and  willing  to  go  anywhere. 

Write  or  wire  W.  H.  Shelton, 

61  Villa  Avenne  Bridgeport,  Conn. 


SitaatioRs  Waatad 
Advartiswf 

Advertising  Manager:  Age  45,  key  execu¬ 
tive  with  twenty  five  years’  experience 
on  second  newspapers.  Complete  knowl¬ 
edge  of  local,  national  and  classified. 
Eighteen  years  of  management.  Outstand¬ 
ing  record  to  show  Publisher  looking  for 

Producer.  Location  immaterial.  W.  J. 
lontague.  44  Fairmount  Terrace,  Bridge- 

port,  Connecticut. _ 

Olassifled  Manager  —  excellent  record  — 
seven  years  of  sales  and  management. 
Can  bnild  your  classified  the  hard  way. 

Box  124,  Bditor  A  Publisher. _ 

Display  Solicitor — fifteen  years'  experience. 
Available  January  10th.  Excellent  rec¬ 
ord:  furniture  and  fashion,  ropy  and  lay¬ 
outs.  Small  daily  or  good  weekly  pre¬ 
ferred.  Not  high  pressure  I  Two  depend¬ 
ents!  Prefer  East.  Box  126.  E.  A  P. 


Sitaotion  Waatad 
_ Grcolation _ 

Circulation  Manager.  Successful  record. 
Handled  30,000  to  over  100,000.  Morn¬ 
ing,  evening  and  Sunday  experience. 
Bnild  loyal  organization.  Maximum  re¬ 
sults — minimum  expense.  Best  references. 
Get  my  record — no  obligations.  Confiden¬ 
tial.  Now  employed.  Box  202,  Editor  A 

Publisher. _ 

Clrcolation  Manager:  Expert  carrier  promo- 
tion.  Practical  economical  methods.  Sev¬ 
eral  years’  experience.  Eastern  states. 
Good  record  and  references.  Box  180, 

Editor  A  Publisher. _ 

Clrenlation  Manager,  employed  twelve  years 
home  delivery  experience,  morning,  eve¬ 
ning  and  weekly  newspapers,  desires 
change.  Good  record.  Box  165.  E.  A  P. 

THE  SCHOOL  OF  JOURNALISM 

Elydia  Shipman,  Director  EST,  1921 
A  small  professional  day.  evening 
school,  two-year  course  with  diploma  for 
high  school  graduates.  Special  Courses 
—  News.  Fiction.  Feature.  English, 
IVping.  Summer  School. 

TtmesTower.  (lBthn.)N.T.C.BR.9-48«6 


SHaaNaag  Waatad 


A-l  Beportor  photographer  and  all  ’round 
photo-evigraver  wants  a  place  as  Snpt.  of 
a  dailjr  newspaper  engraving  shop,  news 
reporting  photographer  or  art  editor.  Box 
99.  Editor  A  Publisher. _ 

Able  experienced  reporter;  25,  draft  de¬ 
ferred,  married ;  now  employed ;  college. 
Apartment  103,  1818  Riggs  Place,  NW, 
Washington,  D.  C. 

AT  YOUR  CGHMANOI 

Draft  exempt.  26,  General  News.  Bporfs, 
Theater.  Seven  years  free-lance  for  maga¬ 
zines  and  house  organs.  Anywhere,  rea¬ 
sonable  salary.  Sober,  diligent. 

Box  178 _ *  PubUsher 

College  man,  draft  exempt,  married,  with 
more  than  fifteen  years'  experience  as 
reporter,  copy  reader,  sportswriter,  re- 
w-rite  man.  seeks  desk  or  sports  job. 
Prefer  New  England  or  Middle  Atlantic 
States,  but  will  go  anywhere.  Box  185, 
Editor  A  Publisher. 

Editorial  Cartoonist,  layout  man  and  re¬ 
toucher,  twelve  years’  experience:  now 
employed;  excellent  references.  Age  33, 
married.  Seek  permanent  position  with 
future.  Box  136.  Editor  A  Publisher. 

Experienced  reporter,  Yale  A.B..  28,  mar- 
ried.  wants  job  as  book,  drama,  movie 
critic.  Highest  references.  Draft  ex¬ 
empt.  Box  199.  Kditor  A  Publisher. 

Olrl  Editor,  23,  B.A.,  six  years’  background 
metropolitan  college,  town  journalism; 
especially  interested  in  traveling  news, 
publicity,  or  New  York  City  job.  Box 
110.  Editor  A  Publisher. 

Photographer,  four  years’  experience  on 
rational  paper.  Want  work  in  Detroit, 
or!  Age  27.  own  equipment.  Excellent 
references.  Box  215.  Editor  A  Publisher. 

Publisher  who  doubled  circulation  and  added 
25%  to  ad  linage  of  five-day  newspaper 
in  two  years  available  January  15th. 
Handle  editorials  and  promotion  for  non- 
metropolitan  daily.  Sold  at  profit.  Avail¬ 
able  for  duration,  anywhere.  Best  refer¬ 
ences.  Eighteen  years’  experience  Ohio, 
West  Virginia.  New  York,  Tennessee.  Box 
216.  Editor  A  Publisher. 

Reporter,  editorial  writer,  newscaster-  daily 
experience:  Yale  ’37.  Draft  deferred, 
home  from  Brazil.  Still  likes  to  rat.  Any 
suggestions!  Box  191,  Kditor  A  Pub¬ 
lisher. 

Reporter,  Publicity  Writer.  Copyreader, 
Proofreader.  Practical  mechanical  knowl¬ 
edge  and  some  make  up.  Woman  with 
eight  years’  metropolitan  experience  de¬ 
sires  combination  or  specialized  job  on 
busy,  medium-sized  daily.  Box  197,  Edi¬ 
tor  A  Publisher. 

Sports  Editor  Eastern  Daily  in  city  of  65.- 
000  seeks  smaller  berth  on  larger  news¬ 
paper.  Young,  draft  exempt.  Box  209, 
Editor  A  Publisher. 

Twentieth  Century  •  Fox  Films  Publicist. 
Experienced  reporter,  deskman.  Age  26. 
draft-exempt.  M.S.  in  Journalism.  Seeks 
newspaper,  magazine,  or  publicity  posi¬ 
tion.  Write  Box  128.  Editor  A  Pnblisher. 

Tou  can  teach  a  yonng  dog  new  tricks! 
Never  a  London  correspondent  or  twelve 

fears  editor  of  metropolitan  dail^,  hut — 
’m  21.  bright,  trainable,  experience  on 
local  paper.  Vassar  graduate,  ambitious 
as  Hitlerl  General  news  reporter,  society. 
Incidentally,  happen  to  be  pretty. 

Box  244 _ Editor  A  Pnblisher 

Young  draft  exempt  reporter,  five  years’  ex¬ 
perience,  seeks  spot  on  daily.  George 
Dorsey,  2744  Pine  Grove  Ave.,  Chicago. 
Illinois. 

Young  Washington  correspondent  wants  to 
represent  your  newspaper  or  magazine  in 
Washington.  Box  203,  Editor  A  Publisher. 


Shop  the  equipment  mart  — And  Savo 

Sew  Equipment  and  Supplies  —  Used  Machinery  Bargains 
For  the  Printing-Publishing  Field 


CaaiposiB9  Roaoi  Iqaipoiaat  Far  Saia  PliatB«la9ravla9  Igalpoiaat  Far  Sala 


Accelerate  composing-room  production! 


Consult  your  Linotype  representative. _ 

Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock ;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing  room. 

LINOTYPE  MAINTENANCE  COMPANY 
496  Broome  Street  New  York,  N.  Y. 


Machaaleal  laaloaiaat  Far  Sol# 

Duplex  mat  roller  for  sale.  Ideal  for  less 
than  page  size  cniiimercial  work.  Bed 
size  30'  X  36'.  Size  over-all  56'  x  66'. 
Equipped  with  5  horsepower  A.C.  motor 
belt  drive.  Write  Aberdeen  American- 

News,  Aberdeen,  South  Dakota. _ 

Duplex  Pre.ss  8  page;  model  C  Intertypes; 
Linotypes,  models  5-8.  14:  Cylinder  and 
Job  equipment.  Automatics. 

NORTHERN  MACHINE  WORKS 
Marshall  A  Jefferson  Sts.  Phila..  Penna. 


Mackaaical  Rqaipoiaat  Waatad 

Wanted:  Single  width  Ooss  press,  12% 
inch  printing  diameter,  21%  inch  cnt-olL 
or  deck  for  same.  Give  full  details  and 
prices.  Box  120.  Editor  A  Publisher. 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magiizine  crsdie.s  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  ns 
your  needs. 

MONTGOMERY  A  COMPANY 

Towanda  _ _ Penna^ 

Newspaper  Equipment  Bought  or  Sold 
Geo.  O.  HelTelman,  406  W.  Pico,  Los  Angeles 


Complete  half-page  Wesel  camera,  60  line 
screen.  Douthitt  control,  arc’s.  Goers  lens, 
available  at  sacrifice  price.  Now-  being 
used.  Send  all  inquiries  to  Box  228. 
Editor  A  Publisher, 

For  Sale  —  Reconditioned  Photo  Engraving 
Cameras  with  arc  lamps,  several  different 
types  and  sizes — some  with  lenses. 

CHEMCO  PHOTOPRODUCTS  COMPANY 

230  W.  41st  Street  Ns-w  Y'ork  City,  N.  Y. 

Photo-Engraving  Equipment  and  Metals 

E.  T.  .si' Lirk BARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York.  N.  Y.  Chicago,  HI. 


Pras8  Roooi  Eqaipoiaat  For  Sala 

For  Sale  Hoe  Sextuple  Press,  equipped  for 
running  one  color  and  black,  complete 
with  motor  and  electric  control  boards. 
Complete  with  about  82,000  worth  of 
spare  gears  and  parts.  Blankets  and  rol¬ 
lers  fairly  good  condition.  This  press  can 
be  seen  in  operation,  as  we  are  using 
same  in  moving.  We  will  consider  any 
cash  offer.  Pre.ss  to  be  sold  and  removed 
from  premises  by  purchaser.  Write  or 
wire  H.  C.  Hayes.  .San  Jose  Mercury 
Herald.  San  Jose,  California. 

High  speed,  61-page,  22%  cut-off,  color  and 
black  Goss  press  and  stereo  equipment. 
Can  print  4  color  comics.  Includes  full 
automatic  AC  control.  Also  complete 
Composing  room.  Box  247,  Editor  A 
Publisher. 

One  four-page  2  to  1  Duplex  Tubular  unit 
in  8-page  press  frames  to  build  16-page 
Tubular  up  to  20  pages.  Alameda  TIMEB- 
STAR,  Alameda,  California. 


Sitaatioas  Waatad 
ProBotion 

Copywriter,  thoroughly  schooled  on  metro¬ 
politan  daily.  Experienced,  promotion 
copy  and  radio;  can  manage  copy  depart¬ 
ment.  U-grad.  age  28,  married.  Start 
835.00.  Write:  Copywriter,  817  North 
26th  Street.  Milwaukee.  Wisconsin. _ 

PROMOTION  MANAGER 
IMMEDIATELY  AVAILABLE 

Brilliant  record,  eleven  years,  directing  pro¬ 
motion  New  York  daily,  three  well-known 
national  magazines,  prominent  advertising 
agency.  In  past  year  my  campaigns  sub¬ 
ject  of  leading  articles  in  Printers’  Ink, 
Advertising  Age,  Fortune,  etc.  University 
of  Missouri  School  of  Journalism  educa¬ 
tion.  I  can  take  complete  charge  local, 
national  promotion.  Outstanding  campaign 
based  on  developing  powerful  market 
story,  careful  research,  use  of  low  cost 
methods.  Constant  flow  of  practical  ideas, 
not  high-pressure.  Age  35,  married,  draft- 
exempt,  sober,  hardworking.  To  prove  my 
story  1  have  pasted  up  a  neat  sO  pouiin 
portfolio  of  truly  significant  examplea  of 
my  work.  Locate  anywhere.  References 
and  detailed  resume  gladly  furnished. 
Reasonable  salary. 

Charles  Van  Cott 

87  Woodland  Avenue  Morristown,  N.  J. 


SitaaNoat  Waatad 

_ Mscfcaiical _ 

A  - 1  Pressman  -  Stereotyper,  excellent  me¬ 
chanic,  executive,  working  foreman;  color, 
comics,  circulars,  shoppers,  newspaper, 
etc.  Know  all  departments.  Go  any¬ 
where.  Steady  situation  only.  Box  14i. 
Editor  A  Pnblisher. 

Composing  Room  Foreman — Fourteen  years 
working  foreman;  daily;  know  all  depart¬ 
ments — good  executive.  Age  36 ;  married ; 
anywhere  if  permanent,  with  promotion. 

Box  219.  Editor  A  Pnblisher. _ 

Proofreader.  Well  •  educated  woman,  ten 
years'  varied  experience  on  metropolitan 
dailies  and  publications.  Thoronghly  fa¬ 
miliar  mechanical  detail.  Assume  full  re¬ 
sponsibility.  Box  194.  Editor  A  Pnblisher. 

ADVERTISING 
SALESMAN... 
Available  Jan,  1st 

Twenty  years  experience — selling  space 
for  new.spapers — magazines — radio  and 
business  papers — Thorough  knowledge 
of  national  market  —  Wide  acquain¬ 
tance  with  top  executives  among 
agencies  and  national  advertisers  — 
Would  prefer  management  of  national 
dept,  of  newspaper  in  E^st.  Familiar 
with  every  detail  of  ‘Tront  oflBce”  news¬ 
paper  administration.  Have  traveled 
to  all  parts  of  country  and  Canada. 
Excellent  references. 

Box  230,  Editor  &  Pabligher 


KEWSPAPill 

PKOPEIITIES 

Bought 

Sold 

and 

Appraised 

All  negotiations 
confidential 

Palmer  and  Palmer 

Business  Established  in  1899 

350  Madison  Ave. 
New  York 


Staraotypa  Eqaipoiaat  For  Sala 

Wood  Autoshever,  factory  rebuilt  end  guar¬ 
anteed.  Also  Pony  and  Junior  Autoplates 
and  hand  box  equipment.  Wood  Newspa¬ 
per  Machinery  Corporation,  Plainfield, 
New  Jersey. 


Why  Not  the 
RIGHT  Man? 

There's  always  the  right  man 
for  that  job  that's  opening  up 
on  your  newspaper  even  in 
these  times  when  the  call  on 
manpower  is  great. 

Publishers  and  editors  find 
that  a  “Help  Wanted"  ad  in 
our  classified  columns  bring 
results.  A  clear  statement  of 
the  job  and  its  requirements 
brings  worthwhile  replies 
from  newspapermen  qualified 
to  handle  that  job. 

Try  a  “Help  Wanted"  ad  next 
time  you  have  an  opening. 


CLASSIFIED 

DEPARTMENT 

Editor  &  Publisher 

1700  Times  Tower,  N.  Y.  C. 
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SHOP  TALK  AT  THIRTY 


A  FRIEIND  dropped  in  at  home  the 
other  afternoon  and  we  sat  down 
for  a  chat.  He’s  a  thoughtful  chap. 

with  a  considerable 
A  FrUad  first-hand  knowledge 
of  Europe  and  a  fund 
of  information  gained 
a  yaestioR  reading  about 

other  parts  of  the 
world.  So,  of  course,  we  talked  about 
the  war  as  we’ve  done  many  times 
during  the  past  two  years.  'I^e  talk 
wandered  through  all  the  superficiali¬ 
ties,  the  day-to-day  developments 
which  may  mean  a  little  or  a  lot,  and 
then  he  fired  a  question  at  us. 

“As  a  newspaperman,”  he  asked, 
“what  kind  of  an  ending  do  you  ex¬ 
pect  to  this  war?  What  kind  of  an 
ending  do  you  want?  It  may  seem 
early  to  be  thinking  about  that,  but 
unless  you  people  on  newspapers  start 
thinking  about  it  and  putting  your 
thoughts  into  print,  the  chances  are 
that  we’ll  end  this  war  as  we’ve  ended 
all  the  others — by  setting  the  stage 
for  the  next  one.” 

“Good  idea.  Doc,”  we  agreed,  “but 
you  don’t  expect  any  ‘Information. 
Please!’  answer  to  that  one,  do  you?” 

“Not  at  all.  The  peace  commission 
will  probably  sit  for  six  months  be¬ 
fore  it  writes  a  treaty,  but  Ill  bet  that 
you  and  I  can  lay  down  within  the 
next  half-hour  the  principles  we 
should  like  to  see  incorporated  in  the 
treaty.” 

Well,  that  sounded  promising  for  a 
year-end  Shop  Talk,  so  we  poured  a 
little  kerosene  on  the  fire  and  let  the 
conversation  develop.  Some  of  its 
turns  were  curious,  and  on  the  rash 
assumption  that  what  interested  us 
might  interest  somebody  else,  we’ll 
try  to  turn  in  a  report.  First,  it  ap¬ 
peared  that  our  friend  was  primarily 
interested  in  what  we  thought  of  a 
new  international  set-up.  While  that 
was  not  out  of  our  consideration, 
either,  we  were  thinking  first  pf  how 
we’d  like  to  see  the  U.S.A.  come  out 
of  the  war — for  it  seemed  to  us  that 
upon  the  people  of  this  country  will 
fall  most  of  the  burden  of  reassembling 
the  world  after  it  has  dropped  ex¬ 
hausted  from  the  struggle. 


By  ARTHUR  ROBB 

without  the  aberrations  that  dictate 
the  necessity  of  suppressing  liberty 
and  learning,  of  making  all  mankind 
subject  to  the  State,  and  of  eliminat¬ 
ing  whole  sections  of  the  population 
for  racial  or  other  reasons.” 

“In  other  words,”  we  countered, 
“you  would  like  to  see  in  Europe,  and, 
I  gather,  Asia,  something  along  the 
line  that  we  seem  on  the  way  to 
achieving  in  the  Western  Hemisphere. 
You  and  I  can  both  remember,  not  so 
long  ago,  a  time  when  Uncle  Sam  was 
far  from  popular  with  our  Canadian 
neighbor.  We  were  always  appar¬ 
ently  on  the  edge  of  war  with  Mexico. 
Our  Marines  were  steady  boarders 
in  Nicaragua  and  Haiti.  Throughout 
South  America  we  were  called  the 
‘Colossus  of  the  North,’  and  they  didn’t 
mean  to  flatter  us  by  the  term.  We 
were  regarded  as  the  real  rulers  of 
Cuba  at  a  time  when  Cuban  govern¬ 
ment  was  a  credit  to  nobody. 

“Within  the  past  10  years  that  has 
all  changed.  I  think  the  Canadians 
saw,  before  we  did.  that  our  destinies 
were  parallel  and  that  the  Dominion’s 
unbreakable  allegiance  to  the  British 
Empire  was  no  bar  to  cordial  political 
and  economic  relationships  with  the 
United  States.  We  have  been  getting 
closer  and  closer  to  Mexico  since  the 
time  of  Dwight  Morrow’s  ambassador¬ 
ship — and  during  the  past  10  years 
we  have  reached  such  a  stage  of  mu¬ 
tual  understanding  that  Mexico’s  ex¬ 
propriation  of  American  and  British 
oil  properties  didn’t  raise  more  than 
a  flutter  in  this  land.  Even  the  recent 
settlement,  which  seems  to  give  Mex¬ 
ico  much  the  better  of  the  bargain, 
caused  very  little  criticism  here. 

“Since  1933,  we  have  greatly  im¬ 
proved  our  standing  in  almost  every 
other  country  in  South  and  Central 
America — despite  the  fact  that  the 
majority  of  them  are  democracies  in 
name  only,  if  at  all.  That,  of  course, 
goes  back  a  good  many  years,  to 
Woodrow  Wilson’s  declaration  that  we 
woi  Id  not  support  an  administration 
which  had  achieved  its  power  by 
force.  Once  that  was  established,  the 


business  of  promoting  revolutions  and 
hoping  for  recognition  by  Uncle  Sam 
was  no  longer  profitable.  ’The  policy 
of  abrogating  the  Platt  Amendment’s 
hold  over  Cuba  and  of  keeping  Ma¬ 
rines  out  of  the  banana  republics  and 
of  patience  with  Mexico  in  the  oil 
business — all  of  these  have  combined 
to  make  South  Americans  believe 
that  we  really  mean  to  be  good  neigh¬ 
bors.  We  can  get  along  with  them, 
no  matter  what  they  call  their  gov¬ 
ernments  —  provided  those  govern¬ 
ments  give  their  people  a  chance  to 
live,  a  chance  to  speak,  a  chance  to 
print,  and  a  chance  to  worship  God 
according  to  their  beliefs.  So  far  as 
1  know,  the  Latin-American  nations, 
even  the  dictatorships,  keep  those 
freedoms  according  to  their  lights. 
Where  freedom  of  press  and  freedom 
of  speech  are  lacking,  we  still  have  an 
opportunity  to  show  them  the  clear 
path.” 

•  *  « 

“THATS  the  line,  my  friend.”  the 
Doctor  responded.  “But  it  won’t 
be  as  easy  in  the  Old  World  as  it  has 
been  in  the  New.  We 
Perils  Face  have  in  Europe  not 
one  or  two  centurips 
of  national  and  racial 
InstitetioRs  antagonisms,  but  a 
millennium.  It  hasn’t 
been  German  against  Slav,  Briton 
against  Frenchman,  Christian  against 
Turk,  Catholic  against  Protestant. 
Inquisition  against  heretic — it’s  been 
all  of  those,  and  it’s  also  been  each 
against  the  other  at  one  time  or  an¬ 
other.  We  have  had — and  Europe  has 
today  —  the  same  economic,  social, 
political,  and  religious  inequalities 
that  plague  the  Americas  today.  Yes, 
we  have  them,  and  you  can’t  deny  it 
from  the  records  of  the  past  25  years.” 

We  didn’t  care  to  enter  any  denial 
on  the  last  sentence.  The  ills  are  all 
too  evident.  Under  the  pressures  of 
war,  they  are  not  likely  to  get  better 
any  too  quickly.  What  most  con¬ 
cerns  this  man  is  not  how  Europe 
and  Asia  are  going  to  come  out  of 
this  struggle,  but  how  the  U.SA.  is 
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going  to  wind  up.  There  isn’t  anyl 
question  that  we  are  facing  tremend-l 
ous  perils  to  our  system  of  democratic 
institutions.  We  are  heading  for 
some  variety  of  dictatorship,  no  mat¬ 
ter  what  we  call  it,  and  the  big  prob-  i 
lem  is  going  to  be  how  to  get  out  of| 
that  and  back  to  the  plan  of  govern¬ 
ment  that  the  Constitution  set  up.  i 
That  will  not  be  easy.  We  have  been  1 
keeping  the  forms,  but  during  the  past 
ten  years  we  have  departed  far  from^ 
the  substance  of  the  government  that 
was  created  in  1789. 

The  preservation  of  those  institu¬ 
tions  and  of  the  liberties  that  they  in¬ 
volve  seems  to  us  of  much  more  im¬ 
portance  than  any  economic  gains  that 
might  follow  a  victory  over  the  dicta¬ 
tors.  If  we  gain  the  whole  world  and 
lose  our  own  soul,  where  is  the  profit? 


“THIS  ‘NEW  ORDER’  idea  of  Hit¬ 
ler’s,”  our  friend  said,  “is  neither 
original  with  him  nor  extremely  far¬ 
fetched,  when  you 
Argamants  consider  the  condi- 

tions  that  Europe  has 
faced  in  the  past  20 
ana  Con  years.  The  trouble  is 

that  neither  Europe, 
nor  world  civilization,  can  survive  the 
process  by  which  Hitler  hopes  to  bring 
it  about.  Aristide  Briand  long  ago  put 
forward  the  suggestion  of  a  ‘United 
States  of  Europe,’  with  the  abolition 
of  customs  barriers,  credit  barriers, 
armed  frontiers,  mutual  espionage, 
and  all  the  other  conditions  that  com¬ 
bined  to  bring  Hitler  into  power  nine 
years  ago.  Briand.  I  believe,  was  ab¬ 
solutely  sincere  in  his  plan  and  did 
not,  like  most  advanced  political  ideal¬ 
ists,  have  in  mind  a  post  of  power 
for  himself.  Viscount  Tanaka,  who 
fathered  a  plan  for  ‘unity’  in  Asia 
about  15  years  ago,  was,  like  Hitler, 
not  looking  toward  mutual  union  in 
the  Far  East,  but  to  an  Empire  domi¬ 
nated  by  his  own  country,  and  rest¬ 
ing  upon  the  force  of  Japanese  arms. 
My  thought  itf  that  the  end  of  the  war 
should  see  a  revival  of  something  like 
the  Briand  plan  for  Europe,  promoted 
by  a  mind  as  dynamic  as  Hitler’s,  but 


SOCIAL  COLUMNISTS 

By  Frank  P.  Gill 

Detroit  Free  Press 

We*re  the  Sultans  of  Snooping  and  High-Priests  of  Snobbery, 
We’ve  created  religion  from  our  hob-nobbery 
With  those  on  the  fringe  we  call  “Cafe  Society”; 

It’s  a  labor  we  love,  but  it’s  hard  on  sobriety. 

We  have  built  up  a  cult,  we  have  fostered  fraternity; 

We  highspot  divorce  and  we  herald  maternity; 

Chorines  and  cuties  and  college  professors; 

Tammany  leaders  and  County  assessors; 

Bankers  and  brokers  and  matinee  idols 

Are  our  companions  when  hoisting  our  seidels. 

Lhne-lighted  G-Men  and  flatfooted  coppers. 

Elegant  dandies  in  high-polished  toppers; 

Debutantes,  dancers  and  burlesque  strip- teasers; 

Bald-headed  playboys  and  gun-molls  and  geezers 
With  hard-earned  dollars  to  bum  with  the  swells; 

These  are  the  folk  on  which  each  of  us  tells 
Some  little  anecdote  which,  by  duplicity. 

Gets  in  the  papers  as  gratis  publicity; 

Makes  our  friends  known  to  the  social-struck  ladies 
In  all  of  the  tank  towns  from  Carmel  to  Cadiz. 

We  lounge  around  first  nights  and  catch  in  the  entr’actes 
Bon  mots  which  will  win  us  renewed  paper  contracts. 

Thus  to  inflict  more  of  this,  without  mercy 
On  all  the  poor  hicks  who  live  out  west  of  Jersey. 

How  do  we  know  that  they  read  us  out  there? 

Well,  it  isn’t  so  long  since  we’d  hay  in  our  hair! 


Judge  Congratulates 
Reporter  for  Coverage 

Minneapolis,  Dec.  22— A  Minneap¬ 
olis  newsman  made  news  when  a  fed¬ 
eral  judge  paid  tribute  to  his  coverage 
of  an  important  trial  in  United  States 
district  court  here.  The  judge’s  acco¬ 
lade  was  believed  the  first  of  its  kind 
in  this  area. 

The  reporter  is  Ben  Holstrom,  of 
the  Minneapolis  Star  Journal,  whose 
handling  of  the  lengthy  and  highly 
controversial  trial  of  19  Socialist 
Workers  party  defendants  on  charges 
of  seditious  conspiracy  against  the 
government,  prompted  the  jurist’s  re¬ 
marks.  ' 

“I  never  knew  Mr.  Holstrom  before 
this  assignment,”  declared  Judge 
Matthew  M.  Joyce  in  a  letter  to  Basil 
L.  Walters,  executive  editor  of  the 
Star  Journal  and  Tribune.  “I  think 
he  reported  the  news  items  affecting 
the  evidence  with  complete  impartial¬ 
ity  and  fairness,  and  I  am  particularly 
indebted  to  him  for  the  almost  un¬ 
canny  accuracy  with  which  he  related 
excerpts  from  the  instructions  which 
1  gave  the  jury. 

“I  know  of  no  instance  where  a  bet¬ 
ter  job  of  reporting  instructions  of 
the  court  has  been  accomplished.  I 
thought  when  I  read  his  account  that 
he  must  be  a  shorthand  reporter.  I 
asked  him  and  he  told  me  he  was  not 
...  I  want  you  to  know  how  much  I 
appreciated  his  entire  handling  of  his 
assignment.” 

■ 

S.  S.  SCHWAB  HONORED 

Samuel  Stewart  Schwab,  Sunday 
editor  of  the  Philadelphia  Inquirer 
and  editor  of  Everybody’s  Weekly 
(magazine  section  of  the  Sunday  In¬ 
quirer),  was  presented  an  honorary 
scroll  at  the  hands  of  Maurice  Mae¬ 
terlinck,  famous  Belgian  poet,  play¬ 
wright  and  author,  recently  at  the 
Body  and  Mind  Foundation  headquar¬ 
ters  in  New  York.  The  award,  in  the 
form  of  a  scroll,  was  given  to  Schwab 
for  outstanding  editorial  work  during 
1941,  for  the  tone,  constructive  mat¬ 
ter  and  influence  of  Everybody’s 
Weekly,  and  for  the  recipient’s  “en¬ 
deavors  as  Sunday  editor  of  the  Phila¬ 
delphia  Inquirer  for  the  benefit  of 
mankind.”  “To  maintain  his  high 
ideal  of  public  service  called  for  the 
staunchest  qualities  of  character,” 
Maeterlinck  said.  “He  has  cham¬ 
pioned  all  the  basic  freedoms  and 
been  uncompromising  in  his  defense 
of  justice  with  mercy.” 

■ 

IDENTICAL  HEADLINES 

The  Washington  Daily  News  and  the 
Boston  American,  both  tabloids,  car¬ 
ried  identical  headlines  covering  the 
entire  front  page  in  the  Dec.  11  issues. 
The  head  read:  “Hitler  Declares  War 
on  U.S.  ‘Me,  Too,’  Says  Duce.” 


Editor  and  Publisher  Semi-Annual  Index 

July  to  December,  1941 

KEY:  The  combination  of  numerals  in¬ 

dicates  the  date  of  publication  and  the 
number  of  page.  Thus,  "7-19-11"  means 
theissueof  July  19,  Pageil."  "S"  after 
the  numerals  indicates  "Supplement". 


ADVERTISING 

ACCOUNTS 

B-S^H  gets  citrus  acct:  7-19-11 
Cal  Fruit  Growers  —  L  &  T:  9-20-13 
Chase  &  Sanborn  to  K  and  E:  11-8-4 
Ford  Truck  to  Maxon  Inc:  9-6-5 
Lifebuoy  to  Ruthrauff  I  Ryan:  11-29-11 
Shifted  too  often  —  Wm  Reydel:  7-12-10 
Wilken  Whiskies  to  Lord  I  Thomas:  9-6-5 

ALLOWANCES 

FTC  queries  retailers:  7-19-11 
Under  fire — several  sources:  7“5-3i 

ATTACK 

Arnold  denies  attack:  7-26-18 


AUTOMOBILES 

Firms  must  advertise —  Best:  11-15-11 

Linage  low  for  July:  7-12-6 

New  products  advertising  out:  12-27-28 

1942  models  featured:  9-27-10 

On  new  models  blacked  out:  12-20-34 

Used  car,  service,  inst  ads;  1942:  12-27-28 


BUDGET 

American  Airlines  Inc:  9-13-4 
Amer  Dairy  Assn  expands:  7-19-11 
Anthracite  Operators  Assn:  7-26-8 
Atlanta  Brewers  give  to  Gov:  8-2-32 
Australia — since  outbreak  of  war:  11-8-4 
Aulo  ads  to  Jan  1:  9-6-6 

Book  adv  up:  11-22-8 

Brewers  $6,000,000-1940,  newspapers>  7-5-31 

Canadian  Gov  spends  $5,000,000:  11-1-30 

Chase  t  Sanborn  1940  budget;  11-8-4 

Citrus  Commission  $708,000:  11-15-10 

Coward  Shoe  Co:  11-29-11 

Dairy  campaign  to  expand:  8-2-10 

Drug  ad  expenditures:  9-20-8 

Emerson  Radio  increases:  11-29-10 

Frankfort  Distillers  increase:  9-6-10 

C-eneral  ftotors  schedules:  9-13-7 

Meat  Inst  up  for  dailies:  S-23-5 

Office  of  P  A  suggests  economies:  8-30-18 

Old  Dutch  cleanser  increasing:  lo-ii-S 

$100,000  to  advertise  Buffalo:  11-iE-io 

Penn  state  advertising:  7-26-7 

Rise  in  chain  grocery  ads:  11-29-12 

Sears  Roebuck  &  Co,  1940:  9-6-5 

$600,000  for  Ivory  soap:  7-19-6 

Spent  $4,000,000  selling  lots:  11-1-12 

State  advertising  in  1941:  8-9-7 


ADVERTISING  (Cont’d.) 

BUDGET  (Cont»d. ) 

Three  Tob  companies  $11,000,000:  11-1-7 

20th  Century-Fox  $2,000,000:  7-26-7 

United  Artists  $2,000,000 — 1941-1942:  8-30-9 

U  S  Gov  newspaper  adv:  10-25-40 
Va  Conservation  Com  to  increase:  9-6-9 
Virginia  seeks  larger  budget:  12-6-30 
Wartime  advertising,  edl:  7-12-22 
Williams  Oil-O-Matic  doubles:  8-16-33 
Would  double  for  Va:  .  10-18-14 

CA^IPAIGN 

Allied  Exhib  urge  joint  campaign:  8-9-35 
American  Cranberry  Exchange:  9-27-44 
An  unfortunate  experiment,  edl:  7-5-20 
A  P  ad  in  2000  newspapers:  7-19-28; 

12- 13-  22 

Army  recruits  drive:  10-4-6 
Auto  firms  must  advertise — Best:  11-15-11 
Baking  ads  in  South:  10-25-18 
Ballantine  &  Sons:  10-4-8 
Beech-Nut  Cig  ads  cancelled:  9-6-10 
Big  Esso  drive:  8-23-30 
Big  Cheerioats  ads:  11-22-25 
Boscul  coffee:  10-11-46 
Brer  Rabbit  molasses:  10-18-29 
British  good  will  ads:  9-6-10 
California  Packing  Co:  10-18-41 
Calvert  whiskey:  9-6-9 
Campbell's  Soup:  10-11-10 
Canada  Dry  Ginger  Ale:  11-29-10 
ChEise  ?  Sanborn:  11-29-9 
Chesterfield  1942  plans:  12- 27*"  10 
Christmas  Liquor:  12-6-10 
Colonial  Esso  Marketers:  9”i3“5 
Continental  Baking  Co:  7-26-8;  10-11-11 
CIT  back  in  newspapers:  7-S-30 
Doan's  Pills:  12-13-9 
Eastern  Airlines:  8-9-35 
Electric  Co  ads:  11-15-13 
Emerson  Drug  test  copy:  11-8-10 
Emerson  Radio  uses  newspapers:  10-18-14; 
11-29-10 

Eveready  Prestone:  9-20-9 
Fairy  soap:  7-5-36 

Fall  schedule  for  Chesterfields:  9-6-8 

Eels  Naptha  soap:  10-4-6 

First  Dress  Institute  ads:  8-30-28 

Ford  explains  labor  policies:  11-15-11 

Fruit  Exc  biggest  yr  newspapers:  11-29-6 

Funeral  double  trucks:  11-22-9 

Gas  curfew  won't  curb  adv:  8^9-9 

Gel  a  Seald  meats:  10-25-42 

General  Tire  Co  extends:  10-11-11  i 

Gerber's  baby  foods:  10-18-29 

Gibson  Whiskey  ads:  10-4-37 
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ADVERTISING  (Cont’d.) 

CAMPAIGN  (Cont'd) 

Glenmore  Distillers:  11-15-14 

Golan  Wine  Co;  10-18-46 

Goodyear  Tire  1.  Rubber  Co:  8-9-7 

Hiram  Walker's  blended  whiskey:  9-13-8 

IBM —  In  US  and  Canada:  7-5-10 

Idaho  potatoes:  10-11-12 

Institute  of  Life  Insurance:  9-27-44 

Johns-Manville  institutional  drive:  9-27-13 

Karo,  Corn  Products  Sales  Co:  9-27-44 

Kessler,  H  Walker,  Schenley,  Calvert:  8-2-32 

Klek  soap:  9-27-20 

La  Palina  cigars:*  10-4-36 

Listerine  test  ads:  10-4-37 

Luckies  10-wk  drive  ends:  12-6-30 

Lumber  interests  use  space:  7-26-9 

Manufacturers  to  continue:  11-29-20 

Marlin  blades  tests  ad  sizes:  10-11-49 

McKesson  &  Robbins:  9-6-10 

Mich  Allied  Poultry  Industries:  9-20-28 

Mich  apples:  10-11-46 

Mich  Potato  ads:  9-6-14 

More  recruiting  ads:  11-22-8 

Musterole:  9-6-18 

Natl  Margarine  Inst  stand:  10-25-36 

Navy  recruiting:  8-2-32;  8-16-4;  8-30*"8; 

10-4-37;  10-18-22 
Navy  recruiting  list:  11-8-11 
Navy  to  use  magazines:  12-27-9 
New  cotton  drive:  9-i3-3'7 
N  Y  Dress  Institute;  10-11-30;  11-1-10; 

12-27-10 

1942  auto  announcements:  8-30-10 

Oil  Burner  ads:  11-8-10 

Oil  companies  sponsor  joint  drive:  8-2-8 

Old  Dutch  Cleanser:  10-11-8 

Old  Gold  ads:  10-4-36 

Pacific  Mutual  Life  Insurance  Co:  10-18-11 

Parker  Pen  124  newspapers:  8-30-8 

Perforated  "check  book"  in  Times:  11-29-34 

Petry  Wine  Co:  9-13-4 

Phila  Mince  Meat  firm;  11-29-11 

Philip  Morris  resumes:  9-20-11 

Phillies  Cigars:  10-18-41 

Plymouth  Motors:  11-15-10 

Prestone  Anti-freeze  mixture:  9-6-9 

P  8;  G  Duz  color  ads:  10-11-18 

Retail  art  work  in  N  Y:  11-29-7 

Revlon  Products  Corp  page:  11-29-35 

Robert  Burns  ads:  9-13-9 

Rockwood  8:  Co — Bits:  10-11-28 

S  F  retailers  protest  picketing:  11-29-8 

Shell  Oil  Co:  10-18-22 

Southbridge  Mass  Press  enterprise:  11-1-11 

Steinway  8c  Son:  9-13-37 

Sun  Oil  Company:  11-8-10 

Super-Suds  color  auis:  11-15-12 

Sweetheart  soap:  9-6-10 

Tarrant  County  Tex:  12-13-22 

Test  campaigns  on  Luckies:  9-27“i4 

The  Texas  Co:  11-29-10 

Timken  Roller  Bearing:  10-18-41 

Travelers  Insurance  Company:  9-13-9 

Tree  Tea  ads  on  coast:-  11-8-26 

Trommer's  Beer:  10-18-22 

Twenty  Grand  cigarettes:  10-18-14 


ADVERTISING  (Cont'd.) 

CAITAIGN  (Cont'd.) 

U  S  Maritime  Commission:  10-25-40;  12-6-36 
Vicks  Chemical:  9-20-25 
Virginia  peach  drive:  8-2-32 
Webster  cigars-more  papers:  10-18-40 
Williams,  R  C  8;  Co  coffee:  10-11-18 
Woolworth  ads  in  Seattle:  8-23-28 

CLASSIFIED 

Ad  drew  313  replies:  11-8-11 

Area  settled  by  ads:  11-1-8 

Big  gain  in  help  ads:  8-2-34 

Changes  in  auto  situation:  8-2-34 

CAMA  sees  possibilities  for  more:  10-18-18 

Flat  Rate  System  syndicated:  8-16-33 

Free  ad  offer  if — :  9-20-8 

"Fun-on- wheels"  promotion:  7-12-48 

News,  notes — Loyal  Phillips:  8-2-34 

New  technique  in  N  Y:  11-29-34 

N  Y  W-Tel  modernizes:  11-29-34 

PCCAM  discuss  raising  income:  7-5-31 

S  A  Express  Jewish  N  Y  greetings:  9-27-XL 

Used  car  linage  on  increase:  8-9“i5 


COLOR 

ABC  using  color  ads:  11-22-8 

Fla  bank  color  ad:  7-12-11 

Sterling  Brewers  color  2wis:  10-11-48 


COOPERATIVE 

Optometrists  in  Northern  Alberta:  9-27-11 
Vancouver  independent  druggists:  9-27-11 


COPY 

Ads  keyed  to  W  series  theme:  10-4-9 
Ads  of  Gov  Talmadge,  Georgia:  11-15-10 
Ads  to  refute  subversive  attacks:  8-16-27 
Ads  urge  more  sleep:  11-22-4 
Ad  urges  stable  prices*.  10-4-9 
Advertising  for  war:  9-27” 11 
Advertising  though  oversold;  8-30-9 
Agency  would  advertise  advertising;  8-9“35 
A  Johns-Manville  ad:  9-27-13 
Art  work  in  N  Y  retail  ads:  11-22-11 
"Awful  Fresh"  MacFarlane:  8-9-10 
Bir  Post  traffic  hazards:  9"i3“37 
"Blackout"  ad  copy  theme:  9-27-11 
Blackout  supply  ads:  12-20-11 
Brewing  Corp  features  bowlers:  i2-27“ii 
Burlington  P  R  humor  copy:  io-4*’9 
C2u*toons  in  Phila  financial  ads:  10-18-36 
Charlie  McCarthy  ads:  11-29-9 
Chicago  Tribune  Xmas  page:  11-22-9 
Christmas  liquor  copy:  12-6-10 
Color  Related  Fashions:  12-27-11 
Col  B  Co,  St  L,  felicitated  Cardinals: 
10-4-9 

Consolidated  Edison  blackout  ad:  12-27-32 
Consumer  co-operative  stores:  8-16-5 
Daily  allays  credit  "fright":  9"i3-9 
Dallas  Tex  personalized  copy*.  8-16-9 


Editor  and  Publisher  Semi-Annual  Index — Continued 


ADVERTISING  (Cont'd.) 

COPY  (Coiit»d) 

Defense  programs  provide  themes:  lo-ii-ii 
"Don't  hoard"  full  page:  lo-ii-ii 
Double-truck,  roto,  for  mortician:  ii-8-ii 
Edl  "guarrel"  sold  spax:e:  7-5-9 
11  football  double  trucks:  11-22-9 
Explanation  inst£d.lment  curbs  suggested: 

11-22-26 

Fight  for  Freedom  page:  10-25-11 

First  army  2ui:  10-11-12 

First  use  AP  Wi rephoto:  9-27-14 

Flash  ideas  sell  linage:  11-1-11 

Florida  Citrus  presentation:  11-22-9 

Football  fax:ts  in  beer  ads:  11-1-8 

Forum  cafeteria  ad:  8-9-4 

Gag  ads  for  Belniont  track:  10-11-10 

G  E  ads  feature  FM:  9-20-28 

Good-natured  strike  copy:  9-27-11 

"Guessoline"  ads:  8-9-V 

"Hi-Hatt",  Kessler  Distilling:  11-8-26 

How  long  is  eternity?  edl:  11-22-18 

Kirkman  soap:  12-6-11 

Magitex,  pets'  bubble  bath:  9-13-9 

Montgomery  Ward  installment  ad:  10-11-11 

Mortician's  double  truck  in  St  Louis:  10-25-11 

NBC  Shredded  Wheat  ad:  8-9-38 

0PM  on  "de  luxe":  10-4-3 

Oil  companies  on  shortage:  8-2-8 

Peace  House  advice:  10-25-11 

Phila  oil  burner  concerns:  7-26-9 

Plymouth  on  auto  defense  role:  12-6-6 

Popeye  in  Navy  ads:  7-5-30;  7-26-3 

Portland  Ore  cab  driver  copy:  7-5-9 

Production  for  Victory:  12-27-11 

Railroad's  unusual  defense  ad:  7-5-9 

Rulings — reference  to  army,  navy:  12-6^22 

"Saulie  the  Snoop"  copy:  8-16-9 

Saifety  ad.  Ft  Worth:  9-20-10 

Seagram  defense  ads:  9-6-9 

S  0  of  Indiana:  10-25-10 

Stock  exchanges:  9-13-9 

Sun  Oil  stresses  conservatism:  10-25-10 

Texas  Company  correction  ad:  8-16-9 

"There  is  no  shortage":  9-13-9 

Union  answers  railroad:  7”5“29 

Unique  RCA  Victor  ad:  12-6-32 

Value  of  visual  appeal:  8-9-9 

Verbal  poetry  and  passion:  9-27-11 

War  will  change  copy:  12-13-36 

Westinghouse  inst  copy:  12-13-14 

What  to  do  in  air  raid:  12-20-11 

"White  elephant"  sales  in  Texas:  9-6’“ii 

Why  you  can't  buy  tires:  12-20-11 

Will  it  help  us  into  war?:  10-25-11 

Words  that  count:  8-23-58  (S) 

Writing  copy,  selling  real  estate:  7-12-48 

DENTISTS 

Bill  does  not  curb  ads:  12-6-6 

FEATURE 

Nancy  Saisser  Shopper  column:  9-6-14 


ADVERTISING  (Cont'd.) 

FUTURE 

As  seen  by  Pacific  Coun  AAAA:  11-1-6 
LINAGE 

August  linage:  9-20-3O: 

Big  Schenley  copy:  11-8-11 
Book  adv  up:  11-22-8 

Groceries,  tobacco,  soap,  increase:  11-15-5 

July  figures:  8-16-30 

June  figures:  7-19-30 

Newspapers  1940  record:  9-27-15 

Nov  ahead  6.6%:  12-20-14 

November  figures  leading  cities:  12-20-30 

October  figures  principal  cities:  11-15-30 

Oct  gain  4.2%:  11-15-24 

Oct  general  incresise  8%:  11-15-5 

Records  for  1940’.  10-4-34 

Retail  hardest  hit  in  Australia:  11-8-4 

Semi-annual  linage:  8-9 

September  figures:  10-18-42 

Sept  linage  up  4%:  auto  down*.  10-18-38 


LIQUOR 

Banned  by  Minn  papers:  7-5-3 


MEDIA 

Discontinued  newspapers  for  magazines: 

10-18-15 

Urges  65%  to  newspapers — Richer:  10-18-36 
NATIONAL 

As  affected  by  defense:  8-9-15 

Bears  brunt  antitrust  cases:  8-23-3 

Can  1'  arn  from  retailers — Flannery:  9-20-10 

Trend  back  to  newspapers:  9-20-8 

PERFUMED 

Windsor  Ont  Daily  News:  12-27-11 
Wyatt  Food  Stores  So  Dallas:  11-29-11 

POWER 

Recognized  by  Thurman  Arnold:  11-8-9 


PROBLEM 

Another  covert  dig?,  edl:  10-25-24 

Mr  Arnold  speaJcs  plainly,  edl:  10-18-26 

Credit  curb  effect:  8-16-32 

Henderson  says  he  won't  destroy  it:  11-15-7 

Inroads  of  defense:  8-9-10 

Pincer  movement  agst  adv:  8-16-3 

Metal  shortage  causes  copy  ch2uige:  10-18-6 


PPOMOTION 

Advertising  though  oversold:  8-30-9 
Antidote  to  myopia — Harry  Hall:  9-6-11 
Chippewa  Falls  Wis  H-T  plan:  11-29-8 
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ADVERTISING  (  C  o  n  t  »  d  .  ) 

PIOMOTION  (Cont»d.) 

Defense  ad  possibilities:  9-13-9 

Extra  linage  Dairy  month:  '7-12-11 

Goss  advertising  for  advertising:  9-20-9 

Idea  from  magazine  copy:  9-20-9 

Local  pictures  help  sell  linage:  12-13-39 

Morale  series  in  Akron:  9-20-9 

Newspaper  medium—Arthur  Kudner:  8-23-140 

Promoting  grocery  store  sales:  11-29-11 

Successful  "lemon”  sale:  11-29-11 

Trust  companies  adv— C  R  Smith:  12-13-63 

Whelan  Drug  Stores~color:  12-20-4 


RATES 

Contract  plan  favors  small  stores:  11-29-8 
Corning  N  Y  Leader  raises:  8-23-15 
Curtis,  McGraw-Hill  cash  disc:  9-20-4 
Metropolitan  group  sectional  rates:  9-27-20 
N  0  Item  discounts:  8-2-9 
Phila  Ledger  drops  caush  disc:  8-9-8 
Phila  News  drops  cash  disc:  8-16-26 
Raleigh  N  C  News  &  Obs  raises:  7-19-11 
St  Louis  S-T  dropping  discounts:  8-2-33 
Self- calculating  rate  card:  11-8-8 


REGULATION 

ANPA  notes  Gov  trend:  8-23-3 

Chip  on  the  shoulder,  edl:  10-4-22 

Newspaper  ads  exempt  in  PC  bill:  11-15-6 


RESULTS 

Ads  beat  political  machine:  9-20-9 

Ads  sell  used  autos:  7-19-11 

Area  settled  by  Classified  ads:  11-1-8 

Building  boom  aided:  7-12-12 

Cal  Fruit  Growers  Exchange:  11-29-6 

Class  adv  313  replies:  11-8-11 

Carstairs  triple  sales:  io*-25-io 

Fed  Saving  and  Loan  Assns,  Phila:  9-27-20 

Financial  firm  successful  advertiser:  7-26-33 

Forum  cafeterias:  8-9-4 

General  Tire  Co:  10-11-11 

Gold  cross  adv— Texas:  7-26-9 

Golden  Blossom  Honey:  10-4-9 

Hiram  Walker's  Imperial  blend:  7-S"8 

Houses  sold  at  auction:  9-20-8 

Installment  buying  ad:  10-25-18 

Kellogg's  corn  flakes:  7-12-47 

Kessler's  Private  Blend:  8-30-8;  11-8-26 

Kugler's  restaurant,  Phila:  8-23-30 

Louisville  color  ad:  7-19-11 

Million  dollars  in  property  sold:  11-22-25 

Nash-Kelvinator  Dallas  dist:  8-9-34 

Navy  announces  results:  10-11-30 

Newspapers  sell  movies:  8-23-109  (S) 

Paul  Jones  whiskey:  8-2-16;  8-23-130  ( S) 

Phone  Company  W  S  ad  success:  10-11-9 
Russek's  Chicago  stpre:  8-30-8 
7,000  enrollments  adult  school:  11-1-32 
Sunday  picture  supplement  "Parade":  8-16-9 
Tourist  ads  in  Mass:  11-29-28 
United  Air  Lines:  9-X-34 


ADVERTISING  (  C  0  n  t  ’  d  .  ) 

RESULTS  (Cont'd.) 

Wilson  &  Co,  p£u;kers:  8- 23-8 
Woolworth  ads  successful:  8-16-33 

ROTOGRAVUPE 

Declined  21.6%  in  May:  7-3-10 
SCHEDULES 

Brewer  uses  75-line  ad  daily:  7-12-11 
Courage  needed  to  maintain  them:  8-23-26 


STATUS 

Advertising's  appraisal  edl:  12-27-20 
A  new  job  for  advertising:  12-27-20 
Can  help  retard  inflation:  12-13-14 
Case  for  advertising~Dr  Weld:  7-26-5 
Guards  freedoms-- S  D  Hesse:  10-25-33 
Has  new  duties — R  A  Willier:  11-22-9 
Harvard ‘study  cites  role:  12-27-8 
Is  defense  weapon —  W  D  Fuller:  9-20-8 
Merits  priority  rating— Garrett:  8-2-4 
Must  survive  war — Collier:  12-6-12 
Role  of  adv  discussed:  12-20-8 
Seen  as  insurance— MI  AM:  11-13-10 
War  duties:  12-13-14 

THREAT 

Arnold  reassures  ad  men:  10-11-8 
Waning  agst  "Brand  Ammesia":  8-23-51  (S) 

TREND 

New  trend— Jas  T  Mangan:  9-20-32 
Possibility  of  decline— J  P  Roche:  10-4-3 

ADVERTISING  AGENCIES 

ACTIVITIES 

Acct  Exec  job—  Wm  Reydel:  8-23-50  (S) 

Detroit  agy  personnel  hit:  12-20-34 
Discuss  Fall  ad  prospects:  8-23-9 
Erwin,  Wasey,  N  H  Conn  office:  9-20-16 
How  BBDO  won  Navy  acct:  7-12-5 
Young  &  Rubicam  new  Pres:  12-20-12 

EXPANSION 

Campbell-Ewald  Dallas  office:  11-15-12 
MERGER 

S  F  agencies  merge:  8-9-35 
NEW 

ADCC  Adv  Co,  Los  Angeles:  11-22-12 
Swertfager  &  Hixon,  N  Y:  11-29-10 
Empire  Adv  Agency:  9-6-12 
Fuller,  Albrecht  &  Co,  Buffalo:  9-6-10 
L  J  Du  Mahant  Agy,  Detroit:  8-9“8 
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ANNIVERSARY 

Albany  Ga  Herald,  50th:  11-1-33 

A  notable  anniversary,  ■  edl:  9-20-20 

AP  observes  41st:  9-20-5 

Bill  of  Rights,  isoth:  9-27-40;  io-ii-6 

Brooklyn  Eagle  Centennial  Oct  26*.  10-25-42 

Chi  Office,  J  W  T  Co,  50th:  12-27-14 

Honolulu  Advertiser,  85*.  8-9-33 

Houck  &  Co  Adv  Agy,  13th  Yr:  12-27-10 

La  Prensa,  B  A,  72nd:  11-8-38 

NBC  host  on  15th  birthday:  11-15-36 

New  Bedford  Mercury,  134:  8-16-27 

Newcastle  Ind  C,  loo*.  9-6-16 

N  Y  Post  140th  Ye2ir:  11-29-14 

Pittsburgh  Sun-Telegraph,  100:  7-12-3 

Radio  Sta  Detroit,  21:  8-30-10 

San  Jose  Mercury  Herald,  90:  7-12-49 

Terre  Haute  Star,  118:  7-26-29 


ARMY  PAPERS 

Composing  Room  Bugle,  Paterson:  11-29-3C 
Will  Rogers  Field  News,  Okla  C:  9-20-10 
S  E  A  C  T  C  News,  Maxwell  Field:  9-6-16 
The  White  Falcon — Iceland:  11-15-28 


ASSOCIATION 

ACTIVITIES 

Ad  Bureau  adv  series:  12-6-7 

Adv  Mgrs — Okla  Press  Assn:  11-15-10 

AFA  advertising  program:  12-6-38 

AFA  10th  Dist-Cov  ad  interference:  10-25-16 

ANPA  appoints  job  com:  9-20-11 

ANPA  plem  to  collect  waste  paper:  11-1-30 

ANPA  offers  services  to  Pres:  12-13-36 

ASNE  appointments:  7-12-3 

ASf'IE  in  N  Y  Apr  1942*.  11-1-3 

ASNE  support  to  FDR:  12-20-12 

AP  m  e  from  7  states:  9-20-10 

ANA-AAAA  fight  for  free  enterprise:  11-22-4 

ANA  study  in  grade  labeling:  12-13-22 

Assn  For  Press  Corr  drops  members:  8-30-30 

CNPA  breaks  with  service  bureau:  8-30-6 

Convention  date  schedules  planned:  7-12-4 

Copley  Press  executives  meet;  9-13-41 

Detroit  Adcraft  Club  of  Detroit-Pres:  7-5-26 

For  Press  Assn  ousts  Japs:  12-13-42 

Gridiron  Club  frolic  cancelled:  12-13-64 

Gridiron  Club — National  Press  dub:  10-18-22 

Leon  Henderson  before  ANA-AAAA:  11-15-7 

ISEA  hits  adv  attacks:  8-30-6 

IDNMC  1942  meeting  dates:  12-13-52 

ICMA  committees:  10-4-18 

Inter-Racial  Press  pledges  loyalty:  12-13-46 
la-Neb  Press  urges  strike  curbs:  11-29-34 
Iowa  publishers — Navy  ad  drive:  8-30-9 
J  J  Lachapelle  heads  N  Y  SCMA:  11-1-21 
Mich  conf,  Brookings  S  D:  8-9-29 
Midwest  Newspaper  Adv  Mgrs:  10-4-10 
Milwaukee  Industrial  Advertising  Men*.  11-15-10 
Leo  Mishkin  heads  NYFCC:  11- 29” 36 
NEA  Advisory  Com  meeting:  10-25-41 
N^A  pledges  support  in  war:  12-13-16 


ASSOCIATION  (Cont'd.) 

ACTIVITIES  (Cont'd.) 

NNPA  announces  committees:  7-19-24 
National  Press  Club  officers:  12-20-32 
NAEA  "committee  of  twelve":  8-16-9;  12-1S-7 
N  J  Press  Public  Relations  Forum:  10- 11- 28 
Newspaper  Institute  at  Cornell:  11-8-4 
N  Y  Football  Writers  elect:  12-6-36 
N  Y  State  Pub  Assn  meeting:  9“i3"42 
Ohio  Select  List  officers:  10-11-31 
PACA' s  promotion  campaign:  7-5-32 
PNPA  backs  Bill  of  Rights  Shrine:  7-19-34 
PNPA  backs  press- radio  ownership:  7”i9“34 
PNPA  fight  for  truthful  zuls:  9-27-10 
Rep  Assn  of  Chi  elects:  12-13-34 
Sanford,  V  T,  NAM  Pub  Rel  Com*.  10-25-9 
SDX  names  seven:  11-29-14 
SNPA  meeting  now  in  F2lL1*.  9-27“  12 

SNPA  new  cost  committee:  8-30-17 
SNPA  public  relations  group:  10-4-7 
Theta  Sigma  Phi  elects:  7-12-49 
Utah-Idaho  admen:  10-25-22 
Utah-Idaho  AP  editors:  7-12-8 
Va  press  backs  daylight  saving:  8-2-33 
Zinc,  copper  collections  newspaper  shops: 

7-26-6 


ANNUAL 

AFA  10th  district  meeting:  10-18-14 
Agricultural  Publishers  Assn*.  10-25-8 
Alabama  Press  Institute:  9-6-11 
Amer  Air  Mail  Society:  8-30-24 
AAAA  Eastern  convention:  12-13-14 
Associated  Dailies  of  NCPA:  11-1-21 
AP  Managing  Editors:  10-18-6;  10-25-6 
Assn  Canadian  Advertisers:  11-8-41 
Assn  Newspaper  Class  Adv  Mgrs*.  7-5-16 
ABC:  10-18-5 

Boston  Conference  on  Distribution:  10-11-48 
Cal  Newspaper  Cir  Mgrs:  10-25-30 
California  Press  Assn*.  12-13-61 
Carolina  Midwestern  Press  Assn:  9-6-26 
C2u:olina  Press  Photogs  Assn:  12-27-24 
Central  Council  AAAA:  12-20-8 
Central  States  Cir  Mgrs:  9-20-12 
Chicago  Press  Veterans*.  11-15-9 
Eastern  Industrial  Advertisers:  9-20-8 
Foreign  Corr  Assn  of  Mexico:  7-19-32 
Georgia  Press  Assn:  8- 30- 17 
Ill  Newspaiper  Mech  Conf:  10-11-^4 
Illinois  Press  Assn*.  11-1-16 
Inland  Daily  Press*.  10-1S-9 
Insurance  Advertising  Conference*.  9-i3“37 
Int  Assn  Ptg  House  Craftsmen:  9-13-32 
International  Typographical  Union: 

8-23-29;  9-13-35 

Interstate  Adv  Mgrs  Assn*.  9-20-24 
Iowa  Linecasting  Machinists:  10-11-43 
Joint  meeting  ANA-AAAA:  11-15-7;  11-22-4 
Life  Ins  Advertisers:  10-25-22 
Mech  Conf,  SNPA:  9-6-9;  9-13-25 
Mid- Atlantic  Cir  Mgrs:  11-1-14 
Minn  newspapers  staff  conf:  11-15-25 
Mississippi  Press  Assn*.  7-5-33 
Missouri  Press  Assn*.  11-15-25 
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ASSOCIATION  (Cont'd.) 

ANNUAL  (CoDt»d) 

Moiit2uia  State  Press,  1942:  11-15-12 

Mutual  Ins  Adv  Sales  Conf:  11-15-10 
Natl  Conf  Bus  Paper  Editors:  7-12-8 
NEA  to  Quebec  June  1942*.  10-25-41 

N  E  Assn  Cir  Mgrs:  8-23-28 
N  E  Newspaper  Adv  Exec  Assn:  11-1-9 
New  England  Daily  Newspapers:  io-2S“8 
N  E  Foreign  Language  Newspapers:  11-22-27 
N  E  Newspaper  Adv  Bur:  10-25-8 
N  E  Newspaper  Mech  Conf:  10-11-36 
New  Jersey  P  A  Mech  Conf:  11-8-32 
News  and  Edl  Assn  N  C:  7-19-28 
New  Mexico  Press  Assn:  9-6-30 
NAEA:  10-18-7 

Newspaper  Assn  Managers:  10-25-9 
N  Y  Drama  Critics  Circle:  10-4-16 
N  Y  State  Cir  Mgrs:  10-25-12;  11-1-21 
N  Y  State  Society  Newspaper  Editors: 
10-11-20 

Northern  States  Cir  Mgrs:  11-8-26 
Ohio  Cir  Mgrs  Assn:  11-1-12 
Ohio  Newspaper  Women's  Assn:  11-1-8 
Okla  AP  Editorial  Assn*.  11-1-21 
Ont  Provincial  Daily  Newspapers:  11-8-26 
Oregon  Newspaper  Publishers:  10-18-22 
Outdoor  Advertising  Assn:  10-18-45 
Outdoor  Writers  Assn  of  Amer:  9-6-32 
Pacific  Adv  Clubs  Assn:  7-5-32 
Pacific  Coast  Class  Adv  Mgrs*.  7“S“3i; 
7-12-4S 

Pacific  Council  AAAA:  11-1-6 
Penn  Classified  Clinic:  11-8-26 

Printers  National  Assn*.  11-8-36 

Sigma  Delta  Chi:  11-18-16;  11-22-6 
Southern  Cal  CAMA:  12-13-63 
So  Carolina  Press  Assn*.  8-2-24 
Southern  Cir  Mgrs:  10-18-38 
Texas  Cir  Mgrs  Assn*.  9-27-45 
Tex  Newspaper  Publishers  Assn:  11-1-16 
The  Fall  conventions,  edl:  10-11-22 
United  Typothetae  of  America:  11-8-38 
Virginia  Press  Assn*.  8-2-33 
Western  Conf  Cir  Mgrs:  10-25-35 
West  Va  Newspaper  Council:  11-15-25 

MEMBEl^SHIP 

Assn  For  Press  Corr — 138:  9-6-33 


NEW 

Adv  Mgrs  Assn  Wis  Newspapers:  11-22-19 
Ga  State  Sports  Writers:  8-2-33 
N  C  Sports  Writers:  8-9-4 
Raleigh  N  C  Shirt  Sleeve  Club*.  8-9-9 
Worcester  25-yr  club:  7-12-50 


AWARDS 

SEE  -  Contests 

AFL  Writers'  head  offers  prize:  8-23-29 

ANPA  gets  3  from  NTEPA:  11-15-10 

ANPA  wants  medal  design:  9-20-11 

Bank  of  Amer  gets  "Socrates"  award:  11-1-34 


AWARDS  (Cont’d.) 

Chi  Trib  offers  820,500:  11-8-6 

dsiss  Adv  Mgrs  trophies:  7-5-16 
Education  award  to  N  Y  Times:  8-16-6. 

Goss  Company  gets  Navy  E:  11-8-33 
Harrington  award  at  Medill:  7-12-12 
Hines,  Wm  H,  gets  guartermaster's  medal: 
9-27-XXX 

Johnstown  Pa  Democrat  scholaurships*.  8-16-28 

King  Features  contest  awards:  11-29-14 

Maria  Moors  Cabot  prizes:  11-8-12 

Mutual  Ins  Adv  Sales  Conf:  11-15-10 

Natl  Bd  Fire  Underwriters:  11-8-37 

N  J  Press  Assn:  10-11-28 

N  Y  Times  wins  Variety  plague*.  12-27-30 

Ninth  "Plant  to  Prosper"  awairds:  12-27-9 

Pacific  Adv  Assn  awards:  7-12-12 

Pegler  gets  Poor  Richard  medal:  12-13-26 

PNPA  awards  to  admen:  11-8-10 

SDX  honors  Basil  Brewer:  11-22-6 

Tacoma  S  L  and  N  T,  color  award:  12-13-56 

The  Cabot  awards — Arthur  Robb:  11-15-36 

34  Sigma  Delta  Chi  awards:  7-5-34 


BILLBOARDS 

Limited  on  public  lands*.  10-25-38 
N  C  road  signs  removed:  11-15-8 
Radio  and  billboard  tax:  8-9-8;  8-30-28 


BIOGRAPHIES 

Arriola,  Gus,  comic  artist:  11-8-27 
Babb,  Glenn:  10-25-25 
Barrows,  Nat  A:  7-19-21 
Becker,  Murray,  Cameraman:  8-30-27 
Beirne,  Francis  F:  10-25-32 
Blackstone,  Orin,  New  Orleans:  11-1-21 
Brenner,  I  C,  McNaught  Syn:  12-20-28 
Brown,  Capt  Enock  Jr*.  8-30-3 
Bruner,  Otho  L,  cameraman:  11-22-28 
Caneva,  Joe,  cameraman:  9-20-24 
Collins,  Ralph,  cameraman:  11-29-36 
Cortissoz,  Royal,  art  critic:  10-4-5 
Coutant,  Frank  R,  res  dir*.  8-23-6 
Cowan,  Ralph  B*.  11-1-14 

Coward,  Wm  S,  cameraman:  10-4-35 
Crandell,  Richard  E:  7-5-21 
Crowell,  R  S,  Geo  H  Morrill:  8-30-7 
Davies,  Corner  T:  8-16-21 
Diehl,  Leonard  C:  8-23-19 
Dunn,  Bob,  cartoonist:  10-11-47 
Evans,  .Silliman,  Nashville  Tennessean: 

9-27-8 

Fitzpatrick,  W  H,  NO  States:  11-22-19 
Fusco,  Jas  E:  8-2--21 
Gauvreau,  Emile — Arthur  Robb:  9-27-48 
Graves,  Chas  M,  Wide  World:  8-16-6 
Graves,  John  Temple:  7-12-23 
Green,  Mabel,  N  Y  Sun:  8-3O-7 
Griffin,  B  T  Jr,  earner araan*.  8-9-36 
Harkins,  E  F,  Boston:  10-11-23 
Harmer,  Charles  H,  Cedar  Rapids:  9“i3”23 
Hayes,  Guy,  cameraman:  12-27-24 
Ilealy,  G  W  Jr:  9-27-27 


Editor  and  Publisher  Semi-Annual  Indeyi— Continued 


BIOGRAPHIES  (Cont*d.) 

Higgins,  Donald  H,  N  0  Item:  8-30-4 

Hosac,  W  E,  Metro  Sun  Newspapers:  11-15-18 

Hoyt,  Padmer,  Portland  Oregonian:  11-22-14 

Iglesias,  Antonio:  10-4-23 

Irwin,  Robert  W:  11-15-21 

Johnson,  Mrs  Margaret,  Cleveland,  0:  10-18-27 

Johrden,  Lou,  cameraman:  10-11-16 

Keighley,  Larry:  7-19-33 

Knott,  Karl,  cartoonist;  11-8-8 

Krash,  Abraham:  8-9-17 

Larmon,  Sigurd  S,  Young  &■  Rubicam:  12-20-12 

Lawes,  Lewis  E:  8-2-5 

Leman,  Albert  N,  McClure  Syn:  12-13-45 

Lichty,  Geo,  Chi  Times  Syn*.  9-13-38 

Linn,  Robert,  Cincinnati  Post:  11-8-21 

Litman,  Morris:  11-29-23 

Lovelock,  r  A,  Lynchburg  Va:  12-20-21 

Lowen,  Walter  A,  job  expert:  9-27-12 

MacKinnon,  Eugene,  PPA:  8-30-16 

McKenzie,  Carolyn:  7-12-16 

McLane,  David,  photog:  8-23-24 

McLaughlin,  Kathleen,  N  Y  Times:  10-11-49 

Mead,  E  K,  Dallas  T-H:  12-13-31 

Millett,  Ralph:  7-26-21 

Mon  tone,  Frank,  earner  aiiian:  11-8-14 

Nason,  Harry- B  Jr,  Phila  Ledger:  8-16-12 

Paprochi,  Tom,  cau-toonist,  columnist:  7-12-20 

Peter,  Alice  R,  Columbus  0:  12-6^25 

Peterson,  Anton  F:  9-27-43 

Prevost,  Clifford,  Knight  papers:  i2-27“2i 

Purvis,  Rev  S  W:  9-6-21 

Reid,  Robert  0,  artist:  8-30-26 

Roberts,  H  B,  cameramaun:  12-13-43 

Sande,  Anthony  J,  photog:  7-26-30 

Selby,  John,  AP  critic:  8-16-14 

Silvermain,  David,  Minn:  9-20-21 

Smith,  H  Allen,  columnist;  10-11-47 

Sokolsky,  Geo  E:  9-20-16 

Sperry,  John  H,  cauneraman*.  12-20-23 

Stenbuck,  Jack,  new  Field  paiper:  11-15-33 

Sudderth,  R  J,  Chattanooga  Times:  8-9“37 

Swinnerton,  Jimmy:  7-19-26 

Switzer,  David,  Texas  columnist:  8-30-14 

Szyk,  Arthur,  cartoons:  12-6-31 

Tewson,  W  Orton,  columnist:  8-30-33 

Thusgaard,  Carl:  9-27-36 

Werner,  Chas,  cartoonist  Field  paper:  11-1-5 
Whelton,  Paul,  Boston  American:  8-30-21 
Whipple,  Sidney  B:  9-13-19 
Willnus,  Harry  G,  Dir  Intertype:  9-13-34 
Windsor,  W  E,  cameramaui:  7-5-26 


BOOKS 

Ad  Bur  newspaper  success  stories:  7-19-6 
Advertising  by  Kenneth  Goode:  10-4-37 
AAAA  Market  Data  book:  12-13-16 
American  Journalism — Frank  Luther  Mott: 

7-19-36 

Appliaince  Adv  and  Merchandizing:  8-30-10 

Art  and  Technique  Photo-eng:  9-13-34 

ANA  book  on  Exhibits:  10-25-14 

ABC  auditing  practice:  12-20-10 

Baltimore  on  the  Chesapeake:  10-4-3*7;  11-1-36 

Biograiphy  of  Wm  A  White:  8-16-27 


BOOKS  (Cont'd.) 

Canadian  Market  book:  12-6-11 
Censorship  1917 — Jas  R  Mock:  11-8-48 
Clarence  Darrow  for  the  defense:  11-1-36 
Com  Dept  Manual  on  Publicity:  11-29-8 
Dana  of  the  Sun — Fenton:  9- 27- XI I 
Don  Mellett  Lectures:  8-9-14 
Food  Act  book:  11-15-10 
4-A  market,  newspaper  statistics:  7-5-34 
Help- Wanted  adv  in  N  Y — 1939-40:  8-9-10 

How  to  Reeid  a  Newspaper:  9-20-28 
I  Can't  Forget — R  J  Casey:  11-1-33 
Joseph  Pulitzer  and  his  World:  10-25-44 
King  News  by  M  Koenigsberg:  12-27-33 
My  Last  Million  Readers:  9-27-48 
Newspaper  books  on  Autumn  lists:  10-18-10 
Newspaper  Days — 1899-1906:  11-1-36 

Newspaper  Days — R  L  Mencken:  11-1-33 
No  Other  Road  to  Freedom — Stowe:  9-20-32 
Publicity  in  Broccoli:  10-4-37 
Scum  of  the  Earth:  10-4-37 
Small  ad  space — big  results:  10-25-34 
The  Answer  Is — II  R  Knickerbocker:  9-27-48 
The  Atlantic  System — Davis:  11-15-36 
The  Battle  of  South  America:  11-1-21 
They  don't  stop  buying — Adv  Bur:  7-26-9 
Volcanic  Isle — Wilfred  Fleisher:  9-6-9 
V/e  Have  With  Us  Tonight:  11-1-12 
Young  Man  of  Caracas — Ybarra:  11-15-36 


BOYCOTT 

Guild  supports  newsstands  boycott:  11-29-20 
N  Y  newsdealers  ordered  to  halt:  12-6-5 


BUSINESS  CONDITIONS 

Adv  now  essential:  8-23-26 

Auto  men  in  production  cut:  8-2-32 

Auto  previews  thing  of  past:  9-13-7 

Botched  job,  edl:  9-13-18 

Consumer  operative  movement:  8-16-5 

Economics — 3  N  Y  items:  8-9-40 

Four  months  auto  quotas:  8-30-10 

Hosiery  orders  suspended:  8-2-24 

Impact  of  material  shortages:  8-30-12 

Inroads  of  defense  on  advertising:  8-9-10 

Let's  look  first,  edl:  7-26-20 

Looking  toward  1942,  edl:  12-20-20 

Maine  potatoes  statistics:  9-20-33 

Merchandising  outlook  more  complex:  7-5-9 

More  money,  less  material — 1942;  12-20-9 

New  credit  ruling:  8-30-9 

Retail  food  sales  in  1941:  11-8-11 

Retail  sales  steady:  8-9-5 

Small  business — priority,  defense  cont: 

9- 13“  *7 

Tongue-tied  business,  edl:  9-13-18 
War  brings  prosperity  to  Canada:  8-2-10; 
8-23-124  I  S) 

V/ar  hits  Xmas  retail  volume:  12-20-9 
Wrecking  an  economy,  edl:  9-27-26 
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CARTOONS 

American  unity — Jap  treachery:  12-13“9 
Armistice  Day,  U  S  defense  strikers:  ii~i5“9 
Batchelor,  C  D,  safety  cartoon:  12-20-25 
Cartoon  answers  q^uestion  for  FDR:  9-20-4 
Cartoonists  view  domestic  problems:  8-16-7 
Censorship — real  blackout  in  Europe:  9-27-'^'n 
City  Editors  have  met  him:  11-22-10 
Columnists  at  work:  9-27-16 
Common  ground:  9-27-XXXVIII 
Defensive  arsenal  of  Democracy:  9-27-XXXVI 
Developments  home  and  foreign  fronts:  12-6-7 
Duplicate  ideas  on  John  L  Lewis:  11-29-36 
First  time  televised:  12-13-62 
Hitler  Russian  drive,  U  S,  Iceland:  7-12-9 
Home  problems  take  spotlight:  8-30-7 
Sec  Ickes  and  J  L  Lewis:  11-1-5 
In  Phila  financial  2uis:  10-18-36 
Interpretations  major  war  developments:  9-6-7 
John  L  Lewis  amd  Labor  leaders:  11-8-7 
Light  of  Freedom:  9-27-VIII 
Memoirs  of  a  printers  devil:  10-11-42 
Mixed  blueprints,  general:  9- 27- XL 
Natl  and  International  happenings:  9-13-7 
Nation's  mightiest  force — free  press:  9-27- XI 
Newsfronts — Wash  to  Far  Eaist:  8-2-9 
Newspaper  Wk,  Priorities,  World  Series: 

10- 11-7 

Note  to  cartoonists,  edl:  10-11-22 
Repercussions  of  war  in  America:  9-27-9 
Retreating  Nazis  and  Christmais:  12-27-7 
Rising  prices — international  situation:  8-9-5 
Same  idea — "V  for  Victory":  8-2-9 
Sea  parley.  Far  East  crisis:  8-23-7 
Study  in  dark  and  light:  9-27-IX 
Taxpayer's  plight;  aid  to  Russia:  10-18-11 
The  Colossus  of  roads*.  9-27-XXXIV 
Trends  of  Russo-German  war:  7-5-7 
Trends  of  war,  U  S  policy:  10-25-7 
Troubles — Uncle  Sam  and  Hitler:  10-4-7 
U  S  For  policy,  stymied  Nazis:  9-20-7 
U  S  labor  front:  11-22-7 
Various  aspects  of  war:  12-20-7 
War  developments,  home,  abroad:  7-26-7 
War — U  S  defense  developments:  7-i9"9 
World  at  war,  Mr  Kurusu  in  Washington: 

11- 29-9 


CENSORSHIP 

Army-Navy  plan  sought:  8-23-12 
Berlin  bans  U  S  broadcasts:  11-22-12 
British  in  U  S  navy  yards:  10-18-44 
Censor  at  work,  edl:  8- 16- 20 
Censorship  Knox  speech  denied:  11-1-7 
Censorship  plans,  edl:  9-20-20 
Churchill  trip — voluntary  censorship:  12-27-4 
Corr  on  press  censorship:  10-11-48 
Creel  wants  radio,  cable  censorship:  8-23-12 
Discussed  in  ASNE  bulletin:  9-13-6 
Efforts  exerted  against  newspapers:  8-9-40 
Faith  in  press  asked  in  Cana^:  11-15-14 
Fight  censor  threat  in  Mass:  7-26-14 
Hoover,  J  E,  co-ord  war  censorship:  12-13-64 
Is  this  censorship,  edl:  11-1-20 
Italy  bars  all  foreign  papers:  9-13-3 


CENSORSHIP  {  C  0  n  t  -  d- .  )  ( 

Japzin  installs  drastic  code:  7-26-6 
Navy  censors  being  trained:  10-18-16 
Navy  plan  for  communications:  9-20-27 
Navy  shuts  down  on  Letters:  11-22-32 
News  ban  in  Atlanta  papers:  8-2-33 
News  ban  on  foreign  ships  relaxed:  9-27-44 
N  Y  Times  and  use  of  Italian  phones: 

10-11-49;  10-18-34  J 

Phases  discussed  by  Arthur  Robb:  S-23-32  [ 

Plane  production  figures  banned:  11-1-7 
Roosevelt  policy  criticized:  11-15-16 
"Shooting"  news  may  be  withheld:  11-1-7 
Sinking  news  ban  extended  to  letters:  11-22-5 
Tex  Gov  lifts  press  censorship:  9-27-45 
27  Brazilian  papers  suspended:  9-6-28 
Union  uses  gag  in  Detroit:  8-9-40 
U  S  stand  in  last  war:  11-8-48 
"Unofficial  censorship" — Col  R  R  McCormick: 

7-19-9 

Vichy  direct  Diethod — J  Elliott:  11-29-35 
Voluntary  censorship  effective — Dealey:  7-19-18 
Wartime  plan  under  Byron  Price:  12-20-6 
War-time  plans — Arthur  Robb:  12-20-36 
Weather  talk  cut  off:  i2-27“32 


CHANGE  OF  INTEREST 

Monet t  Mo  Times:  12-6-32 

CHANGE  OF  NAME  ^ 

Assn  For  Press  Corr:  10-11-18 

AP  Sp  News  Ser  now  Wide  World:  12-6-5 

Chill icothe  0  Sunday  paper:  12-13-36 

Hillman-Shane-Breyer  Inc:  12-13-22 

Logan  5.  Rouse  Adv  Agy:  8-30-8 

Network  Affiliates  Inc:  11-22-4 

New  gasoline  names:  11-8-11 

N  Y  Times  buildings:  12-20-12 

Phelps  Engle  Phelps  Inc  Chicago:  7”5“i4 

Smith,  Hoffman  and  Smith  Adv  Agy:  7-12-11 

Sterling  Beeson  Inc:  8-30-8 


CHARTS 

August  linage:  9-20-12 

July  linage:  8-16-8 

June  linage:  7-19-12 

Linage  for  November:  12-20-14 

Linage  for  October:  11-15-24  , 

Linage  for  September:  10-18-3S 


CIRCULATION 


Amends  publicity  rule:  7-5“S 

Announces  new  members:  12-13-24 

Censures  True  Story,  Liberty:  7-12-14 

Directors  meeting.  New  York:  12-13-20 

Endorses  visualization  plan:  9- 27“ 7 

June  meeting  in  Que:  7“5“5  j** 

Membership  data:  10-18-5  I 

Minor  change  visualization  plan:  10-25-5 


ABC 
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CIRCULATION  (Cont'd.) 

ABC  (CoEt'd.) 

Officers,  directors:  10-25-5 
Retirement  and  disability  plan:  10-4-10 
The  new  ABC  plan,  edl:  9-27-26 
Visualization  endorsed  all  divisions: 

10- 18-5 

Visualization  plan  explained:  10-11-5 


CARRIERS 

Aiding  defense  stamps  sale:  9-27-14 

America's  last  pioneer:  12-6-37 

Cal  Emp  Com  rescinds  exemption:  7-5-10 

Collect  aluminum  Huntsville  Ala:  8-3O-32 

Defense  savings  plan  popular:  8-9-37 

Defense  stamp  sale  award*.  11-22-3 

Ex-carriers  are  flyers:  11-15-33 

J  E  Fehrenbach  on  vocational  plan:  11-22-27 

Fort  Wayne  Ind  N  S  awards:  7-12-26 

Sen  Gillette  on  son's  route:  11-29-12 

H2unilton  0  Journ-News  Activities:  7-12-26 

Harrisburg  Tel-defense  stamps:  8-16-26 

How  Oakland  Cal  Trib  helps  boys:  7-5-28 

Last  frontier  open  to  youth:  12-6-37 

L  A  Boys  bargaining  agent:  11-1-14 

N  0  Times  Picayune  merit  system:  8-9-37 

N  Y  vacation  ruling:  7-12-6 

On  care  of  paper  bags:  11-15-33 

Phila  defense  stamps  sale  plan:  10-11-46; 

10-25-34;  11-8-3 

Portland  Ore  boys  and  defense:  8-16-26 
Richard  E  Powell  on  rating:  8-16-26 
Problem  of  keeping  them:  9-20-12 
Rating  method  for  applicants:  8-16-26 
Selling  defense  stamps:  9-27-43;  11-8-3 
Harold  Shugard  on  aptitude  tests:  11-29-28 
Mrs  E  Stanfield,  Marysville-Yula  City  Cal: 
12-6-37 

Stimulating  boys'  interest:  12-27-29 
Stockton  Cal  Record  awards:  7”5”33 
Tacoma  boy  sells  30,000  stamps:  12-27-27 
Turnover  discussed  by  circulators:  12-20-29 
Value  of  aptitude  tests:  11-29-28 
Value  of  carrier  papers:  7-19-27 
Vocational  plan  suggested — McDaniel:  11-22-27 
"Wair  manoeuvers”,  Portl2uid  Ore:  8-16-26 
Youngstown  boys  feted:  7-5-28 


DEFINITIONS 

Standard  definition  metropolitan  dist: 
8-23-2  (S) 

DELIVERY 

Atlanta  Journal  fleet  wins  NFSC:  9-6’-32 
Dallas  News  by  air  to  Mex:  9-27-43 
Lexington  Ky  Her-Leader  system:  11-15-33 
Motor  routes — Sunday  coverage:  11-15-33 

INCREASES 

64  months  continuous  gains — Y  V:  7-12-26 
Increases — Harold  J  Paulsen:  7-12-26 
Censorship  and  circulation — F  J  Clancy: 

7- 12-26 


CIRCULATION  (Cont'd.) 

NEWS  DEALERS 

Injunction — N  Y  boycott:  12-13-7 
NEWSSTANDS 

N  Y  dailies  boycott:  10-18-24;  11-22-6 
N  Y  newsstands  end  boycott:  10-25-7 
The  news-stand  strike,  edl:  10-18-26 


OPERATION 

Dept  complete  business — Cox:  7-5-28 
Plan  of  paying  district  men:  11-8-24 
12  qualities  of  a  circulator:  7-5-28 

POLICT 

Accts  for  carrier  sales:  10-25-37 
Oregon  Journal  carrier  £u:cts:  10-25-37 

PROBLEMS 

Getting  and  holding  cir:  8-23-22 


PROMOTION 

*Chi  Trib  All-Star  Football:  9-6-32 
Flint  Mich  Journal  plan:  10-18-35 
Gov  Talmadge  wkly — The  Statesman:  8-16-27 
Personalized  sampling:  11-1-14 
Portable  typewriters  offering  plan:  8-23-22 
Promotions  by  small  dailies:  9-20-28 
Reader- Service  insurance:  7-26-32 
Regional  News  coverage:  10-18-35 


RATES 

Aberdeen  S  D  Amer  News  raises:  11-29-14 
Beckley  W  Va  Newspapers  raise  Sunday: 

10-18-18 

Bellaire  0  Leader  raises:  10-4-36 
Bridgeport  Conn  Post  raises  Sunday:  11-22-29 
Burlington  Vt  papers  raise:  11-15-16 
Carlisle  Pa  Sentinel  raises:  8-2-30  . 

Chatt  News-Free  Press  raises:  12-27-34 
Chickasha  Okla  Express  raises:  10-25-41 
Columbus  0  Dispatch  raises:  8-9“37 
Columbus  0  State  Journal  raises:  12-13-16 
Elk  City  Okla  News  raises:  11-8-9 
Goldsboro  N  C  News — Argus  raises:  10-11-6 
Goose  Creek  Tex  Sun  raises:  11-29-26 
Greensburg  Pa  Review  raises:  11-22-7 
Increases  seem  inevitable:  10-25-5 
Johnstown  Pa  papers  raise:  12-6-38 
Joliet  Ill  H-N  raises:  12-27-30 
Lowell  Sun,  Cit-Leader  raises:  10-11-52 
Manitowac  Wis  H-T  raises:  9-13-37 
Meu’tins  Ferry  0  Times  raises:  10-18-24 
Mobile  Register  raises*.  12-13-20 
Mt  Clemens  Mich  Leader  raises:  12-13-61 
New  Bedford,  Hyannis,  Mass  papers  raise: 
8-30^32 

N  0  States,  Item,  raise:  8-2-9 
Okla  City  papers  raise:  10-18-11 
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CIRCULATION  (Cont'd.) 

PATES  (Cont'd.) 

Opportunity  retail  rate  raises:  8-2-26 

Oregonian  Ore  Journal  raises:  12-27-6 

Oroville  Cal  Mercury  raises:  11-15-22 

Papers  raise  price:  11-8-24 

Plan  for  raising  retail — Pool:  id*-4'^i8 

Portland  Me  papers  raise:  10-11-8 

Raising —  H  L  Garner:  7-19-27 

Results  of  raise:  11-22-27 

Rutland  Vt  paper  raises:  11-15-16 

Salisbury  N  C  Post  raises:  7”i7“3o;  ii-i5”23 

S  A  Light  reduces  carrier  rates:  10-18-10 

Somerset  Pa  American  raises:  8-2-4 

South  Bend  Tribune  raises:  11-1-10 

Staunton  Va  papers  raise:  11-29-35 

Warren  Pa  T-  M  raises:  11-22-8 

Wheeling  W  Va  Int,  N  R,  raise:  7-12-9 


SALES 

Chicago  Sun  1,000,000  on  Sunday:  12-13-16 
STATISTICS 

ANA  survey:  7-19-27 
N  Y  City  papers:  10-18-10 
Record  circulations,  edl:  12-27-20 
Survey  shows  all-time  high — 1941:  12-27-3 


SUBSCRIPTIONS 

Paid  from  frozen  accts:  8-23-7 

VISUALIZATION 

Details  of  plan:  9-27^7 


COMMUNICATIONS 

Geo  Booth  to  AP  members:  8-9-15 

FCC  broadcasting  order  suspended:  ii-iS“5 

FCC  monitoring  foreign  bdcasts:  8-3”3l  ii“22-7 

FCC  N-R  probe  postponed:  11-15-12 

FCC  Stahlman  subpoena:  8-16-16 

Letters  from  pro-Guild  faction:  10-18-48 

Pidgeons  bring  scoop  in  N  0:  7-5-10 

Press  Wireless  operations  to  N  Y:  11-1-5 

FDR  on  Natl  Newspaper  Week:  io-4“3 

Rumors — "made  in  Germany":  7-26-^36 

Sample  of  our  fan  mail:  7“ 26- 3 6 

What  Cobb  said  about  Chapin:  8-9"38 


CONTEST 

ANPA  Journalism  contest  judges:  11-15-27 
ANPA  medal  design  judges:  10-25-40 
Chi  Trib  book  review:  11-29-28 
8000  entries  IPI  Essay  contest:  10-11-43; 
12-13-57 

Medal  design  contest  ANPA:  12-20-10 
Name  new  Field  daily:  10-11-7 
National  Fleet  Safety  contest:  9-6-32 


CONTROVERSY 

ASCAP,  NBC  come  to  terms:  8-2-12;  S-9-6 
Chi  Sun — City  News  Bur,  Chi:  12-13-20 
Clear  thinking,  edl:  9-13-18 
Control  of  Reuters  Agency:  10-25-9 
Newsmen,  Navy,  in  Seattle  incident:  9-20-3 
On  hour  change — AP  ranks:  S-9-15 
Phila  Inquirer,  Guild,  settle:  9-20-34 
Phila  publishers  and  Guild:  8-p-i2 
Radio  networks  and  FCC:  11-8-6 
S  C  wage-hour  case:  7-26-6 
Gov  Talmadge  and  Georgia  Press:  11-15-10 
The  Reuters  debate,  edl:  10-25-24 
War  games,  photogs  and  army:  9-27-9 


CORRECTIONS  -  E&P 

Bendix  Aviation  ad  story:  11-8-10 

Bklyn  Citizen,  N  Y  Pubs  Assn:  10-25-7 

For  Broadcast  Monitoring  Ser  Story:  10-25-30 

Gravure  not  comic  inks:  8-9-28 

ITU  arbitration  stand:  8-30-14 

Jamestown  Journ — Post  personnel:  10-11-30 

New  Met  District  data  additions:  10-25-28 

Publisher  new  picture  ma^:  10-4-36 

Peuben  James  sinking  story:  i2-6’^40 

Semi-annual  linage:  9-6-32 

Story  of  Geo  DeWitt  leaving  W  T-II:  9-13-40 

Syndicate  corrections,  additions:  11-1-23 

CRITICISM 

A  Danmable  libel,  edl:  10-4-22 

Ad  "news"  on  air:  7-12-11 

"A  freak  of  publicity",  edl:  9-6-20 

Army  public  relations,  edl:  7-19-20 

Arnold's  antagonism  to  adv:  G-23-4 

Arnold  oil  questionnaire:  7-26-5 

British  newspapers — radio:  9-20-36 

Chi  Trib  attacked  from  2  sources:  8-23-28 

Senator  Clark  charges  bad  press:  9-20-36 

Coast  army  public  relations  hit:  7- 19- 28 

Dailies'  war  polls — FDR:  7-5-10 

FCC  authority — radio  investigation:  7-26-3 

FCC  newspaper — radio  inquiry:  7-19-3 

FCC  over  radio  time:  ii-S-26 

FCC  radio  questionnaire:  7-19-3 

Freedom  to  criticize,  edl:  1-8-20 

French  Ambassador — H-T  stories:  9-6-5 

Ga  Gov —  Atlantic  papers:  8-2-33 

Harry  Hopkins  in  Amer  Mag:  11-15-36 

House  Com  hits  "help"  ads:  11-15-10 

Roy  Howard  by  Sen  Guffey:  10-4-6 

Ill-considered  slur,  edl:  11-8-20 

Ineptitude  department,  edl:  9-6-20 

Is  this  realism?  edl:  9-27-26 

Keeps  House  in  session:  9-27-45 

Sec  Knox  as  Mag  contributor:  11-15-36 

Sec  Knox  "betrays  press":  9-13-6 

Leaks,  edl:  7-26-20 

Lend-lease  stories — FDP:  8-30-6 

Luce  replies  to  FDP  Time  attack:  11-29-14 

Minors'  activities  in  army  camps:  9”i3"3 

Mo  House  criticizes  press:  7-19-12 

Motion  picture  industry — Sen  Clark:  9-13-4 

Movie  investigation:  9-20-36 
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CRITICISM  (Cont’d.) 

Movie  probe  by  columnists:  9-20^11 
Paul  Scott  Mowrer  defends  newspapers: 

8-23-98  ( S) 

Mr  Arnold  aigain,  edl:  7-26-20 

NYA  by  G^tonia  N  C  Gazette:  11-29-13 

Navy  recruiting  ceunpaign  ads:  11-8-11 

Nazis  hit  Brewer,  edl:  8-16-28 

Neville  Miller  FCC  press  attack:  11-8-9 

Newspaper  errors,  edl:  8-23-18 

Newsprint  waste,  edl:  9-6-20 

N  Y  Dress  Inst  promotion  fund:  11-8-16 

N  Y  Times  news  suppression —  Wheeler:  7-19-9 

"Ostrich-like”  censorship:  11-15-16 

Our  comment  on  "yoo-hoo"  incident:  8-2-36 

Particulars,  please,  edl:  10-18-26 

Photo  Eng  hit  Gov  aul  interference:  10-25-11 

Photo-eng  protest  adv  attacks:  8-30-4 

Press  attaicked  by  Sen  Guffey:  10-4-6 

Radio  and  propaganda — Sen  Clark:  9-13-4 

FDR  attack  on  Time  "lie":  11-29-14 

FDR  "enemy  No  1"  to  Italians:  8-1^28 

Mrs  FDR  hits  Natl  Guild  leaders:  8-9-9 

Singing  commercials  on  radio:  11-22-9 

Terms  "draftee",  "selectee":  11-22-32 

Term  "Stalin  line"  in  news:  7-19-28 

Through  the  looking  glass,  edl:  11-22-18 

"Time"  protests,  edl:  12-6-24 

Frauk  Tripp  hits  adv  cri.tics:  11-15-32 

U  S  news  policy  SDC:  11-15-16 

Admiral  H  Yarnell  in  Colliers:  11-15-36 


DEFENSE  PR06RAM(Cont'd.) 

"Priorities  clinic"  Dieeting:  8-30-10 
Pulp,  paper  industry  committee:  8-23-13 
Reporters  in  arniy  manoeuvers:  8-2-30 
Rockefeller  office — through  local  groups: 
10-18-14 

724  newspapers  in  stamp  plan:  12-27-9 
Survey  of  waste:  12-27-9 
Wartime  guide  for  r2Ldio:  12-27-8 
Wood  pulp  under  exp  control:  8-23-5 


DEPARTMENT  STORES 

Arnold  Constable,  New  York's  oldest:  8-23-98(8) 
Macy's  post  exchange  service:  12-6-38 
Marshall  Field  Chi,  Agency  technique:  11-29-18 
1940  retail  sales  up*.  7-5-36 
Store  use  of  radio  adv:  10-18-15 


DISASTER 

Flood,  Paul's  Valley,  Okla,  halts  paper: 
12- 13-5'7 

EDITORIAL 

BEST  STORIES 

Biggest  stories,  1941*.  12-27-6 


COLUMN 

Facts  &.  Features,  Dallas  Tex  News:  8-30-14 
Sec  Knox  bawls  out  several:  8-2-30 
Students  picket  lovelorn  col:  10-11-18 


CORRESPONDENTS 


CRUSADE 

Pro-Nazi  probe  in  Argentine:  11-15-23 


DEFENSE  PROGRAM 

ATF  gets  war  order:  12-13-57 
Bleaching  chemicals  allocated:  12-27-30 
Canadian  authority  over  advertising:  11-8-5 
Can  paper  mills  machine-tool  work:  8-16-28 
Carrier  sales  of  stamps:  11-22-3;  12-6-36 
Cir  men,  Morgenthau,  meet  on  plan:  11-22-3 
Consumer  instruction  stzirts:  12-6-11 
Dailies  in  carrier  stai.ip  plan:  11-29-26 
Efforts  newspaper  machinery  concerns:  8-9-30 
590  papers  back  stamps  sale:  12-6-36 
Hoe  contract  beats  schedule:  8-2-31 
"Names  make  news"  in  Army:  7-i2-(| 

New  0PM  preference  rating  order:  12-27-7 
Newspaper  industry  recognized  as  essential: 

10- 18-9 

Newspaper  supplies — A- 10  priority  rating*. 
10-18-5 

Newspaper  truck  rules  in  blackout:  12-27-6 
Newspapers  vital  part — Sidney  Hillman:  10-4-33 
N  Y,  N  J  Pub  behind  stamp  plan:  11-22-32 
0PM  order  hits  electric  ads:  11-8-10 
0PM  orders  to  conserve  chlorine:  9-27-33 
Oil  Burner  industry — 0PM  ruling:  10-18-15 
Paper,  pulp  defense  com:  7-19-4 
Papers  backing  stamp  sale  program*.  12-13-46 
Phil  a  B  defense  stamps  plan*.  11-8-3 
Phila  Bulletin  test  blackout:  12-27-9 


Abend,  Hallett,  leaves  Times:  8-30-36 
Allen,  Hottelet  return  to  U  S:  7-19-8; 

8-9-6 

Allen^  Larry,  Alexandria,  injured:  12-20-5 
Anderson,  A  Maissey,  Reuters',  killed: 

12-20-5 

Angly,  Casey,  from  Europe:  7-5-24 
Axis  take  H  Denny,  G  Anderson:  12-6-6 
Berlin  job  hard  on  writers:  11-8-16 
Berlin  releases  Guido  Enderis:  12-13-24 
Blitz  effect  London  papers — G  P  Simon: 

8-23-78  ( S) 

British  newsmen  with  Churchill:  12-27-8 
Buchignani,  E  C,  from  France:  11-1-32 
Busvine,  Richard,  fired  on:  11-29-18 
CP  man  in  Spitzbergen*.  9-20-10 
Cairoll,  Wallace  to  Moscow:  9-20-34 
Casey,  Robert  J,  to  Alaska:  7-12-28;  12-6-38 
Clapper,  Raymond,  home  from  London:  9-20-7 
Corr  in  Vichy  France:  12-6-32 
Darrah,  David,  back  from  France*.  12-6-32 
Elliott,  John,  home  from  Vichy*.  11-29-3S 
Exchanging  newsmen — Kent  (Jooper:  12-20-12 
Gallagher,  Wes,  expelled  from  Balkans: 

7-12-4 

Guptill,  C  H,  to  Buenos  Aires*.  9-27-38 


i 
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EDITORIAL  (Cont'd.) 

CORRESPONDENTS  (Coat’d.) 

Hancock,  Witt,  to  Bombay;  8-9“  14 
In  race  to  war  fronts:  12-20-5 
Knauth,  Percival  K,  thrilling  story: 

10- 25-38 

Knickerbocker,  H  R,  Field's  foreign  corps: 

11- 15-9 

Le  Cler,  Paula,  32nd  tour  war  areas: 

10-4-35 

Lecture  tours — foreign  corr:  9-6-12 
Lloyd,  John,  to  Mexico:  7-19-32 
KcEvoy,  Dennis,  CBS,  Moscow:  10-11-48 
Newsmen  banned  from  Iceland:  7-12-48 
Now  admitted  to  Iceland:  8-30-3 
O'Brien,  John  C,  to  England:  11-1-27 
Parsons,  Geoffrey  Jr,  to  London:  9-13-7 
Peters,  C  Brooks,  back  in  U  S:  10-25-7 
Pinkly,  Virgil,  world  tour  for  UP:  9-20-25 
Phonograph  record  explains  delay:  7-12-47 
Porter,  Roy,  AP,  from  Paris:  11-15-9 
Possible  AEF  gathers  in  S  F:  12-13-46 
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LIBEL 

Cl  Press,  UP,  set  back  Sweeney:  12-6-5 
Farthing  verdict — N  Y  Times:  8-9-S 
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LIBEL  (Cont'd.) 

N  Y  News — Yanks  suit  settled:  10-4-10 
Review  asked  Hoan-Mil  Journ  case:  10-11-8 
Sat  Eve  Post  sued:  9-13-40 
Paul  Vohs  wins  libel  trial:  i2-2'7-i8 


SUIT 

Ad  contracts  suits:  11-8-24 
AP — Oxnard  Cal  Press-  Courier:  12-13-46 
Citrus  group,  Arthur  Kudner  sues:  11-1-32 
5  zictions  agst  Hearst  papers  dismissed: 

10- 11-46 

Guildsmen  sue  Minn  Tribune:  9-20-26 
R  Hoe  tr  Co  suit  dismissed:  7-26-14 
Houston  Post-Amer  weekly:  8-2-7 
Mead,  Mrs  Mary,  sues  truck  owner:  11-22-25 
Mo  Journ  Sch — Negro's  suit:  7-12-46 
O'Donnell,  John,  sues  Phila  Rec:  7-12-30 
Over  Hearst  Consolidated  deals:  11-1-3 
Phila  Record  sued  by  B  Stolberg:  11-1-23 
Pre-determines  W-H  status:  11-8-6 
Sioux  C  Journ,  employees,  sued:  9-27-46 
Tobacco  companies,  executives,  convicted: 

11- 1-7 

Union  sues  Dallas  Journal:  12-20-4 
Va  daily  wins  W-H  case:  8-9-34 


LEGISLATION 

ACTIVITIES 

First  Hatch  Act  interpretation:  10-25-12 
Press  identification  law  sought:  8-30-27 
Price  controls,  edl:  11-22-18 


BILLS 

Bills  aimed  at  adv:  8-23-4 
Photo  bill  loses:  8-16-29 


LOTTERY 

S  A  Light  contest  a  lottery:  10-18-16 
Use  of  St  Louis  dailies:  10-25-18 


MAGAZINES 

"American  Boy"  to  resume  pub:  9-27-40 
Circulation  trends:  12-27-31 
Does  something  for  new'spapers:  11-29-11 
Esquire  publishers,  indicted,  sentenced: 
9-27-40 

Good  Housekeeping  food  markets  list:  11-29-11 
Good  Housekeeping  drops  approval  seal: 

8-23-30 

Gray,  Harry,  Munsey  Publications:  11-15-10 
James,  Sidney,  Time  coaist  Bur:  9-6-24 
Life  adv  dept  changes*.  11-15-10 
Life — A  Typical  Farm  Family:  9-20-26 
Navy  to  advertise:  12-27-9 
Newsweek  managing  editor:  io-i3-ii 


MAGAZINES  (Cont'd.) 

N  Y  bans  Dash:  9-13-41 

Phillips,  Jos  B,  m  e  Newsweek:  10-18-11 

PhD tog  course  by  Life:  8-9-36 

Time's  air  edit  to  Iceland:  9-13-16 

Time's  clever  promotion:  11-29-32 

Tracy,  Lee,  to  Look:  9-13-22- 

Youth's  Companion  sold:  9-27-40 


MECHANICAL 

EQUIPMENT 

Added  by  Okla  papers:  10-11-40 

ATF  offset  proving  presses:  12-13-57 

Bamgor  Me  News  adds:  10-11-42 

Beyond  repair,  may  be  replaced:  11-22-10 

Chi  News  adds  3  Intertypes:  12-13-57 

Chi  Sun  buys  picture  transmitter:  11-29-5 

Chi  Times  photo  truck:  10-11-38 

Cork  moulding  blankets:  7-12-41 

L  A  Times  adds  Hoe  units:  12-13-52 

Mena  Ark  Star  adds  Goss:  10-11-42 

New  color  attachment  on  market:  8-30-16 

N  0  Times-Pit  has  Directomat:  7-12-42 

New  presses — Vancouver  Province:  12-13-58 

New'  Rouse  measuring  standard:  12-13-59 

New  Scott  to  Jamestown  N  Y  P-J:  12-13-53 

New  Smalco  curved  router:  10-11-40 

0PM  would  freeze  Ptg  press  prices:  11-15-12 

Phila  Bulletin  News  Flashcast:  7-12-45 

Shamokin  Pa  Daily  adds  Duplex:  ii-S-32 

Spokane  daily  installs  Directomat;  12-13-50 


ILLUMINATION 

Worcester  T-^G  fluorescent  lighting:  10-11-38 


Black  ink  plentiful:  12-13-34 
Research  relatively  new:  8-9-30 
Water  base  ink  demonstrated:  11-8-32 
"Water  ink"  discussions,  experiments:  9-6-9; 

9-13-25 


MAKE-LT 

Chicago  Sun  fully  stream-lined:  12-13-52 
L  A  Times  revamps  edl  page:  7-12-38 
Mich  daily  drops  streamlining:  12-13-50 
Phila  Ledger — unusual:  12-13-42 
St  L  Star-Times  changes:  8-9-25 
Script  logotype  used:  7-12-42 


OFFSET 

New  weekly,  Santa  Ana  Cal:  7-26-18 
OPERATION 

Chicago  Sun  debut  huge  job:  12-13-50 
Electric' heat  for  melting:  ii-G-34 
Emergency  rating  for  repairs:  9“  13-3 
Half-tone  color  gravure  method:  8-9-28 
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OPERATION  (Coat»d.)  SUPPLIES  (Cont»d.) 

Newspapers  in  gravure — Dultgen*.  7-12-38  No  shortage — stocks  ample:  10-11-33 


Offset,  show^through,  strike-through;  9-13-28 
PERSONNEL 

Skilled  Mech  Eng  urged:  10-25-8 

PHOTO  ENGRAVING 

ANPA  cut  exhibit:  7”i2-33 
Hartford  Times — New  equipment:  12-13-55 
No  need  to  skimp — Finkledey:  7-12-43 

Proper  photo  handling:  7-12-36 


PLANTS 

Berlin  V/is  Eve  Journ — new:  10-11-40;  12-13-58 

Ft  Lauderdale  Fla  Times  improves:  7-12-42 

Greensboro  N  C  News  addition:  7-12-34 

Hartford  Times  modernizes:  12-13-55 

Montgomery  dailies  same  plant:  11-29-12 

New — Demopolis  Ala  Times:  12-13-53 

New — Endicott  N  Y  Bulletin:  12-13-56 

New — Harrisonburg  Va  News-Record:  11-8-37 

New — Marshall  Tex  News- Messenger:  11-8-32 

New — Miami  Herald  plant:  11-8-30;  12-13-59 

Newport-  Balboa  Cal  News-Times:  10-11-40 

New — Rocky  Mount  V^a  Franklin  News  Post:  12-13-5 

New — Shelby  N  C  Star:  8-9-26 

New — Sumter  S  C  Daily  Item:  8-9-26 

Plainfield  C  N — new  home:  9-13-32 

Poughkeepsie  Newspapers  "News  Cathedral":  7- 12- 

Prince  George  B  C  Citizen  modernized:  12-13-59 

Racine  Journ-T  modernization:  9-13-30 

St  Louis  P-D  starts  addition:  10-11-39 

Waynesboro  Va  News-Virginian:  7-12-34 


Supply  situation  tightening:  11-8-39 
The  supply  situation,  edl:  10-11-22 


TYPOGRAPHY 

Bir  News,  Age-Her  new  dress:  10-11-40 
Manhattan  Kan  Mer-Chron  new  dress:  10-11-41 
Simplifying  Dollar  Day  ads:  11-8-29 


M  E  M  0  R  I  U  M 

ASNE — Casper  Yost,  Paul  Block:  7-12-6 
Atwood,  M  V,  edl;  11-18-20 
Finley,  Dr  John  H,  honored:  7-5-34 
Glass,  Frank,  Montgomery  Ala:  12-27-18 
Leader,  Mary  Shaw,  reporter:  11-22-28 
Frank  L  Martin  Journ  Library:  8-30-4 
PNPA  backs  Zenger  Shrine:  7-26-16 
Roteury  Press  inventor  honored:  11-8-36 
Tablet  honors  Col  Richard  M  Hoe:  11-1-32 
Watson,  Dr,  obituary:  8-2-36 
Watson,  Dr  Oscar,  edl:  7-19-20 
Worcester  Mass  newsman  honored:  7-12-8 
Zenger  fund  contributors:  8-9-8;  8-16-4; 

9-6-6;  9-13“  16;  11-26-1;  12-20-16 
Zenger  Memorial — E  S  Friendly;  12-13-11 


MERGER 

Cordele  Ga  Dispatch,  radio  sta:  9-13-14 


MOVIE 


PROBLEMS 

LaPorte  Ind  H-A — lost  wrench:  11-8-35 
Mat  shrinkage  discussed — NEDN:  10-25-8 

PROCESS 

20  papers  now  use  Alltone:  10-11-42 
RECORDS 

ANPA  advises  special  card  index:  9-13-32 
ROTOGRAVURE 

How  roto  section  is  made:  10-25-34 
L  A  Times  16-p  section:  11-29-8 
Sections  curtailment  Jan  1:  12-13-42 

2  more  papers  discontinue  roto:  12-20-7 

SUPPLIES 

IDPA  reassured  on  supplies:  10-18-9 
Matrices  studied:  7-12-38 


Saginaw  Mich  News  newspaper  film:  11-8-12 


NECROLOGY 

Albert,  Charles  E,  Phoenixville  Pa:  8-2-34 
Anderson,  C  M,  Litchfield  Neb:  7-5-18 
Andrews,  Thomas  S,  Milwaukee:  12-13-66 
Atkinson,  Percy  C,  Eau  Claire  Wis:  12-27-34 
Atwood,  M  V,  Gannett  newspapers:  11-8-45 
Barbonell,  Solon,  Brooklyn  Citizen:  12-6-35 
Bennett,  Peter  Gordon,  N  Y:  11-1-34 
Blethen,  Maj-Gen  Clarence  B,  Seattle:  11-8-12 
Bole,  Benj,  Ci  Plain  De£Ller:  11-29-14 
Bolles,  Pep  Stephen,  Washington:  7-12-12 
Botana,  Nat£ilio,  Buenos  Aires:  8-9-34 
Bowden,  Wallace  Gordon,  Jacksonville  Fla: 
10-18-39 

Brockhagen,  Homer  Carl,  San  Fran:  12-13-24 
Brown,  David,  Cin  Enquirer:  10-11-50 
Bullivant,  Wm  A,  Brockton  Mass:  10-4-38 
Campbell,  Geo  A,  Pittsburgh:  11- 29-37 
Carroll,  Chas,  Independence  Mo:  9-6-22 
Cash,  Wilbur  J,  Charlotte  N  C:  7-12-50 
Chamberlain,  Col  H  B,  Chicago:  7-12-47 
Clement,  E  P,  AP,  Indianapolis:  10-18-39 
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Cobbe,  Geo  C,  Topeka  Kan:  11-1-34 
Collier,  F  H,  St  Louis  G-D:  7-12-30 
Cranley,  Jas  Dunn,  Ashland  Ky:  8-2-34 
Cunningham,  Jack,  Cal:  10-11-50 
Curtis,  Robert  Mitchell,  Roanoke,  Ya:  7-261-24 
Curtis,  Vta  D,  Los  Angeles:  10-11-50 
Dale,  Jpseph,  Monticello  Miss:  10-11-50 
Davidson,  Miss  Mary,  Carthage  Ill:  12-20-34 
Dean,  James  W,  St  Petersburg  Fla:  8-23-20 
Decker,  Karl,  New  York:  12-13-66 
Deininger,  Calvin  H,  Taitiaqua  Pa:  S-2-34 
Dershuck,  John  R,  Hazleton  Pa:  11-15-34 
Digges,  Mrs  August  Stass,  N  Y:  7-5-34 
Dodson,  Wm  A,  Rome  Ga:  11-29-37 
Eddy,  Geo  A,  Goss  Ptg  Co:  81-30-29 
Edwards,  Geo  Porter,  Berkeley  Cal:  7-19-34 
Elliston,  Harold  Thomais,  San  Fran:  11-1-34 
Fellers,  Edgar  A,  Chicago:  8-30-29 
Fettinger,  Theo  S,  Newark  N  J:  9-13-39 
Fisher,  Geo  A,  San  Francisco:  9-6-22 
Friend,  Roger  Babson,  N  Y:  9-27-46 
Fuller,  Mrs  Qara  K,  Floyd,  la:  9-13-39 
Fuller,  Wm  Oliver,  Maine:  9-27-46 
Galliher,  Holland  A,  cartoonist:  8-23-20 
Gluchowski,  K,  Buffalo  N  Y:  9-20-24 
God  bey,  Earle:  11-1-18 

Graham,  Frank  Fiske,  San  Antonio:  11-15-34 
Gregson,  John  T,  Everett  Mass:  O-2-34 
Grigsby,  A  J,  Nsishville  Tenn*.  12-27-34 
Halloran,  Ensign  Wm  J,  Cleveland:  12-20-27 
Hammesfahr,  A  C  G,  N  Y:  7-i9“i9 
Hammett,  Fred  M,  Newport  R  I:  8-30-34 
Hanrahan,  J  T,  Terre  Haute:  8-9-7 
Harrell,  J  W,  Atlanta  Tex:  11-15-34 
Hart,  John  W,  Quincy  Ill:  10-11-50 
Hawken,  J  Albert,  Hagerstown  Md:  8-16-29 
Hawks,  Wells,  publicity  man:  12-13-43 
Hirshfield,  Mrs  Margaret  A  R,  Prescott  Ariz: 
8-2-34 

Hodgson,  Horace  M,  Chi  Tiio:  11-29-37 
Holmes,  Frank  J,  Oak  Park  Ill:  9-27-46 
Holz,  Julius  P,  N  Y  Staats  Zeitung:  8-23-20 
Hooper,  K  K,  Haywzird  Od:  8-23-20 
Horgan,  Stephen  H,  halftone  inventor:  9-6-33 
Horst,  Rudolf  H,  South  Bend  Ind:  11-22-30 
Horton,  McDavid,  Columbia  S  C:  ii-8r42 
Hosking,  Albert  J,  Pasadena:  9-13-10 
Howse,  John  B,  Houston  Tex:  8-16-29 
Hughes,  J  H,  Mergenthaler:  7-19-28 
Hutchins,  Chester  E,  Savannah:  8-30-34 
Ivins,  Hadden,  Union  City  N  J:  9-13-16 
Jewell,  Mrs  Abba,  Springfield  Mo:  9-20-22 
Jerome,  Vance,  Greensboro  N  C:  8-3O-34 
Johns,  G  S,  St  Louis  P-D:  7-19-32 
Johnson,  Frederick  G,  Wilkes-Barre: 

10-25-40 

Keenan,  Walter,  N  Y  Times:  10-11-50 
Kiest,  Edwin  J,  Dallas:  8-16-28 
Kimmelberg,  Fitiil  W,  N  Y:  10-11-50 
Kolb,  Col  Louis  J,  Phila  Rec:  7-12-50 
Kroger,  Henry  C,  Kearny  Neb:  12-20-34 
Ladd,  Geo  C,  Vineland  N  J:  7-12-50 
Lamb,  Fred  D,  Manhattan  Kan:  9-13-39 
L'evings,  Wm  H,  Las  Vegas  Nev:  8-16-29 
Levine,  Jules  C,  Paterson,  N  J:  12-6-35 
Leonard,  James  Pope,  Santa  Cruz  Cal:  9-27-46 


KECROLO8Y  (Cont'd.) 

Lewis,  A  L,  Southam  Press,  Toronto:  10-18-29 
Lincoln,  Allen  B,  Westford  Conn:  9-13-39 
Littick,  W  0,  Zanesville  Ohio:  12-6-28 
Little,  Mr  Mrs  Chas  B,  Akron  0:  9-13-34 

Locke,  Michael  A,  Columbus  Ind:  12-27-34 
Long,  Mrs  Viola  Niles,  Cal:  7-5-34 
Lord,  Kenneth,  Long  Island:  7-19-6  ^ 

Lowry,  Forest,  L  A  Examiner:  8-2-34  f 

Main,  John  Bradford,  Hearst  papers:  8-23-20  ' 

Martin,  Frank  Lee,  Uni  of  Mo:  7-26-30 
Martin,  Hugh  Glenn,  Phila:  10-25-42 
Matheson,  Eugene,  Mich:  7-5-34 
McBride,  Wells  R,  Ogden  Utah:  10-25-42 
Me  Clean,  Percy  W,  WNU:  11-29-37 
McCullough,  Thomas,  Anderson  Ind:  12-27-34 
McDevett,  Chas  Warren,  V/i  ns  ton- Salem:  12-27-34 
Meinnes,  A  K,  Can  Newsprint  man:  8-30-34 
McLean,  Edward  B:  8-2-14 
McNitt,  Robert  B,  McNaught  Syn:  12-27-33 
Mead,  John  Sr,  Erie  Pa:  9-20-7  ! 

Meingert,  Wm  M,  Moundsville  W  V:  11-1-34 
Meiss,  Ch£Lrles,  Springfield  Ill:  10-11-50 
Meredith,  Roy  S,  Union  City  Ind:  11-15-34 
Metz,  Philip  F,  Qaaha  Neb:  7-19-34 
Middleton,  James  E,  Chicago:  8-3O-34 
Miller,  Kelton  B,  Pittsfield  Berkshire  Eagle:  j 

12-6-36  'I 

Miner,  Edw  Herbert,  New  York:  10-18-6  ! 

Mines,  Dillwyn  S,  Camden  N  J:  11-15-34 
Montague,  Jas  J,  Belmont  Mass:  12-20-34  ^ 

Murray,  Robert  Ernest,  Toronto:  9-20-22  * 

Murphy,  Eugene  C,  Buffalo:  11-15-34  « 

Mushlitz,  Earl,  Indianapolis:  11-29-37 
Nelson,  Edgar  P:  7-19-34 

Newland,  John  Lynne,  Frederick  Okla:  12-13-66 
Noyes,  Frank  E,  Wis  publisher:  12-6-34 
O'Brien,  Willis,  San  Fran*.  7”19“34 
O'Donnell,  Hugh  A,  New  York:  8-30-29 
O' Farrell,  V/m  Vance,  San  Diego:  11-8-46 
Onyun,  Mrs  Lucie  A,  Washington*.  11-22-30 
Osionach,  Anthony  G,  Gulfport  Miss:  11-8-46; 

11-15-34 

Perkins,  Arthur  L,  Gailveston:  8-2-34 

Preston,  E  W,  Boston  exec:  12-27-19 

Price,  Howe,  Bessemer  Ala:  7-19-34 

Purington,  Arthur  K,  Bath  Me:  9-13-39 

Purvis,  Rev  Dr  Sam  W,  Phila:  11-29-37 

Redfield,  Chas  M,  Malone  N  Y:  11-15-34 

Remmel,  Arthur  K,  Ft  Wayne  Ind:  9-13-10 

Rice,  W  C,  Houghton  Mich:  9-13-40  * 

Phatigan,  Edw  R,  Hearst  Boston  exec:  10-11-18  * 

Rhoads,  Horace  E,  San  Diego:  11-8-27;  11-15-34 

Richardson,  H  J,  Augusta  Mich:  7-12-50 

Rodgers,  Arch,  IT  foreign  editor:  io-i8r-20  ' 

Rodigrass,  Nathan  D,  Newburyport,  Mass:  12-6-35 

Rotter,  Rev  Sanford  L,  Raleigh  N  C:  12-20-34 

Schermerhorn,  James,  Detroit:  12-6-38 

Severn,  Wm  E,  Washington:  8-2-6 

Simpson,  Ernest  S,  Chicago:  8-23-20  | 

Smethurst,  Frank,  Raleigh  N  C:  9-27-46  l 

Smith,  L  Lee,  Uniontown  Pa:  11-15-34  1 

Snyder,  Edw  A,  Ind  News:  12-6-35  \ 

Snyder,  R  C,  Ohio  publisher:  10-11-28 

Suhr,  Fred  J,  N  Y:  9-20-22 

Sunday,  Jesse  L  C,  Frederick  Md:  8-30-34 

Taylor,  Chas,  Boston  Globe:  8-23-10 
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Tibbitts,  Edw  C,  Akron  0:  ii-29“3'7 

Tiedeman,  John,  Sunnyvale  Cal:  8-23-20 
Treanor,  Vincent,  Andover  Mass:  8-161-29 
Twomey,  Michael  J,  Biddeford  Me:  12-20-34 
Vachion,  Lionel,  Sherbrooke  Que:  7-12-50 
Wachtel,  Wm,  New^  York:  8-i6t*^ 

Walker,  Prof  G  C,  Uni  of  Neb:  10-18-39 
Wathey,  Manful  J,  New  York:  10-25-42 
Watson,  Dr  Oscar,  St  Johns  N  B:  7-19-34 
Weeks,  B  P,  Marysville  Kan*.  9-6-22 
West,  J  M,  Dallas,  Tex:  8-30-29 
White,  A  B,  Parkersburg  W  Va:  7-12-50 
Widlund,  J  E,  Greeley  Colo:  9-13-34 
Wilkens,  John  F,  Washington  D  C:  12-27-9 
Williams,  Frank  J,  N  Y:  12-13-66 
Wilson,  Lynn  W,  Conn*.  10-11-49 
Winter,  Edw  H,  Rochester  Minn:  7-12-50 
Wolfe,  Mrs  Maude  Fowler,  Columbus  0: 
9-27-46 

Wolfe,  Wm  D,  Phil  a  Record:  12-13-66 
Young,  Chas  Sommers,  California:  11-22-3O 
Young,  Coulter  Dabney,  I  P  C:  11-1-34 
Zellerbach,  Isadore,  Cal:  8-9-34 


NEW  PAPERS 

News-  TAB,  picture  newspaper:  11-8-5 
U  S  picture  paper:  9-27-36 
U  S  Week — national  weekly:  11-22-28 


NEWSPAPER 

SEE  -  Advertising 
SEE  -  Anniversaries 
SEE  -  Awards 
SEE  -  Circulation 
SEE  -  Editorial 
SEE  -  Guild 
SEE  -  Labor 
SEE  -  Legal 
SEE  -  Legislation 
SEE  -  Mechanical 
SEE  -  Taxes 
SEE  -  Tribute 


ADMINISTRATION 

Chi  Tribune  future  ownership:  12-20-4 
Dewart,  W  T  Jr,  N  Y  Sun  pub:  12-13-20 
Hudson,  Buell,  Woonsocket  Pub:  7-19-32 
McCarrens,  J  S,  heads  Ci  P  D  company:  12-6-36 
N  Y  Sun  officers:  12-13-20 
Phila  Ledger  management  rights:  12-6-8 
Phila  Ledger  trustee  ship:  11-15-6 
Pittsburgh  Post-Gazette:  7-19-S 
Scripps,  R  P  sons,  S^H  papers:  11-1-8 
Smiley,  David  E,  Tampa  Times:  7-19-34 
Toledo  Blade:  7-19-5 

Two  dailies  under  Knight  Newspapers:  7-26-34 


NEWSPAPER  (Cont'd.) 

BONUS 

Baltimore  Sunpaipers  give  bonus*.  12-13-61 
Knight  Newspapers:  12-20-27 
More  newspapers  giving:  12-27-7 
Mt  Clemens  Monitor  yinas  bonus*.  12-6-22 
Omaha  World-Herald  bonus:  12-13-61 
Woonsocket  R  I  Call  Thanksgiving  bonus: 

11-29-14 


COOPERATION 

For  closer  press  ties,  edl*.  11-8-20 
Spirit  of  cooperation — West:  9- 27- XXXVII 
With  advertising  asked:  8-27-XXXVIII 


COSTS 

Joint  ptg  plan — Ward  Mayborn:  8-23-5 
Production  economies  emphasized  at  INMC*. 

10-11-34 

Savings — joint  printing  plan:  8-23-5 
Up  2%  to  i2j  in  year*.  12-13-49 

CRUSADE 

Atlanta  Journal  prison  expose:  9-6-8 

Boston  R-A  installment  buying  ad:  10-25-18 

Chi  Her-Amer — small  businesses:  9-13-7 

Chi  Trib  expose  gaunbling  syn:  11-1-18;  11-8^41 

Daily's  campaign  to  build  museum:  8-30-33 

K  C  Star,  agst  municipal  corruption:  11-1-36 

Labor  Fed  backs  Chi  Trib:  9-6-24 

Mem  Com  Appl  two  exposes:  11-29-6 

Michigan  City  Ind — traffic  deaths:  12-27-16 

New  Orleans  dailies:  8-9-3 

N  Y  as  fashion  capital:  S-3O-7 

Phila  short  weight  coal  fight:  7-12-49 

Resort's  law  controlling  ads*.  7-26-8 

St  Louis  S-T  exposes  gambling:  11-8-9 

Spaurtamburg  S  C  county  fairs  closed:  10-18-41 

Story  cuts  La  floggings:  9-27-XL 

Tenn  daily  attacks  tax  bd*.  12-13-44 


EXPANSION 

Chi  Sun  buys  Esquire  Features:  12-13-45 
Des  Moines  R  i  T  in  broadcast  field:  9-27-15 
L  A  Her-Exp  Industrial  Ser  Dept:  11-15-10 
Opelousas  La  World  adds  Sunday:  11-1-5 


FEATURE 

Blank  front  page — Newspaper  V/eek*.  10-4-10 


FUTUF.E 

Of  things  to  come?  edl:  12-6-24 
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NEWSPAPER  (Cont'd.) 

•.  HEADLINES 

Brooklyn  Eagle  on  Dodgers  victory:  10-4-6 
War  headlines:  10-11-38;  i2-i3-'7 

LIBRARIES 

Keeping  service  records:  8-9-12 
Library  staffs’  responsibility:  7-19-7 
N  Y  News  vacuum  cleaned:  12-13-57 


MERGER 

Carroll  la  weekly  and  Daily  Her:  9-13-16 
Jamestown  N  Y  Post,  Eve  Journal:  10-4-36 
Japan — four  greatest  papers:  11-15-14 
Sioux  City  dailies  ptg  plan:  12-6-33 
Stillwater  Okla  Press,  News:  11-15-16,  34 
Tulsa  papers  business  staffs:  7-5-4 


A  Sun  rises,  edl:  12-6-24 
Chicago  Sun  out  Dec  4:  10-18-11;  12-6-3 

Clarksdale  Miss  Press:  12-20-29 
Food  for  though-,  edl:  9-20-20 
French  bi-week^  /,  N  Y:  9-13-4 
Rope  Ark  Jourt)  am  daily:  9-6-6 
II  Hondo,  N  Y  Italian  daily:  9-6-6 
Lowell  Mass  Journal,  weekly:  9-20-26 
News  Cavalcade — journ  in  reverse:  8- 9“  14 
"Prof its"— in  reverse,  edl:  11-1-20 
Pryor  Okla  Democrat:'  9-13-22 
Rehearsing  first  issue  Chi  Sun:  11-29-5 
Siskiyou  Daily  News:  10-11-6 


POLICY 

Allentown  Call,  Chron,  Guild  cont:  8-16-6 
A  timely  reminder  edl:  8-3O-20 
Atlanta  Constitution  Admen  course:  7-12-11 
Bir  Post  resumes:  no  Guild  shop:  12-27“ 18 
Boston  Globe  Employe's  Assn:  8-33*"  18 
Bloomington  Pantagraph  radio  programs: 

11-25-32 

Chi  publishers  ITU  contract:  7-26-18 

Chi  Trib  expanded  radio  listing:  11-22-12 

Chi  Trib  staff  meeting:  12-13-62 

Dallas  News  discontinues  roto  sec:  12-20-7 

Economy  measure ^  edl:  9-20-20 

Four  yr  old  error  corrected:  8-30-28 

Gannett  Pub  Co — Guild  cont:  9-6-16 

Hammond  Ind  Times  Guild  cont:  11-8-37 

Hearst-Guild  peace  code:  9“i3“4 

Job  adv  restrained  in  Pittsburgh:  12-27-32 

Joint  printing  company  plan*.  8-23-5 

L  A  Times  raises  wages:  11-22-27 

L  A  Times  retirement  income  plan:  10-18-10 

Marshall  Field  talks  of  PM:  10-4-4 

New  Guild  contract — Detroit  F-P:  8-2-12 

N  0  Item  and  ITU  sign:  8-30“i6 

N  0  puff  pact  ends:  8-16-32 

N  Y  Her-Trib  closes  Axis  bureaus:  12-6-5 


NEWSPAPER  (Cont'd.) 

POLICY  (Cont'd.) 

N  Y  Times  to  broadcast  news:  11-22-23 
Omaha  W-H  discontinues  roto  sec:  12-20-7 
Phila  Bulletin  retirement  plan:  11-15-8 
Phil  a  dailies  agree  on  dea^ines:  7-12-49 
Phila  Inquirer  strike  threat:  9-13-5 
Phila  Ledger-Guild  agreement:  9-6-14 
Phila  Ledger  on  Guild  proposals:  7-5-10 
Phila  publishers  on  Guild  demands:  8-30-12 
Pitts  P-G  Guild  contract:  7-26-18;  8-2-12 
Ptrs  strike,  3  Ill  papers:  11-15-12 
Radio  vs  printed  word — Brant:  10-25-41 
San  Jose  daily  Guild  cont:  9-6-16 
Scranton  papers,  Newswriters  Union  sign: 
11-8-12 

Seattle  P-I  apologizes  for  Pegler:  10-18-34. 
The  newsdealer  strike,  edl:  12-6-24 
The  New  York  boycott,  edl:  11-29-22 
The  relentless  Tribune,  edl:  8-30-20 
3-day  strike  Texark2ina  Ark:  9-13-10 
Topekaipapers  joint  publishing:  8-2-18 
Toward  radio  stations — FCC:  7-5-5 
Tulsa  papers  merge  bus  staffs:  7-5-4 
W-H  Div  appls  Lowell  Sun  case:  9-6-5 
Wash  Post  "progress  sharing  plan":  7-12-9 
West  Coast  a  m  dailies  blackout:  12-13-42 
Worcester  Mass  T-G  additional  pay:  12-13-62 


POWER 

Emphasized  by  Marshall  Field  man:  C-23-70  (  S) 


PROBLEM 

Aliquippa  Pa  Gaz  strike:  11-8-7 
Birmingham  Post,  Guild  settle:  12-20-14 
Bir  Post  strike:  9-13-5;  10-4-7 
Bir  Post  strike — Arthur  Robb:  10-4-40 
Chester  Times  Guild  strike:  11-C-7 
Frank  Clarvoe  on  youth  problem*.  9-27-XXXIX 
Commendable  foresight,  edl:  9-13-18 
Common  sense  won,  edl:  9-6-20 
Danger  in  price-fix  bill:  10-25-41 
Danger  in  seizure  bill:  8-16-7 
Employer-employee  relationship*.  10- 4“ 40 

"Leaves  of  absence":  10-4-40 
NLRB  and  Hollywood  Cit  News:  7-26-34 
N  Y  Jewish  Day  strike  ended:  8-23-13 
Of  things  to  come,  edl:  8-9-16 

T 

f 

PROMOTION 

Adequate  newspaper  schedule  needed:  7“5"33 
Aesop  Fables  in  St  Louis:  10-4“ 26 
Aid  to  defense  program:  12-6-34 
Akron  Beacon-News  market  folder:  12-27-26 
Albany  market  data  book:  9-13-22 
"Alfalfa  Al"  again  in  Phoenix:  9“27“34 
Anderson  S  C  newspapers'  folder:  7“5“33 
Arkansas  gasoline  report:  7-12-18 
Atlanta  Journal's  good  newspaper  9-13-22 
Atlanta  Journal  on  retail  sales*.  8-30-24 
Blackout  in  Tennessee:  11-15-27 
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MEW8PAPER  (Cont'd.) 

PROMOTION  (Cont'dJ 

''B19"  and  L  A  Examiner:  8-2-31 

Book  Fair  circuit  suggested;  10-4-26 

CDNA  Ad  Bureau:  7-5-8 

Can  aid  in  maintaining  morale:  12-20-33 

Chi  Her-Amer  all-star  basketball:  12-6-38 

Chi  News,  isth  annual  regatta:  8-30-16 

Chi  News  names  new  agy:  7-12-14 

Chi  Tribune  adds  new  dept:  8-30-4 

Chi  Tribune,  Music  Festival:  8-23-22 

Chi  Trib  sponsored  "Adopt  a  Yank":  12-27-16 

Cincinnati  market  map:  9-6-^ 

Cin  Post  retail  traffic  study:  11-1-26 
Cin  T  S  folder  file  of  data:  8-23-27 
Cleveland  Press  vacation  bur:  7-5-24 

Colby,  Frank  0,  Orthoepist:  10-4-26 

Columbus  Ga  Ledger,  Enguirer:  9-13-22 

Corpus  Christ!  Caller-Times — boom  days:  11-1-26 

Corpus  Christ!  C-T,  on  eye  impressions:  8-23-27 

Corpus  Christ!  Tex  "V":  9-27-34 

Cram,  R  S,  on  Col  0  Dis:  9-20-^ 

Data  on  expanding  markets  needed:  10-18-13 

Defense  spending  data:  8-16-24 

Denison  Tex  Her  copy  criticism:  10-18-39 

Designed  to  improve  local  business:  9-6-28 

Detroit  F  P  pheasant  tally:  io-ic-45 

Detroit  News  auto  expedition:  8-9-8 

Detroit  News  new  market  study:  9-27-34 

Double  talk  from  Walla-Walla  Wash:  11-15-27 

Editors  good  promotion  men:  10-11-45 

Ellis  Plan  Associates — promotion:  12-6-34 

Gannett  Bowling  Tournament:  11-15-24 

Georgia  markets:  7-26-28 

"Good  market  without  defense":  7-26-28 

Harrisburg  Pa  Telegraph  market  bklt:  11-1-26 

Hearst  S  papers  offer  song  hits:  10-25-28 

Honolulu  Adv  statistical  folder:  8-9-33 

Houston  P  sponsors  summer  symphony:  8-2-24 

How  roto  section  is  mzuie — Ind  Star:  10-25-34 

IWJM  coffee  and  tea  survey:  10-4-26 

"Its  a  plot" — Colliers;  7-19-24 

Keep  'em  buying — St  L  G-Dem:  10-18-39 

Lack  of  follow  through:  11-15-27 

"Lemon"  sales:  11-29-11 

Lever  Bros  adv — Albany  K-N:  8-23-27 

Longview  Wash  D  N  letterhead:  9-6-28 

L  A  Examiner  air  show:  8-3O-14 

L  A  nation's  third  largest  market:  12-13-44 

L  A  Times  consistent  promotion:  7-12-18 

L  A  Times  inst'l  promotion:  7-12-18 

L  A  Times  snaps  license  plates:  12-27-24 

Louisville  dailies  theatrical  project:  10-18-16 

Memphis  papers  lilting  copy:  3- 30'^ 24 

Minn  S-J  boys  and  girls'  want  ads:  7-19-24 

Minn  S-J  and  Trib  "Spirit":  11-15-27 

Minn  Trib,  S-J  picture  stories:  8-9-33 

Mobile  Ala  P  R  coasters:  12-6-34 

Montreal  Standard  market  basket:  8-30-24 

Must  first  sell  retailers:  8-2-31 

Nationally  adv  Br2Lnds  Week:  10-18-39 

Newark  N  J  News— real  estate*.  12-20-33 

N  0  States  cites  stars;  8-30-24 

New  philosophy  of  newspaper  adv*.  7- 5“ 3 3 

Newspaipers  need  publicity:  8-30-24 

N  W  ads  good  yr  round:  10-18-39 


NEWSPAPER  (Cont'd.) 

PROMOTION  (Cont'd.) 

Newton  Iowa  lays  the  "ghost":  9-20-26 

N  Y  Her-Trib  result  story:  8-16-24 

N  Y  Jour  Amer  small  business  aid:  11-29-32 

N  Y  papers  discuss  joint  plan:  11-22-26 

N  Y  Post  "practical  promotions":  8-9-33 

N  Y  Times  merchandising  promotion:  11-29-32 

Northwest  Press  liquor  survey:  7-26-28 

Okla  C  Oklahoman  women's  section:  11-29-32 

Oshawa  Ont  Times  folder:  8-16-24 

Page  promotions  on  defense  idea:  11-8-42 

Pan-American  Highway  travellers:  11-1-26 

Pasadena  papers  "no- summer  slump":  7-19-24 

Peoria  Journal-Transcript  folder:  12-27-26 

Peoria  J-T  payroll  calendar:  9-6-28 

P  B  travel,  resort  research:  12-13-44 

Phila  Inquirer  sub-recruiting  station;  8-2-6 

Phila  Ledger  "Can  Do"  club:  8-30-18 

Phila  Record  Book  Fair:  9-6-30 

Pittsburg  Press  and  its  Classified;  8-30-24 

Portland  Oregonian's  man  Twiford*.  11-8-42 

Portland  Ore  payroll  charts:  12-13-44 

Possibilities  in  lecture  courses;  9-20-26 

Promotion  men  can  strengthen  morale:  12-13-44 

Prov  Journ-B  using  drug  report:  8-9-14 

Public  relations  promotion:  11-29-32 

Questions  on  promotion:  8-2-3 1 

Riverside  Cal  N-A  cir  DE  L  F:  8-30-24 

St  Louis  G-D  Xmas  reminder:  12-6-38 

St  Louis  G-D — women  buyers:  8-23-27 

S  L  Trib-Tel — Iron  men,  chicken  feed:  8-9-33 

S  F  Examiner  Hospitality  House:  8-30-24 

S  F  Examiner,  its  morgue:  12-6-34 

S  F  papers  on  youth  problems:  9-27-XXXIX 

Sardines  from  tonterey  Cal  P-H;  11-8-42 

Schools  fields  for  P  R  promotion:  i2-27“26 

S-H  Air  Tour  club:  8-23-22 

S-H  liquor  sales  study:  7-26-28 

S-H  small-space  ads:  10-25-34 

Simplicity  essential  in  materiad:  9-13-22 

"Smokes  for  Yanks"  drive:  11-15-14 

SNPA  public  relations  com:  12-20-33 

South's  number  one  miirket;  11-22-26 

Spec  "Rep"  eisk  fund:  12-13-40 

Texas  Company  corrects  adv:  8-23-27 

The  annual  report:  11-22-26 

"There'll  sdways  be  a  Christmas":  12-27-26 

Toronto  Star  knitting  contest:  12-27-26 

Toronto  Star  wkly  readership  study:  11-8-42 

UP  dramatizes  foreign  coverage;  12-6-34 

"UP  Play":  8-2-31 

Using  Census  data:  11-22-26 

"Value  demonstration  month":  7-19-24 

Vancouver  Sun  fishing  Derby;  9-27-45 

War  effect  on  newsp24)ers;  12-20-33 

War  news  on  truck  posters:  8-30-32 

When  Bluegrass  bred  horses  win:  11-1-26 

Women's  wear  adv  in  L  A  Times*.  8-2-31 

Yakima  Wash  hops:  9-6-28 


PUBLIC  RELATIONS 

Need  stressed  by  SNPA  com*.  ii-29“6 
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NEWSPAPER  (Cont’d.) 

RADIO  STATIONS 

ANPA  denies  FCC  power,  edl:  7-19-20 
Dallas  News — new  studios:  7-12-42 
Press  service  tp  radio — Hough:  9-27-XXVI 
Time  to  be  alarmed,  edl:  7-12-22 
249  newsp2Lper  owned — FOC:  12-6-8 
Victoria  B  C  Colonist  buys:  10-18-41 

REGULATION 

French  press  ruling:  9-27-XXIV 

REORGANIZATION 

Mt  Clemens  Mich  plan:  12-13-36 

RESEARCH 

Steadily  improving — J  S  Newbery:  8-23-98  (  S) 

REVENUE 

Percentage  advertising,  circulation:  8-2-26 

SALE 

Athens  Tenn  Post  Athenian:  12-6-38 

Athol  Mass  Daily  News:  8-2-9 

Burlington  la  Hawk-Eye  Gazette:  7-26-14 

Canton  Ill  Ledger*.  7-19-6 

Chico  Cal  Record:  8-9-34 

Corona  Cal  Daily  Independent:  9-20-33 

Fremont  Neb  Daily  Tribune:  7-12-46 

Gilroy  Cal  Dispatch:  10-25-22 

Kansas  City  Journal:  10-25-40 

Kingman  Kan  Leader-Courier:  10-18-10 

La  Grande  Ore  Eve  Observer:  10-4-7 

New  Orleans  Item:  7-5-7 

Oil  -City  Pa  Blizzard:  io-iS-45 

Pine  Bluff  Ark  Graphic:  7-5-5 

Raton  N  K  Daily  Range:  9-27-33 

St  Albans  Vt  Messenger:  11-1-16 

Santa  Cruz  News:  7-5-24 

South  Raven  Mich  Tribune:  10-25-33 

Suffolk  Va  News-Herald:  8-2-12 

Sulphur  Okla  Times- Democrat:  8-2-16 

Turlock  Cal  Daily  Journal:  10-4-10 


SCHEDULE 

Abilene  Tex  R-N  Monday  issue:  12-27-31 
Evanston  Ill  News-Index  now  weekly:  9-13-5 
Napa  Cal  Journal  now  wkly:  7-5-26 
Sulphur  Okla  N  drops  Sat  has  Sun:  12-20-27 
Trucumc£Lri  N  M  News  now  6-day:  9-13-4 

STAFF 

Chi  Tribune  adv  dept  conv:  12-20-4 
Lincoln  Ill  Courier — defense  bonds:  12-27-30 
Winnipeg  F-P  15  men  in  service:  11-29-20 


NEWSPAPER  (Cont’d.)  I 

STATUS 

British  Press  reported  prosperous:  9-20-7 
Free  press — or  public  utility:  12-6-24 
Inseparably  linked  with  Democracy:  9-27-VI 
Japan  newspapers,  public  utilities:  11-29-9 
New  skill  in  newspapers — S£indburg:  9-27-XXX  1 

On  a  war  basis,  edl:  12- 13-3*0  I 

Only  medium  exposing  org2uiized  crime:  9-27-VIII  , 
Recognized  as  essential  industry:  10-18-9 
6-day  paper  is  a  "daily":  8-16-8 
What  is  a  newspaper?  edl:  8-2-20 

SUNDAY 

New — Santa  Cruz  Cal:  10-11-4 

SUPPLEMENTS 

Parade's  4-mos  cir  record:  10-4-4 
"Parade"  launched  by  Marshall  Field:  7-12-4 
Parade  prints  advertising*.  11-8-3 
This  Week  with  Phila  Bulletin:  10-18-29 


SUSPENSION 

Bridgeport  Times-Star:  11-29-38 

Columbus  Ga  Free  Press:  7-26-33 

Corona  Cal  Independent  Sat:  7“ 5" 16 

Daytona  Beach  Sun:  11-8-5 

Florence  S  C  Star:  11-15-33 

Greenwood  S  C  I-J  drops  Sunday:  10-25-36 

Lack  of  capital  killed  Newsdaily:  8-16-10 

L  A  Japanese  News:  12-13-62 

Minn  Beacon,  wkly,  Minneapolis:  10-18-38 

N  0  Item  drops  Sunday:  8-2-9 

Savannah  Ga  Daily  Times:  8-16-25 

Stillwater  Minn  Gaz  drops  Sat:  11-29-34 

3  Ill  papers — Ptrs  strike:  11-15-12 

Tokio  Asahi,  Osaka  Asahi,  N  Y:  12-13-42 

Two  S  A  papers:  8-30-10 

Waukegan  Ill  Post:  12-13-44 


TRIBUTE 

Cited  for  traffic  safety  aid:  9-27- XXXI 
Lauded  for  religious  news:  9-27*48 
Press  aid  in  education:  9*27-45 
Press  praised  for  religious  news:  9-27-9 
Safety  plaque  to  Okla  City  papers:  9-27-XXXV 
Archbishop  Spellman  lauds  press:  9-27*48 

WEEKLY 

Guild  strike  Parkchester  Review*.  11-1-32 

NEWSPRINT 

CONSERVATION 

Newsprint  waste,  edl:  9-6-20 
Urged  by  ANPA:  7-26-6 
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M  E  W  S  P  R  I  «  T  (  C  0  n  t  »  d  .  ) 

CONSUMPTION 

Australia  cuts  to  55%:  9-20-2(4 

U  S  consumption  in  1940:  8-16-8 

Shortage  hits  Japan  papers:  9”27“43 

EXPORT 

Can  newsprint  Gov  control:  11-29-20 

PLANTS 

Lufkin  Mill  expansion:  12-6-5 

PRICE 

Great  Northern  stable  at  $50:  8-16-8;  11-29-20 

International,  $50  for  six  mos:  9-6-5 
Int  Paper  raises  to  $53:  12-13-42 

Paper  prices  stable,  edl:  9-6-20 
St  Croix  raises  to  J50:  11-22-16 


PRODUCTION 

Aug  shipments  off  10. 6 J:  9-20-14 
Canadian  up:  10-18-41 

Munitions  won't  affect  pulp  supply:  7-26-4 
1941  under  1940:  11-15-32 

PECULATION 

Form  TFR-300  for  foreign  paper:  10-25-40 

SHIPMENTS 

Can  shipments  off  in  July:  8-16-27 
Hampered  on  Pacific  coast:  12-27-6 

SUPPLY 

ANPA  recommendation:  10-18-14 
No  cause  for  alarm,  edl:  7-19-20 
Publishers  reassured:  10-11-6 
Rationed  in  Australia:  ii-8-q 


ORGANIZATION 

ACTIVITIES 

Adv  Research  Foundation*.  7”i9“io 
Amer  Newspaper  Writers — N  Y  Times:  8-16-36 
Audit  Bur  of  Sales  drug  report:  8-9-14 
Automotive  Safety  Foundation:  8-16-33 
Consumer  Information  Centers  OP  A:  11-29-13 

Inst  Prop  Analysis  drops  Bulletin:  11-8-44 
Ledger  B  and  L  gets  U  S  charter:  9-13-40 
Metropolitan  Sunday  Newspapers  personnel: 
11-15-18 

Natl  Consumer-Retailer  Coun  6-pt  plan:  10-25-33 
Newspaper  Advertising  Inc  elects:  S-30“"36 


ORGANIZATION  (Cont'd.) 

ACTIVITIES  (Cont'd.) 

NYA  closes  Gastonia  N  C  projects:  11-29-13 
Okla  Inc  full-time  executive:  7-26-31 
Okla  State  Press  services  50  papers:  11-15-33; 
11-29-6 

Rockefeller  group,  L  A  relations  reokg*.  8-16-7 

UNA  links  96  key  markets:  12-27-27 

USO  put  over  by  Newspaper  Co-op:  10-18-45 


NEW 

Advertising  copy  service,  Madison  Wis:  8-3O-8 
Arthur  Rhodes  Syn — book  review:  8-2-28 
Chi  Trib  Want  Ad  Service*.  11-29-35 
Economic  t  Financial  Agency:  10-4-35 
Flat  Pate  System,  Inc:  8-16-33 
Gollan  Metal  Company:  9-i3“32 
Grover  Boyd  Company:  7-5-24 
Knight  Newspapers  Inc:  7-26-34 
Mich  Com  of  Public  Info  mat  ion*.  7-26-26 
Natl  Opinion  Research  Center:  9-6-16 
Newspaper  Advertising  Inc — 13  p2ipers*.  8-23-30 
N  Y  Music  Circle:  7-12-12 
Office  Faicts  and  Figures — U  S  Gov:  10-11-4 
Okla  City  Shopping  News*.  7-12-12 
Okla  dailies'  News  Bureau:  11-8-14 
Pioneer  Press  Inc,  Okla  City:  7-12-12 
Press  Association  Inc,  AP  photos:  7-19-33 
Press  News  Ltd,  Canada:  7-26-6 
"Select  Group",  Chicago:  7-12-49 
Sheldon  R  Coons,  bus  counsel:  7-19-6 
United  Newspaper  Advertising  Inc:  12-27-27 
United  Newspapers  Inc,  Chicago:  11-29-35 
Young,  John  Orr,  consultant:  8-23-8 


PAPER 

Chlorine  reduced  in  manufacture:  11-29-6 
Conservation  of  waste  asked:  7-26-7 
Crown  Zellerbach  record  sales:  9-6-6 


PERSONAL 

SEE  -  Biographical 

Abend,  Hallett,  from  Far  East:  11-1-7 
Ackerman,  Dean,  to  S  A:  12-27-26 
Ackley,  Mrs  G  G,  Phila  Ledger:  7-26-33 
A  damnable  libel,  edl*.  10-4-22 
Adler,  Col  Julius  Ochs,  Brig  Gen:  7“i9“4 
FRA  leaves  N  Y  Post:  8-23-12 
Airy,  John  T,  Mobile  P-R*.  9-6-2S 

A  job  seeker's  travail:  12-6-40 
Aldrich,  E  B,  heads  Ore  AP:  10-11-30 
Alleman,  Gene,  heads  M  C  of  P  J:  7-26-26 
Alsop,  Joseph  to  Free  China*.  9-27-32 
Allardyce,  A  H,  Winnipeg  Trib*.  11-29-23 
American,  Briton  exch  war  views:  11-29-34 
Ames,  John  D,  Chi:  11-29-23 
Annenberg,  Ivan,  N  Y  News*.  12-6-5 
Annenburg,  M  L,  parole  plea*.  11-15-13 
Apple,  Harry  A,  heads  MGAA:  12-13-59 
Armstrong,  Maxwell  V/,  Raleigh  Times;  12-20-21 
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Arnold,  Thurman,  on  advertising, •  prices:  10-11-8 
Barnes,  Russell,  D  N,  to  England:  11-1-9 
Barry,  J  H,  30  yrs  Knight  papers:  7-19-8 
Baube,  Jean,  London  De  Gaulle  office:  10-4-31 
Beeler,  W  E,  Poughkeepsie  N  Y  Papers:  12-13-31 
Benneyan,  George,  before  promotion  men:  10-11-6 
Berry,  Robt  D,  Eastern  Newspaper  Supply:  9-13-34 
Biele,  H  M,  AP  chief  engineer:  9-27-14 
Binford,  Willard  K,  Pawtucket  R  I  Times:  9-6-34 
Blanchard,  L  R,  Gannett  papers:  11-22-7 
Booth,  Howard  G  M  Worcester  Mass:  7-5-10 
Borden,  Gail,  flies  to  England:  9-13-41 
Bowen,  W  L,  before  EAA:  10-11-10 
Bowman,  Willard  E,  Newark  Star  Ledger:  9-27-46 
Boyles,  C  S,  Marshall  Tex  N-M:  10-18-27 
Brant,  Irving,  favors  N-R  probe:  ior2S-4i 
Bridge,  Don,  leaves  N  Y  Times:  12-13-9 
Broughton,  Chas  E,  before  W  T  C:  11-8-33 
Brown,  Hilton  U,  61st  yr  Ind  News:  8r2-2i 
Brown,  Raymond,  Axtpn-Fisher  Tob  Co:  12-27-10 
Brown,  Jas  Wright,  before  NAM:  10-25-9 
Brown,  L  H,  Johns-Manville  Pres:  9-27-13 
Euchhert,  Phil,  Macon  Ga  papers:  7-12-46 
Burbach,  Geo  M,  St  Louis  P-D:  7-5-30 
Burritt,  D  E,  Assn  Overseas  E  Corr:  i2-20r24 
Campbell,  Gardner — British  greeting:  9-6-9 
Carmack,  George,  stays  in  army:  12-27-31 
Carroll,  Frank  S,  sells  S  C  News:  7-5-24 
Chaison,  Dominick,  Brockton,  retires:  10-11-42 
Challenger,  S  W,  Middletown  Conn  Press:  9-6-34 
Chambers,  Stuart  M,  St  Louis  P-D:  7-5-30 
Chase,' John,  promotion  mgr  N  0  Item:  10-11-23 
Christy,  Howard  Chemdler,  AP:  7-19-26 
Cirlin,  Bernard,  Raymond  Spector  Co:  8-30-28 
Clark,  Wm  M  Jr,  promotion  mgr  WFC:  8-9"27;  10-11- 
Conland,  H  H,  on  radio:  8-16-25 
Connolly,  J  V,  10  yrs  K  F  chief:  9-27-42 
Copley,  Jas  S,  San  Diego  U  5:  T  S:  10-25-25 
Corlett,  R  C,  V-P  and  Treas  Goss:  8-9-34 
Court  studying  Stahlman  subpoena:  8-16-16 
Coutant,  Frank  R,  Pedlar  &  Ryan:  8- 30*' 26 
Crider,  John  G,  to  Time:  9“6-5 
Cullen,  John  E,  before  NENAEA:  11-1-9 
Custing,  Chas, •  Parade:  10-4-4 
Dale,  A  E,  with  NBC:  11-8-44 
Dame,  Lawrence,  to  Europe:  9-6-9 
Daniels,  Josephus,  hoDie  in  Raleigh:  11-8-7 
Dapping,  N  0,  heaids  NYAP:  12-6-8 
Dawson,  Geoffrey,  London  Times:  7-26-7 
Day,  Minor  H,  Wash  Pa,  retires:  7-19-17 
Denipsey,  J  J,  edtr  Bklyn  Citizen:  12-13-40 
Devine,  John  F,  heads  GPI  roto  div:  12-13-56 
De  Witt,  Geo,  m  e  new  Chi  dly:  8-30-33;  10-11-7 
Dickinson,  C  Roy,  PI,  in  army:  12-20-32 
Dickinson,  Frederick,  Bur  of  Adv:  8-2-18 
Dixon,  Campbell,  L  T,  in  N  Y:  11-15-33 
Doorly,  Henry,  honored  by  staff:  7-12-38 
Duell,  C,  P,  Chi  Her-Amer:  10-4-3 
Dumble,  F  M,  42  yrs  service:  10-11-38 
Duret,  Senor  M  Lanz,  feted  by  UP:  10-18-20 
Eaton,  Fred  M,  before  NYS’A:  9-13-42 
Erickson,  Curtis  L,  Minn  S-J:  10-18-28 
Essary,  J  Fred,  Baltimore  Sun:  11-29-12 
Ely,  Burt  A,  INS:  9-6-7 
Emmet,  Dr  Boris,  Sears  Roebuck:  9-6-5 
Ethridge,  Mark  SNPA  Mech  Couf:  9-6-9 
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Evans,  Chas  J,  Houston  Press:  9-6-21 
Fennell,  Lloyd,  Austin  Minn  Herald:  11-15-21 
Field’s,  Eugene,  grandson,  Chi  Times:  9-13-38 
Field,  Marshall,  new  Chi  daily:  9-27-8;  10-4-4 
Field,  Marshall,  tr  Posenwald  Fund:  11-22-19 
Finney,  Frank,  and  his  daily  walk:  11-1-11 
Fish,  Rep,  Sec-perjury  indictment:  11-22-16 
Flagg,  Jas  Montgomery,  AP  Special  N  S:  9-6-30 
Flannery,  Vaughn,  leaves  Y  &  R:  9”i3“8;  9*20-10 
Flannery,  Vaughn,  buys  Md  weekly:  10-11-45 
Forbes,  Hazel,  Louisville  C-J  editorial: 

7-19-36 

Fraser,  C  F,  Halifax  N  S  Star:  7-12-46 
Fuhr,  Francis  E,  Topeka  Capital,  S-J:  10-18-27 
Gerard,  S  E,  art  director  Macy's:  11-22-11 
Getlin,  Natt  S,  N  Y  Post:  7-5-4 
Giegengack,  A  E,  before  U  T  of  A:  11-8-38 
Girvin,  Robt  E,  S  F  Chronicle:  7-12-8 
Golden,  Jas  R,  Knoxville  Journal:  7-12-4 
Gooch,  Tom  C,  Dalleis  Times-Herald:  8-23-12 
Gooris,  Jos,  Bur  of  Adv:  10-25-40 
Gould,  Alan,  AP  news,  photo  services:  12-20-6 
Granger,  G  G,  photog,  honored:  11-8-14 
Greene,  Abe  J,  heads  Boxing  Assn:  10-18-38 
Green,  Fred  J,  Roseville  Cal  Press:  9-6-34 
Grey,  Alec  G,  D  I  &  Co  Ltd:  10-11-41 
Griffin,  \kci  E,  50  yr  service:  10-11-42 
Groomes,  Chas  B,  to  Adv  Age:  9-13-23 
Hagood,  L  J,  Orlando  Fla  S-S:  7-19-27 
Hall,  Harry,  before  API:  9-6-11 
Hampson,  A  C,  Phila  Ledger*.  7-19-28 
Hanway,  W  A,  Sec  Int  Paper:  11-29-13 
Hasbrouck,  J  L,  Bloomington  Pantagraph: 

11-29-28 

Hawkens,  Frank,  Augusta  Chronicle:  9-6-31 
Hayman,  C  M,  forum  Cafeterias:  8-9-4 
Hearin,  W  J  Jr,  Mobile  Ala  P-R:  10-18-27 
Hearst  Mexican  land  dispute  settled:  11-15-12 
Hearst  vindicated,  edl:  11-1-20 
Herron,  Col  Leroy,  NAEA:  8-9-10 
Hiller,  Hal  C,  Columbia  S  C  State:  7-12-46 
Hill,  Luther,  IBC,  before  FCC:  9-27-15 
Hobler,  A  W,  before  4- A  e  d:  12-13-14 
Hodges,  Arthur  L,  heads  NYSSNE:  10*11-20 
Hoffman,  Frank,  to  Bergen  College:  9-13-31 
Hollums,  Ellis,  leaves  Miami  Herald:  11-8-41 
Holtzman,  Louis  F,  Western  Industry:  8-30*24 
Howard.  Ed,  50  yrs  Texas  Journ:  7-12-23 
Howard,  Roy,  takes  a  rest:  7-19-21 
Howard,  Roy,  yacht  to  Gov:  12-27-8 
Hoyt,  Palmer,  heads  SDX:  11-22-6 
Hunter,  J  F,  44  yrs  service:  10-11-38 
Hutton,  Todi  R,  Binghamton  Press:  8-30-16 
Imrie,  J  M,  leaves  Edmonton  Journ:  10*11-18 
Ingersoll,  Ralph,  to  Russia:  7-12-46 
Ironside,  Gen  Sir  Edm,  to  INS:  11-1-7 
Johnson,  Richard  N,  starts  weekly:  9-27-27 
Joseph,  David  N,  heads  NYCNA:  9-13-38 
Kassel baum,  Karl  F,  Chico  Record:  8-9-34 
Keefer,  E  E,  60  yrs  service:  10*11-38 
Kendall,  H  W,  Greensboro  N  C  News:  12-27-31 
Kielich,  Robt  F,  Blatchford  Co:  8^9-30 
Kinsolving,  C  M,  to  Parade:  12-6-30 
Knox  income  from  Mag  pieces:  11-29-38;  12-6-40 
Kory,  Mrs  Irma  F,  N  Y  Times:  9-6-34 
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Kraemer,  Thos  E,  Phila  Ledger: 

Kreutzenstein,  Fred,  jailed:  11-22-10 
Kudner,  Arthur,  heads  Maryland  wkly:  12-27-10 
Laas,  Wra,  leaves  UFS:  9-6-30 
Lahey,  E  A,  Chi  News  columnist:  11-22-28 
Lattimer,  S  L  Jr,  heads  SCPA:  8-2-24 
Levitt,  P  D,  marries  Ethel  Merman:  12-27-6 
Lewis,  John  P,  m  e  PM:  7-12-46 
Liddell-Hart,  Capt  B  B,  to  INS:  11-1-7 
Lister,  Walter  13,  to  Phila  Record:  8-9-3 
Littick,  W  0,  Zanesville  0,  retires:  11-29-16 
Logan,  Maj  A,  buys  daily:  8-9-34 
Long,  fluey  Another,  edl:  8-30-20 
Lowell  edl  men  get  jobs:  7-5-7 
Luckman,  C  J,  before  NWDA:  10-11-10 
Lytle,  Harry  V  Jr,  Parade:  11-29-9 
Macklin,  E  fl  honored  in  V/innipeg:  9-27-45 
Mack,  Raymond  F,  c  m  Kan  C  Journal:  11-1-21 
Macinnes,  Eric,  Poughkeepsie:  9-27-27 
MacKinnon,  Eugene,  leaves  ANPA:  8-30-16 
Mahar,  Ai  F,  Roch  Deqi  Chron:  7-19-18 
Mahoney,  Jas  A,  Woonsocket  R  I:  11-29-23 
Maidenburg,  B  E,  Knight  asst:  8- 23-6 
Maloney,  Herbert  W,  heads  Block  Crg:  7-5-30 
Malott,  Harvey,  heads  UNA:  12-27-27 
Mapps,  EH,  3r  Rapids  Mich  Her:  8-2-34 
Marriott,  Wm  H,  Cin  Enquirer:  11-15-21 
Marshall,  Leonard  L,  heads  Woodward  Org*. 

7-19-10 

Martin,  Frank  Jr,  leaves  AP:  8-30-29 
Mavity,  J  Earle,  Ypsilanti  Press:  10-18-44 
Maxwell,  Elsa,  Press  Alliance:  8-2-28 
McAllister,  Paul  C,  Ft  Worth  S-P:  9-6-26 
McCaurthy,  Marvin,  Chi  Times:  9-13-41 
McClung,  Luther,  leaves  Ft  Woth  Press:  9-6-30 
McCormick,  Geo,  retires  in  Memphis:  9-13-40 
McDonald,  Walter  C,  Edmonton  Journad:  10-11-18 
McGaffigan,  Jas,  Heairst  Boston  papers: 

10-25-28 

McKelvin,  A  J,  Raleigh  News  i  Observer: 

10-  25-  25 

Medill,  Jos,  Marshall  Field  I,  associated: 

11- 1-5 

Meigs,  Merrill  C,  marries:  S-9-8 
Meyer,  Eugene,  in  London:  9-13-10 
Miller,  L  W,  Knoxville  Tenn  N-S:  12-27-31 
Mixter,  Paul  L,  buys  daily:  10-25-33 
Mogelever,  Jacob,  Newark  S-L:  12-6-8 
Moore,  Arthur,  Bloomington  Pantagraph:  11-29-28 
Morris,  John,  to  Singapore  for  UP:  ii-S-12 
Morrow,  Marco,  before  N-R  heairing:  8-30-36 
Moulton,  Pat,  heads  SBL:  12-13-63 
Muller,  Eugene,  Heau-st  Boston  papers:  10-25- 
Mumblow,  Milton,  G  M  Folks  mag:  8-23-24 
Murdoch,  Sir  Keith,  in  U  S:  11-8-16 
Murphy,  W  0,  heads  NJAA:  9-27-40 
Murray,  Milton  M,  heads  ANG:  10-18-10 
Nason,  Harry  B  Jr,  leaves  N  Y  Post:  7-12-5 
Nelis,  Geo  F,  50  yrs  Chi  Trib:  8-30-28 
Nelson,  Geo,  crippled  Ore  corr:  9-6-7 
Neusitz,  Ralph,  joins  Parade:  9-20-16 
Nicholson,  Padph,  buys  N  0  Item:  7“5“7 
Nicholson,  ’’alph,  heads  PR  group:  io-4“7 
Nield,  Wadter  K,  joins  Y  ?;  P:  9-i3“3 
Nugent,  Wiley  D,  Gollan  Metal  Co:  i2-i3“59 
O’Brien,  John  C,  Wash  Corr  R  I:  12-27-3^ 


PERSONAL  (Cont’d.) 

O' Flaherty,  Pad,  Chicago  News:  7-19-18;  11-1-6 
Ohliger,  C  F,  on  adv  schedules:  8-23-26 
Oudershuys,  R  W,  Com  Services  Inc:  9-6-16 
Owens,  F  J,  25  yr  aid  man:  7-5-31 
Owens,  Stewart,  Chi  Tribune:  11-29-13 
Pape,  Vbi  J.,  40  yrs  V/aterbury  Republican: 

10- 18-27 

Paris,  Lynn  E,  AP  traffic  chief:  10-4-30 
Parks,  R.  L  M,  Augusta  Chronicle:  9-6-31 
Parmentel,  Frank  H,  to  Schenley:  12-6-5 
Patterson,  Grove,  Bill  of  bi£^hts  dinner: 

12-27-5" 

Patterson,  Paul,  back  from  Europe:  7-26-33; 

9-  20-  29 

Patterson,  Richard  C,  Toledo  Times:  S-16-21 
Payne,  C  Robert,  S  J  Cad  News:  8-30-7 
Peters,  C  Brooks,  Berlin  experience:  ii-S-16 
Poynter,  Nelson,  resigns  public  office:  S-9-12 
Preston,  J  D,  Senate  Journal:  9-13-6 
Prevost,  C  A,  National  Press  Clu_b:  12-20-32 
Price,  Byron,  AP  Newsphotos:  11-1-5 
Pulliam,  Eugene,  Network  Affiliates:  11-22-4 
Purvis,  Melvin,  M  F  Schnibben,  buy  R  sta: 

8-9-36 

Ramsdell,  A  W,  before  AMA:  11-1-9 
Rascoe,  Burton,  Chicago  Sun:  12-27-14 
Reinstated  guildsmen  quit  in  Albany:  7-5-7 
Reynolds,  Roger  M,  leaves  Ind  News:  11-29-9 
Richardson,  Sullivan  C,  S  A  expedition: 

11- 1-26 

Ricketts,  Wm  B,  Ayer  Foundation:  8-23-9 
Rivers,  Jas  R,  Cordele  Ga  papers:  lo*- 11-46 
Robb,  Arthur,  answers  FCC  letter:  7-19-4 
Robb,  Inez,  to  England:  11-29-28 
Robbins,  Hugh  C,  penalized:  10-4-7 
Robins,  Morton  M,  real  estate:  7-12-48 
Robinson,  D  E,  Pedlar  t  Ryan:  8-30-28 
Roche,  JP,  on  adv  decline:  10-4-3 
Rogers,  Chas  W,  Boston  Post:  10-4-9 
FDR  paid  for  headline:  8-30-32 
Rosenblum,  David,  leaves  N  Y  Post:  7-5-4 
Rubel,  Roy  L,  Woodward  Org:  7-19-10 
Ruob,  Albert  C  E,  Phila  Ledger:  7-26-33 
Russell,  Henry,  Springfield  Mass:  7“5”40 
Sadler,  Geo,  joins  Parade:  9-20-16 
St  Louis  reporter  a  hypnotist:  ii-i5“34 
Sapp,  C  B,  heads  Ill  AP:  11-8-8 
Scripps,  Chas  E,  to  Ci  Press:  11-1-8 
Seaton,  Fred  A,  Neb  AP  group:  12-20-24 
Seltzer,  L  B,  25  yrs  Ci  Press:  11-8-41 
Shaw,  W  H,  Fall  River  H-N  engraver:  8-9-24 
Showalter,  Don,  heads  SCCAMA:  12-13-63 
Shumacher,  Elliott,  Detroit  F  P:  9-27-11 
Simpson,  Jos  W,  Norristown  T-H:  10-25-14 
Slavik,  A,  N  Y  Times:  10-4-40 
Smart,  David  and  Alfred,  Esquire:  9-27-40 
Smith,  Herbert  H,  adv  monograph:  8-30-26 
Smith,  Rex,  editor  new  Chi  dly:  10-11-7 
Sparks,  Floyd  L,  Derkely  Cal  Gaz:  9-6-12 
Stahl man  subpoena  to  App  Ct:  8- 23- 7 
Stanger,  H  T,  before  NEDN:  10- 25- 8 

Steele,  E  B  UP  night  cable  editor:  10-11-12 
Stein,  Fred  W,  Binghamton  Press:  8-30-16 
Stone,  Tom,  San  Antonio  News:  11-15-22 
Strickler,  Geo,  Natl  Football  League:  8-9- I4 
Surles,  Brig-Gen,  Army  press  chief:  11-22-22 
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Suter,  John  and  his  scoops:  11-1-12;  11-29-28 
Talmadge,  Gov,  before  Ga  Press:  8-30-17 
Tarver,  Jack,  Macon  News:  9-6-31 
Taylor,  D,  N  Y  Times  Chi  ad  office:  11-29-38 
Taylor,  Frank  C,  50  yrs  service:  8-2-21 
Thompson,  Dorothy,  sues  for  divorce:  11-15-7 
Thompson,  Dorothy,  to  Lisbon:  7-26-33;  8-3O-4 
Thompson,  Jas  M,  sells  N  0  Item:  7-5-7 
Thompson,  Lewis  W,  50  yrs  service:  10-11-38 
Tunstead,  J  Lohrer,  N  Y  Journ  Amer:  8-9-36 
Van  Benthem,  J  C,  heads  CNCMA:  10-^25-30 
Van  Sooy,  Neal,  Redwood  City  Tribune:  10-25-20 
Viereck,  Geo  Sylvester,  arrested:  10-11-49 
Vorpe,  W  G,  7c th  birthday:  10-4-3I 
Warnock,  W  G  Jr,  Gannett  Newspapers:  10-4-36 
Webendorfer,  John  B,  res  from  ATP:  7-12-39 
Welch,  Hoke  S,  Miami  Daily  News:  10-18-27 
Weld,  Dr  L  D  H,  before  FCC:  8-2-6 
Wells,  Val,  IDNM,  2nd  V-P:  8-9-30 
Wescott,  Jas  R,  Phila  Ledger:  7-26-28' 

Westphal,  Victor  B,  Boise  Statesman:  10-11-24 
Whipple,  Sidney,  N  Y  World-Tel:  9-6-9 
Whitaker,  John  T,  on  U  S  corr:  8-16-7 
Wilson,  Thos  E,  chr  Wilson  5;  Co:  8-23-8 
Wood,  Poland,  Chicago  Times:  11-15-21 
Yale,  L  P  Jr,  AP:  7-19-28 
Yindrich,  Jan,  in  newsreel:  7-26-26 
Young,  0  H,  G  E,  promoted:  11-15-26 


PERSONNEL 

AP  staff  changes:  7-26-32;  8-30-17;  9-20-4; 

10-4-30;  11-1-32;  12-20-4, 16. 

AP  News  Photo  Service:  11-22727 

Augusta  Chronicle:  9-6-31 

Austin  Tex  Tribune  changes:  12-27-31 

Baltimore  Sun  Washington  bureau:  11-29-12 

Berkeley  Cal  Gazette:  9-6-12;  10-18-28 

Binghamton  Press  editor:  8-3O-16 

Bloomington  Ill  Pantagraph  editor:  11-29-28 

Boston  Post  ad  director:  10-4-9 

Boston  Post  staff  changes:  12-6-7 

British  United  Press:  8-16-8;  9-27-38 

Brooklyn  Citizen  appts  editor:  12-13-40 

Bur  of  Adv  sales  manager:  8-2-18 

Bur  of  Adv  Western  Mgr:  10-25-40 

Canadian  Press  shifts:  7-5-28 

Changes  UP  N  Y  staff:  12-27-31 

Chi  Her-Amer  cir  mgr:  10-4-3 

Chicago  Journ  of  Commerce  edtr:  11-29-23 

Chi  Sun:  10-11-7;  11-1-5;  11-15-9;  11-29-5; 

12- 13-20 

Chi  Tribune  news  editor:  11-29-13 
Cincinnati  Post  city  editor:  10-18-28 
Cordele  Ga  Dispatch  Pub  Co:  10-11-46 
Crown  Zellerbach  names  new  v-p:  9-13-23 
Dallas  Times-Herald  president:  8-23-12 
Dallas  Times — Her  promotions:  9-13-23 
Detroit  Free  Press  Natl  Adv  Mgr:  9-27-11 
Edmonton  Atha  Journal:  10-11-18 
Gannett  newspaipers  changes:  11-22-7 
Girl  as  "copy  boy"  in  Albany:  8-23-13 
Glendale  Cal  N-P  adv  dir:  10-18-34 
Greensboro  N  C  Daily  News:  12-27-31 
Hearst  Boston  papers:  10*^25-28 


PERSONNEL  (Cont'd.) 

INS  staiff  changes:  11-29-34 
Int  Paper  names  W  A  Hanway  sec:  11-29-13 
Kan  C  Journal  adv  mgr:  11-29-35 
Knight,  John  S,  names  asst:  8-23-6 
Knoxville  Tenn  News-Sentinel:  12-27-31 
La  Prenza  Associada  changes:  8-9-36 
London  Times  changes:  7-26^7;  10-18-39 
L  A  Times  men  (2)  retire:  7-26-29 
Miami  B  Tropics  b  m:  11-29-23 
Miami  Herald  staff  changes:  11-8-41 
Miami  News  managing  editor:  10-18-28 
Minn  S-J  staff  shifts:  7-5-4 
Monroe  Wis  Times  m  e:  11-8-21 
Newark  Star-Ledger:  9-27-46 
Newhouse,  S  I,  papers — changes:  12-6-8 
N  0  Item  promotion  manager:  10-11-23 
News  chiefs  changed,  Winston-Salem  N  C: 

8^30*“  12 

Newsmen  needed  by  FCC:  lo-^  11-46 
Newspaper  Advertising  Inc  appointments: 

11-1-11 

N  Y  City  News  Assn:  9-13-38 

N  Y  Journal  and  American:  8-9-36 

N  Y  Post  staff  changes:  7-5-4;  7-12-5 

N  Y  Post,  W-T  drama  critics:  9-13-38 

N  Y  Times  womam's  editor:  10-11-49 

Norristown  Pa  Times-Herald:  io*-25-i4 

Oil  City  Pa  Blizzard  m  e:  10-11-24 

Paraule  adv  mgr:  11-29-9 

Phila  Ledger  city  editor:  9-27-28 

Phila  Ledger  executive  editor:  8-16-12 

Phila  Ledger  promotion  mgr*.  7-26-28 

Phila  Ledger  veterans  retire:  7-12-6 

PM  managing  editor:  7-12-46 

Portland  Oregonian  staff  changes:  10-11-46 

Raleigh  News  Observer  m  e:  10-25-25 

Rochester  Dem  and  Chron  ad  mgr*.  7-19-18 

Roseville  Cal  Daily  Press:  9-6-34 

St  Louis  P-D  adv  mgr:  7” 5“ 30 

S  L  City  Deseret  News  m  e:  11- 8- 21 

S  F  Chron  Natl  Adv  Mgr:  7-12-8 

Sioux  City  la  Journal  changes:  11-29-28 

Sioux  City  la  Trib  asst  cir  mgrs:  11-1-21 

Topeka  Ptg  Co  dept  heads*.  8-30-17 

Union  City  N  J  Hudson  Dispatch:  9-27-28 

UP  assignments  here  and  abroad:  10-11-12 

UP  changes  abroad:  11-8-9 

UP  Tokyo  bureau:  8-2-24 

Utica  Observer  Dispatch  changes:  11-8-21 

Vineland  N  J  Evening  Journed*.  9-6-16 

Washington  News  change:  7-12-14 

West  Chester  Pa  D  Local  News:  9-27-32 

Winnipeg  Trib  adv  dir:  11-29-23 

Wisconsin  State  Journal  changes:  9-27-45 

Woonsocket  R  I  Call:  7-19-32 

Worcester  Mass  Sun  Telegram  changes:  10-18- 

Worcester  Mass  Tel-Gaz:  7-5-10 

Ypsilanti  Mich  Press  B  M*.  10-18-44 


PHOTOGRAPHS 

ANPA  medal  design  award:  12-20-10 
Air  corps  films:  9-13-12 
AP  buys  Wide  World  Photos:  8-2-18 
AP  picture  via  pony  express:  11-8-42 
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PHOTOGRAPHS  (Cont'd.) 

Army  Depts  photo  coverage:  i2-2'7”24 

Army  photo  work  not  farmed  out:  9-27-36 

ABC  Boeurd  of  Directors:  12-13-20 

Australian  Photogs:  11-8-14 

Beecham,  Sir  Thos,  at  symphony:  11-8-8 

Blackout  photography:  12-20-23 

Cabot  award  winners:  11-15-14 

Cameramen  aid  one  another:  7-5-26 

Carrier  pigeons  for  W  S  coverage:  10-11-14 

Chi  Sun  Wash  photo  staff:  12-27-24 

Chi  Times  photo  truck:  10-11-38 

Chi  Tribune — largest  Graf lex  order:  12-13-43 

Civil  service  tests  for  photogs:  9-6-26 

Coal  strike  covera^ie:  11-29-36 

Color  photos  London  ruins:  7-12-16 

Col  Uni  photogra{)hic  laboratory:  8-23-24 

Crandell,  R  F,  on  unusual  pictures:  8-16-29 

Eastman  new  color  print  process:  8-23-24 

E  &  P  photo  contest:  11-1-24 

First  radio  photos  from  Russia:  7-12-9 

Getting  photos  lost  child:  10-18-34 

Gun  blast  broke  camera:  9-13-12 

Gurley,  Arthur,  Spartanburg  S  C  Journal: 

9-20-24 

Hearst  encourages  amateurs:  11-1-24 

How  Geo  Alexanderson  numbers  films:  11-22-28 

Infra-red  bulbs  demonstrated:  7-5-26 

Infra-red  dye  available  for  bulbs:  11-8-14 

Infra-red  experiments:  8-23-24 

Infra-red  film  results:  9-13-12 

Infra-red  photography  in  Rochester:  12-27-24 

Infra-red  pictures  in  blackout:  9-13-38 

Illinois  AP  photo  prizes:  11-15-26 

INP  new  wire  program:  8-30*^27 

Kent  Short  (burse:  12-6-18 

Louis-Conn  fight  pictures:  9-13-40 

"Medalist" — reporter-photog  camera:  8-9-36 

Merta,  Frank,  in  auto  crash:  9-27-36 

Minn  Times*  photo  exhibit:  9-27-36 

Mirror  wins  Heaurst  cup:  7”i9-33 

More  encouragement  for  amateurs:  12-6-18 

New  developer — Eugene  Smith:  12-6-18 

New  Ilex  shutter:  7-12-16 

N  J  photo  contest:  io*-ii-i4 

Newsmen  touring  Gov  arsenals:  8-9-14 

News,  notes — Jack  Price:  7-5-26;  7-12-16; 

7- 19-331  7-26-30;  8-2-18;  8-9-36;  8-16-29; 

8- 23-24;  8-30-27;  9-6-26;  9-13-12;  9-20-24; 

9- 27-36;  io-4’-35;  10-4-35;  10-11-14;  10-18-34; 

10- 25-30;  11-1-24;  11-8-14;  11-15-26;  11-22-28; 

11- 29-36;  12-6-18;  12-13-43J  12-20-23; 

12- 27-24 

Newspaper  Week  Committee:  9-27-XII 
New  synchronizers  on  market:  8-9-36 
N  Y  Her  Trib  new  slant  picture  paige:  8-16-29 
N  Y  News  photogs  cooperate;  9-20-24 
N  Y  Press  photogs — historical:  11-15-26' 

N  Y  Times  alters  photo  studios:  11-22-28 
N  Y  waterfront  photos  banned:  8^9-36 
Night  football  shots:  11-1-24 
Pro  to  amateur:  12-6-18 
Phila  papers  photo  depts:  10-25-30 
Photogs  admitted  to  Iceland:  8-30-3 
Photos  bring  $1500  to  aciateur:  11-29-36 
Photog  courses  by  Life:  8-9-36 
Photogs  hurl  covering  rodeo:  10-18-34 


PHOTOGRAPHS  (Cont’d.) 

Picture  Bureau  for  S  A?:  7-26-30 

Pictures  Inc  to  Press  Assn  Inc:  7~i9“33 

PM's  picture  technique:  io-4“3S 

Radio  gathered  capital  photogs:  12-13-43 

Reporters'  thrills  pictured:  9-6-26 

Ringside  photo  Louis-Nova  fight:  10-4-35 

Sasse,  Arthur,  Dionne  photos:  7-12-16 

Schulman,  Sam^,  Iceland:  8-30-27;  9-27-36 

Seattle  men  fired  on:  9-13-6 

Seven  father,  son  combinations:  7-5-36 

Shere,  Samuel,  USS  N  Carolina  photos:  9-13-12 

Shots  "the  desk  won't  use":  8-16-29 

Signal  Corps  training  photogs:  10-4-35 

S  S  Lehigh  sinking:  11-29-36 

War  a  news  assignment:  10-4-35 

Wide  World  switch  to  AP:  8-30-27 


POLLS 

Can  papers  underwriting  Gallup  poll:  11-29-30 

Chi  Trib  Adv  Ser — new  feature:  11-29-30 

Classics  Club  book  poll:  8-2-30 

Editors  book  poll:  8-2-30 

E  &  P  poll  on  8-2-3 

Gallup  poll  in  Canauia:  11-29-30 

Richmond  Va  Times-Dis  war  poll:  8-9-5 


PROMOTION 

Ad  Facts  on  war  adv — E  of  A:  12-20-25 


PROPAGANDA 

Bill  sought  to  label  it:  11-22-12 
British  propaganda,  edl:  10-11-22 
FCC  bars  radio  propagandizing:  7-12-48 
Propaganda  vs  entertainment:  9-13-44 
Rumors,  again,  edl:  8-9-16 
Sifting  news  from  propaganda;  7-26-10 
War  news  checked  to  eliminate:  8-2-7 


PUBLICITY 

"A  Freak  of  Publicity",  edl:  9-6-20 

Defense  publicity,  edl:  8-2-20 

Jenks,  n  J,  and  Proctor  5:  Gamble:  8-9-10 

Needed  by  newspapers:  8-30-24 

N  0  pact  on  curb:  7-12-6 

News  from  the  Navy,  edl:  7-261-20 

Publicity  rampage,  edl:  11-1-20 

S  C  rules  on  publicity  fees:  i2-i3“ii0 

Tactless  approach,  edl:  7“5"20 


PUBLIC  OFFICE 

An  American  idea  spreads,  edl:  11-15-20 
Bingham,  Barry,  Civilian  Defense  office: 
8- 23- 28 

Daniels,  Mrs  Louis,  with  Navy:  10-11-46 
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PUBLIC  OFFICE  (Cont'd.) 

Davison,  Eloise,  Civilian  Defense  off:  8-3D-^io 
Defense  program  draws  newsmen:  13-25-20 
Donosky,  M  '1,  0PM:  12-27-21 

Donovan,  Col,  co-ordinator  information:  7-19-12 
Elliott,  t'liss  R  resigns  0PM:  12-27-28 
Ethridge,  Mark,  on  investigating  com:  7-26-^* 
Excellent  choice^  edl:  12-20-20 
Fleet  St  newsmen  in  service:  8-9-6 
Glass,  Carter,  heads  U  S  Senate:  7-12-47 
Gov  Information  Bureaus:  13-18-36 
Griswold,  A  R,  joins  0PM:  12-13-C3 
Hill,  Ray,  P  R  of  DCD  divisions:  12-13-66. 

Hobby,  Mrs  Wm  P,  public  rel  bur*.  8-9-15 
How  Rockefeller  group  works:  iori8-iq. 

LeCron,  James  D,  SMA:  10-4-35 
Mellett,  Lowell,  co-ordinator  gov  films: 

12-27“  16 

Montoux,  John  T,  0PM:  10-18-28 

Murphy,  Francis  S,  aviation  com:  9-13-22 

Melson,  Donald  M,  Priorities  dir:  10-18-40; 

11- 22-10 

Newsmen  Langley  Field  P  R  staff:  11-29-20 

O' Dea,  Mark,  Maritime  Commission:  8-9-9 

Oil  ad  committee:  9-6-14 

OPh  adds  2  more  newsmen:  10-4-7 

0PM  appoints  ink  committee:  11-8-4 

O'Keefe,  J  F,  Knox  asst,  resigns:  12-13-34 

Peace,  Roger  C,  made  Senator:  8-9-17 

Poynter,  Nelson,  asst  to  Col  Donovan:  9-27-44 

Press  agent  army,  edl:  10-25-24 

Price,  Byron,  Dir  wartime  censorship:  12-20-6; 

12- 27“4 

Public  relations  head  war  dept:  8-9-3 

Reilly,  Gerard  D,  NLRB  hd:  9-20-11 

Renard,  Geo  A,  OP  A:  11-15-16 

Rice,  Grantland,  OCD:  11-15-28 

Schachter,  A  A,  A  on  R  R  War  Dept:  12-13-63 

Seaway  for  Defense  Com:  8-9-7 

Sheppard,  Kenneth  E,  Agri  Def  Relations:  11-15-14 

Smith,  Paul  C,  P  R  Navy  Dept:  12-27-8 

Tharin,  Whitney,  Dept  Agriculture:  11-8-26 

Thorson,  Joseph  T,  Can  Censor:  9-6-6 

Vining,  Chas  A,  in  war  job:  11-15-32 

Waltman,  Franklyn  Jr,  RL’C:  11-15-12 

Why  the  apology?  edl:  11-29-22 

Wyly,  Ralph  D,  Seidel  Agy:  9-6-9 

Yocom,  A,  Petroleum  Co-ord  office:  8-2-9 


PUBLIC  WELFARE 

Advertising  aids  British  morale*.  9-13-37 

A  terrifying  prospect,  edl:  8-2-20 

Australians  set  for  war — Murdoch:  11-8-16 

Binghamton  Press  on  Axis  attaick*.  12-13-26 

Dirty  business,  edl:  10-4-22 

Double  efforts,  win  quickly — Nelson:  10-18-40 

More  reforming,  edl:  8-16-20 

Newspapers  and  defense  program:  9-27- X\"I 

Newspaper  outstanding  in  public  service: 9-2 7“ XXI I 

N  Y  fler-Trib  Fresh  Air  Fund*.  12-27-31 

Press  aid  in  defense-NAM  head:  9-27-XXI 

Service  rendered  science  by  press:  9-27“XV^ni 

The  fifth  freedom,  edl:  12-27-20 

The  Hawaiian  story,  edl:  12-20-20 


PUBLIC  WELFARE  (Cont'd. 

The  Japanese  attack — Arthur  Robb:  12-13-68 
U  S  future — Dorothy  Thompson:  8-3-4 
U  S  should  enter  war — Herbert  Agair:  8-30-28 
Urge  ads  to  reduce  accidents:  8-16-33 
War's  end? — Arthur  Robb:  12-27-36 
Why  drop  elections?  edl:  9-20-20 


RADIO 


Adless  FM  station:  7-5-17 
Authorized  for  ships:  9-20-3 
Chi  Sunday  Tribune  promotion:  9-27-XXXVII 
Commercial  stations  operating:  8-9-7 
First  West  coast  station:  8-9-14 
So  Bend  Tribune  gets  permit:  8-2-3O 
WGN  gets  authority:  7-19-4 

NETWOPJCS 

NEC — Red,  Blue  Networks  to  separate:  12-6-7 
New  stockholders  mutual  chain:  11-8-26 

NEWS 

Brit  Broadcasting  scoop:  9-20-36 
News  on  the  air,  edl:  12-20-20 
UP  news  to  B  A  network:  11-8-8 


OPERATION 

Nation-wide  system  prepared:  8-16-7 
PROGRAMS 

ASCAP  music  b£u:k*.  10-25-5 

Atlanta  Journal  airport  reporters:  7-26-26 

Chi  Trib  exp£Lnded  listing:  11-22-12 

Editors  in  natl  forum:  11-8-9 

NBC,  CBS,  sign  with  ASCAP:  11-1-33 

NBC  lifts  exclusive  rules:  12-13-46 

Pan-Amer  Coffee  Bur — Mrs  FDR:  7-26-18 

Press  V/ireless  to  S  A:  11-1-7 

Printing  Serves  America:  9-13-32 

PATES 

NBC  rate  card:  7-5-24 

RvEVENUE 

751?;  increase:  9-6-9 

STATISTICS 

FCC's  errors:  8-2-6 

International  coast  sta  planned:  10-18-22 
WKY,  Okla,  plans  tallest  tower:  9-6-10 
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RECEIVERSHIP 

Oil  City  Pa  Blizzard;  9-6-7 


SAFETY 

Fewer  newspaper  accidents,  1940:  10-4-5 

Hartford  Times  program  results:  11-8-34 
Traffic  deaths  rising,  edl:  11-15-20 


SALE 

Brooklyn  Eagile  pub  plzmt:  7-12-12 
Frank  Ward  Eng  Company,  Mont:  9-13-34 
Huey  Long  newspaper  plant;  10-18-10 
McFar  Mfg  Co,  Billings  Eng  Co:  8-30-16 
Phila  Ledger  Engraving  Plant;  9-13-26 
Plant  of  Newsdaily,  Hartford:  8-16-10 
Texas  Sales  Circular  Co,  Dallas:  12-6-37 
Wide  World  Photos  to  AP:  8-2-18 


SCHOOLS 

For  ad  students-- A  G  Ruthman:  7-19-10 
The  Junto,  Phila  adults;  11-1-32 


SHOPPIHQ  HEWS 

Survey  shows  terrific  mortality:  12-27-30 


S  L  0  a  A  H  s 

"V”  gets  new  assignment;  7-26-36 


SPECIAL  DAYS 

"Bill  of  Rights",  Dec  15:  12-6-12;  12-X-24 

Christmas,  1941,  edl:  12-20-20 
Thanksgiving,  1941,  edl:  11-22-18 
Thanksgiving  25  states,  Nov  2or  9~27‘ia 
The  Spirit  of  Christmas~E&P:  12-20-3 
Observances  Newspaper  Boy  Day:  9-27-43 


SPECIAL  EDITIONS 

Anderson  S  C  "Blitz  extra":  7-19-16 
Brooklyn  Eagle's  centenary  issue:  11-1-33 
Chatt  Eve  Times  1st  euiniversary:  10-25-26 
Harrisburg  Telegraph  sesguicentennial:  12-20-29 
Houston  natl  defense  edition:  11-1-6 
Jackson  Miss  Clarion  Ledger  wins  award:  8-9-37 
Joliet  Ill  H-N  defense  issue:  11-15-32 
Lenoir  N  C  Centennial:  9-27-43 
Metuchen  N  J  Recorder;  7-12-9 
New  Kensington  Pa  Dis  G  J  edit:  11-29-9 
Newspaper  Week — Oct  1-8:  10-11-12 

N  Y  fler-Trib  FM  edition:  11-29-6 


SPECIAL  EDITIONS  (Cont'd.) 

N  Y  Post~Broadway  Cavalcade:  7-5-14 
Norfolk  L~D  navy  day  edit:  11-1-11 
Pitts  Sun-Telegraph  centennial:  9-20-29 
PM  world  series  special:  10-4-33 
Salineis  Cal  Progress  edition:  7-26-33 
St  Louis  Globe- Democrat:  11-22-3O 
Troy  Record  American  Wk  edition:  10-18-44 
21st  Romantic-Progressive  Ariz  edit:  11-29-35 


SPECIAL  REPRESENTATIVES 

Ask  promotion  fund:  12-13-40 
Block,  Paul,  ?;  Associates  personnel:  7-5-3O 
Branham  opens  Memphis  office:  12-20-29 
Buddie,  Chas,  J  P  McKinney  K  Son:  11-8-46 
Discuss  Fall  ad  topics:  8-23-9 
Kelly-Smith  opens  S  F  office:  9-13-5 
Merger — now  Ward-Griffith  Co:  12-6-36 
Theis,  S  C,  wife,  G  W  anniversary:  10-18-38 
Weed,  R  Merlin,  to  J  J  Devine:  9-20-11 
Woodward,  John  B,  sells  business:  7-19-10 


SPECIAL  SECTIONS 

Buffalo  C-E  salutes  plane  co:  8-23-13 
Christmas  ad  sections:  12-27-11 
St  Louis  P-D  16  page  color  roto:  12-6-38 
S  r  Examiner  16-p  wine  section:  10-18-18 
16-page  roto  ad:  12-27-11 
Tallahassee  N-D  army  section*.  11-8-27 
2  more  papers  discontinue  roto:  12-20-7 


SPECIAL  WEEKS 

Nationally  Advertised  Brands:  10-18-39 
Natl  Newspaper  Week — Robb:  9“27-Y;  10-11-52 
Newspaper  Week  endorsements:  8-30-6 
Retailers  for  defense  week:  9-20-27 
Tested  ideas — Newspaper  Week:  8-23-8 


SURVEY 

A  newspaper  university:  7-19-20 
Chi  Tribune  radio  survey:  10-18-36 
Circulation  study— ANA:  7-19-27 
Continuing  Study  Newspaper  Reading:  7-12-4; 

7-26-12;  0-2-9;  8^23-16;  9-13-40;  10-4-12; 

11-22-12;  12-6-40;  12-27-11 
Daily  paper  heads  reader's  list:  7-5-9 
E  &  P— circulation:  12-27-3 

FCC  newspaper- radio  policy;  7- 5“ 5 
FTC  surveying  baking:  9-20-11 
Harvard  surveys  distribution  costs:  9-27-XIV 
I  DP  A  on  Shopper  competition:  12-27-30 
Job  classification  discussed:  10-11-7 
Linage  study  by  A  F  Hall:  ,  9-27-iS 
Louisville  cir  rate  study:  8-2-26 
Met  Districts  and  cir:  8-23-1  (S) 
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SURVEY  (Cont’d.) 

NEA  surveys  739  clients:  7-19-26 
Newspaper  trends~N  A  of  Canada:  9-6-18 
No  decrease  food  adv  seen:  11-1-7 
Northwest  Press  liquor  survey:  7-26-28 
Sacramento  Cal  Bee  liquor  survey:  7-26-28 
S-H  liquor  sales  study:  7-26-28 
W-K  papers  for  job  classification:  8-30-10 


SYMPOSIUM 

Advertisers,  agents — Fall  plans:  8-16-3 

Adv,  Agencies,  optimistic  for  1942:  12-13-10 

AP  charter  members  on  anniversary:  9-20-5 

Censorship — in  ASNE  bulletin:  9-13-6 

Contribution  to  education  praised:  9-27-XI 

Criticism  FCC  radio  questionnaire;  7-12-3 

Editors'  favorite  books:  8-2-30 

Editors  veto  immediate  war:  8-2-3 

E  &  P  survey  as  adv  aid:  9-6-8 

Effect  of  war:  12-20-9 

Further  views  on  offset:  8-9-22 

Keeping  carriers  interested:  12-27-29 

Largest  adv  reassert  faith  in  newspapers:  9-27-X 

Media  men  on  E  P  market  survey:  8-30-5 

Offset,  show-thru  evils  analyzed:  7-12-qo 

Padio  shows  low  identification:  10-18-36 

Sales  peaks  on  war  editions:  12-13-65 

Sifting  news  from  propaganda:  7-26-10 

U  S  officials  praise  press:  9-27-XXIV 

Vexing  engraving  problems:  8-9-21 

War  news  and  propaganda:  8-2-7 


SYNDICATES 

Airplane  as  contest  prize:  8-23-15 
AP  reviews  the  war:  8-16-14 
AP  All-American  grid  team:  9-6-30 
AP  "Escape"  features:  7-12-20 
AP  Features — color  comics:  10-18^33 
AP  map  service  for  a  m  papers:  9-6-3O 
Banshees  entertain  J  V  Connolly:  9“ii7"38 
Beatty,  Morgan  M  series — AP:  9-13-38 
Beirne,  Francis  F,  Frank  Jay  Markey:  10-25-32 
Bell  has  True  Comics:  10-11-47 
Bell  Syn  new  serial:  10-4-30 
"Biff  Baker"  new  Sunday  comic:  8-9“ 13 
Bowling  for  beginners — NEA:  11-15-28 
Brenner,  J  C,  McNaught,  10th  tour:  12-20-28 
Bulletin  fiction  to  Ledger  Syn*.  8-2-28 
Jack  Button's  col  syndicated:  12-20-28 
Milt  Caniff  character  dies:  10-25-32 
Chicago  Times — Burck  cartoons:  9-6-30 
Chicago  Times  Syn,  Truesdell  feature:  9-27-38 
Chi  Trib — N  Y  News  new  serial:  10-18-33 
Christy,  Howard  Chandler,  AP:  7”i?“26 
Clapper,  R,  answers  Sen  Wheeler:  11-8-27 
Clark,  Geo,  cartoonist:  8-23“iS 
Consolidated  adds  home  features:  7”S"29 
Copyright  group  form  approved:  7-19-26 
Daughters  Who  Pare — P-T  Syn:  9-20-16 
Denby,  Howard,  Chi  Sun  Syn:  12-13“45 
Dougherty  Quiz  Kid  feature:  10-18-33 

Dunn,  Bob,  daily  comic  strip:  10-11-47 


SYNDICATES  (Cont'd.) 

Editorial  Symposium,  Boston,  discontinues: 

12“  13“  45 

Esquire  Features  to  Chi  Sun:  12-13-45 
Ellis  features  to  Wheeler,  •  Canada:  10-25-32 
Ferber,  Edna,  Her-Trib  Syn:  11-29-36 
Ferguson,  Fred  S,  S  A  feature:  11-15-28 
Fidler — Flynn  fracas:  10-4-30;  9“27“38 
Foreign  News  pictures  in  S  A:  ii-29“30 
Fullerton,  H  S  Jr,  sports  col  AP:  10-11-47 
Gould,  Chester — Dick  Tracy:  12-20-28 
Hollywood-Broadway  col — unique  technique: 

12-6-32  I 

Hopper  column  adds  pictures:  11-15-28 

I  ekes  wanted  McLemore  fired:  11-1-29 
Information  Service,  more  work:  10-4-30 
Johnson,  Hugh  S,  NRA  exp  money:  11-15-28 
King  has  movie  contest:  9-13-38 
King  Features,  Union  renew  pact:  11-15-18 
Lino  Palacio  comics  to  NEA:  11-29-30 
Lippman,  Walter,  col — late  arrival:  11-1-29 
Maxwell,  Elsa,  col  Press  Alliance:  8-2-28 
McClure  Syn  names  A  N  Leman  ed:  12-13-45 
"Minute  Mysteries",  Press  Alliance:  10-25-32 
NEA — Syria  conquest  feature:  9-27-38 
NEA  starts  "Every  Week":  11-22-24 
New  KFS  Sunday  page:  12-27-31 
News,  notes — Stephen  J  Monchak:  7-5-29 

7“  12- 20;  7“  19“ 26;  7-26-31;  8-2-26; 

8“9“13;  8-16-14;  8-23-15;  8-30-33;  I 

9- 6-30;  9-13-38;  9-20-16;  9-27-38;  , 

10- 4-30;  10-11-47;  10-18-33;  10-25-32;  W 

11- 1-29;  11-8-27;  11-15-28;  11-22-24;  I 

11- 29-30;  12-6-31;  12-13-45;  12-20-28;  I 

12- 27-31  } 

New  SNS  features:  7-26-31  I 

New:  "Your  Health:  Here's  How!  ":  7-26-31  ' 

Overseas  News  Agy  leased  wire:  12-20-28  , 

Paprocki,  Tom,  AP  Features:  7-12-20 
"Patoruzu",  S  A  comic  strip:  8-23-15 

Pegler  makes  more  news:  12-6-32 
PM — new  Ingersoll  series:  10-25-32 
"Popeye"  Navy  recruiting  assignment:  7-26-31 
Priestly,  J  B,  Overseas  News  Agency:  10-25-32 
Reed,  Ed,  to  aid  defense  drive:  10-25-32 
"Refugee",  new  R  T  serial:  11-8-27 
Ripley,  Odditorium,  KFS,  sued:  10-18^33 
FDR  contributes  to  "Favorite  Stories":  8-2-28 
"SeLLlee  Fourth"  new  Bell  feature:  9-6-30 
Sci  Service  marks  20th  year:  12-6-32 
Service  gives  cartoon  bonus:  10-25-32 
Smith,  H  Allen,  UFS  column:  10-11-47 
Smith,  Kate,  Watkins  Syn:  9-20-16 
Soglow,  Otto,  KFS  cartoonist:  11-22-24 
Sokol  sky.  Geo,  Col  News  Ser:  9-20-16; 

12-20-28  ; 

Soldiers  like  comics  best:  9-27-38 
"Spot  your  plane".  Ledger  Syn:  9-20-16  ■ 

Stevenson,  L  L,  Bell  Syn:  11-15-28  I 

Swinnerton,  Jimmy — new  comic:  7-19-26 
Szyk,  Arthur,  cartoon — Natl  P  S:  9-20-16; 

12-6-31 

"This  Curious  World"  adds  feature:  12-27-31 
Tucker,  Geo,  3,000th  column:  11-1-29 
Uncertain  Destiny — Bell  serial:  11-8-27 
UFS,  Arriola  comic  strip:  11-8-27 
IT'S  to  syn  "Berlin  Diary":  9-27-38 
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SYNDICATES  (Cont’d.) 

Wide  World  Photos  to  AP:  S-2-18 
Walter  Wine  hell  on  Navy  duty:  8-9-13 
"Winslow  of  the  Navy"  in  movies:  8-16-14; 
10-25-32 


TAXES 

ATA  opposes  radio,  outdoor:  8-9-3 
Agency  tax  case:  11-29-38 
Ark,  La,  Tex,  rice  tax  invalid:  12-13-36 
ANA  opposes  radio  2uid  outdoor:  8-16-28 
CFAC  opposes  radio,  outdoor  taxes:  8-23-16 
Don't  kill  the  goose,  edl:  1-15-20 
Field,  Marshall,  and  income  tax:  9-27-8 
Highest  rates  in  U  S  history:  12-6-9 
Lower  phone  tax  exemption:  11-29-34 
Miami  publicity  laLX.  levy:  9-13-3 
No  citrus  fruit  tax  to  Gov:  12-13-62 
Radio  and  billboard  tax:  8-9-8 
Radio,  billboard  tax  rejected:  8-30-28 
Radio  tax  opposed — J  L  Fly:  8-23-7 
Tax  on  advertising,  edl:  8-9-16 
Treasury  on  publishing  incomes:  9-27-14 


TRIBUTE  (Cont'd.) 

Pillsbury  lauds  newspaper  ads:  9-6-10 
Plaque  for  N  Y  Post,  140th  yr:  11-29-14 
Louis  B  Seltzer  Ci  Press*.  9-27-20 
Staff  honors  Basil  Brewer:  11-29-9 
Tripp,  Frank,  honored — 40  yrs  in  bus:  11-29-9 
Western  Star,  oldest  0  paper  honored:  10-18-40 


VIOLENCE 

Chinese  paper  bombed:  8^16-8 
Congressman  hits  PM  corr:  8-9-6 
Transocean  witness  murdered:  7-26-7 


WIRES 

Leased  news  wires  tax  expt:  7-12-7 
News  Services — phone  strike:  11-15-14 


TELEVISION 

Affected  by  materials  shortage:  11-8-4 
Agency  men  discuss  problems:  7-12-8 
First  commercial  show:  7-5"24 


TRADE  PAPERS 

Merger — Printers'  Ink,  monthly,  wkly:  11-29-20 


TRIBUTE 

"American  Press"  merchant  ship:  9-6-28 
Armistead,  Geo,  Nashville  Banner:  11-8-26 
Art  exhibit  honors  Royal  Cortissoz:  12-20-24 
Jos  Aylward  honored — 40  yrs  service:  10-18-41 
Bolles,  Steve — editor:  7-12-52 
Cox,  Jas  M,  Homer  Gard,  honored:  10- 18- 38 
Editor  Phila  Inquirer  honored:  12-27-36 
E  J:  P  market  survey  praised:  8-30-5 
E  &  P  Newspaper  Wk  edition  praised:  10-11-46 
Feather  for  Pegler,  edl:  10-18-26 
Friendly,  E  S,  honored  by  B  of  A  Com:  11-1-10 
Gonzales  brothers,  Columbia  S  C,  honored: 

10-18^38 

Goss  Company  receives  Navy  "E":  12-13-53 

Heinz  exec  extolls  newspapers:  8-23-123  ( S) 

Hoe,  Col  Richard  March:  11-8-36 
Ireland,  Wm  A,  Rail  of  Fame:  11-29-18 
James,  Edwin  L,  honored  by  Lehigh  U:  10-4-12 
Lawes,  Warden,  likes  newspapers:  8-2-5 
Mackey,  J  T,  46  yrs  service,  honored:  12-13-55 
MicCutcheon,  John  T,  honored:  8-23-22 
Mellett,  Lowell,  praises  press  services:  8^23-29 
Morgenthau  praises  advertising:  9-13-4 


